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Philadelphia 
newspaper 
strike  cenUniies 
(See  page  13) 

Holies  lamlly 
feuding  omr 
control  of  chain 
(See  page  14) 

Canadian  gost. 
approves 
slock  swap 
(See  page  36) 
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Seeing  is  believing. 


0 


Vietnam:  After  the  Fall  —  1985  Silver  Award/ 
Special  Section,  Society  of  Newspaper  Design. 


When  Society  of  Newspaper  Design  judges  looked  at  our  work  this 
year,  they  cited  us  for  38  separate  design  awards  —  four  silver  medals, 
33  awards  of  excellence  and  a  special  recognition  citation.  When 
judges  in  the  national  "Pictures  of  the  Year"  competition  saw  our 
photographic  coverage,  they  cited  us  for  the  best  use  of  pictures  by  any 
large  newspaper  in  the  nation.  It  was  nearly  the  same  reaction  when 
Associated  Press  Sports  editors  saw  us;  they  cited  the  Register  as  one  of 
only  five  newspapers  in  the  nation  having  the  combined  punch  of  best 
daily,  Sunday  and  special  sports  sections.  If  you  want  to  see  and 
believe  for  yourself,  write  to  us.  We'll  send  you  a  copy. 
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Diego  w3mi|||d 
of  theuwsi^gy^ce  w|ere 
Mpple  and  omraess  ^nt  to 
Htire.  But  no  longer.*^  '  ^ 
Now  it’s  the  g«teway  to  the 
future.  A  city  of  l^h’^acj^and 
low  riders,  new  nMeic  and 
eclectic  architecture,  citadels  of 
seniors  surrounded  by  a  fredMy 
of  life. 
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Sunday  m^azines 
are  moving  up 
to  supercalendered 
“Symmetry”  paper. 

“Symmetry”  is  in  motion.  Madison  Pa¬ 
per  Industries  introduced  “Symmetry” 
only  four  years  ago.  Its  acceptance  was 
immediate  as  an  upgrade  alternative  for 
Sunday  newspaper  magazines. 

The  New  York  Times  set  the  pace  and 
was  quickly  followed  by  the  Dallas 
Morning  News,  and  the  Miami  Herald. 

Advertisers  find  “Symmetry”  excel¬ 
lent  for  high  quality  color  reproduction 
and  ad  lin^e  increases  support  the 
claim.  Editorial  staffs  find  that  “Symme¬ 
try”  allows  them  feature  layout  possibili¬ 
ties  that  they  would  never  have  previ¬ 
ously  attempted. 

Madison  Paper’s  “Symmetry”  is  the 
popular  choice  for  Sunday  newspaper 
magazines.  Robert  Ball,  President  of 
Madison  Sales  Company  can  give  you  all 
the  facts.  Contact  him  at  Madison  Sales 
Company,  695  East  Main  Street,  P.O. 
Box  10328,  Stamford,  Connecticut 
06904-2328,  (203)  359-8927. 


MADISON 
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SEPTEMBER 

18-21 — National  Conference  of  Editorial  Writers,  Antlers  Plaza  Hotel, 
Colorado  Springs. 

18- 21— National  Newspaper  Association,  lOOth  Annual  Convention  & 

Trade  Show,  Hyatt  RegetKy,  Minneapolis. 

19- 20— Allied  Publishers,  Fall  Meeting,  Four  Seasons  Olympic 

Hotel,  Seattle. 

19-20— American  Association  of  Sunday  and  Feature  Editors,  Mark  Hopkins, 
San  Francisco. 

19- 22 — New  York  Press  Association,  Otesaga  Hotel,  Cooperstown,  N.Y. 

20- 24— Southern  Circulation  Managers  Association,  Daytona  Hilton, 

Daytona  Beach,  Fla. 

21- 25— Canadian  Circulation  Managers  Association,  Bayshore  Westin 

Hotel,  Vancouver,  B.C. 

22- 25— Western  Classified  Advertising  Association,  Annual  Conference, 

MGM  Grand  Hotel,  Reno. 

25- 27— Pennsylvania  Newspaper  Publishers  Association,  Annual  Convention, 

Hershey  Philadelphia  Hotel,  Philadelphia. 

26- 28 — Illinois  Press  Association,  Annual  Convention,  Decatur  Holiday 

Inn,  Decatur. 

26-28 — New  England  Associated  Press  News  Executives  Association, 
Sebasco,  Me. 

26- 28 — Western  Newspaper  Production  Conference,  Queen  Mary  in  Long 

Beach,  Calif. 

27- 29— Virginia  Press  Women,  Fall  Convention,  Holiday  Inn  South, 

Fredericksburg,  Va. 

29-10/2 — INPA,  Western  Region  Conference,  Snowbird  Resort,  Salt  Lake  City. 


OCTOBER 

2- 6— Women  in  Communications,  Inc.,  Adams  Mark  Hotel,lndianapolis. 

3- 5 — New  York  State  Dailies  Advertising  Managers,  Fall  Meeting, 

Syracuse  Hotel,  Syracuse. 

3-5 — Suburban  Newspapers  of  America,  Classified  Advertising  Conference, 
Holiday  Inn  O’Hare/Kennedy,  Rosemont,  III. 

5- 8 — Inter-State  Circulation  Managers  Association,  Hilton  Hotel, 

Pittsburgh,  Pa. 

6- 8— INPA,  Central  Region  Conference,  Alameda  Plaza,  Kansas  City,  Mo. 
6-8 — Mid-Atlantic  Circulation  Managers  Association,  Omni  International, 

Norfolk,  Va. 

6-8— Ohio  Circulation  Managers  Association,  Netherland  Plaza  Hotel, 
Cincinnati. 

9-12— West  Circulation  Managers  Association,  Red  Lion,  Hotel, 
San  Jose,  Calif. 


SeminarsIWorkshopsIClinics 


SEPTEMBER 

22-25— SNPA  Foundation,  Seminar,  “What  Today's  Readers  Want," 
Louisiana  State  University,  Baton  Rouge. 

22-27— The  Poynter  Institute  for  Media  Studies,  Writing  Center  for 
Sports  Writers,  St.  Petersburg,  Fla. 

29- 10/2— ^NPA  Foundation,  Seminar,  "Libel,"  University  of  North 

Carolina,  Chapel  Hill. 

30- 10/4— ANPA,  Advanced  Offset  Press  Operations  Seminar,  The  Newspaper 

Center,  Reston. 


OCTOBER 

6-9— ANPA/IRB/PNNA,  Labor  Relations  Seminar,  Doubletree,  Monterrey, 
Calif. 

6-11— American  Press  Institute,  Journalism  Educators,  Reston,  Va. 
8-11 — ANPA  Foundation,  NIE  Instructor  Training  seminar,  Airlie  House, 
Warrenton,  Va. 

13-23— American  Press  Institute,  Feature  and  Lifestyle  Editors,  Reston,  Va. 
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The  4th  Estate 

By  Doug  Borgstedt 


•YOU  SAY  PEOPLE  THINK  OF  YOU  AS  BIASEP,  HAUGHTY, 
UNPRINCIPLED,  CARELESS  AND  DISDAINFUL- 
Akt  YOU  A  RETORTrR- ?*.  Illllll 


ABOUT  AWARDS 


Scripps  Howard  winners.  Judges  selected  14  winners 
Aug.  13  in  seven  categories  of  newspaper  effort  in  the  sixth 
annual  contest  open  to  employees  of  Scripps  Howard’s 
daily  newspapers.  They’ll  share  $12,000  in  cash  awards,  to 
be  matched  locally  by  each  winner’s  newspaper. 

First  place  awards,  which  feature  $1,000  in  cash  and  a 
plaque,  go  to  Scripps  Howard  Writer  of  the  Year  Rheta 
Grimsley  Johnson  of  the  Memphis  Commercial  Appeal', 
News  Writer  of  the  Year  Peter  Copeland  of  Scripps  How¬ 
ard’s  bureau  in  Mexico  City,  whose  host  paper  is  the  El 
Paso  Herald-Post;  Reporter  of  the  Year  Roberta  Heiman 
of  the  Evansville  Press;  Headline  Writer  of  the  Year  John 
McLaughlin  of  the  Rocky  Mountain  News,  Denver; 
Photographer  of  the  Year  Dale  Dunaway  of  the  Stuart 
(Fla.)  News;  Designer  of  the  Year  Greg  Fisher  of  the 
Commercial  Appeal,  who  won  for  work  produced  while  at 
the  Birmingham  Post-Herald;  and  Artist  of  the  Year  Bar¬ 
bara  Binick  of  the  Cincinnati  Post. 

Psychology  award.  San  Diego  Union  science  writer 
Warren  Froelich  received  the  1985  Newspaper  Reporting 
Award  from  the  American  Psychological  Association  and 
American  Psychological  Foundation  for  his  series  of  arti¬ 
cles,  “Unlocking  the  Mysteries.’’  The  four-part  series, 
published  in  April  1984,  explored  some  of  the  newest 
discoveries  about  the  brain  that  have  been  made  by  re¬ 
search  psychologists  and  others  during  the  past  decade. 

Outstanding  financial  writer.  Chip  Brown  of  the 
Washington  Post  won  the  Achievement  Award  in  the  1984 
Pannell  Kerr  Forster  Achievement  Awards  Program  for 
Outstanding  Financial  Writing.  Brown  was  cited  for  his 
article  entitled  “Whoops:  The  Washington  Public  Power 
Supply  System,’’  which  gave  a  close-up  view  of  the  rise 
and  fall  of  the  nuclear  power  industry  in  the  U.S. 

Big  Island  Winner.  Alyson  Y.  Kakugawa,  a  Waiakea 
High  School  graduate  who  will  be  a  sophomore  this  fall  at 
the  University  of  Southern  California,  was  named  winner 
of  the  Big  Island  Press  Club’s  Robert  C.  Miller  Schol¬ 
arship. 

The  scholarship  is  named  in  honor  of  the  retired  United 
Press  International  correspondent  who  inspired  the  $1,000 
a-year  award. 
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Cooperation  is  the  AP  idea. 


It!s  a  Texas  Gutf  Coast  paper  sharing  pic¬ 
tures  of  an  oil  spill  with  a  competitor  ahead  of  its 
own  cycle. 

Itls  the  AP  Atlanta  bureau  moving  into  the 
breach  with  system  help  when  a  Georgia 
paper’s  computer  goes  down. 

It!s  a  radio  news  director  in  Indiana  phoning 
AP  with  a  tip  about  the  capture  of  a  most- 
wanted  fugitive. 

It’s  an  AP  correspondent  reporting  from 
Beirut,  from  El  Salvador,  from  Iowa  City  or  from 
Sacramento. 

It’s  a  Florida  paper  filing  its  best  stories  by 


electronic  carbon  to  the  AP  Miami  bureau,  for 
the  benefit  of  other  papers  in  the  region  and  the 
nation. 

It’s  cooperation,  and  it  makes  The  Associ¬ 
ated  Press  what  it  is — a  unique  news  cooper¬ 
ative  of  thousands  of  newspapers,  radio  and 
television  stations,  arfo  the  AP’s  staff,  all  work¬ 
ing  together,  all  sharing  together  to  produce  the 
world!s  most  comprehensive  news  report. 
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Index  to  Advertisers 


Lock  in 
recognition 
of  your  trademark 
in  E&P’s  special 
December  7  Trademark 
supplement 


Advertising  in  EDITOR  &  PUBLISHER 
saves  your  trademark  from  potential  loss  in 
two  ways: 

First,  by  publishing  its  identity  and  correct 
use  in  the  news  industry’s  leading  maga¬ 
zine,  so  misuses  by  the  press  will  be  less 
likely. 

Second:  if  your  exclusive  right  to  it  is  dis¬ 
puted,  your  ad  serves  as  a  testimonial  to 
your  continued  intention  to  protect  your 
trademaric. 

E&P’s  December  7  Trademark  supplement 
closes  November  20.  Call  your  representa¬ 
tive  or: 

Donald  L.  Parvin 
Advertising  Manager 
(212)  675-4380 

Editor  &  Publisher 

11  West  19th  Street,  New  York,  N.Y.  10011 


Agence  France-Presse . 20 

American  Council  of  Life  Insurance . 44 

Armotek  Industries,  Inc . 65 

Associated  Press . 3 

Autologic,  Inc . 42-43,  59 

Baton  Rouge  Advocate  &  State  Times . 27 

Birthday  Game,  The . 22 

Chemco  Photoproducts  Co . 54-55 

Colorado  Springs  Sun . 5 

Copley  Newpapers  (San  Diego  Union/Tribune)Cov.  2 

Copley  News  Serivce . 70 

Creative  Data  Systems . 48 

Data  Sciences,  Inc . 45 

Datatek  (DataTimes) . 32 

Dewar  Information  Systems  Corp . 53 

Dickinson  Multi-Media  Services,  Inc . 72 

Lee  Dirks  &  Associates . 46 

Electronic  Publisher,  The . 34 

Ferag,  Inc . 61 

Fincor . 38 

Gannett  Foundation . 49 

William  Ginsberg  Associates . 62 

Hare/Ford  Associates . 50 

Harte  Hanks  Communications,  Inc . 25 

Hearst  Corporation,  The . 6-7 

Houston  Chronicle . 23 

Insurance  Information  Institute . 39 

K&F/Beach  Manufacturing  Co.  Inc . 56 

Kruger  Inc . 63 

Los  Angeles  Times/Washington  Post 

News  Service . 11,31 

McCain  Manufacturing  Corp . 57 

McKesson  Corp . 26 

McNaught  Syndicate . 44 

Madison  Paper  Industries . 1 

Market  News  Service,  Inc . 73 

Mobil  Corporation . 35 

Morgan  Stanley  &  Co.  Inc . 41 

Muller-Martini  Corp . 67 

Mutual  Insurance  Co.  Ltd.  of  Hamilton,  Bermuda. 33 

Name  Game,  The . 28 

National  Federation  of  Independent  Business . 37 

Newhouse  Newspapers  (Springfield  Newspapers)..  12 

New  York  Times  Syndication  Sales  Corp . 19,  69 

NOLAN  Products . 58 

nuArc  Company,  Inc . 60 

Orange  County  Register,  The . Cov.  1 

Papert  Companies,  Inc . 30 

Parade . 8-9 

John  A.  Park,  Jr . 47 

Peace  Corps . 64 

Phillips  Petroleum  Co. . 47 

Rockwell  International — Goss  . 29,  45,  46 

Scripps  Howard  Newspapers . Cov.  4 

Tribune  Media  Services . 71 

Tribune  TV  Log . 51 

Xerox  Corp . 24 
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1985  1977 


'Average  paid  circulation  for  3rd  quarter  1977  and  August  average  1985. 

le  Colorado  Springs  O  Sun 


SNPA, 

AUael 


Colorado  Springs  is  a  growing  city  rich  in  history  and 
tradition. 

Colorado  Springs  is  a  city  of  vitality,  progress  and 
scenic  beauty  where  an  individual  or  company  can 
control  its  own  destiny  and  make  things  happen. 


ince  1977,  the  Colorado  Springs  Sun  has 
been  the  leader  in  community  involve¬ 
ment  and  newspaper  innovation.  The 
public  response  to  our  commitment  is 
refiected  in  the  growth  of  our  circulation. 
Sunday  circulation  is  up  227% 

Oaiiy  circulation  is  up  101% 

We  are  proud  to  be  a  part  of  Colorado  Springs,  a  city 
that  is  aiive. 


DAILY 

CIRCULATION 


SUNDAY 

CIRCULATION 


Hairy  Rosenfeld  had  the  creative  ideas 
that  have  made  Hearst^  Aibany  newspapers 
*miist  readily*  in  New  York^  state  capitai. 


MAGAZINES  Colonial  Homes  •  Connoisseur  •  Cosmopolitan  •  Country  Living  •  Good  Housekeeping  •  Harper's  Bazaar  •  House  Beautiful  •  Motor  Boating  & 
Sailing  •  Popular  Mechanics  •  Redbook  •  Science  Digest  •  Sports  Afield  •  Town  &  Country  •  National  Magazine  Co. ,  Ltd.  (United  Kingdom)  •  Magazine  Distribution 
•  Eastern  News  Distributors 'Communications  Data  Services  •  International  Circulation  Distributors  •  Periodical  Publishers  Service  Bureau  BROADCASTING 
TV  Stations  •  W/BAL-TV,  Baltimore,  MD  •  VKDTN-TV,  Dayton,  Ohio  •  KMBC-TV,  Kansas  City,  MO  •  Vi/ISN-TV,  Milwaukee,  Wl  •  WTAE-TV,  Pittsburgh,  PA  •  Radio 
Stations  •  WBAL-AM,  Baltimore,  MD  •  WIYY-FM,  Baltimore,  MD  •  WISN-AM,  Milwaukee,  Wl  •  WLTQ-FM,  Milwaukee,  Wl  •  WHTX-FM,  Pittsburgh,  PA  •  WTAE- 
AM,  Pittsburgh,  PA  •  WAPA-AM,  San  Juan,  Puerto  Rico  NEWSPAPERS  Albany  (NY)  Knickerbocker  News  •  Albany  (NY)  Times-Union  •  Baltimore  (MO)  News 
American  •  Beaumont  (TX)  Enterprise  •  Clearwater  (FL)  Sun  •  Edwardsville  (IL)  Intelligencer  •  Huron  Daily  Tribune,  Bad  Axe,  Ml  •  Laredo  (TX)  Times  *  Los 
Angeles  (CA)  Herald  Examiner  •  Midland  (Ml)  Daily  News  *  Midland  (TX)  Reporter-Telegram  •  Plainview  (TX)  Daily  Herald  •  San  Antonio  (TX)  Light  *  San  Francisco 
(CA)  Examiner  •  Seattle  (WA)  Post-Intelligencer  •  Weeklies  in  California,  Michigan  and  Texas. 


Pat  Paquette^  creative  ideas  at  The  Hearst 
Magazines  Division  started  53  years  ^;o 
and  haven't  stopped  yet 


THC  HtAIISf^ 


©  1985  Hearst  Corporation 


To  build  a  great  company,  you  need 
good  creative  ideas.  Ideas  that  come 
from  not  just  ajew  of  our  people, 
but  from  all  of  them. 

At  The  Hearst  Corporation,  we 
like  to  think  of  all  our  13,000 
people  as  creative  people. 

People  whose  creative  ideas  have 
helped  us  more  than  triple  our  size 
in  the  past  ten  years  and  have  made 
us  one  of  the  largest  and,  we  think, 
one  of  the  best  communications 
companies  in  the  world. 

Harry  Rosenfeld  s  creative  ideas 
have  produced  news  coverage  that 
has  made  the  Albany  Times-Union 
and  the  Knickerbocker  News  two  of 
the  most  respected  newspapers  in 
the  State  of  New  York.  Whether  it’s 
a  story  about  the  aging  suburbs,  or 
patients’  rights  in  hospitals,  Hearst ’s 
Albany  newspapers  are  among  the 
best  examples  of  contemporary 
journalism. 

Pat  Paquette  joined  Hearst  in 
1932  and  for  more  than  50  years  has 
been  coming  up  with  creative  ideas 
to  improve  record-keeping  and 
formalize  our  historical  magazine 
backlog.  What’s  more,  he’s  a 
“walking  encyclopedia”  of  the 
people  who  have  built  our  company 
during  the  last  half  century. 

We  at  Hearst  know  that  as  long  as 
our  people  keep  contributing  their 
creative  ideas,  the  best  is  still  yet  to 
come. 


The  Hearst  Corporation 

Good  creative  ideas 

that  make  good  business  sense'.*" 


BOOKS/BUSINESS  PUBLISHING  Arbor  House  •  Avon  •  Hearst  Books  *  Hearst  Marine  Books  *  William  Morrow  &  Co.,  Inc.  *  Hearst  Business 
Communications,  Inc.  •  Hearst  Business  Media,  Inc.  •  Hearst  Professional  Magazines,  Inc.  •  American  Druggist  •  American  Druggist  Blue  Book  •  Diversion  • 
Electronic  Engineers  Master  Catalogue  •  Electronic  Products  Magazine  *  Floor  Covering  Weekly  •  Integrated  Circuits  Master  Catalogue  *  Motor  Books  •  Motor 
Crash  Estimating  Guide  *  Motor  Magazine  •  National  Auto  Research  Publications  *  Office  World  News  •  Retirement  Advisors  Inc.  *  Today's  Office  CABLE 
COMMUNICATIONS  Hearst  Cablevision  of  California  •  Los  Gatos,  CA  •  Milpitas,  CA  •  Newark,  CA  •  Santa  Clara,  CA  •  Cable  Proorammino  Networks  •  Arts  & 
Entertainment  (a  joint  venture  between  Hearst/ABC  Video  Services  and  RCTV)  •  Lifetime  (a  joint  venture  between  Hearst/ABC  Video  Services  and  Viacom 
International)  OTHER  ACTIVITIES  Cal  Graphics  •  Hearst  Advertising  Service  •  Hearst  Feature  Service  •  Hearst  Metrotone  News  *  King  Features  Syndicate  • 
King  Features  Entertainment  •  Reader  Maii,  Inc. 
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HowParade 
your  community  relations. 


Since  its  inception.  Parade  Magazine  has  offered  distributing  newspapers  many 
exciting  promotional  programs  designed  to  build  community  involvement  and 
readership.  Here  are  brief  descriptions  of  just  four  of  these  programs,  all  of  which 
provide  you  with  opportunities  for  circulation  growth  and  goodwill. 


How  a  policeman  can  make 
your  newspaper  more 
arresting  to  readers. 

Parade’s  Policeman  of  the  Year  Program,  in  con¬ 
junction  with  the  International  Association  of  Chiefs  of 
Police,  recognizes  the  outstanding  law  enforcement  offi¬ 
cial  in  the  United  States.  The  program  also  salutes  many 
officers  in  other  communities  with  Honorable  Mentions, 
so  editorial  opportunities  abound  for  Parade's  distributing' 
newspapers  to  credit  their  local  heros. 


How  high  school  athletes  can  help 
you  score  with  your  community. 


Parade's  All-America  Programs  annually  recog¬ 
nize  America's  finest  high  school  scholastic  athletes 
who  participate  in  football,  soccer,  and  boys’  and  girls' 
basketball.  An  article  in  your  newspaper  concerning  a 
local  athlete  not  only  creates  goodwill  and  visibility 
in  your  community,  it  also  creates  increased  reader- 
ship. 


PARADE  More  readers 


19X5  Parade  Publications.  Inc  All  nghts  reserved 


helps  improve 
And  your  circulation. 


How  a  newscarrier  ^ 
can  deliver  better  circulation. 


Parade's  Young  Columbus  Program,  launched 
in  1956,  annually  honors  outstanding  young  newspaper 
carriers  and  students.  Using  scholarship,  citizen¬ 
ship,  new  starts,  and  overall  Job  perfomianee  as 
criteria,  newspapers  choose  winners  who  are 
then  rewarded  with  trips  to  Europe.  With  that  kind 
of  incentive,  newsearriers  delivering  Parade's  distrib¬ 
uting  newspapers  have  generated  over  1,000,000  sub¬ 
scription  starts  in  the  last  five  years. 


How  two  photographers  can 
snap  up  more  readers  for  you. 


Parade  proudly  circulates  two  extraordi¬ 
nary  photography  exhibits  to  communities  with 
newspapers  distributing  Parade.  The  exhibits  con¬ 
sist  of  the  works  of  Arthur  Rothstein  and  E^Udie 
Adams,  two  of  America's  most  prominent  photog¬ 
raphers.  Newspapers  that  have  co-sponsored  these 
exhibits  with  Parade  agree  that  the  community 
goodwill  derived  is  invaluable. 


'>  I? 


For  further  infomiation  concerning  these  programs  and 

others  offered  by  Parade  Magazine,  call  Sandy  Andrews  at  (212)  .Sy.^lOOS. 


.  ,  \ 

than  any  other  magazine. 
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THE  FOURTH  ESTATE 


Robert  U.  Brown,  ProoMont  James  Wright  Brown 

Ferdinand  C.  Taubnar,  Publlshar  Publisher,  Chairman  of  the  Board,  1912-1959 


The  future  of  print 

Our  faith  in  the  future  of  print  media  in  the  face  of  increasing 
competition  from  assorted  electronic  media  has  been  expressed  in 
this  space  for  years.  We  have  had  little  patience  with  the  doom-  and 
gloom-sayers  who  see  the  death  of  newspapers  written  on  every 
electronic  beep. 

It  is  rewarding  to  have  confirmation  of  your  views  from  another 
organization  and  the  results  of  the  survey  of  the  “New  Media  Leaders 
Panel”  has  done  just  that. 

The  panel  of  100  media  leaders  which  was  put  together  by  Robert 
Roy  Metz,  president  and  chief  executive  officer  of  United  Media, 
affirms  the  vitality  of  print  and  asserts  print  media  may  change  their 
form  but  their  popularity  is  assured.  Sixty-nine  percent  of  the  panel 
believe  general  interest  newspapers  can  be  expected  to  adapt  well  to 
the  competitive  forces  —  25%  said  “very  well.”  This  is  exceeded  only 
by  the  adaptability  of  news  letters,  special  audience  magazines  and 
catalogues. 

Analyzing  the  results  of  the  survey,  Mr.  Metz  observes  “that  print 
media  are  judged  by  the  Media  Leaders  panel  as  not  only  adaptable 
but  also  ‘comfortable.’  Even  though  print  media  are  judged  to  be 
more  strongly  connected  to  ‘work’  than  to  ‘play,’  they  are  neverthe¬ 
less  also  enjoyed  as  ‘friendly,’  ‘reassuring’  and  ‘simple.’  Surrounded 
by  electronic  options,  print  media  do  more  than  adapt:  they  thrive. 
It’s  a  finding  that  should  satisfy  the  traditionalists  who  never  lost 
faith  in  the  green  eyeshade  skills.” 

How  right  he  is! 

Newspaper  editors  will  find  much  to  digest  from  this  survey.  The 
future  of  newspapers  is  fairly  secure,  in  the  opinions  of  the  panelists, 
but  with  an  anticipated  further  decline  in  the  television  network 
audience  the  competitive  battle  will  be  concentrated  among  seg¬ 
ments  within  the  electronic  field  —  cable,  videocasette  recorders, 
on-line  databases,  personal  computers,  videotex  and  other  interac¬ 
tive  electronic  options  —  rather  that  just  between  electronics  and 
print. 

Newspaper  Week 

Newspaper  Week  is  a  once-a-year  event  that  should  be  observed 
52  times  a  year,  as  E&P  has  said  often. 

Richard  J.V.  Johnson,  chairman  and  president  of  the  American 
Newspaper  Publishers  Association,  said  this  week  “that  a  strong, 
free  press  and  a  strong,  free  country  are  inseparable.  You  can’t  have 
one  without  the  other.  No  society  ever  has;  none  will. 

“Freedom  of  the  press  is  everbody’s  freedom.” 

A  basic  truth  that  should  be  impressed  on  every  citizen  of  this 
country  repeatedly.  Why  do  we  attempt  to  do  the  job  once  a  year  and 
then  take  a  holiday  for  51  weeks? 

Newspapers  are  understandably  reluctant  to  bore  their  readers 
with  repetitive  essays  on  freedom.  But  it  doesn’t  have  to  be  boring. 
There  are  enough  stirring  quotations  from  statesmen,  famous  and 
infamous,  as  well  as  philosophers,  literati  and  others  on  the  meaning 
of  freedom  and  a  free  press — the  ANPA  had  a  good  compilation  a  few 
years  ago  —  which  would  provide  newspaper  editors  with  an  inch  or 
two  of  thought-provoking  material  every  week.  In  our  opinion,  it  is 
worth  a  try. 
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Letters  to  the  Editor 


Charges  age  discrimination,  poiiticai  bias 


For  a  business  that  prattles  endless¬ 
ly  about  hiring  minority  people  and 
preaches  much  on  the  virtues  of  the 
mutually  contradictory  affirmative 
action-equal  opportunity  employ¬ 
ment  hype,  the  media  are  guilty  of 
remarkably  outrageous  discrimina¬ 
tion  in  two  other,  less  trendy  ways: 

Age:  People  much  past  middle  age 
are  arrantly  discriminated  against 
simply  because  of  that  age.  Age  dis¬ 
crimination  is  the  hardest  kind  to 


prove,  and  so  many  publishers  and 
editors  subject  us  to  all  kinds  of  pious 
paeans  about  their  nobility  in  stimu¬ 
lating  minority  hiring  while  they  rape 
virtue  in  denying  jobs  to  qualifled 
middle-agers. 

If  you  don’t  think  so,  try  it  some¬ 
time  if  you’re  past  40— or  talk  to  the 
victim  class. 

Politics:  Those  of  us  who  do  not 
share  the  media’s  almost  monolithic 
passion  for  leftism  or  liberalism  are 


Says  we  wronged  ‘Libeled  Lady’ 


Who  is  Hiley  H.  Ward,  who  wrote 
the  “Shop  Talk’’  piece  on  newspaper 
films?  (You  failed  to  identify  him.)  As 
usual,  here’s  another  case  of  some 
alleged  expert  writing  on  a  subject  on 
which  he  is  misinformed.  Few  sub¬ 
jects  seem  to  spawn  as  much  misin¬ 
formed  writing  as  does  the  subject  of 
old  movies. 

In  “Libeled  Lady’’  (1936),  Jean 


Harlow  does  not  play  Connie  Allen- 
bury,  who  sues  the  newspaper  of 
which  Spencer  Tracy  is  managing  edi¬ 
tor.  Myma  Loy  plays  that  role.  Miss 
Harlow  plays  Tracy’s  fiancee, 
Gladys,  used  by  him  in  a  scheme  that 
involves  her  marrying  William  Powell 
(temporarily,  of  course)  so  that 
Powell  can  then  woo  Miss  Loy,  bring¬ 
ing  about  a  suit  by  Miss  Harlow 


the  outcasts  of  our  business.  Even  ob¬ 
jecting  to  the  double  standard  in  the 
affirmative  action/equal  employment 
flackery  stamps  us  as  undesirables, 
although  quotas  and  special  treatment 
in  hiring  are  as  unconstitutional  and 
immoral  as  ethnic  and  gender  bias 
have  been  shown  to  be. 

The  guiding  morality  in  most  media 
employment  today  is  the  bent  stan¬ 
dard:  Hypocrisy. 

Bill  R.  Davidson 
(Davidson  is  editor  of  Survival  Digest.) 


against  Miss  Loy  for  alienation  of 
affections  which  will  cause  the  latter 
to  withdraw  her  libel  suit.  Naturally, 
the  scheme  backfires — Powell  falls  in 
love  with  Miss  Loy. 

Just  thought  you’d  like  to  know. 

Robert  A.  Juran 
(Juran  is  publisher  of  Antiquarian 
Bookseller.) 


Praise  for  editors 

While  thumbing  through  some  back 
issues,  I  was  astounded  by  the  brutal¬ 
ity  of  Mike  Siroky’s  reply  in  your 
Febuary  23, 1985,  letters  column.  The 
issue  was  unsolicited  inquiries  and  his 
target  was  an  aspiring  columnist. 

I  don’t  share  this  “columnist’s” 
negative  reaction  to  newspaper  edi¬ 
tors  at  all,  but  his  frustration  is  no 
worse  than  the  contempt  Mr.  Siroky 
is  possessed  by.  At  least  frustration  is 
understandable.  What  isn’t  clear  is 
the  criteria  for  Mr.  Siroky’s  conclu¬ 
sion.  Since  he  never  received  any  of 
the  unsolicited  material,  we  must  pre¬ 
sume  he  never  read  it  or  anyone  else’s 
‘junk  mail’,  as  he  put  it.  Let’s  all  hope 
he  derives  his  editorials  from  more 
credible  sources. 

My  own  image  of  newspaper  edi¬ 
tors  is  quite  high.  As  an  aspiring  edito¬ 
rial  cartoonist,  my  first  mailer  to  over 
100  newspapers  was  an  impressive 
65%  response.  It  still  amounted  to 
failure,  but  perseverance  has  gotten 
my  work  published  around  the  coun¬ 
try  through  one  of  the  lesser  known 
syndications. 

I  don’t  want  to  encourage  false 
hopes  for  anyone,  myself  included, 
but  to  those  whose  aspirations  have 
not  been  met,  you’ll  just  have  to 
ignore  !%’s  like  Mike  Siroky. 

Richard  Reay 
(Reay  is  a  freelance  artist  whose  car¬ 
toons  are  syndicated  by  Rothco  Car¬ 
toons.) 


Wants  to  know  more 

I  read  George  Gameau’s  story  on 
the  “PC  Revolution”  {E&P,  July  27, 
1985)  with  great  interest.  It  seems  the 
potential  of  computer  application — 
especially  PCs — in  regard  to  the 
newspaper  business  is  a  well-kept 
secret  so  far.  But  I  can  see  PC  typeset¬ 
ting  (and  other  capabilities)  becoming 


about  PCs 

especially  small  community  weeklies 
in  the  next  several  years.  I  would  like 
to  know  more  about  this  new  technol¬ 
ogy.  Perhaps  you  could  direct  me  and 
your  other  readers  to  a  few  sources  of 
information  on  this  new  develop¬ 
ment.  Thanks  for  your  help  and  for  a 
very  informative  publication. 


a  boon  to  newspaper  production. 


Michael  J.  McDonald 


FROM  LOS  ANGELES,  July,  1985  . 

"Something  has  happened 

"After  years  of  glorifying  the  young 
popular  culture  is  no  longer  synony¬ 
mous  with  the  youth  culture.  In  adver¬ 
tising  television  and  other  areas,  Amer¬ 
icans  have  shown  a  waning  devotion  to 
all  that  is  young  and  a  growing  fasci¬ 
nation  for  the  possibilities  of  the  old 
and  middle-aged  “ 


— Jonathan  Peterson  of  the  Los  Angeles  Times. 


Outstanding  in  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 

1150  15th  St.  NW,  Washington,  DC  20071 
(202)  334-6173 
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Not  by  a  long  shot. 


Yes,  it’s  the  home  of  Basketball’s  Hall 
of  Fame,  and  proud  of  it.  But  Spring- 
field  is  basking  in  fame  on  other  fronts 
as  well. 

Springfield  has  been  hailed  as  a 
national  model  for  its  downtown 
renaissance.  Its  quality  of  life  is  one  of 
the  finest  in  the  country  for  a  city  its 
size,  with  two  art  museums,  a  science 
museum,  a  planetarium,  and  a  histori¬ 
cal  museum,  an  excellent  library  sys¬ 
tem,  a  fully  professional  symphony 
orchestra  in  its  own  splendid  Sym¬ 
phony  Hall,  a  year-round  professional 
theater,  its  own  public  television  sta¬ 
tion,  Jacob’s  Pillow  ballet  productions 
. . .  and  lots  more. 


At  the  same  time,  Springfield’s  econ¬ 
omy  is  ballooning.  There  are  new 
buildings  going  up  all  over,  and  old 
ones  are  being  rehabilitated. 
Employment  is  the  highest  in 
decades.  Per  household  retail  sales 
are  1 2%  above  the  national  average. 
And  that  makes  Springfield  a  prime 
test  market  for  new  products. 

The  Springfield  Newspapers  —  morn¬ 
ing,  evening  and  Sunday  —  capture 
almost  nine  out  of  ten  adults  in  the 
metro  market,  the  Number  One  ADI 
coverage  in  New  England. 

You  might  say  that  Springfield  —  the 
birthplace  of  basketball  —  is  today  a 
whole  new  ball  game. 


Springfield  Newspapers 

Largest  in  Massachusetts  Outside  Boston 

Represented  Nationally  by  Newhouse  Newspapers 


Source:  S&MM  Survey  of  Buying  Power  1984 
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Every  Saturday  since  1884 


Strike  in  Phiiadeiphia 

Nine  unions  representing  about  4J00  empioyees  waik  out  of  the 
Phiiadeiphia  inquirer  and  Daiiy  News;  papers  are  not  pubiishing 


By  Andrew  Radolf 

Nine  unions  representing  about 
4,700  employees  struck  the  Phil¬ 
adelphia  Inquirer  and  Daily  News  at 
12:01  a.m  on  Saturday,  September  7, 
after  a  federal  mediator  was  unable  to 
resolve  contract  disputes  over  man¬ 
ning  and  pay  increases. 

The  strike  has  shut  down  the  two 
newspapers,  published  by  Phil¬ 
adelphia  Newspapers  Inc.,  a  subsidi¬ 
ary  of  Knight-Ridder  Newspapers. 

Talks  between  management  and 
the  unions  did  not  resume  until 
Wednesday,  September  11,  when  the 
mediator  began  scheduling  separate 
meetings  between  the  newspapers 
and  each  union. 

“We’re  at  the  call  of  the  mediator. 
We  are  very  much  interested  in 
reaching  a  settlement,”  said  PNI 
spokesman  William  Broom. 


“You  can’t  publish 
newspapers  if  you  can’t 
get  them  out  of  the 
plant,’’  said  Broom.  “The 
Teamsters  (repesenting 
deliverers)  are  very  much 
a  part  of  the  process.’’ 


The  Inquirer  has  520,000  daily  cir¬ 
culation  and  1,011,000  Sunday  cir- 
cualtion.  The  six-day  Daily  News  has 
284,300  circulation. 

PNI’s  14  contracts  with  the  nine 
unions  all  expired  on  August  31,  but 
the  unions  agreed  to  continue  negotia¬ 
tions  with  the  newspapers  on  a  day- 
to-day  basis  after  Robert  Kyler  of  the 
Federal  Mediation  and  Conciliation 
Service  was  called  in  at  the  request  of 
the  mailers.  Kyler  imposed  a  news 
blackout  on  the  negotiations. 

The  nine  unions  are  the  Teamsters, 


mailers,  Philadelphia  Newspaper 
Guild,  pressmen  (Local  16),  commer¬ 
cial  pressmen  (Local  4),  typog¬ 
raphers,  photoengravers,  machinists 
and  garage  mechanics. 

“You  can’t  publish  newspapers  if 
you  can’t  get  them  out  of  the  plant,” 
said  Broom.  “The  Teamsters  (rep¬ 
resenting  deliverers)  are  very  much  a 
part  of  the  process.” 

The  nine  unions,  negotiatingjointly 
through  the  Philadelphia  Council  of 
Newspaper  Unions  on  economic 
issues,  rejected  PNI’s  last  wage  offer 
of  $30  a  week  per  person  in  eacn  of  the 
next  three  years  under  a  new  con¬ 
tract.  PNl’s  initial  wage  offer  was  $18 
a  week,  which  was  upped  first  to  $24  a 
week  and  then  to  $30  just  before  the 
strike  began. 

William  Gullifer,  head  of  the  coun¬ 
cil,  is  also  secretary-treasurer  of 
Teamsters  Local  628  which,  in  addi¬ 
tion  to  drivers,  represents  porters, 
elevator  operators,  roadmen  and 
streetmen  employed  by  PNI. 

William  M.  Brown,  the  Newspaper 
Guild’s  representative  in  Phil¬ 
adelphia,  said  one  reason  his  union 
rejected  the  $30  a  week  offer  is  the 
Guild  would  have  to  deduct  $8  a  week 
per  person  from  that  amount  to  main¬ 
tain  members’  fringe  benefits.  The  re¬ 
sult,  he  said,  would  be  that  the  com¬ 
pany’s  final  wage  offer  really  only 
amounted  to  $22  a  week,  or  a  3.78% 
increase  in  wages. 

“The  Philadelphia  newspapers  are 
now  the  flagships  of  the  Knight- 
Ridder  chain,”  Brown  said.  “Given 
the  financial  ability  of  PNI —  the 
money  they’re  making  in  a  monopoly 
market  —  3.78%  is  a  weak  offer.” 

The  unions  are  negotiating  separ¬ 
ately  with  PNI  on  non-economic 
issues,  but  they  insisted  that  each  one 
must  have  an  agreement  on  those  mat¬ 
ters  as  well  to  avert  a  strike. 

The  Guild,  which  PNI  says  repre¬ 
sents  1,269  employees,  is  also  disput¬ 


ing  with  PNI  the  amount  of  newsroom 
people,  mainly  in  “supervisory” 
positions  such  as  deputy  editors,  who 
should  be  excluded  from  its  jurisdic¬ 
tion.  He  said  in  the  previous  contract 
PNI  was  given  20  exemptions  and  in 
the  current  talks,  the  union  had 
agreed  to  discuss  the  status  of  44  more 
people. 

Brown  said  PNI  has  filed  a  “clar¬ 
ification  petition”  with  the  National 
Labor  Relations  Board  seeking  to 
have  “103  Guild  members”  excluded 
from  union  jurisdiction. 


PNI  also  said  its 
combined  revenues  from 
all  sources  average 
$28,827,000  a  month.  The 
monthly  payroll,  PNI  said, 
averages  $9,474,000,  plus 
fringe  benefits  averaging 
20%  of  the  payroll. 


“It’s  getting  to  the  point  where  we 
have  to  say  ‘Wait  a  minute,  we  can’t 
be  giving  up  all  our  work  to  super¬ 
visors.’  This  is  a  major  issue  that  will 
have  to  be  addressed”  for  a  settle¬ 
ment,  Brown  said. 

Another  major  dispute  is  between 
the  mailers  and  PNI  over  automation 
in  the  mailroom.  The  mailers  asked 
that  Kyler  be  called  in  as  mediator 
when  their  negotiations  with  PNI  be¬ 
came  stalled  over  the  manning  issue. 

The  mailers  union  declined  to  com¬ 
ment  on  the  strike. 

PNI  is  in  the  midst  of  a  $32  million 
mailroom  renovation,  which  includes 
$18.5  million  in  Ferag  inserting  equip¬ 
ment. 

The  Ferag  equipment  will  enable 
PNI  to  reduce  significantly  its  mail- 
(Continued  on  page  38) 
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Harry  Holies  persists  In  his  bid  to  take  over  Freedom  chain 

Hoiles  feuding  with  sister’s  famiiy  and  iate  brother’s  estate, 
reportediy  in  a  dispute  over  the  newspapers’  editoriai  phiiosophies 


By  MX.  Stein 

Harry  H.  Hoiles,  who  lost  a  bid  to 
obtain  100%  ownership  of  Freedom 
Newspapers,  Inc.,  will  seek  other 
means  to  get  control  of  the  total 
shares,  his  financial  representative 
said. 

“We’ll  go  back  to  the  mountain  and 
figure  alternatives,”  John  E.  Hum¬ 
phrey  ville,  first  vice  president  of 
Drexel  Burnham  Lambert,  a  Los 
Angeles  investment  banking  firm, 
told  E&P. 

Hoiles,  who,  with  his  family,  owns 
one-third  of  Freedom,  has  reportedly 
offered  in  excess  of  $900  million  for 
100%  of  the  family-owned  corpora¬ 
tion,  which  includes  29  newspapers 
and  four  television  stations. 

But  the  board  of  the  Santa  Ana, 
California-based  company  turned 
down  the  bid  by  a  9-4  vote. 

In  a  press  release  issued  on  behalf 
of  Hoiles,  he  was  said  to  have  “ex¬ 
pressed  doubt  as  to  whether  all  share¬ 
holders  fully  appreciated  the  benefits 
of  this  offer  and  the  alternative  parti¬ 
cipations  proposed.” 

Freedom  president  and  chief  ex¬ 
ecutive  officer  D.  Robert  Segal  told 
E&P  in  reference  to  the  offer:  “They 
(Hoiles)  shot  their  best  shot  and  these 
people  (the  board)  didn't  buy  it.  They 
are  not  interested  in  selling.  They  like 
the  newspaper  business  and  intend  to 
stay  in  it.” 

Segal  also  disclosed  that  the  board 
made  its  decision  after  giving  a  list  of 
questions  to  Drexel  Burnham  Lam- 
IkiI  and  getting  answers. 

“On  that  basis  they  (board  mem¬ 
bers)  reached  their  conclusion,”  Seg¬ 
al  said. 

Segal  expressed  puzzlement  over 


Hoiles’  alleged  $9(X)  million  offer  — 
the  money  to  be  raised  by  issuing  debt 
and  equity  related  securities.  He  said 
that  to  his  knowledge  the  offer  was 
$6(X)  million. 

“He  apparently  valued  the  entire 
company  at  S9(X)  million,”  Segal  said, 
adding  that  the  $900  million  offer 
would  include  Harry  Hoiles’  shares 
and  that  he  could  not  be  attempting  to 
buy  those. 

Freedom  chairman  Robert  C.  Har- 
die  reportedly  told  the  staff  at  the 
chain’s  flagship  paper,  the  Orange 
County  Register,  that  the  “company 
is  not  for  sale.” 


The  family  battle  over 
control  also  involves 
Harry  Holies’  adherence 
to  the  strong  libertarian 
beliefs  of  his  father. 


Hardie  is  the  husband  of  Mary  Jane 
Hardie,  sister  of  Harry  Hoiles  and 
daughter  of  the  company’s  founder, 
the  late  R.C.  Hoiles. 

The  other  two-thirds  of  the  Free¬ 
dom  chain  is  owned  by  Mary  Jane 
Hardie ’s  family  and  by  the  estate  of 
the  late  Clarence) H.  Hoiles,  Harry’s 
brother.  ' 

The  family  battle  over  control  also 
involves  Harry  Hoiles’  adherence  to 
the  strong  libertarian  beliefs  of  his 
father. 

He  has  sued  the  other  family  mem¬ 
bers  in  California  Superior  Court, 
seeking  involuntary  dissolution  of  the 
company  and  damages.  The  suit  calls 


for  the  newspapers  and  stations  to  be 
divided  among  the  heirs. 

In  the  suit,  which  will  go  to  trial 
next  January,  Hoiles  declares  that, 
since  the  death  of  his  father  in  1970, 
“there  have  been  disagreements”  be¬ 
tween  himself  and  other  family  mem¬ 
bers  “over  the  editorial  and  manage¬ 
ment  policies  of  FNI.” 

Freedom’s  management  has  re¬ 
jected  Harry  Hoiles’  complaint  that 
Freedom  has  strayed  from  his  father’s 
libertarian  principles. 

Segal  contended  that  Freedom’s 
outlets  maintain  a  libertarian  policy 
editorially,  but  are  strictly  objective 
in  the  handling  of  news  and  other  con¬ 
tent. 

“It  always  has  been  our  intention  to 
maintain  a  libertarian  philosophy,” 
he  said.  “But  each  one  has  his  own 
interpretation  of  libertarianism. 
There  has  been  no  change  in  editorial 
philosophy,  but  we  are  not  in¬ 
fallible.” 

Harry  Hoiles  was  not  available  for 
comment. 

Humphreyville  of  Drexel  Burnham 
Lambert  acknowledged  that  Hoiles  is 
concerned  about  Freedom’s  editorial 
policies,  but  added  that  “he  is  not 
solely  driven  by  libertarianism.” 

The  Register,  a  highly  successful 
newspaper,  has,  in  recent  years, 
moved  away  from  old  newsroom 
taboos  and  strictures  involving 
libertarian  views  on  public  schools 
and  government. 

The  newspaper  has  expanded 
broadly  in  staff  and  content  and 
claims  it  runs  about  1 10,000  in  circula¬ 
tion  ahead  of  its  main  rival,  the  Los 
Angeles  Times,  in  Orange  County. 
Recently  it  won  the  Pulitzer  Prize  in 
news  photography. 


Media  leaders  see  positive  future  for  newspapers 


Newspapers  fared  well  in  a  survey 
of  over  100  top  media  executives  on 
the  impact  of  new  video  technol¬ 
ogies. 

A  total  of  63%  of  the  people  re¬ 
sponding  to  the  survey  —  which  was 
sponsored  by  United  Media  —  said 
they  thought  newspaper  readership 
would  remain  the  same  in  the  face  of 
video  competition.  Thirty-one  per¬ 
cent  said  readership  would  decline. 


and  6%  said  it  would  increase. 

Also,  69%  said  newspapers  would 
adapt  “very”  or  “somewhat”  well  to 
emerging  video  technologies.  This 
was  not  as  high  as  newsletters  (84%), 
special  audience  magazines  (82%), 
and  catalogs  (80%),  but  higher  than 
general  interest  magazines  (56%). 

Fifty-two  percent  believe  new 
video  technologies  are  essentially 
complementary  with  print,  while  48% 


believe  they  are  competitive. 

Print  was  seen  as  having  more 
“portability”  than  electronic  media 
by  97%  of  the  respondents,  more  “re¬ 
tention”  by  61%,  more  “browsing” 
ease  by  57%,  and  more  “reversibil¬ 
ity”  (changing  of  search  direction)  by 
49%. 

“(And)  even  though  print  media  are 
(Continued  on  page  56) 
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Wire  Service  Guiid  searching  for  a  UPi  buyer 


By  James  E.  Roper 

The  Wire  Service  Guild,  declaring 
that  it  will  no  longer  remain  passive, 
announced  that  it  will  try  to  And  a 
buyer  for  United  Press  International 
as  quickly  as  possible. 

In  making  the  announcement  Sept. 
1 1 ,  Wire  Service  Guild  president  Wil¬ 
liam  Morrissey  said  he  hopes  to  iden¬ 
tify  an  eventual  buyer  within  six  to 
eight  weeks,  although  a  final  agree¬ 
ment  could  not  be  signed  within  that 
time. 

He  said  the  union  had  retained 
Brian  M.  Freeman,  a  Washington 


lawyer  who  has  represented  labor’s 
interests  in  a  number  of  big  corporate 
cases,  to  advise  the  union. 

“The  union  will  consider  all 
alternatives  —  including  a  range  of 
potential  employee  actions,  em¬ 
ployee  investments,  a  possible  em¬ 
ployee  buyout,  an  alternative  plan  of 
reorganization  and  operating  im¬ 
provements,”  Morrissey  said  at  a 
news  conference. 

The  union  intervention  reflected 
impatience  at  the  pace  of  the  respec¬ 
tive  efforts  of  the  owners  and  the  man¬ 
agers  of  UPI  to  sell  the  firm  and  get  it 
out  of  the  restrictions  of  operating 


under  Chapter  1 1  of  the  bankruptcy 
law. 

Morrissey  said  the  union  well  might 
cooperate  with  UPI  management  in 
working  out  a  sale  of  the  company, 
but  also  could  act  on  its  own  unless 
prohibited  by  Bankruptcy  Court 
Judge  George  Bason. 

Although  Morrissey  referred  in  a 
prepared  statement  to  a  possible  buy¬ 
out  of  UPI  by  its  employees,  his  oral 
elaboration  of  the  statement  put 
emphasis  on  the  more  likely  possibil¬ 
ity  of  an  outright  sale  of  UPI,  or  a  sale 
with  employees  making  investments 
in  UPI  stock. 


Exclusivity  dispute  in  Toronto 

Ethical  questions  surface  as  news  organizations  pay  for  news 


By  M.K.  Guzda 

Was  it  checkbook  journalism  or 
media  philanthropy  circulating 
around  Toronto  recently? 

In  separate  incidents  recently,  two 
of  the  three  major  dailies  and  two 
broadcast  stations  paid  for  news;  one 
helping  fund  the  medical  costs  of  a 
boy’s  dramatic  operation  and  the 
other  for  exclusive  photo  rights  to  the 
recently  discovered  Titanic. 

In  the  first  case,  CFTO-tv,  the 
largest  privately-owned  television 
station  in  Canada,  bought  the  copy¬ 
right  for  the  story  and  pictures  of  Gary 
Rangasamy,  a  13-year-old  Guyanan 
boy  afflicted  with  neurofibromatosis, 
more  commonly  known  as  Elephant 
Man’s  disease. 


“Speaking  for  myself, 
we  shouldn’t  pay  for  any 
information.  It  is  tainted. 

If  we’re  in  the  business  to 
disseminate  information 
as  accurately  as  possible, 
we  shouldn’t  buy  it...  ’’ 

The  family  entered  into  the  agree¬ 
ment  to  underwrite  the  cost  of  his 
$10,000  operation  to  correct  a  severe¬ 
ly  disfigured  arm  and  upper  chest, 
said  a  spokesman  from  Scarborough 
General  Hospital,  where  the  opera¬ 
tion  was  performed. 

CFTO-tv  then  sold  the  right  to  par¬ 
ticipate  in  the  exclusivity  to  the 
Toronto  Star  and  Canada’s  largest 


privately-owned  radio  station, 
CFTR. 

The  competing  media,  particularly 
the  Toronto  Sun  and  Toronto  Globe 
and  Mail,  objected  to  the  way  the 
story  was  handled,  specifically  be¬ 
cause  the  hospital  is  publicly  fi¬ 
nanced. 

Part  of  the  family’s  decision  in¬ 
volved  the  desire  to  control  invasion 
of  privacy,  said  Tom  Markham,  the 
hospital’s  foundation  director.  Mark¬ 
ham  said  the  hospital  assisted  and 
honored  the  agreement  in  respect  of 
the  family’s  right  to  privacy.  He  said  a 
general  press  conference  was  held  af¬ 
ter  the  operation  in  which  all  pertinent 
medical  personnel  were  available  for 
questions.  However,  no  pictures  of 
the  operation  were  available  to  those 
not  involved  in  the  agreement. 

Edward  Stuebing,  vice  president  of 
news  at  CFTO-tv,  said  the  copyright 
purchase  was  “a  simple  journalistic 
matter”  allowing  his  station  and  the 
Star  a  48-hour  break  on  the  competing 
media. 

“Really,  I  have  never  been  prouder 
of  CFTO  than  I  am  today.  This  is  a 
case  of  an  impoverished  boy  from 
Guyana  with  a  horribly  disfigured  arm 
whom  we  helped.  I’m  tremendously 
proud  of  what  we  did,”  said  Stuebing, 
adding  that  when  he  questioned  his 
critics  about  whether  they  had  ever 
purchased  news  before,  their  re¬ 
sponse  fell  silent. 

Stuebing  said  he  and  the  family  con¬ 
nected  through  a  social  acquaintance 
of  Stuebing’s  at  the  hospital.  The 
boy’s  uncle,  a  teacher  in  Toronto, 
mediated  the  agreement,  he  ex¬ 


plained.  The  terms  of  the  agreement 
remain  undisclosed.  However,  Mark¬ 
ham  said  a  fund  for  the  Guyanan  boy 
was  in  excess  of  $35,000,  which  will 
amply  cover  the$  10,000  operation 
and  subsequent  out-patient  treat¬ 
ment. 

"...  Having  said  that,  I 
do  work  for  a  paper  that 
does  try  to  buy  exclusive 
rights  to  some  stories.” 

Stuebing  said  the  agreement  pro¬ 
vides  for  the  rights  to  continue  “over 
a  period  of  time”  with  an  “extended 
understanding  that  both  parties  have 
a  responsibility”  to  the  agreement. 

The  Star,  Canada’s  largest- 
circulation  newspaper,  became  privy 
to  the  boy’s  story  and  photos  when 
Stuebing  called  friend  Ray  Timson, 
managing  editor  of  the  Star,  asking  if 
the  paper  would  like  print  exclusivity 
through  a  donation.  The  Star 
accepted. 

Timson  said  he  cannot  comment 
extensively  on  the  matter  until  he  de¬ 
fends  his  purchase  in  front  of  the 
Canadian  Press  news  cooperative, 
which  convenes  September  17.  The 
CP  will  decide  whether  the  Star  broke 
CP  bylaws  for  not  providing  pictures 
to  other  members  of  the  cooperative, 
of  which  the  Star  is  a  member. 

“The  refusal  constitutes  a  breech  of 
the  bylaws,”  Timson  said  of  CP’s 
position.  “My  contention  is  the  oppo¬ 
site.” 

(Continued  on  page  56} 
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PERSPECTIVE  ON  PROMOTION 


Measuring  promotion  effectiveness 

New  and  better  research  is  vital  for  cost-effective  marketing  strategies, 
but  it  requires  more  time,  money  and  results-oriented  planning 


By  Michael  G.  Kane 

With  so  many  promotion  outlets 
now  being  explored  and  utilized  by 
newspapers  of  all  sizes,  it  has  become 
very  costly  to  position  the  product 
with  a  totally  integrated  marketing 
thrust. 

Consequently,  it  has  also  become 
imperative  that  results-oriented 
newspapers  implement  better  re¬ 
search  to  measure  and  justify  their 
promotion  investments. 

“Regardless  of  the  technique  or 
source,  research  should  be  viewed  as 
a  way  of  quantifying  the  intangibles,  a 
process  by  which  abstractions  such  as 
promotion  themes  are  measured  and 
their  effects  defined,  at  least  to  the 
extent  possible  with  research,"  said 
Tom  Holbein,  executive  vice  presi¬ 
dent  of  Belden  Associates  in  Dallas. 

The  challenge  to  newspaper  pro¬ 
motion  managers,  therefore,  is  for¬ 
midable.  Identifying  the  role  of  the 
newspaper  promotion  department  in 
the  overall  marketing  effort  and 
measuring  the  impact  and  effects  of 
promotion  campaigns  are  emerging  as 
vital  considerations  for  the  industry. 

It  is  important  to  understand  the 
root  of  the  problem  which  is  not  at  all 
unique  to  the  newspaper  industry.  In 
the  August  15  issue  of  Advertising 
Age,  Patrick  Mclvor,  president  of 
Simms  &  Mclvor,  a  Bound  Brook, 
N.J. -based  health  care  advertising 
and  marketing  agency,  wrote  that 
promotion  analysis  in  general  is  often 
slighted  for  three  “universal” 
reasons. 

First,  there  is  the  time  frame.  “The 
waiting  period  required  to  reestablish 
sales  equilibrium  after  the  promotion 
can  present  a  conflict,”  Mclvor  said. 
“The  process  of  waiting,  saving  re¬ 
ports  and  delving  into  old  data  may 
counter  natural  inclinations." 

Money  is  the  second  argument 
against  research,  according  to  Mcl¬ 
vor.  “While  it’s  always  nice  to  know 


(Kaqe  is  special  projects  manager  of 
the  International  Newspaper  Promo¬ 
tion  Association  in  Reston,  Va.  This  is 
part  of  a  continuing  series  of  monthly 
articles  dealing  with  different  aspects 
of  newspaper  promotion.) 


who  bought  what  and  why  and  to  see 
the  detailed  impact  of  the  promotion 
in  the  user  market,  all  too  often  the 
cost  of  such  complete  information  is 
not  justifiable,"  he  said. 

The  third  reason  is  technical  com¬ 
plexity.  “No  one  analytical  technique 
can  hope  to  satisfy  all  critics,”  Mc¬ 
lvor  said. 

The  fast-paced  newspaper  indus¬ 
try,  of  course,  understands  well  these 
factors  that  circumvent  good  market 
research.  But  the  realities  of  market¬ 
ing  and  competition  make  these 
words  from  Mclvor  hit  hard: 
“Marketers  who  don’t  learn  the  les¬ 
sons  of  promotion  history  may  end  up 
repeating  mistakes  while  overlooking 
potential  successes." 

In  designing  the  ideal  promotion 
analysis,  Mclvor  said  that  a  technique 
is  needed  to  overcome  research 
“objections"  and  meet  additional 
criteria: 

•  It  should  be  a  reasonably  quick 
and  simple  calculation.  “No  one 
should  have  to  spend  hours  analyzing 
a  promotion,"  he  said. 

•  It  should  use  readily  available, 
existing  data. 


•  It  should  be  consistent.  “Con¬ 
sistency  means  the  results  will  be 
comparable  from  period  to  period, 
from  year  to  year,”  Mclvor  said. 

•  Results  should  be  usable  in  show¬ 
ing  what  actually  happened  and  in 
making  decisions  on  future  promotion 
activity. 

How  are  newspapers  transforming 
promotion  activity  into  deHnitive 
measures  of  public  reaction? 

To  answer  this  and  other  questions, 
the  International  Newspaper  Promo¬ 
tion  Association  recently  commis¬ 
sioned  Belden  Associates  in  Dallas  to 
conduct  in-depth  interviews  of  news¬ 
paper  marketing,  promotion  and  re¬ 
search  executives  in  large  U.S.  mar¬ 
kets.  The  information  that  Belden 
gleaned  from  these  interviews  laid  out 
“a  range  of  options  for  evaluating 
promotion  effectiveness.” 

Among  other  things,  the  survey  fo¬ 
cused  on  internal  and  external  indica¬ 
tors  of  success  that  are  being  used  to 
gauge  the  effectiveness  of  newspaper 
promotion. 

The  following  internal  indicators  of 
success  were  mentioned  most  often 
by  the  newspaper  executives  inter¬ 
viewed:  net  circulation  growth,  total 
number  of  new  starts,  gross  circula¬ 
tion  growth,  total  number  of  volun¬ 
tary  starts,  and  cost  per  new  order 
received. 

These  and  other  internal  indica¬ 
tors  translate  primarily  into  circula¬ 
tion  performance  and  intuitive  feed¬ 
back.  Some  newspapers  with  ad¬ 
vanced  circulation  information  sys¬ 
tems  (CIS)  can  track  performance 
from  one  week  to  the  next  but  others 
must  wait  a  “painfully  long”  time  be¬ 
fore  the  next  audit. 

Internal  indicators  offer  practical 
yardsticks  by  which  promotion  can  be 
measured,  but  they  are  not  complete 
measures  of  success.  When  newspa¬ 
pers  require  increasingly  precise  in- 
formation  about  return-on- 
investment,  internal  feedback  must 
be  complemented  with  better  external 
indicators  to  fully  understand  promo- 
tion’s  real  influence  in  the  total 
marketing  effort.  In  other  words,  raw 
numbers  are  not  always  the  key  to 
solid  research. 

In  the  opinion  of  the  respondents  in 
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the  Belden  survey,  some  of  the  best 
external  indicators  of  a  promotion 
campaign  are  the  following; 

•  Increase  in  awareness,  recall,  or 
word-of-mouth  advertising. 

•  Indications  of  “intentions  to  sub¬ 
scribe  or  buy.” 

•  Positive  changes  in  the  newspa¬ 
per’s  image  and  public  attitudes  to¬ 
ward  the  paper. 

•  Positive  changes  in  readership. 

•  Response  to  public  service  pro¬ 
jects  (amount  of  public  participation, 
coverage  by  other  media,  etc.). 

•  How  well  the  goals  or  objectives 
of  the  promotion  are  reached. 

Although  this  last  factor  was  men¬ 
tioned  repeatedly,  the  survey  also  left 
the  unfortunate  impression  that 
“campaigns  are  often  launched  with 
little  formal  goal-setting  from  the 
standpoint  of  advertising  or  promo¬ 
tion  performance,  which  is  not  the 
same  as  sales  performance.” 

In  his  book  entitled  Defining  Adver¬ 
tising  Goals  for  Measured  Advertis¬ 
ing  Results,  Russell  Colley  provides 
the  following  guidelines  as  a  checklist 
for  newspapers  seeking  to  evaluate 
their  own  promotion  effectiveness; 

1 .  An  advertising  goat  expresses  re¬ 
sults  that  can  reasonably  be  expected 
from  advertising  (not  results  that  re¬ 
quire  ail  the  combined  forces  of 
marketing). 

2.  The  goat  is  expressed  in  written, 
measurable  terms. 

3.  There  is  a  starting  benchmark 
against  which  progress  can  be  meas¬ 
ured. 

4.  The  goals  are  based  on  a 
reasoned  analysis  of  opportunities  af¬ 
ter  gathering  the  best  available  facts 
and  judgments.  They  are  not  based  on 
hunch,  hope,  or  a  mere  extension  of 
past  performance. 

There  is  an  old  marketing  axiom 
that  says  that  “if  you  don’t  know 
where  you’re  going,  any  road  will  take 
you  there.” 

As  managers  peel  off  some  of  the 
intimidating  skin  of  marketing  re¬ 
search  and  move  more  toward  quan¬ 
titative  promotion  planning,  their  role 
in  the  total  newspaper  operation  only 
stands  to  gain.  How  they  handle  the 
all-important  research  function  is  as 
important  as  any  responsibility  they 
have.  And  perhaps  the  most  difficult. 

4c  4c  :|c 

The  following  examples  highlight  a 
few  of  the  successful  research-based 
marketing  strategies  that  have  recent¬ 
ly  proven  successful; 

The  Courier-Journal  &  Louisville 
(Ky.)  Times  tracked  reader  attitudes 
about  the  papers  before  and  after  a  big 
multi-media  campaign  this  past 
spring.  Conducting  15-minute  tele¬ 
phone  interviews,  the  papers  meas¬ 
ured  attitudes  about  previous  promo¬ 


tion  ads  and  subscriptions,  according 
to  Bob  Goetz,  promotion  director. 
“We  found  that  the  level  of  awareness 
was  much  higher  than  we  expected 
and  that  we  began  to  change  reader 
attitudes  about  subscribing  to  the 
papers  after  the  new  campaign,”  he 
said. 

The  Orlando  Sentinel  has  been 
tracking  its  image  over  several  years, 
especially  after  a  major  redesign  had 
been  implemented  and  heavily  prom¬ 
oted.  The  percentage  of  adults  rating 
Sentinel  “better  than  it  used  to  be” 
increased  dramatically  for  all  categor¬ 
ies  tested.  Subsequent  promotions 
had  a  great  story  to  tell  readers  of  the 
paper. 

Following  extensive  “circulation 
studies,”  the  Palladium-Item  in  Rich¬ 
mond,  Ind.,  premiered  a  redesigned 
product  in  April  emphasizing  more 
local  and  regional  news,  a  cleaner 
look  and  earlier  delivery  to  the  news¬ 
stands,  according  to  Jill  Emery, 


The  International  Newspaper 
Advertising  and  Marketing  Execu¬ 
tives  Foundation  has  exceeded  its 
goal  and  raised  $1.25  million  in  its 
campaign  for  a  $1  million  endowment 
fund. 

Income  generated  by  investment  of 
the  fund  will  finance  a  new  and  ex¬ 
panded  foundation  program  with  an 
annual  budget  of  $100,000,  said  Art 
Wible,  INAME  foundation  president. 

The  announcement  marks  the  cul¬ 
mination  of  a  two-year  effort  to  fund  a 
new  program  to  strengthen  the 
teaching  of  newspaper  advertising  in 


The  Washington  (D.C.)  Times 
announced  that  it  will  sponsor  a  con- 
trolled-circulation  weekly  called  In¬ 
sight,  focusing  on  “the  how  and  why 
rather  than  the  what”  of  national  and 
international  events. 

The  first  issue  will  be  dated  Mon¬ 
day,  Sept.  23,  and  will  reach  readers 
the  previous  Thursday  or  Friday,  the 
Times  announced. 

Arnaud  de  Borchgrave,  editor  in 
chief  of  the  Washington  Times,  will  be 
editor  in  chief  of  Insight;  other  Times 
staffers  or  former  staffers  will  contri¬ 
buted  to  the  editorial  product,  and 
some  outsiders  have  been  hired. 
Robert  B.  Dillingham,  former  adver¬ 
tising  director  of  U.S.  News  &  World 
Report,  will  be  publisher. 

Insight,  describing  itself  as  “se¬ 
rious  but  not  solemn,”  says  it  will 
“monitor  issues  on  the  agendas  of 
Congress  and  the  federal  agencies, 
proving  information  that  normally  is 
available  only  to  Washington  insid- 


graphics/promotion  coordinator. 

The  Detroit  News  is  reaching  out  to 
the  Detroit  tri-county  advertising 
community  with  its  “Select-A- 
Market-Saturation  (SAMS)”  prog¬ 
ram.  Prominent  national  and  regional 
retailers  such  as  A&P  Supermarkets, 
K-mart  and  Montgomery  Ward  have 
used  SAMS  to  reach  both  subscribers 
via  weekend  home  delivery  and  non¬ 
subscribers  through  mail  delivery. 

A  new  section  in  the  Fort  Lauder¬ 
dale  (Fla.)  News  &  Sun-Sentinel 
targeted  a  zone  within  a  zone,  accord¬ 
ing  to  editor  Gene  Cryer.  The  new 
section,  called  “Southwest/Plus” 
appears  twice  a  week  in  papers 
distributed  in  the  booming  southwest 
area  of  Broward  County. 

“This  area  presents  a  different  au¬ 
dience  and  we’re  customizing  our 
paper  to  make  it  more  meaningful  and 
serviceable  to  these  readers,”  Cryer 
said. 


INAME  foundation  tops  its  fundraising  goai 


Wash.  Times  starts  opinion  magazine 


schools  of  business  and  communica¬ 
tions.  The  INAME  foundation  de¬ 
veloped  the  program  with  educators 
to  assure  that  future  advertising  deci¬ 
sion-makers  coming  out  of  universi¬ 
ties  would  be  better  informed  on  the 
unique  role  of  newspapers  in  the  U.S. 
marketing  economy. 

Nearly  100  newspaper  corpora¬ 
tions,  newspaper  advertising  repre¬ 
sentative  firms  and  advertising  ser¬ 
vice  companies  have  contributed  to 
or  pledged  support  to  the  campaign. 
The  newspaper  companies  represent 
almost  60%  of  the  circulation  of  the 
U.S.  daily  newspapers,  Wible  said. 


ers,  but  without  the  typical 
bureaucratic  dryness.” 

It  also  will  cover  business,  enter¬ 
tainment  and  science. 

The  magazine  says  copies  will  be 
mailed  free  by  second  class  postage  to 
“opinion  leaders. 

Gannett  may  buy 
Navajo  newspaper 

Navajo  officials  and  Gannett  Co. 
are  discussing  the  sale  of  the  Navajo 
Times  Today,  according  to  the  pub¬ 
lisher  of  the  newspaper. 

“We  need  an  infusion  of  capital,” 
said  Mark  Trahant.  “We  just  don’t 
have  the  money  to  do  what  we  need  to 
have  done.” 

The  Navajo  Times  Today,  which  is 
owned  by  the  Navajo  tribal  govern¬ 
ment,  is  the  only  Indian-owned  daily 
in  the  nation.  It  has  a  daily  circulation 
of  about  5,000. 


EDITOR  &  PUBLISHER  for  September  14,  1985 


17 


From  the  Dallas  Cowboys  to  the  SNPA  presidency 

Alexandria  (La.)  Town  Talk  publisher,  Tom  Hardin,  takes  over 
the  helm  of  the  Southern  Newspaper  Publishers  Association 


By  Mark  Fitzgerald 

The  incoming  president  of  the 
Southern  Newspaper  Publishers 
Association  brings  to  the  position  a 
mixture  of  qualities  that,  in  many 
ways,  neatly  symbolizes  both  the  past 
and  the  future  of  the  South’s  news¬ 
papers. 

For  one  thing,  Alexandria  (La.) 
Town  Talk  publisher  Tom  J.  Hardin  is 
an  executive  who  cut  his  teeth  not  in 
journalism,  but  in  the  financial  world. 

A  Southern  Methodist  University 
banking  school  graduate,  Hardin,  57, 
began  his  working  career  as  a  bank 
teller,  eventually  becoming  director 
and  president  of  a  Texas  bank. 

For  seven  years,  from  l%3-70,  he 
served  as  business  manager  of  the 
then-nascent  Dallas  Cowboys  foot¬ 
ball  team. 

Hardin’s  financial  background 
takes  on  an  added  importance  as  the 
SNPA  meets  for  its  82nd  annual  con¬ 
vention  this  week. 

High  on  the  agenda  —  and  high  on 
SNPA’s  priorities  for  the  next  year, 
Hardin  says  —  will  be  discussions 
aimed  at  creating  better  newspaper 
marketing  strategies  to  combat  the  in¬ 
creasing  competitive  challenges  in 
their  still-growing  region. 

Hardin  also  reflects  of  the  transi¬ 
tion  in  Southern  newspapering  in  the 
timing  of  his  entry  into  the  business. 


Hardin,  57,  began  his 
working  career  as  a  bank 
teiier,  eventuaiiy 
becoming  director  and 
president  of  a  Texas 
bank. 


He  was  hired  as  business  manager 
of  the  Town  Talk  in  1971 — ^just  as 
technology  was  transforming  the  way 
newspapers  were  written,  edited, 
composed  and  printed. 

“I  never  learned  any  of  those  mea¬ 
sures  —  I  never  had  to,”  Hardin  con¬ 
fessed  in  a  telephone  interview.  “We 
were  computerized  in  1%9.  We  had 
some  linotypes  there  for  a  little  while, 
but  I  never  had  to  get  to  know  them.” 


Tom  Hardin 

However,  he  has  become  familiar 
with  newspapers’  newest  tools:  “I’ve 
enjoyed  becoming  familiar  with  the 
equipment  and  the  computer,”  he 
said. 

And  finally,  in  the  mix  of  qualities 
Hardin  brings  to  the  organization, 
there  is  the  one  that  is  perhaps  the 
most  emblematic  of  the  South’s  news¬ 
paper  people:  It’s  in  his  blood. 

Hardin’s  grandfather  was  a  half- 
brother  to  the  man  who  in  1 883  found¬ 
ed  Town  Talk,  a  39,751 -circulation 
a.m.  daily  that  remains  a  family  enter¬ 
prise. 

Even  as  he  pursued  a  career  in 
banking  and  financial  management, 
Hardin  was  somewhat  involved  in  the 
newspaper,  serving  on  its  board  of 
directors  since  1966. 

“I  wasn’t  really  involved  on  the 
board,  but  then  (Town  Talk  presi¬ 
dent)  Joe  D.  Smith  Jr.  asked  me  to  join 
(the  paper)  in  1971 . 1  left  the  Cowboys 
and  came  to  the  family  operation  of 
the  Town  Talk,”  he  said. 

Hardin  began  his  Town  Talk  career 
as  business  manager  and  became 
general  manager  in  1981.  On  July  1, 
1984,  he  was  named  publisher. 

At  the  Town  Talk  in  Alexandria- 
Pineville,  cities  located  in  the  center 
of  Louisiana,  Hardin  came  face  to 
face  with  the  direct  mail  competition 


that  for  years  has  been  a  major  prob¬ 
lem  for  Southern  newspapers. 

Hardin’s  response  was  a  TMC  pro¬ 
duct  called  the  Review-Advertiser,  a 
weekly  sent  to  non-subscribers  that 
culls  the  best  articles  from  the  daily. 

“It’s  continuing  to  grow  —  even 
makes  a  little  profit  now  and  then,” 
Hardin  said.  “Of  course,  we  did  it  as  a 
defense  mechanism  against  direct 
mail  in  our  area.” 


For  seven  years,  from 
1963-70,  he  served  as 
business  manager  of  the 
then-nascent  Daiias 
Cowboys  footbaii  team. 


Because  the  competitive  pressures 
are  not  unique  to  Alexandria  —  nor, 
indeed,  to  Southern  publishers  — 
SNPA  will  be  heavily  stressing 
marketing  strategies  in  its  annual 
meeting  and  many  of  its  frequent  com¬ 
mittee  seminars  and  reports. 

“There’s  a  new  emphasis  on  the 
revenue-making  side  of  the  busi¬ 
ness,”  Hardin  said  of  SNPA.  “Com¬ 
petition  is  a  great  thing  —  as  long  as 
you  come  out  ahead  in  it.” 

“Our  market  is  being  fragmented  in 
so  many  ways,”  Hardin  continued. 
“With  cable  tv,  direct  marketing, 
(broadcast)  tv  and  now  a  big  come¬ 
back  by  radio.  All  these  fragmenta¬ 
tions  are  our  biggest  challenge.  We 
have  to  hold  on  —  and  regain  —  some 
of  the  dominance  in  the  market¬ 
place.” 

Hardin  indicates  he  is  dissatisfied 
with  only  a  TMC  approach  to  battling 
this  problem,  and  he  also  looks 
askance  at  a  not-infrequent  Southern 
small-daily  practice  of  operating  as  a 
TMC  two  or  three  times  a  week. 

“I  just  feel  like  the  dailies  have  got 
to  continue  on  a  subscription-type 
basis,  as  paid  circulation,”  he  said. 
“When  people  pay  for  it,  it  shows 
they  want  it,  number  one,  and  1  think 
they  put  a  little  more  value  in  it  —  and 
advertisers  do,  too  —  when  they  pay 
for  it.” 

However,  Hardin  says  he  also  sees 
(Continued  on  page  48) 
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coRnm  scair  Km 

One  Of  The  Grid's  Most  Influential 
Women,  Is  flow  Writing 
A  Weekly  Commentary 


Coretta  Scott  King  is  a  woman  who  commands  instant  attention  and 
respect — from  the  public  and  from  woild  leaders.  She  will  make  things 
happen  in  print  just  as  her  speeches  have  roused  people 
and  governments  to  action. 


Starting  Wovember  1,  Mrs.  King  will  write  a  terse,  750-word  column 
that  will  stir  opinion  and  make  news  eveiy  week. 


Tor  samples  and  details  on  how  your  paper  can  become  a  charter  subscriber,  call  Chuck  Weiss  or  Dan  Barber  in 
Hew  York  at  800-972-3550  or  (212)  972-1070.  Call  Bill  Higginbotham  in  rt.  Worth  at  (817)  292-8165. 

Cali  Paul  Pinch  in  Los  Angeles  at  (213)  852-1579. 


SmOALPEAnRES 
^riDKATiOn  SALES 

200  Park  Avenue,  New  York,  N.Y.  10166 


IN  BRIEF - 


Council  drops 
news  rack  ban 


A  long  simmering  feud  between  the 
Moorpark,  Calif.,  city  council  and 
local  newspaper  took  another  turn 
when  the  council  dropped  a  proposal 
for  a  ban  on  newspaper  racks  in  the 
Civic  center. 

Council  members  feared  the  out¬ 
right  ban  of  racks  might  face  constitu¬ 
tional  challenges.  Instead,  they  are 
considering  requiring  newspaper 
owners  to  buy  liability  insurance  for 
racks  on  any  public  right  of  way. 

The  publishers  of  the  city’s  two  lo¬ 
cal  newspapers  said  Aug.  20  that  ac¬ 
quiring  insurance  because  someone 
may  get  injured  using  or  tripping  over 
a  news  rack  is  ridiculous. 

The  controversy  began  in  June 
when  the  Moorpark  Mirror  published 
a  story  and  editorial  criticizing  a  din¬ 
ner  sponsored  by  a  bonding  firm 
attended  by  several  council  members. 

After  its  publication,  the  city  Parks 
and  Recreation  Commission  recom¬ 
mended  that  ail  news  racks  be  re¬ 
moved  from  the  Civic  Center  patio. 
The  Mirror  has  the  only  rack  there, 
and  its  publisher,  Daniel  J.  Schmidt, 


said  the  recommendation  was  in  re¬ 
taliation  for  the  articles. 

Peggy  Ford,  publisher  of  Moorpark 
News,  the  second  local  paper,  also 
criticized  the  insurance  proposal, 
saying  it  would  cost  her  paper  about 
$1,000  a  year. 

SNPA  opposes 
ACEJMC  voting  plan 

The  Board  of  Directors  of  the 
Southern  Newspaper  Publishers 
Association  unanimously  passed  a 
motion  expressing  strong  opposition 
to  the  proposed  restructuring  of  the 
voting  system  for  the  Accrediting 
Council  on  Education  in  Journalism 
and  Mass  Communications  under 
which  ten  print  organizations  would 
be  alloted  four  votes. 

At  the  same  time,  the  SNPA  board 
of  directors  reiterated  its  support  for 
the  25/75  percent  rule,  stating:  “We 
believe  that  it  is  of  the  utmost  import¬ 
ance  for  practicing  journalists  to  have 
a  strong  educational  background  in 
the  liberal  arts  and  sciences.  We  think 
that  it  would  be  detrimental  to  the 
interest  of  the  newspaper  business  to 
relax  this  rule.” 


Groups  lobby  for 
open  meetings 

Common  Cause  and  the  League  of 
Women  Voters  launched  a  campaign 
recently  to  persuade  elected  officials 
in  New  York  to  stop  making  gov¬ 
ernmental  decisions  in  secret  political 
party  meetings. 

Common  Cause  state  chairman 
Timothy  Lovallo  said  the  campaign, 
designed  to  lobby  virtually  every  lo¬ 
cal  governmental  body  in  New  York, 
would  be  “the  most  massive 
statewide  citizen  effort  ever  under¬ 
taken  in  this  state.” 

Lovallo  said  that  Common  Cause,  a 
self-styled  citizens  lobby,  would 
mobilize  its  27,000  members  in  the 
state  to  attend  meetings  of  city  coun¬ 
cils,  town  and  village  boards,  and 
county  legislatures  and  boards. 

Ruth  Shur,  vice  president  of  the 
state  chapter  of  the  League  of  Women 
Voters,  said  her  group’s  10,000  mem¬ 
bers  in  the  state  would  also  attend 
meetings  to  ask  local  officials  to  con¬ 
duct  all  governmental  business  at 
open  meetings  where  members  of  the 
press  and  public  can  attend. 


PIXAR 


FINALLY  an  ELECTRONIC  DARKROOM  for  your  newsroom!!! 

PIXAR  has  two  simultaneous  inputs. 

PIXAR  stores  up  to  100  pictures. 

PIXAR  will  crop,  size  and  enhance. 

PIXAR  recognizes  all  Indexes. 

PIXAR  IS  AFFORDABLY  PRICED!!! 

Available  for  Jonucoy  deUvery* 

Or  contact:  TONY  HII.EMAN  (518)  463-7644,  AFP  1612  K  Street  NW,  Washington  DC  20006 
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Cutting  costs 

Connecticut  daily  reduces  overtime  and  eliminates  unnecessary 
travel  in  an  attempt  to  offset  an  unexpected  hike  in  expenses 


By  Steve  Fagin 

Several  cost-saving  measures,  including  reduction  of 
overtime  and  elimination  of  unnecessary  travel,  have  been 
ordered  at  the  New  London  (Conn.)  Day  in  an  effort  to 
offset  an  unexpected  increase  in  expenses. 

“Our  revenues  are  good  —  close  to  budget.  But  we’re 
very  concerned  about  how  much  we’re  spending,”  said 
publisher  and  editor  Reid  MacCluggage. 

“We’re  not  panicking.  We’re  taking  prudent  steps,” 
added  general  manager  Alcino  G.  Almeida. 

While  he  described  the  measures  as  temporary,  they  are 
expected  to  remain  in  place  at  least  until  the  rest  of  the 
year. 


“Our  revenues  are  good  ~  close  to 
budget.  But  we’re  very  concerned  about 
how  much  we’re  spending”  said 
publisher  and  editor  Reid  MacCluggage. 


MacCluggage  and  Almeida  attributed  the  rising  ex¬ 
penses  to  persistent  problems  with  the  printing  press  and 
resulting  difficulties  with  the  distribution  system. 

Frequent  mechanical  breakdowns  have  driven  up  labor 
costs  in  the  pressroom  and  circulation  department,  Mac¬ 
Cluggage  said.  He  also  said  the  Day  plans  to  buy  a  new 
water  system  for  the  press  which  is  expected  to  run  in  the 
six-figure  range. 

“It’s  essential  that  we  do  it,”  MacCluggage  said.  He 
expressed  hope  the  system  will  prolong  the  life  of  the 
press,  which  already  has  undergone  two  conversions.  A 
new  press,  he  added,  would  cost  $8  million  to  $10  million. 

Almeida  said  additional  expenses  have  been  incurred  to 
hire  extra  personnel  to  shorten  paper  routes  and  extend 
the  hours  at  the  circulation  center. 

Also,  he  said,  there  has  been  increased  waste  of  news¬ 
print  because  of  the  press  breakdowns.  Such  waste  has 
more  than  doubled  from  3%  to  6.5%-7.5%,  Almeida  said. 

The  company  is  buying  less-expensive  newsprint  to 
counter  this  additional  expense,  and  also  in  reducing  the 
use  of  color  in  advertising  and  news,  he  said. 

Other  areas  where  management  plans  to  save  money 
include: 

•  Maintenance.  Almeida  said  all  non-essential  plant  and 
vehicle  maintenance  is  being  deferred. 

•  Overtime.  MacCluggage  conceded  it  is  unrealistic  to 
assume  there  wilt  be  no  overtime.  “What  I  object  to  is 
‘planned’  overtime,”  he  said.  Work  should  be  structured 
so  employees  complete  assignments  in  a  7 '/2-hour  day, 
MacCluggage  said. 


•  Hiring.  With  only  one  exception,  there  will  be  no  new 
positions  filled,  MacCluggage  said.  In  addition,  he  said 
management  will  take  a  close  look  at  vacancies  created 
when  employees  leave  the  Day  to  determine  the  need  to  fill 
them. 

•  Travel.  All  unnecessary  trips  are  being  curtailed.  Trips 
now  must  be  approved  by  Almeida. 

•  News/advertising  ratio.  MacCluggage  indicated  that  on 
some  days  adjustments  will  have  to  be  made  —  hopefully 
by  increasing  advertising  or  else  by  reducing  the  news  hole 
—  to  bring  the  ratio  to  55%  advertising  and  45%  news. 

“We  don’t  want  to  have  an  adverse  effect  on  the  news 
hole,”  he  said.  “Each  day  has  to  be  looked  at  indi¬ 
vidually.” 

The  cost-savings  plan,  MacCluggage  said,  is  company¬ 
wide. 

“We’re  asking  everybody  to  pitch  in  for  the  good  of  the 
order,”  he  said. 

Suggestions  from  employees  also  are  being  solicited, 
said  director  of  administration  Rick  Flath. 

Ideas  may  be  deposited  in  the  new  share  suggestion 
boxes  being  installed  throughout  the  building,  he  said. 
Many  of  the  old  boxes  were  taken  down  during  recent 
renovations. 


“What  I  object  to  is  ‘planned’ 
overtime,”  he  said.  Work  should  be 
structured  so  employees  complete 
assignments  in  a  7V2-hour  day, 
MacCluggage  said. 


The  cost-saving  actions  come  at  a  time  when  plans  are 
being  made  for  next  year’s  company  budget. 

Controller  Richard  Willis  is  devising  a  new  system  he 
said  will  give  department  managers  more  input. 

“We’re  going  toward  a  decentralized  system,”  Willis 
said. 

In  the  past,  Willis  said,  only  the  final  budget  was  entered 
on  a  computer  program;  the  new  one  will  be  computerized 
from  its  beginning  in  order  to  expedite  the  whole  process. 

Department  heads  will  be  submitting  proposals  to  Willis 
by  the  third  week  in  August.  These  recommendations  will 
be  evaluated  and  then  turned  over  to  MacCluggage  and 
Almeida  for  review,  expected  to  be  completed  in  mid- 
September. 

The  Day’s  board  of  directors  then  will  vote  on  the 
budget,  along  with  the  advertising  rate  structure,  in 
October. 
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English  version 
of  Pravda  planned 

An  English-language  version  of 
Pravda,  the  official  newspaper  of  the 
Soviet  Union’s  Communist  Party, 
will  begin  publication  as  soon  as 
enough  subscribers  are  found,  an  in¬ 
dependent  publisher  says. 

Subscriptions  to  the  paper  will  be 
sold  for  $630  per  year,  with  potential 
subscribers  including  university  and 
other  libraries,  scholars  and  govern¬ 
ment  agencies,  said  Charles  Cox. 

Translators  will  function  as  editors 
and  will  watch  for  syntax,  tones  and 
nuances,  and  “put  the  paper  into  the 
same  journalese  as  in  Pravda,”  said 
Cox. 

“We  expect  to  go  into  daily  produc-  • 
tion  in  the  near  future,”  he  said. 

Royko  column  leads 
to  police  action 

A  column  by  Chicago  Tribune  col¬ 
umnist  Mike  Royko  sparked  action  by 
Chicago  police  in  enforcing  the  law 
against  illegal  parking  along  the  lake- 
front  and  on  Lake  Shore  Drive. 

Royko’s  column  described  the 


situation  in  which  illegally  parked 
cars  along  the  lakefront,  especially  on 
the  shoulder  of  Lake  Shore  Drive  and 
on  grass  nearby,  have  caused  prob¬ 
lems  for  motorists  on  the  drive. 

Police  officials  said  the  depart¬ 
ment’s  mobile  unit,  local  districts, 
and  the  traffic  division  will  increase 
their  enforcement  to  ticket  and  tow 
illegal  parkers. 

Wash,  daily  donates 
to  USA  for  Africa 

The  Yakima  Herald-Republic 
turned  its  circus  promotion  into  an 
$8,205.44  donation  for  USA  for  Afri¬ 
ca  and  a  bonanza  in  community  good¬ 
will. 

The  Herald-Republic,  a  40,000  cir¬ 
culation  a.m.  daily  owned  by  Harte- 
Hanks  Communications  Inc.,  don¬ 
ated  proceeds  from  its  advance  pro¬ 
motion  with  Circus  Vargas  to  aid  for 
starving  people  through  USA  for 
Africa. 

The  community  snatched  up  the 
1,000  two-for-one  tickets  before  the 
first  performance  and  2,000  people 
enjoyed  the  show  under  the  big  top  as 
well  as  had  the  satisfaction  of  know¬ 


It  simply  works, 


it  works  simply. 


Call  today: 

(203)  562-1121  EXT  418 

Or  write: 

Alex  Ungerleider 
Promotion  Manager 
The  Jackson  Newspapers 
40  Sargent  Drive 
New  Haven,  CT  06511 


ing  their  total  ticket  price  went  for 
humanitarian. 

Jim  Barnhill,  publisher  of  the 
Herald-Republic,  said,  “I  had  been 
deeply  impressed  by  the  recent  ‘We 
Are  The  World ’project  and  their  suc¬ 
cessful  efforts  with  USA  for  Africa. 
Although  we  raised  just  over  $8,200  in 
cash,  it  brought  the  whole  concept  of 
USA  for  Africa  right  into  the  homes  of 
thousands  of  our  readers.” 

The  newspaper  donated  over 
$12,000  in  colorful  full-page  ads  to 
promote  the  circus.  The  newspaper 
publisher  served  as  honorary  ring¬ 
master  for  the  opening  performance 
of  the  circus  and  even  rode  an 
elephant  in  the  media  event  elephant 
races. 

Gannett  fund 
awards  new  grants 

The  Gannett  Foundation  has 
approved  154  new  grants  totaling 
$672,7%  in  47  areas  served  by  Gan¬ 
nett  Co.,  Inc.  newspapers,  broadcast 
stations,  outdoor  advertising  and 
other  media  enterprises. 

In  1984,  the  Foundation’s  grants 
and  program-related  expenses  totaled 
about  $14.3  million. 


Everyone’s  birthday 
has  three  parts — the  month, 
the  date  and  the  year.  The 
Birthday  Game  simply  re¬ 
veals  all  possible  parts  for 
all  possible  birthdays  over 
the  course  of  a  game,  usu¬ 
ally  one  week  or  seven 
issues  of  publication.  By 
week’s  end,  if  the  reader 
has  been  watching  every 
day,  he’ll  know  which  days 
his  own  birthday  parts 
appeared.  Then  he  just 
sends  in  the  completed  en¬ 
try  form,  and  he’s  in  that 
week’s  prize  drawing. 
Simple. 

And  the  Birthday 
Game  is  almost  as  easy 
for  you  to  run.  Especially 
with  the  camera-ready, 

SAU  size  ads  provided. 

Not  to  mention  the  detailed 
instructions  and  tips  drawn 
from  more  than  five  years 
of  proven  Birthday  Game 
performance  in  markets  of 
every  size.  Want  to  learn 
more?  That’s  simple,  too. 
Just  give  us  a  call. 
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Blistered,  bloody  hands  toil  in  the  Russian  labor  camp. 
Heartbeats  are  painful, , erratic.  Josef  Begun  is  a  sick  man. 
His  wife  says  he  will  die  before  he’s  eligible  for  prison 
release  in  1994.  His  “crime”?  Teaching  Hebrew  to 
Moscow  Jews.  ■  TWs  is  the  plight  of  some  Refuseniks, 
Jews  who  are  trapped  in  Russia  and  hear  only  nyet,  no, 
to  their  pleas  to  leave  the  country.  ■  Readers  of  The 
Houston  Clrronide  were  deeply  touched  when  we  joined 
the  American  press  in  publiciziirg  the  lives  of  these  brave 
people.  ■  The  three -part  series  was  written  by  religion 
editor  Louis  Moore.  He  traveled  to  Russia  and  secretly 
interviewed  more  than  fifty  Refuseniks,  who  believe  their 
biggest  hope  for  freedom  lies  with  popular  opinion  in 
the  West.  ■  At  newspapers  everywhere,  our  pen  can 
become  their  sword.  And  for  those  Russian  authorities 
who  wish  we  would  ignore, the  Refuseniks,  the  American 
press  has  but  one  answer.  Nyet.  M  We’re  Houston’s 
leading  information  source.  Houston  Chronicle. 


IN  BRIEF - 


Torstar  shows 
higher  profits 

Torstar  Corporation  reported  that 
consolidated  revenue  was  $319  mil¬ 
lion  in  the  six  months  to  June  30, 1985, 
compared  to  $275  million  in  the  same 
period  in  1984.  Income  before  ex¬ 
traordinary  item  was  $19.7  million,  or 
$1.41  per  share,  up  from  $10.7  million 
or  780  per  share  in  the  first  six  months 
of  1984. 

There  was  a  27%  gain  in  consoli¬ 
dated  0|>erating  profit  in  the  period, 
primarily  from  strong  book  publishing 
results,  and  interest  expense  was 
lower. 

Toronto  Star  advertising  volume 
continues  strong,  ahead  4%  for  the 
first  half.  The  gains  continue  to  be 
concentrated  in  classified  help 
wanted,  careers  and  properties  cate¬ 
gories. 

Circulation  of  the  Star  has  im¬ 
proved  by  over  17,000  copies  per  day 
on  average  in  the  first  six  months, 
setting  new  record  levels.  Weekdays 
as  well  as  Saturday  and  Sunday,  and 
especially  home  delivery  sales,  have 
all  gained  substantially. 

The  circulation  growth,  together 
with  substantially  higher  newsprint 
prices  compared  to  the  first  half  of 


1984,  resulted  in  newsprint  cost  in¬ 
creases  that  largely  offset  newspaper 
revenue  gains.  Metroland's  printing 
and  community  newspaper  results 
were  15%  ahead  in  the  first  half  while 
Star  results  were  off  about  1 .5%. 

Gannett  daily  raises 
home  delivery  price 

The  Gannett  Burlington  (Vt.)  Free 
Press  has  increased  home-delivered 
price  to  $1 .75  for  the  six  days  Monday 
through  Saturday.  The  Sunday  edi¬ 
tion  charge  of  $1  is  continued.  For 
subscribers  served  by  motor  routes, 
the  price  is  now  $2  for  six  days  and 
$1.10  on  Sunday.  (The  daily  Free 
Press  per-copy  newsstand  charge 
continues  at  350.) 

Teachers  receive 
DJ  fund  fellowships 

Sixty-eight  high  school  journalism 
teachers  received  $23,800  in  Dow 
Jones  Newspaper  Fund  fellowships 
to  attend  college  courses  and  journal¬ 
ism  workshops  in  summer.  More  than 
50  colleges  throughout  the  country 
offered  workshops  to  teachers  who 
advise  school  publications. 


Metro  Sunday  plans 
financial  special 

The  themes  of  investment,  insur¬ 
ance  and  personal  finance  will  be¬ 
come  the  focal  point  of  a  nationwide 
editorial  thrust  in  locally-edited,  ma¬ 
jor  market  Sunday  magazines.  .  .all 
coordinated  to  be  published  and  dis- 
tibuted  on  Sunday,  March  2, 1986,  by 
the  Sunday  Magazine  Network, 
announced  Lewis  G,  Green,  vice 
president,  sales. 

Each  locally-edited  Sunday  maga¬ 
zine  will  publish  a  themed  issue 
directed  to  the  personal  flnancial 
needs  of  its  own  market. 

The  Sunday  Magazine  Network  is  a 
network  of  locally  edited  Sunday 
newspaper  magazines.  Metropolitan 
Sunday  Newspapers  Inc.  is  the  parent 
company  of  the  Sunday  Magazine 
Network. 

Paper  offers  free 
classified  ads 

Workers  laid  off  from  General 
Dynamics  Corporation’s  Quincy, 
Mass.,  shipyard  were  offered  three 
days  of  free  classified  ads  to  seek  jobs 
by  the  Boston  Herald. 


XEROX  I 


Six  things  you  shouldn’t  hear  at  the  office: 

1.  “Deal  me  in.” 

2.  “We’ll  just  add  it  to  the  expense  account!’ 

3.  “Let’s  end  this  coff^  break, it’s  time  for  lunch.” 

4.  “Alright, who  phoned  Mozambique? times?” 
5k  “It’s  ak.,the  boss  is  on  jury  duty.” 

6k  “Will  you  Xerox  these  memos,  please?” 


Actually,  it’s  the  last  statement  of  the  list  we're 
most  interested  ia  You  see,  whoever  used  that  phrase 
used  our  name  incorrectly.  The  Xerox  trademark  is 
not  a  verb.  So  you  can’t  “Xierox  a  memo.”  But  you 
certainly  can  copy  a  memo  on  your  Xerox  copier. 


In  fact,  we  wish  you  would  make  a  copy  of 
this  message  and  use  it  to 
remind  your  office  friends 
not  to  say  things  they 
shouldn’t...  At  least  as  far  as  Xerox  is  concerned. 


[Team  Xerox 


XEROX®  isa  trademark  of  XEROX  CORPORATION. 
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Miss  Texas 
lives  her  dream 
in  Atlantic  City 


Shiner  Beer: 
Little  brewery, 

,  personal  touch 


Joe  Allen’s 
mouth-watering 
1  barbecue,  steak 

1 

1  Hugh  Campbell 
1  hopes  Oilers 
1  can  win  title 


m 


1^1 


The  big  idea  was  to  provide  information  and 
entertainment  to  a  great  number  of  Texans. 
Those  in  the  smaller  cities,  towns  and  rural  areas. 

The  big  idea  became  Texas  Weekly  Magazine. 
A  bold  Sunday  supplement  tailored  to  Tbxans. 

W  ith  commentaries  on  Texas  government  Inter¬ 
views  with  Texas  newsmakers.  And  articles  on 


Texas  Weekly  Magazine.  It  was  a  big  step  for 
us.  But  then  again,  we  never  do  anything  in  a 
small  way. 

Tfexas  Weekly  Magazine.  The  Talk  of  Texa%  ^^||| 

hARTE-^ANks 
iviAqAziNEs,  INC. 

A  division  of  llARIE-hANks  COMMUNtCAT)Ol^  t)H&  -p  ^ 


IN  BRIEF - 


Fresno  Bee  called 
‘antl-HispanIc’ 

An  ad  hoc  group,  Hispanics  for  Fair 
Play  in  the  Media,  picketed  the  offices 
of  the  Fresno  Bee  July  17,  charging 
the  newspaper  with  racism  and  “anti- 
Hispanic  xenophobia"  in  its  reporting 
of  the  difficulties  of  a  local  tortilla  firm 

Bearing  signs  stating,  "The  Bee  is  a 
mean  monopoly,”  “Viva  Chi¬ 
huahua,"  and  "With  Friends  Like  the 
Bee,  Who  Needs  Enemies?",  the 
group  of  35  supporters  of  the  Villegas 
family,  owners  of  Chihuahua  Tortil- 
leria,  marched  from  the  Chihuahua 
plant  two  blocks  away  in  west  Fresno 
and  called  a  press  conference  on  the 
Bee  building’s  steps. 

The  immediate  source  of  irritation 
was  a  pair  of  recent  articles  noting  the 
company’s  efforts  to  address  finan¬ 
cial  problems  by  attracting  outside  in¬ 
vestors.  In  particular  the  protesters 
objected  to  what  they  felt  were  im¬ 
plications  that  the  company  relied  on 
government  bailouts  and  benefits  im¬ 
prudently  and  was  being  relieved  of  a 
debt  burden  in  a  manner  that  would 
take  advantage  of  the  family’s 
weakened  financial  position. 


A  group  spokesman  said  the  Bee 
also  showed  anti-Hispanic  bias  in  its 
editorial  positions  on  bilingual  and 
absentee  ballots,  bilingual  education, 
affirmative  action,  immigration  leg¬ 
islation,  and  local  community  and 
school  district  organizatinal  issues. 

Executive  editor  George  Gruner 
countered  that  "the  Bee  has  been  sup¬ 
portive  of  Hispanic  causes  over  the 
years  and  has  specifically  carried 
many  positive  stories  about  the  Chi¬ 
huahua  organization." 


New  Cap  Cities 
debt  offering 

Capital  Cities  Communications 
Inc.  has  offered  $300  million  of  30- 
year  sinking  fund  debentures  at 
1 1  ¥»%  at  a  price  of  $99.60  and  a  yield 
of  11.673%. 

The  sale  is  intended  to  raise  work¬ 
ing  capital  that  could  help  finance  the 
company’s  $3.5  billion  acquisition  of 
the  American  Broadcasting  Com¬ 
panies. 

The  debentures  are  rated  A-1  by 
Moody’s  and  A  by  Standard  & 
Poor’s. 


Daily  starts  color 
fashion  section 

The  Record  in  Bergen  Co.,  N.J., 
has  introduced  a  weekly  fashion  sec¬ 
tion  called  Unique. 

Unique  made  its  debut  Aug.  22  and 
will  appear  Thursdays,  covering 
fashion  trends  in  an  upbeat  style 
featuring  color  photos  and  graphics. 

"The  myth  that  fashion  dies  at  the 
George  Washington  Bridge  is  no  lon¬ 
ger  valid,”  according  to  Judy  Jean- 
nin,  the  Record’s  fashion  editor. 
"Our  readers  ae  citizens  of  the  world. 
They  know  firsthand  what  is  happen¬ 
ing  in  Paris,  London,  Milan,  Tokyo 
and  Hong  Kong.  Unique  is  tailored  to 
them.” 

Vt.  daily  to  build 
newsprint  facility 

The  Gannett  Burlington  (Vt.)  Free 
Press  is  starting  construction  on  a 
new  bulk  storage  paper  facility  in 
downtown  Burlington;  Phase  one  of 
the  project  is  targeted  for  November 
30  completion  and  Phase  Two  is  to  be 
completed  on  August  30,  1986. 


Writing  a  wrap-up?. 
An  industry  expert? . 


A  trend  story? . . .  Need  a  quote? . . . 
.  A  photo? ...  On  deadiine? 


V 


w 


Wh  can  heip. 

We  can  provide  information  and  experts  on: 

■  the  drug  and  health  care  industry:  drug  distribution  and 
marketing,  home  health  care,  industrial  first  aid  and  veteri¬ 
nary  products. 

■  the  beverage  business:  alcoholic  beverages  and  bottled 
drinking  water. 

■  the  cheniical  industry:  distribution,  waste  management, 
solvent  recycling  and  environmental  testing. 

For  timely  assistance  to  the  news  media. 


Jim  Cohune 

Director  of  Public  Relations 
(415)  983-8417 

Bruce  Lewis 

Manager  of  Public  Relations 
(415)  983-8419 


MiXesson 


McKesson  Coni. 

One  Post  Street,  San  Francisco,  CA  94104 
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he  Fourth  Estate 


There  are  three  estates  in  Parliament  but  in 
the  Reporters’  Gallery  yonder  there  sits  a  Fourth 
Estate  more  important  far  than  they  all.  It  is  not  a 
figure  of  speech  or  witty  saying;  it  is  a  literal  fact, 
very  momentous  to  us  in  these  times.” 

—  Attributed  to  Edmund  Burke, 
18th  Century  English  Statesman 


ADVOCATE  STATE  times  SUNDAY  ADVOCATE 

525  LAFAYETTE  STREET  BATON  ROUGE,  LOUISIANA  70821 
®  1977  Capital  City  Press 


ADVERTISING 


Newspapers  to  get  one-third  of  Population  Institute  ad  budget 


Florida,  Minnesota,  Georgia, 
Washington,  Missouri,  Wisconsin, 
Colorado  and  Maryland. 

“At  the  conclusion  of  this  initial 
$1.8  million  phase  we  will  have 
reached  approximately  44%  of  all 
American  households  with  our 
population  message,’’  he  explained. 
“The  remaining  households  will  be 
reached  in  subsequent  phases  of  the 
overall  three-year  campaign.’’ 

Approximately  one-third  of  the  to¬ 
tal  campaign  is  slated  for  newspaper 
advertising,  said  spokeswoman  Jan 
Crawford,  starting  off  with  a  one¬ 
time,  full-page  ad  in  the  New  York 
Times  in  early  October.  Ads  will  be 
placed  in  newspapers  within  the  top 
20  markets,  including  the  Los  Angeles 
Times  and  Chicago  Tribune.  Craw¬ 
ford  said  the  ads  generally  will  be 
three-quarters  to  full-page. 

The  campaign  also  includes  30- 
second  prime  time  television  and 
radio  spots,  billboards  and  direct 
mail.  The  spots  were  made  by  public 
personalities  like  Charlton  Heston, 
Angie  Dickinson,  Chuck  Connors, 
Bea  Arthur,  Ken  Howard,  Leslie 
Nielsen,  Dear  Abby,  Bonnie  Frank¬ 
lin,  Shelly  Duvall  and  Dennis  Weav¬ 
er.  All  their  services  were  donated. 
Production  costs  were  donated  by 
Turner  Broadcasting  System. 

“The  most  realistic  and  cost  effec¬ 
tive  method  to  control  spiralling 
population  growth  in  the  less  de¬ 
veloped  world  is  to  provide  voluntary 
family  planning  services  wherever 
they  are  needed,’’  Fornos  said. 

Advertising  briefs 

The  Sunday  Magazine  Network  ex¬ 
pects  to  announce  a  new  rate  struc¬ 
ture  shortly. 

The  new  structure  will  be  in  effect 
Jan.  1,  1986.  Details  were  not  im¬ 
mediately  available.  Until  Jan.  1 ,  cur¬ 
rent  rates  will  apply. 

*  ♦  * 

Shopper’s  Payday,  a  newspaper 
and  in-store  cooperative  refund  pro¬ 
gram  offered  by  Stratmar  Systems, 
Inc.,  will  be  appearing  in  major  mar¬ 
kets  in  Indiana,  Illinois  and  Wiscon¬ 
sin  during  the  week  of  Sept.  16.  Total 
circulation  for  participating  newspa¬ 
pers  will  be  3,807,085. 

The  midwest  regional  program  will 
feature  Nabisco,  Ralston  Purina, 
Johnson  &  Johnson,  Sunbeam  and 
others.  The  program  will  appear  in 
best-food-day  sections  in  26  midwest 
(Continued  on  page  32) 


An  unprecedented  multi-million 
dollar  national  ad  campaign  to  make 
world  population  a  priority  issue  in 
the  United  States  and  to  recruit  a  net¬ 
work  of  one  million  community  lead¬ 
ers  will  place  one-third  of  its  budget  in 
newspapers. 

The  primary  goal  of  the  Population 
Institute,  which  is  running  the  cam¬ 
paign,  has  been  to  create  awareness 
and  develop  the  necessary  leadership 


to  promote  an  understanding  of  the 
social  and  economic  aspects  associ¬ 
ated  with  international  population 
issues. 

Werner  Fornos,  institute  president, 
said  the  multi-media  advertising  and 
promotional  campaign  has  been 
scheduled  for  16  of  the  nation’s 
largest  states:  California,  New  York, 
Pennsylvania,  Illinois,  Mas¬ 
sachusetts,  Michigan,  Ohio,  Texas, 


THE  NEWSPAPER  INDUSTRY’S 
#1  IN-PAPER  CIRCULATION  PROMOTION 

WORLDWIDE 

1 5  COUNTRIES  AND  5  LANGUAGES 

Start  your  newspaper’s  next  circulation  pro¬ 
motion  with  a  sure  winner,  THE  NAME  GAME. 

There’s  no  sweeter  sound  than  one’s  name, 
and  readers  everywhere  love  THE  NAME 
GAME,  the  game  that’s  played  with  the  letters  of 
their  own  names. 

Contact  us  now,  request  proven  “success 
stories”,  additional  information  and  availability 
in  your  area. 

THE  NAME  GAME  CO.,  INC. 

NEW  ADDRESS 

Rt.  42,  Shandaken,  NY  12480-0096/Tel.  (914)  688-5776 
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^\^  wi^abh  to  retain  exuUng  equipment  and 
have  our  plant  intact  and  at  the  same  time  increase 
production  capacity-all  at  a  cost  we  couUaHord- 
using  Headliner  Offset  replacement  unitsT 


William  deB.  Mebane,  Publisher,  The  Greenville  ?{etvs  and  Greenville  Piedmont,  Greenville,  S.C. 


The  Multimedia  group’s  flagship  daily 
installed  a  4'unit/2'halfdeck  Goss® 
Headliner  Offkt®  press  in  line  with  its 
S-unitM-deck  MetroUner*  press.  The  new 
press  went  successfully  on  edition,  on 
schedule,  July  25, 1984. 

Mebane  continues:  “Goss  technology  allowed  both  ease 
of  installation  and  retention  of  the  substructures  and  other 
components  of  the  letterpresses  we  replaced.  And  there’s 
still  room  for  four  more  offeet  replacement  units,  assuring 
our  production  capacity  into  the  IQQOs.” 

Productkm  Director  Bill  Matthews  add$r  “We  have 
plenty  of  flexibility,  too-running  the  Headliner  C^feet  and 
Metroliner  units  together  or  as  two  independent  sn-tmit 
presses.  And  considering  that  we  had  to  get  our  paper  out 


on  the  Goss  Metroliner  press  under  ti^t  space  conditions 
while  putting  in  the  Headliner  Offeet  press,  the  turnkey 
installation  went  smoothly.  It  was  a  good  partnership- 
Goss  responsiveness  and  a  great  effort  by  our  own  team.” 

The  Goss  Headliner  Of^  press-designeddn  fkxibility 
for  solutions  to  a  wide  range  of  newspaper  production 
requirements  worldwide. 

Contact  Goss  Newsp^ser  Products,  Graphic  Systems 
Division,  Rockwell  Imemational,  3100  Sc^kh  Central 
Avenue,  Chicago,  I L  60650.  (312)  656'8600. 
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ADVERTISING  — 

Montgomery  Ward  modernizes  stores,  renovates  ads 


By  M.K.  Guzda 

While  Montgomery  Ward  &  Co., 
has  begun  a  wave  of  modernization  in 
its  department  stores,  its  newspaper 
advertising  also  has  seen  some  vast 
renovation. 

Beginning  with  its  Annapolis, 
Maryland  store,  the  company  is  mov¬ 
ing  toward  the  specialty  concept, 
affording  customers  seven  “stores” 
under  the  roof  of  one:  apparel,  ap¬ 
pliance,  automotive,  home  care, 
home  electronics,  home  store  and 
recreation  and  leisure. 

Likewise,  its  newspaper  advertis¬ 
ing  has  been  similarly  changed. 

“If  you  covered  over  the  logo,  you 
wouldn’t  believe  it  was  Montgomery 
Ward,”  said  Megan  Easton,  display 
advertising  sales  manager  of  the  Balti¬ 
more  Sun,  of  a  specif  MW  section 
announcing  the  revamped  store.  “It’s 
a  fun  and  attractive  approach  to  mer¬ 
chandising.” 

The  piece  Easton  referred  to  ran  in 
the  Baltimore  Sun,  Annapolis  Capitol 
and  Baltimore  News-American  as  a 
36-page,  heatset/offset,  full-color  on 
coated  stock  section.  The  “dramatic 


photography”  as  David  Snell,  MW’s 
senior  vice  president  of  advertising 
described  it,  showcased  various 
wares  sequentially  from  the  seven 
separate  “stores.” 


“Newspapers  offer 
more  flexibility,  more 
turn-around  time,”  Snell 
said.  “Flexibility  might  be 
the  thing  for  us.” 


Although  the  tone  of  advertising 
has  changed,  the  amount  of  ROP 
Montgomery  Ward  ran  in  the  Annap- 
olis-Baltimore  area  has  remained 
stable.  As  a  matter  of  fact,  Snell  said, 
some  advertising  dollars  previously 
marked  for  pre-prints  are  being  con¬ 
verted  to  ROP.  However,  80%  of  the 
budget  goes  to  newspaper  pre-prints 
and  direct  mail  (both  ADVO  and 
Harte-Hanks),  7%  to  TV  and  13%  to 
newspaper  ROP. 

“Newspapers  offer  more  flexibil¬ 


ity,  more  turn-around  time,”  Snell 
said.  “Flexibility  might  be  the  thing 
for  us.” 

Montgomery  Ward’s  high  quality 
insert  may  have  spawned  other  retail¬ 
ers  and  newspaper  advertisers  to  re¬ 
consider  their  ads  as  well.  Easton  said 
other  advertisers  have  called  to  ex¬ 
press  appreciation  for  the  department 
store’s  slick  insert. 

Montgomery  Ward,  comprised  of 
320  stores  mostly  situated  in  metro¬ 
politan  areas,  has  plans  to  renovate  16 
of  their  stores  in  the  Chicago  area  this 
October,  with  one  getting  the  full 
treatment  and  15  being  partially  re¬ 
vamped.  Another  store  in  Torrence, 
Calif.,  will  be  redesigned  identical  to 
the  Annapolis  store. 

Times  Co.  grants 
top  $2  million 

For  the  first  time  in  its  29-year  his¬ 
tory,  The  New  York  Times  Company 
Foundation,  Inc.  disbursed  more  than 
$2  million  in  grants  in  1984,  it  was 
disclosed  in  its  annual  report. 
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what  newspaper  representation 
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Speaking  of . . . 


“Regardless  of  newspaper  size,  I  don’t  think 
there  is  a  better  supplemental  wire  service  to 
be  had  than  Times-Post.  It  has  an  invaluable 
blend  of  breaking  news  coverage  along  with 
in  depth  stories,  and  stories  that  are  simply 
entertaining.  We  use  it  every  day  and  in  every 
section  that  we  publish.” 

Rod  Deckert,  editor 
CORVALLIS  GAZETTE-TIMES 
Corvallis,  OR 


For  details,  contact: 

John  W.  Payne,  vice  president-marketing 
LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
1150  15th  St.  NW  Washington,  DC  20071 
(202)  334-6173 


ADVERTISING 


AD/SAT  searching  for  funds  during  test  period 


AD/SAT  Inc.,  which  hopes  to  de¬ 
velop  a  newspaper  network  for  the 
satellite  distribution  of  national 
advertising,  is  looking  for  funds  to 
keep  operating  during  its  “demon¬ 
stration  period." 

The  company  has  retained  the  New 
York  investment  firm  of  Ladenburg, 
Thalman  &  Co.  to  obtain  the  “neces¬ 
sary  financing."  Ladenburg  special¬ 
izes  in  raising  money  for  communica¬ 


tions  companies. 

AD/SAT  president  N.S.  Hayden 
declined  to  reveal  how  much  money 
the  company  needs  to  raise.  He  said 
the  company  is  seeking  “all  of  the 
funds  we  need  to  get  us  into  the  top 
100  markets."  He  said  the  financing 
includes  both  operational  and  capital 
funds. 

Hayden  said  that  instead  of  raising 
some  money  now  to  finance  its  de¬ 


monstration  period  and  another  sum 
later  to  meet  the  needs  of  launching 
the  network,  AD/SAT  decided  to 
raise  “all  the  money  at  once." 

AD/SAT  has  set  a  goal  of  signing  up 
about  500  newspapers  in  the  top  100 
markets  by  the  end  of  1986.  Newspa¬ 
pers  wishing  to  participate  in  the  net¬ 
work  must  commit  themselves  to  a 
minimum  annual  payment  of  $20,000 
a  year  for  five  years.  The  payment 
includes  $  1 2 ,500  for  being  in  the  satel¬ 
lite  transmission  network  and  $7,500 
for  a  link-up  with  AD/SAT’s 
“electronic  mail  system"  on  advertis¬ 
ing  rates  and  related  data. 

So  far,  however,  AD/SAT  “hasn’t 
started  to  sign  up  anybody”  for  its 
proposed  network,  Hayden  said. 

Its  “demonstration  period” 
launched  earlier  this  year  involves  12 
newspapers  in  nine  markets  and  four 
New  York-based  advertising  agen¬ 
cies. 

The  12  papers  are  the  Boston 
Globe,  Chicago  Sun-Times,  Chicago 
Tribune,  Houston  Chronicle,  Los 
Angeles  Times,  Newark  Star-Ledger, 
New  York  Times,  Philadelphia  In¬ 
quirer  and  Daily  News,  San  Francis¬ 
co  Chronicle  and  Examiner  and  the 
Washington  Post. 

Hayden  said  Gannett  Co.’s  crea¬ 
tion  of  a  satellite  network  for  color 
national  ads,  involving  156  newspa¬ 
pers,  so  far  has  not  affected  AD/ 
SAT’s  development. 

“I  think  it  (Gannett’s  color  net¬ 
work)  enhances  the  whole  thing.  It 
makes  people  more  aware  of  news¬ 
paper  advertising,”  he  said. 


Ad  briefs 

(Continued  from  page  28) 


newspapers  and  will  be  further  sup¬ 
ported  by  600,000  in-store  flyers  and 
radio  announcements. 

Shopper’s  Payday  will  be  launched 
nationally  in  Feb.  1986. 

4c  4c  9|i 

Gannett’s  Four-Color  Newspaper 
Network  has  been  expanded  to  in¬ 
clude  156  daily  newspapers,  reaching 
a  total  daily  circulation  of  12.5  million 
and  Sunday  circulation  of  12  million. 

Seventy-six  of  the  156  dailies  sit  in 
the  top  50  ADIs.  The  Network,  de¬ 
veloped  by  William  Shannon,  senior 
vice  president  of  Gannett  Media 
Sales,  is  sold  by  GMS  and  all  other 
participating  newspaper  representa¬ 
tives  having  newspapers  in  the  net¬ 
work. 
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Newspapers  large  and  small  have 
found  a  cost-effective  way  to 
elecmonically  store  their  clipping 
files.  They  use  DataTimes  to 
install,  support  and  market 
their  electronic  library.  Some  of 
these  libraries  are  in-house 
systems,  others  run  on  service 
bureau  computers.  All  utilize 
BASIS,™  the  industry's  fastest, 
most  comprehensive  search  and 
retrieval  software,  developed 
by  Battelle  Software  Products 
Center,  the  world's  largest 
research  and  development 
organization. 

DataTimes  is  designed  to  interface 
with  almost  any  editorial  system 
including  DEC,  Atex,  SIl,  CSI 
and  Hastech.  DataTimes  even 
offers  optical  disk  technology 
for  maximum  cost  saving  of 
clipping  file  storage.  The  Data¬ 
Times  electronic  library  allows 
reporters  and  editors  to  retrieve 
information  in  seconds  from  their 
own  desks. 

These  newspapers  have  found 
DataTimes  to  be  more  cost- 
effective,  reliable  and  usable 
than  their  old  clipping  files. 

A  better  newspaper  is  the  result. 

loin  these  prestigious  newspapers 
and  become  one  of  America's 
Newspapers  Online. 


818  NW  63rd  Street 
Oklahoma  City,  OK  731 16 
405-843-7323 
800-642-2525 

DataTimes 


32 


EDITOR  &  PUBLISHER  for  September  14,  1985 


“The  best  test  of 
tmth  is  the  pmeer  of 
the  thought  to  get 
itself  accepted  in 
the  competition  of 
the  market...'’ 

Jl  STICK  HOI  MKS 


SPECIAL  NEEDS  INSURANCE 


reR  PUBUSHERS’  REQUESTS 


To  test  the  power  of  a  thought  in 
print  requires  strong  backing  in 
constitutional  law  and  an  insurance 
company  with  the  experience  and 
resources  to  protect  the  publisher.  The 
Mutual  Insurance  Company  Limited, 
Hamilton,  Bermuda,  was  formed  by 
newspaper  men  and  women  to  serve 
the  newspaper  industry.  This  group  of 
insurance  companies  continues  to 
explore  new  means  to  assist  the  news¬ 
paper  business  in  the  United  States 
and  Canada  by  offering  special  policies 
per  publishers’  requests. 

The  Fourth  Estate  is  functioning  in  a 
sensitive  environment  which  requires 
increased  protection  from  litigation  to 
exercise  the  freedom  of  the  press.  The 
Mutual  Insurance  Company  Limited, 


Hamilton,  Bermuda,  offers  a  range  of 
insurance  services  for  the  newspaper 
industry  including  strike,  libel,  and 
First  Amendment  insurance,  seminars 
on  the  prevention  of  libel  suits,  as  well 
as  special  policies  requested  by  pub¬ 
lishers  to  meet  unique  requirements. 
At  present.  The  Mutual  Insurance 
Comply  Limited  insures  more  than 
800  dailies  across  the  U.S.  and  Canada. 

Active  as  protectors  of  the  press  since 
1939,  The  Mutuql  Insurance  Comply 
Limited  has  more  combined  experi¬ 
ence  in  insuring  the  newspaper  indus¬ 
try  than  any  omer  insurance  group. 

To  meet  present  and  future  needs. 
Mutual  urges  publishers  to  address 
suggestions  and  inquiries  to  the 
address  provided. 


THE  MUTUAL 
INSURANCE  COMPANY 
LIMITED, 

HAMILTON,  BERMUDA 

P.O.  Box  1179,  Hamilton  5,  Bermuda 
(809)292-7633 
(Send  all  mail  via  OVERSEAS 
AIRMAIL) 


PROVIDING 
PROTECTION  FOR 
THE  PRESS 


Honolulu  dallies  receive  praise  from  the  FBI 


Both  Honolulu  daily  newspapers 
were  praised  by  the  head  of  the  FBI  in 
the  Pacific  for  their  coverage  of  feud¬ 
ing  among  local  law  enforcement 
agencies. 

Agent  William  Ervin  said  stories 
and  editorials  in  the  Honolulu  Star- 
Bulletin  and  Honolulu  Advertiser 
helped  resolve  the  tension  between 
the  agencies. 

“It’s  the  best  thing  you’ve  ever 
done,’’  Ervin  stated  at  a  meeting  of 


the  Honolulu  Community  Media 
Council.  “You  embarrassed  us, 
shamed  us,  made  us  sit  down  and  say, 
‘This  can’t  go  on.’  I  think  those  edito¬ 
rials  paved  the  way  for  us  to  get  this 
silly  squabbling  resolved.” 

Ervin,  who  is  leaving  to  become 
special  agent  in  charge  of  the  Indian¬ 
apolis  FBI  office,  commended  the 
Honolulu  media  generally  for  not 
ducking  controversial  issues. 

He  added  that  he  rated  the  local 
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The  Electronic  Publisher  is  a 
complete  computer  system 
specifically  designed  (or  today's 
publisher.  At  a  surprisingly  low  cost 
you  con  preote  camera-ready  ads. 
graphics  and  text  on  on  electronic 
screen... in  a  fraction  ol  the  time  ol 
conventional  methods. 

Becousejhe  system  uses  Apple 
Macintosh™  computers,  it  soys 
goodbye  to  expensive 
moinlrames  and  hello  to  cd- 
lordable  costs. 

It's  a  simple,  user  Iriendly.  « 
total  system  that  revolu-  /  £ 

(ionizes  your  publishing 
business.  Your  Macint^  QiS8 
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computer  becomes  a  com- 
'  yAB  plete  publishing  system. 

Designed  by  a  publisher  and  a 
T  computer  programmer,  the  Elec¬ 

tronic  Publisher  is  a  system  created 
specificoLy  for  the  newspaper- 
publishing-advertising  indiutry. 

Printers  will  love  it  too. 

We  realize  publishers  don't  hove 
time  to  become  computer  experts. 

so  we've  made  the  Electronic 
Publisher  user  Iriendly.  'That  means 
,.  you  spend  your  valuable  time  US¬ 
'S  ing  the  syaem  to  create  text  and 

iS  camera-ready  artwork,  instead  ol 
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media’s  pride  in  accuracy  and  their 
relationship  with  law  enforcement 
officials  as  “exceptions  —  at  least  in 
my  21  years  with  the  FBI  it  is.  When  I 
say  the  local  media  is  nonadversarial, 
it  doesn’t  mean  you’re  easy  to  deal 
with.  And  if  things  are  50%  this  good 
in  Indianapolis,  I’ll  be  blessed.” 

The  FBI,  the  agent  said,  wants  full 
media  reporting  of  trials.  Local  trial 
coverage,  he  continued,  is  as  good  or 
better  than  that  on  the  mainland. 

However,  Ervin’s  media  assess¬ 
ment  wasn’t  all  rosy.  He  criticized 
dissemination  of  verbatim  accounts 
of  confidential  FBI  reports. 

In  one  instance,  he  noted,  “it  hurt 
us  a  lot  that  an  FBI  interview 
appeared  virtually  intact  on  television 
in  the  midst  of  some  very  sensitive 
‘proffer’  (plea  bargaining)  negotia¬ 
tions.” 

According  to  Ervin,  guidelines 
from  the  U.S.  Attorney  General’s 
office  on  the  release  of  FBI  informa¬ 
tion  call  for  a  balance  between  inform¬ 
ing  the  public  and  protecting  accused 
persons. 

He  said  the  FBI  can  hand  out  bio¬ 
graphical  information,  details  of  the 
scope  of  an  investigation  and  cir¬ 
cumstances  of  an  arrest  and  charges, 
but  not  confessions  or  lie  detector 
results. 

Dispute  settled 
over  Newsy  Knob 

The  Forest  Service  and  the  televi¬ 
sion  networks  recently  settled  their 
dispute  over  the  placing  of  tv  news 
cameras  on  Newsy  Knob,  a  high  point 
in  the  Santa  Ynez  Mountains  which 
gives  a  long-range  view  of  President 
Reagan’s  ranch. 

Under  the  agreement,  the  networks 
will  not  have  to  pay  a  $50-a-day  fee  for 
the  use  of  Newsy  Knob,  but  they 
agreed  to  abide  by  all  fire  safety  and 
other  rules  of  the  Forest  Service. 

N.Y.  Times  Co.  to 
buy  UHF  tv  station 

The  New  York  Times  Co. 
announced  it  has  reached  an  agree¬ 
ment  in  principle  to  acquire  WNEP-tv 
in  Scranton/Wilkes  Barre,  Pa.,  from 
NEP  Communications,  Inc. 

WNEP,  operating  on  UHF  Chan¬ 
nel  16,  is  an  ABC  affliate. 

Terms  of  the  sale  were  not  dis¬ 
closed. 
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Memo  to  editors 


Subject:  Oil  industry  taxes 


Next  time  one  of  your  reporters  files  a  story  properly  so? 

about  taxes  and  the  oil  industry,  we  hope  BJust  what  are  "intangible  drilling 
you’ll  approach  it  as  you  would  any  other  costs,"  anyhow? 
news  item— making  sure  its  contents  are  fac-  ■  Are  oil  companies  really  undertaxed? 

tual,  accurate,  and  complete.  ■  Just  how  much  do  they  pay  in  taxes  to 

We  make  this  plea  because  so  many  the  federal  government? 

“facts”  we’ve  been  seeing  in  print  and  on  TV  bHow  does  their  tax  rate  compare  tc 

lately  aren’t  facts  at  all.  They’re  really  inaccu-  other  companies  in  other  industries? 

racies  which  have  been  repeated  so  often  as  b  What’s  the  “windfall  profit”  tax? 

to  become  part  of  the  “common  wisdom”—  B  Are  the  oil  companies  making  a  wind- 

things  “everybody”  knows  which  simply  fall? 

aren’t  so.  Like  the  “facts”  that  frogs  cause  b  How  much  money  do  they  make? 
warts,  and  night  air  is  bad  for  you.  b  How  do  their  earnings  compare  with 

Here,  then,  are  some  of  the  questions  we  industry  generally? 
hope  you’ll  ask  your  reporters:  b  How  does  the  rate  of  return  on  share- 

B  Are  the  “tax  breaks”  the  oil  companies  holders’  equity  compare?The  return  on  capi- 

are  supposed  to  enjoy  really  tailored  just  for  tal  employed?  The  return  on  assets? 
that  single  industry,  or  does  business  gener-  We  hope  our  suggested  questions,  and 
ally  get  similar  treatment?  others  you  may  add  to  the  list,  will  prove 

B  If  all  industries  enjoy  similar  treatment,  useful  in  your  goal  to  inform  the  public.  Cer- 

why  hasn’t  that  fact  been  mentioned  promi-  tainly  there’s  no  doubt  that  a  fully  informed 

nently?  public  is  in  a  much  better  position  to  make 

Bis  it  good  journalism  to  treat  the  phrase  and  accept  policy  decisions  than  a  public 

“intangible  drilling  costs,”  for  example,  as  if  it  that’s  been  badly  informed  or  kept  in  the 

described  some  loathsome  disease,  while  dark. 

failing  to  point  out  that  the  treatment  of  (If  you  would  like  answers  to  the  ques- 
research  and  development  and  advertising  tions  we’ve  raised,  write  Box  Q,  Mobil, 

expenditures  in  the  same  manner  is  quite  150  East  42  Street,  New  York,  N.Y.  10017. 

honorable  under  the  tax  code?  And  that  They  may  give  you  a  fresh  slant  on  our 

most  businesses  take  such  deductions,  and  business.) 
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Canadian  government;  ‘Stock  swap’s  OK’ 

Ministry  of  Consumer  and  Corporate  Affairs  decides  deai  between 
Southern  and  Torstar  does  not  vioiate  the  country’s  antitrust  iaws 


By  Andrew  Radolf 

Canada's  Ministry  of  Consumer 
and  Corporate  Affairs  investigated 
the  stock  swap  between  Southam  Inc. 
and  Torstar  Corp.  and  has  decided 
that  the  deal  does  not  violate  the 
country's  antitrust  laws. 

“They've  looked  into  it  and  they 
didn't  see  any  offense  contrary  to  the 
Combined  Investigations  Act,''  said 
Louise  Dufresne,  press  secretary  to 
Minister  Michel  Cote  of  the  Consum¬ 
er  and  Corporate  Affairs  department. 
“There's  no  conflict  whatsoever.  It's 
two  different  sets  of  newspapers  in 
two  different  sets  of  cities.” 

“It  really  doesn't  effect  a  lessening 
of  competition,”  said  Wiliam  Lind¬ 
say,  director  of  the  services  branch  of 
the  Bureau  of  Competition  Policy. 
“There  isn't  concern.” 


“It  really  doesn’t  effect 
a  lessening  of 
competition,”  said  Wiliam 
Lindsay,  director  of  the 
services  branch  of  the 
Bureau  of  Competition 
Policy.  ‘There  isn’t 
concern.” 


The  stock  swap,  valued  at  between 
$210  million  and  $220  million  (Cana¬ 
dian),  involves  Torstar  receiving  20% 
of  the  voting  shares  in  Southam,  and 
Southam  receiving  a  30%  stake  in 
Torstar  in  the  form  of  non-voting 
shares.  Each  company  will  also  have 
two  directors  on  the  other's  board. 

Torstar  also  bought  three  million 
shares,  or  5%,  of  Southam  on  the 
open  market  to  raise  its  stake  to  25%. 

The  stock  swap  is  a  private  place¬ 
ment  deal  involving  the  exchange  of 
corporate  treasury  shares  rather  than 
shares  traded  publicly.  One  result  of 
the  deal  is  that  more  shares  of  each 
company  have  now  come  into  circula¬ 
tion. 

The  swap  plus  the  acquired  market 
shares  makes  Torstar  Southam's 
largest  voting  shareholder  and  is  seen 
by  analysts  as  making  any  takeover 


attempt  of  Southam  extremely  expen¬ 
sive. 

As  part  of  the  deal,  Torstar  has 
agreed  not  to  increase  its  stake  in 
Southam  or  attempt  to  acquire  con¬ 
trol  of  its  board  of  directors  for  the 
next  10  years. 

In  a  related  move,  Southam  family 
members  intend  to  form  by  Septem¬ 
ber  30  a  “voting  group”  of  share¬ 
holders  who  control  at  least  20%  of 
the  company's  stock. 

That  voting  group  in  combination 
with  Torstar's  25%  stake  means  that 
about  50%  of  Southam  stock  will  vote 
as  a  block  to  resist  any  hostile  takeov¬ 
er  attempts. 

Southam  publishes  17  daily  news¬ 
papers  in  Canada  and  is  the  country’s 
largest  newspaper  chain  in  terms  of 
circulation.  Torstar’s  newspaper 
holding  is  the  Toronto  Star  and  a 
group  of  suburban  weeklies.  It  also 
owns  Harlequin  Enterprises,  the 
leading  publisher  of  romance  novels. 

Southam  had  been  the  subject  of 
takeover  rumors  for  several  months. 
No  single  family  member  held  more 
than  1()%  of  the  stock,  and  with  the 
death  last  August  of  its  president, 
Gordon  Fisher,  speculation  about  a 
takeover  bid  accelerated.  Southam 
ran  into  further  problems  when  dissi¬ 
dent  shareholders  forced  the  board  to 
water  down  proposed  anti-takeover 
amendments  to  the  corporate  bylaws. 

The  Southam-Torstar  swap  was 
supported  by  Tom  Kent,  former  Win¬ 
nipeg  Press  editor,  who  headed  a 
royal  commission  investigating  Cana¬ 
da’s  newspaper  chains.  The  Kent 
Commission  recommended  that 
Canada  pass  laws  limiting  concentra¬ 
tion  of  newspaper  ownership,  but 
none  of  the  recommendations  ever 
became  law. 

“It’s  a  lesser  evil  than  a  takeover  by 
a  corporate  entity  that  has  no  connec¬ 
tion  with  the  newspaper  field,”  Kent 
said.  “Newspaper  companies  tend  to 
spend  a  great  amount  of  money  on 
their  product,  porportionate  to  rev¬ 
enues,  than  do  non-newspaper  com¬ 
panies  owning  newspapers.” 

The  stock  swap  was  also  greeted 
enthusiastically  by  Southam  news¬ 
paper  publishers  who  said  their  fears 
of  a  takeover  had  been  relieved. 

“This  does  not  represent  a  further¬ 
ance  of  media  concentration,”  said 


Clark  Davey,  publisher  of  Southam’s 
Montreal  Gazette.  “I’ll  feel  as  free 
tomorrow  as  I  did  yesterday.” 

“It’s  a  feeling  of  relief,’’  said 
Andrew  Snaddon,  publisher  of  the 
Medicine  Hat  News  in  Alberta.  “We 
could  have  been  taken  over  with 
someone  with  conglomerate  interests 
and  we  could  have  found  ourselves  in 
a  much  different  financial  environ¬ 
ment.” 


The  Southam-Torstar 
swap  was  supported  by 
Tom  Kent,  former 
Winnipeg  Press  editor, 
who  headed  a  royal 
commission  investigating 
Canada’s  newspaper 
chains. 


One  of  those  rumored  to  be  eyeing  a 
Southam  takeover  bid  was  Paul  Des- 
marais,  head  of  Power  Corp.,  a  diver¬ 
sified  conglomerate  in  Montreal 
which  includes  newspapers  among  its 
holdings. 

The  Torstar-Southam  deal  did  have 
its  detractors,  including  David  Orli- 
kow  of  the  New  Democratic  Party. 
Orlikow  said  the  stock  swap  was  real¬ 
ly  setting  the  stage  for  an  eventual 
merger  of  Southam  into  Torstar. 

“Present  (Southam)  management 
protected  themselves  against  a 
takeover.  Down  the  road,  Torstar  will 
be  able  to  buy  more  shares  and  even¬ 
tually  control  the  Southam  chain,”  he 
said. 

API  publishes  new 
writing  guidebook 

“Effective  Writing  and  Editing:  A 
Guidebook  for  Newspapers”  has 
been  published  by  the  American 
Press  Institute. 

The  60-page  booklet  will  be  used  in 
API’s  newsroom  seminars  and  repor¬ 
ters  workshops.  Copies  are  being 
mailed  this  summer  to  newspapers 
and  journalism  schools  throughout 
the  United  States  and  Canada. 
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When  you  hear 
from  us^youVe 
heardfrom  ^ 
American 


Since  1943,  the  National  Federation  of  Independent 
Business  has  been  helping  small  businesses  leave  a  very  big 
calling  card. 

NFIB  represents  the  people  who  represent  the  backbone 
of  our  economy— more  than  half  a  million  independent 
business  owners  nationwide.  That  makes  us  America’s  largest 
business  organization  of  its  kind. 

Throi^  our  research  and  data-gathering  capabOity,  NFIB 
serves  as  a  primary  source  of  information  to  lawmakers  on 
public  policy  issues  that  affect  small  and  independent  business. 

And  unlike  other  business  organizations,  NFIB  doesn’t 
try  to  tell  its  members  what  positions  they  should  take  on  key 
issues.  Instead,  we  ask  for  their  opinions,  then  transmit  their 
views  to  Washington  and  all  50  state  capitals.  That  way,  l^is- 
lators  know  exactly  how  their  policies  affect  business.  And 
that  helps  make  for  more  informed  decisions. 

With  NFIB,  small-  and  independent-business  owners 
know  they  hold  some  important  cards.  And  policymakers  know 
how  the  opinions  of  this  key  constituency  re^y  stack  up. 

Because  when  th^  hear  from  NFIB,  th^’ve 
heard  from  Arriericanbusiriess.  To  fW  out 
more  about  NFIB,  contact  Dave  Cullen, 

Capital  Gallery  East  Suite  700, 600  Mary- 
land  Avenue,  S.W.,  Wellington,  D.C.  20024. 


National  Federation 
of  Independent  Business 

The  Guardian  of  ^nall  Business 


Government  Relations  and 
Research  Office: 

600  Maryland  Avenue,  S.W. 
Washington,  D.C.  20024 
(202)554-9000 


Daines 


strike 

(Continued  from  page  IS) 


room  manning  requirements.  Broom 
said,  although  at  this  time  PNI  “can’t 
determine  the  (Ferag)  requirements 
with  precision.  The  only  people 
affected  by  (the  Ferag  equipment)  are 
the  part-time  mailers." 

The  part-time  mailers  are  hired 
through  the  union's  hiring  hall  six 
nights  out  of  the  week  and  usually 
work  “only  one  or  two  shifts  a 
week,”  Broom  said.  PNI  only  “con¬ 
trols  Saturday  hiring.”  On  the  other 
nights,  “We  tell  the  union  how  many 


people  we  need,  and  they  decide  who 
to  send.  No  one  needs  to  be  laid  off, 
but  there  will  be  reduced  work.” 

In  1984,  PNI  used  1,027  part-time 
mailers  for  both  newspapers  although 
mailers’  list  has  about  1 ,630  names. 

The  mailers  union  accepted  PNI’s 
offer  of  job  guarantees  for  the  1 95  full- 
the  mailers’  list  has  about  1,630 
names. 

Some  of  the  part-time  shifts  have 
guaranteed  overtime.  Broom  said  a 
part-time  mailer  can  earn  “over 
$100”  in  a  seven  hour  shift.  Many  of 
the  part-timers  have  other  jobs,  he 
said.  “We  get  a  lot  of  police,  firemen, 
teachers  and  students.” 


PNI  with  both  the  photoengravers 
and  typographers  has  set  up  labor- 
management  committees  to  “figure 
out  the  impact  of  new  technology”  in 
their  areas  and  work  out  manning 
issues.  The  pact  calls  for  the  two  sides 
to  go  to  binding  arbitration  if  no  agree¬ 
ment  on  manning  is  reached  by  May 
31,  1986. 

Broom  said  PNI  proposed  a  similar 
approach  to  the  mailers,  but  that  un¬ 
ion  “insists  on  the  right  to  strike  at 
any  time  during  the  process.” 

Broom  said  PNI  and  the  unions 
can’t  take  up  economic  issues  in  the 
negotiations  “until  the  mailers’  thing 
is  settled.” 

According  to  PNI’s  statistics,  the 
two  newspapers’  14  contracts  with 
the  unions  cover  a  total  of  4,774  em¬ 
ployees.  PNI  said  its  total  employ¬ 
ment  as  of  July  31  included  3,018  full¬ 
time  permanent  employees  and  1 ,658 
part-time  and  casual  employees.  The 
company  said  its  annual  turnover  rate 
is  less  than  3%. 


Last  April  a  17-hour 
strike  by  81  janitors  cost 
PNI  $1  million  in  lost 
revenues  when  drivers  of 
the  affiliated  Teamsters 
union  refused  to  cross 
the  picket  lines. 


PNI  also  said  its  combined  rev¬ 
enues  from  all  sources  average 
$28,827,000  a  month.  The  monthly 
payroll,  PNI  said,  averages 
$9,474,000,  plus  fringe  benefits  aver¬ 
aging  20%  of  the  payroll. 

Newsprint  tonnage  for  the  two  pa¬ 
pers  is  between  198,000  and  220,0{X) 
tons  a  year,  PNI  said.  The  papers 
have  350  trucks  and  80  cars  which 
travel  a  total  of  seven  million  miles  a 
year  on  1 .2  million  gallons  of-gasoline. 

Last  April  a  17-hour  strike  by  81 
janitors  cost  PNI  $1  million  in  lost 
revenues  when  drivers  of  the  affili¬ 
ated  Teamsters  union  refused  to  cross 
the  picket  lines.  The  drivers’  actions 
resulted  in  PNI  having  to  make  re¬ 
bates  to  all  advertisers  in  its  Sunday, 
April  14  edition  of  the  Inquirer. 

In  February  1977  a  strike  by  the 
Guild  shut  down  PNI,  but  the  Phil¬ 
adelphia  Bulletin  published  for  part  of 
the  strike  with  the  Inquirer  and  Daily 
News  names  included  on  its  name¬ 
plate.  The  Bulletin  folded  in  January 
1982. 

A  two-hour  strike  by  the  Teamsters 
in  October  1979  shut  down  the  Bulle¬ 
tin  and  Daily  News  for  one  edition, 
while  the  Inquirer  managed  to  get  out 
a  32-page  edition. 


Whether  you  have  one 
or  a  hundred  drives  in  your  plant... 

Fincor , 
can  supply 
everyone. 


We  have  a  full  comprehensive  line 
of  AC  and  DC  adjustable  speed 
drives  with  a  broad  range  of  optional 
features.  Pre-engineered  and  cus¬ 
tom  controllers  with  the  functions 
and  characteristics  for  accurate 
control  of  motor  speed,  torque, 
direction  and  rotation  to  meet  the  rigorous  applications  of  auto¬ 
mated  processes.  Our  leadership  in  the  development  and  design 
of  reliable,  precision  controllers  for  over  thirty  years  means  you’re 
always  in  sync  with  Fincor. 

For  more  information  and  product  brochures  FINCOR 

contact:  Fincor,  Incom  International  Inc 
3750  East  Market  Street,  York,  PA  17402 
(717)  757-4641  Ext.  206/Telex  840432 


INCOM  INTERNATIONAL  INC 


Leadership  in  motion  control  starts  with  Fincor. 

'  Single-phase  DC  adjustable  speed 
controllers  •  Three-phase  DC  adjustable 
speed  controllers  •  Soft-start  acceleration 
controllers  •  Adjustable  frequency  AC 
drives  *  DC  and  AC  motors  •  Custom 
engineered  designs:  multi-motor  coor¬ 
dinated  systems,  AC  auxiliiary  controis, 
operator  control  panels,  and  special 
packaging  configurations. 
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Year  after  year,  our  civil 
justice  system  has  become 
slower.  More  costly.  Less  fair  to  the  very  people  it 
was  meant  to  help. 

We  all  pay  the  price.  Some  of  us  pay  in  the  frus¬ 
tration  of  waiting  for  a  case  to  end,  or  by  seeing  a 
settlement  eaten  away  by  legal  costs.  All  of  us  pay  in 
the  form  of  higher  taxes  and  insurance  premiums. 

Experts  agree  on  the  urgent  need  for  civil 
justice  repair.  Chief  Justice  Burger  has  criticized 
“the  high  cost  of  legal  services  and  the  slow  pace 
of  justice!’  Derek  Bok,  president  of  Harvard  and 
former  dean  of  Harvard  Law,  has  called  our  legal 
system  “the  most  e3q)ensive  in  the  world!’ 

A 1984  Rand  Corporation  study  of  thousands 
of  asbestos-related  lawsuits  shows  how  serious  the 
crisis  has  become.  Cases  closed  took  an  average 
two  years  and  eight  months,  with  11  percent  taking 
six  years.  How  much  money  went  to  asbestos  vic¬ 
tims?  Only  37  percent  of  the  expenses  and  compen¬ 
sation  paid  by  defendants  and  insurers.  The  other 
63  percent  went  to  pay  litigation  costs. 

Can  anything  be  done?  We  think  it  can. 

We’re  the  Insurance  Information  Institute. 
Our  members,  property  and  casualty  insurance 
companies,  are  vit^y  involved  in  this  issue.  They’ve 
joined  with  others-doctors,  lawyers,  government 
officials,  business  leaders- in  coalitions  of  con¬ 
cerned  citizens.  Together,  they’re  developing  new 
solutions.  In  many  states,  their  ideas  are  being 
translated  into  action. 

Our  latest  report.  The  Civil  Justice  Crisis, 
examines  the  reforms  now  being  proposed.  It  tells 
how  you  can  get  involved.  We’d  like  you  to  have  a 
copy,  free  of  charge. 


Insurance  Information  Institute 

110  William  Street 

New  York,  New  York  10038 

Please  send  me  a  free  copy  of 
The  Civil  Justice  Crisis. 


Address 


Insurance  Information  Institute 

A  nonprofit  action  and  information  center 


Wage  discrimination  battie  rages  on  in  Cieveland 

With  its  suit  on  behaif  of  femaie  editoriai  staffers  staiied  in  court 
the  Guiid  fiies  a  compiaint  under  the  grievance  procedure 


By  Andrew  Radolf 

The  Cleveland  Guild  has  filed  a 
grievance  petition  with  the  Cleveland 
Plain  Dealer  in  an  effort  to  “correct” 
what  the  union  believes  is  a  “worsen¬ 
ing  pattern”  of  wage  discrimination 
against  female  editorial  employees. 

The  Guild  said  it  decided  to  seek 
relief  under  the  grievance  procedures 
of  its  contract  because  its  sex  discrim¬ 
ination  suit  against  the  newspaper  has 
been  “stalled”  in  federal  court.  The 
presidingjudge  in  the  case  is  currently 
considering  a  motion  for  dismissal 
submitted  by  the  Plain  Dealer. 


To  make  its  case,  the 
Cleveland  Guild  did  a 
56-page  study  of 
newsroom  wages 
comparing  the  pay  for 
men  and  women. 


The  Guild  and  Plain  Dealer  officials 
have  already  held  a  series  of  meetings 
to  try  to  resolve  the  matter.  The  most 
recent  meeting  was  on  September  1 1 . 

So  far,  the  Newspaper  Guild  ex¬ 
pressed  optimism  that  the  grievance 
would  be  resolved. 

“I  have  every  belief  that  they  (the 
Plain  Dealer)  are  bargaining  in  good 
faith,”  said  Anna  Padia,  human  rights 
coordinator  for  the  Newspaper  Guild 
in  Washington. 

Padia,  who  is  taking  part  in  the 
grievance  procedure,  said  the  com¬ 
plaint  involves  “the  whole  process  of 
how  women  are  treated  at  the  Plain 
Dealer,  the  practice  and  pattern  start¬ 
ing  from  recruitment.” 

To  make  its  case,  the  Cleveland 
Guild  did  a  56-page  study  of  news¬ 
room  wages  comparing  the  pay  for 
men  and  women.  The  report  includes 
a  36-page  appendix  giving  specific 
names  and  payroll  information. 

The  Cleveland  Guild’s  report, 
however,  drew  a  sharp  response  from 
Plain  E)ealer  management  which  dis¬ 
puted  the  report’s  findings. 

“1  firmly  believe  our  report  is 
solid,”  said  Stephen  Hatch,  execu¬ 


tive  secretary  of  the  Cleveland  Guild. 

The  report  stated  it  found  an  “over¬ 
all  difference  of  $77.03  a  week  in  aver¬ 
age  pay  of  the  men  ($61 1 .32)  and  that 
of  the  women  employees  ($534.29).” 

The  Cleveland  Guild  stated  that 
among  employees  in  the  contract’s 
“key  classifications”  of  reporters, 
photographers,  artists,  copy  editors 
and  assistant  editors,  “men  outnum¬ 
ber  women  by  128  to  51,  while  the 
average  salary  of  the  men  is  $642.47  a 
week  compared  to  $613.95  a  week  for 
the  women,  a  difference  of  $28.52.” 

In  the  “highest  classification” 
covering  editorial  writers,  some  assis¬ 
tant  editors,  makeup  and  magazine 
editors,  the  union  said  it  found  the 
average  weekly  salary  of  the  men,  at 
$696.14,  is  $37.80  higher  than  the 
average  of  $658.34  a  week  earned  by 
the  women.  The  union  also  said  men 
outnumber  women  in  those  classifica¬ 
tions  by  16  to  3. 

Looking  at  employees  hired  in  key 
classifications  since  March  1984,  the 
union  said  the  18  men  employed  aver¬ 
aged  $65 1 .45  a  week  while  the  1 1 
women  employed  averaged  $563.01  a 
week,  a  difference  of  $88.44. 

As  a  remedy,  the  union  is  seeking  a 
“concentrated  program  of  merit 
raises  to  more  nearly  equalize  the 
salaries  of  men  and  women”  in  four 
contract  classifications. 

Alex  Machaskee,  Plain  Dealer 
director  of  labor  relations  and  person¬ 
nel,  said  of  the  union’s  report:  “It’s 
disappointing  to  me  that  the  Cleve¬ 
land  Guild  —  supposedly  a  union  of 
journalism  professionals  —  would  be 
so  careless  with  the  cornerstones  of 
the  profession,  namely  truth,  accura¬ 
cy  and  objectivity.” 

Machaskee  said  the  Plain  Dealer 
found  the  “overall”  pay  difference 
between  women  and  men  reporters  to 
be  $5. 

He  said  that  the  Plain  Dealer  ar¬ 
rived  at  that  figure  by  factoring  out 
“one  (male)  columnist  who  is  ex¬ 
tremely  well  paid”  and  two  other 
male  columnists  who  were  once  in 
management  and  are  now  back  in  the 
Guild.  He  said  the  salaries  of  those 
three  men  “drive  up  the  male 
average.” 

Machaskee  said  that  the  Plain  Deal¬ 
er  also  factored  out  eight  women  “on 


(experience)  step-ups.” 

He  continued,  “If  you  take  out  the 
eight  step-up  females  and  those  three 
top  males  who  are  special  cases, 
males  are  at  $639  and  women  at 
$633.90.” 

Machaskee  also  said  that  the 
Guild’s  report  “did  not  take  into  ac¬ 
count  the  number  of  women  who 
graduated  into  the  ranks  of  manage¬ 
ment  from  the  editorial  department  of 
the  Plain  Dealer.” 

He  said  in  1981,  there  were  22  ex¬ 
cluded  employees  from  union  juris¬ 
diction,  15  males  and  seven  females 
with  one  of  those  females  in  manage¬ 
ment.  The  other  six  women  were  sec¬ 
retaries. 


Alex  Machaskee,  Plain 
Dealer  director  of  labor 
relations  and  personnel, 
said . . .  “It’s 

disappointing  to  me  that 
the  Cleveland 
Guild . . .  would  be  so 
careless  with  the 
cornerstones  of  the 
profession,  namely  truth, 
accuracy  and  objectivity.” 


In  1985,  Machaskee  said  there  are 
40  excluded  employees,  including  27 
males  and  13  females,  with  seven  in 
management.  Again,  six  females  were 
secretaries.  He  added  that  the  men  in 
the  excluded  positions  held  “basical¬ 
ly  supervisory”  jobs. 

Machaskee  said  that  from  1983  to 
1985,  the  Plain  Dealer  hired  42  people 
in  the  top  categories  of  editors  and 
reporters,  with  40%  of  the  new  hires 
being  women. 

“They  come  in  at  the  same  salary. 
In  some  cases,  (where  there’s)  an  ex¬ 
experience  difference,  they  come  in 
over  scale,”  he  said. 

Machaskee  also  said  that  the  Cleve¬ 
land  Guild  came  up  with  its  overall 
$77.03  figure  for  the  salary  difference 
by  averaging  in  workers  in  the  lower 
job  classifications  with  the  reporters 
(Continued  on  page  47) 
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Price  Communications  Corporation 


has  acquired 


The  Daily  and  Sunday  Register 

(Red  Bank/Monmouth  County,  New  Jersey) 


and 


The  Ocean  County  Reporter 


from 


Capital  Cities  Communications,  Inc. 


The  undersigned  acted  as  financial  advisor  to 
Price  Communications  Corporation  in  this  transaction. 


MORGAN  STANLEY  &  CO. 

Incorporated 


September  1,  1985 


'*\  - 


Autologic  introduces  the 
Page  Image  Processor,  the  newest 
way  to  stay  current  with  constantly 
changing  imaging  and  output 
technologies. 

One  engine,  your  choice  of  cars 

The  Page  Image  Processor  is 
like  the  locomotive  on  a  train.  This 
"engine"  contains  the  power  and 
intelligence:  fonts,  input  command 
language,  and  programs  for  full- 
page  raster  imaging  of  text  and 
graphics. 

Your  choice  of  output  device 
is  like  the  railway  car.  When  you 
want  to  add  a  new  type  of  output 
device,  you  simply  hook  it  up.  The 
"locomotive"  takes  over  from 
there. 

You  invest  in  the  "locomo¬ 
tive"  only  once. 

Then,  you  have  complete  flex¬ 
ibility  to  add  or  change  output 
devices  within  the  range  of  the 
Page  Image  Processor  family 
member.  At  any  time.  More  easily 
and  economically  than  ever  before. 


All  your  fonts  will 
match  perfectly,  from 
one  device  to  another^ 
without  reloading  font 
widths. 

You  won't  require 
new  front  end  drivers  for 
each  new  output  device. 
Your  front  end  doesn't 
need  to  know  what  it's 
driving,  as  long  as  there's 
a  Page  Image  Processor 
between  it  and  the  out¬ 
put  device. 

In  effect.  Auto¬ 
logic's  Page  Image  Pro¬ 
cessor  has  made 
obsolescence  obsolete. 

But  that's  not  all. 


APS-^1200 
Page  Image  Processor 


Build  pages  faster 

Where  other  raster  imagers 
take  a  few  minutes  to  build  a  raster 
image  of  a  page.  Autologic's  Page 
Image  Processor  does  it  in  seconds. 

Text  and  graphic  elements  can 
be  entered  into  the  Page  Image 
Processor  randomly;  no  need  to 


presort  elements  into 
display  sequence  first. 

One  Page  Image 
Processoi;  your  choice 
of  recorders 

Select  the  Page 
Image  Processor  that's 
right  for  you  from 
Autologic's  complete 
family. 

Capabilities  range 
from  our  APS-55/200, 
designed  for  plain 
paper  typesetting  and 
proofing  on  low  resolu¬ 
tion  laser  printers  only; 
to  our  top  of  the  line 
cessor  APS-55/800,  which 
-  can  drive  high  resolu¬ 
tion  CRT  and  Laser  APS-6 
Imagers,  to  produce  high-speed 
galley  output,  or  fully  paginated 
pages  with  text  and  graphics.  On 
RC  paper,  film,  or  plate. 

Up  to  four  different  output 
devices  can  be  driven  by  one 
APS-55/500  or  800  Page  Image 


As  output  devices  evolve. 
Autologic  has  found  this  simple 
way  to  drive  them  all. 


^1 


B  M 

7  17  1. 


Processor.  For  example,  you  could 
have  two  laser  or  CRT  output 
devices  (one  for  backup),  and  two 
plain  paper  typesetting/proofing 
devices  such  as  laser  printers. 

The  Autologic  family  of  Page 
Image  Processors  can  drive  all  the 
most  popular  raster  imagers  cur¬ 
rently  on  the  market.  Autologic 
will  be  developing  interfaces  to 
other  raster  display  devices  as  new 
products  emerge,  and  as  customer 
needs  dictate. 

Find  out  how  the  Page  Image 
Processor  can  drive  the  output 
devices  of  your  choice.  Contact 
Autologic's  Marketing  Department 
today. 

WAUTOLOGIC 

Autologic,  Incorporated 
A  subsidiary  of 
Volt  Information  Sciences 
1050  Rancho  Conejo  Blvd. 
Newbury  Park,  CA  91320 
(805)498-9611 


NEWSPEOPLE  IN  THE  NEWS 


Lois  Jacobs,  a  staff  writer  and 
photographer  for  the  Marshalltown 
Uowa)  Times-Republican,  was 
elected  president  of  the  National  Fed¬ 
eration  of  Press  Women,  Inc.,  at  the 
recent  convention  in  Chicago. 
Jacobs,  who  will  serve  a  two-year 
term,  holds  a  bachelor’s  degree  in 
journalism  from  Drake  University 
and  a  master’s  in  education  from  Iowa 
State  University. 

*  *  * 

L.  Brewster  Jackson  II  has  been 
appointed  media  and  cable  manager 
for  Reuters  North  America,  with  re¬ 
sponsibilities  including  marketing  of 
the  news  service  to  the  media  and  to 
cable  television  systems  in  the  U.S. 
and  Canada. 

He  joined  Reuters  from  Pulitzer 
Productions,  Inc.,  where  he  was  vice 
president,  general  manager  and  board 
member.  He  has  also  held  manage¬ 
ment  and  editorial  positions  with  the 
St.  Louis  Post-Dispatch. 

♦  ♦  ♦ 

Recent  appointments  in  the  San 
Diego  County  edition  of  the  Los 
Angeles  Times  follow: 

Greg  Johnson,  formerly  a  news 
and  feature  writer  for  Industry  Week 
magazine  in  Cleveland  and  before 


McNAUGHT 


Your  best 
investment  in 
an  economic 
coiumnist 


Louis  Rukeysop 

The  most  widely  recognized 
commentator  on  the  U.S. 
economy  in  print  today. 

Invest  in  your  newspaper; 
get  bullish  on  Rukeyser. 

Call  collect  (20.V  661-4990 

The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  06830 


that  a  reporter  and  copy  editor  for  the 
Fort  Lauderdale  News  and  Sun- 
Sentinel,  joined  the  edition  as  a  busi¬ 
ness  writer. 

Tom  Friend  joined  the  edition’s 
sports  staff.  He  previously  was  with 
the  San  Jose  Mercury-News  and  the 
Kansas  City  Star-Times. 

New  staff  writers  for  the  edition  are 
Glenn  Bunting,  Hilliard  Harper 
andjANNY  Scott. 

Harper  has  been  a  freelance  jour¬ 
nalist  in  the  area  for  several  years. 
Scott  joined  the  Times  from  The  Re¬ 
cord,  Hackensack,  N.J.,  where  she 
reported  on  environmental  issues. 

Bunting  has  worked  for  the  Mer¬ 
cury-News  as  a  reporter  since  1987. 


Alan  D.  Newborn,  an  advertising 
sales  executive  at  The  Journal  of 
Commerce,  New  York,  was  pro¬ 
moted  to  director  of  international 
sales  for  the  national  and  internation¬ 
al  editions  of  the  newspaper.  He  will 
assume  the  additional  duties  of  direct¬ 
ing  and  expanding  the  advertising 
sales  efforts  in  all  overseas  markets. 


David  E.  Carlson  has  been  named 
editor  of  the  Mohave  Daily  Miner, 
Kingman,  Ariz.  He  was  with  the  Gal¬ 
lup  (N.M.)  Independent  as  an  energy- 
environmental  writer  and  chief  of  the 
Eastern  bureau  in  Thoreau,  N.M. 

♦  *  ♦ 

Mark  S.  Vasche  has  been  named 
metro  editor  of  the  Modesto  (Calif.) 
Bee  with  responsibility  for  all  local 
hard  news  coverage.  He  replaces 
Judy  Sly,  metro  editor  the  past  three 
years  who  resigned  from  her  editor’s 
role  to  devote  more  time  to  her  family, 
will  continue  at  the  newspaper  as  a 
writer  covering  religion  and  ethics  in 
the  features  department. 

Vasche,  with  The  Bee  since  1970, 
served  as  features  editor  and  col¬ 
umnist  for  the  past  two  years. 


Thomas  E.  Slaughter,  chief  of 
the  Newark,  N.J.,  bureau  of  the 
Associated  Press  since  1980,  has  been 
appointed  chief  of  bureau  in  Seattle, 
succeeding  Jim  Wilson,  who  recent¬ 
ly  moved  to  bureau  chief  in  Chicago. 

Slaughter,  who  joined  AP  at  Tope¬ 
ka  in  1973,  also  worked  as  a  newsman 
in  Sioux  Falls  and  Pierre,  S.D.,  and  in 
Denver  before  being  named  corres¬ 
pondent  in  Cheyenne.  Since  then  he 
served  as  correspondent  in  Tallahas¬ 
see  and  as  assistant  chief  of  bureau  in 
Dallas  before  moving  to  Newark. 

*  *  ♦ 

Gannett  Co.,  Inc.,  has  elected  two 
key  executives  to  its  board  of  direc¬ 
tors,  bringing  the  number  to  18,  with 
23  outsiders  and  six  management 
members. 

The  new  directors  are  John  C. 
Quinn,  executive  vice  president/news 
of  Gannett  and  editor  of  USA  Today, 
and  Cathleen  P.  Black,  executive 
vice  president/marketing  of  Gannett 
and  publisher  of  USA  Today. 

*  *  * 

Joe  Tarrer,  previously  with  the 
New  York  Times  and  most  recently 
with  The  Times  Company’s  Sarasota 
(Fla.)  Herald-Tribune,  has  been 
named  director  of  operations  for  the 
Santa  Rosa  (Calif.)  Press  Democrat. 
He  will  be  in  charge  of  construction  of 
new  production  facilities. 

Charles  Stout,  former  vice  presi¬ 
dent,  finance,  of  Jefferson  Pilot  Pub¬ 
lications,  Inc.,  Beaumont,  Texas,  is 
now  the  newspaper’s  chief  financial 
officer. 

Kenneth  Svanum,  previously 
advertising  director  of  the  San  Rafael 
(Calif.)  Independent  Journal,  was 
named  retail/national  advertising 
manager. 

Also,  Bill  Hansen,  a  labor  consul¬ 
tant  for  the  Industrial  Relations 
Bureau,  San  Francisco,  has  joined  the 
Press  Democrat  as  manager  of  em¬ 
ployee  relations. 


INSURANCE  SPOKEN  ...  IN  PLAIN  ENGLISH 


We've  got  the  facts  and  figures  on  all  aspects  of 
life  and  health  insurance.  We  know  how  to  com¬ 
municate  them.  If  you  want  to  know  where  we 
stand  on  any  subject,  we'll  tell  you  that  too. 

We're  the  American  Council  of  Life  Insurance 
and  the  Health  Insurance  Association  of  America, 
and  English  is  not  our  second  language. 

Call  us  any  time. 

In  New  York: 

Robert  Waldron  212-245-4198  (office);  516471-3653  (home) 

In  Washington,  D.C.: 

Walter  Bussewitz  202-862-4064  (offKe);  301-770-2190  (home) 

Rkk  Blake  202-862-4062  (office);  202-293-6245  (home) 


American 
Council  of 
Life  Insurance 
and 

Health  Insurance 
Association  of 
America.* 

IBSOKStreei.NW, Washinqton.DC  ?0006 

•Representing  5 70 life  insurance 
companies,  with  95  percent  of  the  life 
insurarxe  force  m  the  United  States, 
arxl  330  health  insurance 
c  omparnes.  with  80  percent  of  the  health 
insurafKe  written  by  insuraixe  companies 
in  the  United  States 
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Graphics  director  appointed  at  AP 


Donald  C.  DeMaio,  art  director  of 
United  Media  since  1980,  was  named 
this  week  to  the  new  position  of  direc¬ 
tor  of  graphics  for  the  Associated 
Press. 

Louis  D.  Boccardi,  AP  president 
and  general  manager,  in  announcing 
the  appointment,  said  DeMaio,  41, 
brings  a  varied  newspaper  and  news 
agency  background  to  the  task  of  im¬ 
proving  informational  graphics  on  the 
AP  Laser  photo  network.  The  selec¬ 
tion  of  DeMaio  culminates  a  three- 
month  search  to  fill  the  position  origi¬ 
nally  announced  at  the  AP  annual 
meeting  in  May. 

Boccardi  added,  in  recognizing  the 
“increasing  importance  of  graphic  art 
in  American  newspapers,”  that  three 
more  positions  will  be  added  to  De- 
Maio’s  staff,  “enabling  AP  to  provide 

Olin  R.  Hanes  has  been  named 
information  systems  director  for  the 
Fresno  (Calif.)  Bee.  He  was  director 
of  data  processing  for  the  Tallahassee 
(Fla.)  Democrat. 

Also,  Jon  D.  Anderson,  who 
joined  The  Bee  in  1978  in  classified 
advertising  and  then  moved  to  retail 
advertising,  was  named  retail  adver¬ 
tising  sales  manager.  Bill  Cun¬ 
ningham  previously  classified  out¬ 
side  sales  manager,  has  been  named 
telemarketing  sales  manager  for  the 
department. 

*  *  * 

David  R.  Jackson  was  appointed 
publisher  of  the  Ludington  (Mich.) 
Daily  News.  He  assumed  the  duties 
that  had  been  performed  by  H.P.  Fur- 
STENAU  since  1939.  Furstenau,  who 
became  publisher-emeritus,  con¬ 
tinues  to  serve  as  chairman  of  the 
board  of  Ludington  Daily  News,  Inc. 

Jackson  was  associated  with 
Anderson,  Ind.,  Newspapers,  Inc., 
where  his  father  served  as  publisher 
until  his  death  last  October.  Jackson 


Purchase  Used 
and  Reconditioned 
Goss  Equipment  From 


GOSS  PRODUCTS 

■  Presses 

■  Units 

■  Folders 

■  Miscellaneous  Equipment 

For  information,  call  312/656-8600,  ext, 
2533.  Goss  Products,  Graphic  Systems 
Division,  Rockwell  International. 


more,  faster  and  enhanced  graphic 
material  for  its  member  news¬ 
papers.” 

Hal  Buell,  AP's  assistant  general 
manager  for  newsphotos,  said  De¬ 
Maio  will  work  with  the  Robert  Lock- 
wood  group  that  has  been  providing 
AP  News  Graphics  for  two  years. 

Prior  to  joining  United  Media,  De¬ 
Maio  spent  20  years  with  newspapers. 
He  worked  as  a  staff  artist  on  the  Suf¬ 
folk  (N.Y.)  Sun  and  later  the  Phi¬ 
ladelphia  Bulletin,  and  as  art  director 
of  the  Albany  Times-Union  and 
Knickerbocker  News  and  then  as 
graphics  editor  at  the  New  York  Daily 
News  from  1976  to  1980.  He  is  a 
graduate  of  Hofstra  University  and 
had  post  graduate  work  at  New  York 
University,  Parsons  School  of  Design 
and  The  Art  Students  League. 

has  been  director  of  special  opera¬ 
tions,  including  management  of  the 
company's  two  Michigan  dailies,  the 
Ionia  Sentinel-Standard  and  the 
South  Haven  Daily  Tribune.  Prior  to 
that,  he  was  director  of  finances  for 
four  years  and  earlier  held  various 
news  and  advertising  positions  at  the 
Anderson  Daily  Bulletin  and  from 
1976  to  1980  was  editor. 


Mary  E.  Keogh  has  been  named 
assistant  advertising  director  of  The 
Pantograph,  Bloomington,  Ill.,  and 
also  retains  her  position  as  manager  of 
the  marketing  services  department. 
She  has  worked  as  a  reporter  and  as 
graphics/research  manager. 


Frank  J.  Hoenig,  general  manager 
of  The  Record  newspapers  in  Troy, 
N.Y.,  since  1982,  was  promoted  by 
Horvitz  Newspapers  to  corporate 
director  of  special  projects  and  gener¬ 
al  manager  of  the  Mansfield  (Ohio) 
News  Journal. 

Robert  G.  Wahl,  who  has  been 
general  manager  of  the  News  Journal 
since  1982,  moved  to  Troy. 

St: 

Robert  G.  Wahl  Frank  J.  Hoenig 

Hoenig  is  responsible  for  special 
projects  at  the  five  Horvitz  Newspa¬ 
pers:  Troy;  Manfield:  the  Lake  Coun¬ 
ty  News-Herald,  Willoughby,  Ohio: 
the  Times-Reporter,  Dover-New 
Philadelphia,  Ohio;  and  the  Lorain 
(Ohio)  Journal.  He  also  will  be  direc¬ 
tor  of  printing  for  USA  Today  in 
Mansfield. 

Hoenig  joined  the  Lorain  Journal  in 
1956  and  was  production  manager  of 
the  Willoughby  paper  before  going  to 
The  Record  in  1972.  Wahl  worked  in 
circulation  management  positions  in 
northeastern  newspapers  before  join¬ 
ing  Horvitz  in  the  group’s  Cleveland 
office . 


—  NEWSPEOPLE  EDITOR 
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The  PAPERTRAK”  Advertising 
Financial  and  Circulation 
Systems  are  a  completely  inte¬ 
grated  family  of  systems  designed  to 
meet  the  specific  needs  of  the  weekly 
newspaper.  PAPERTRAK™  gives  you  the 
control  neccessary  to  meet  the  daily 
demands  of  every  newspaper. 
PAPERTRAK™  will  help  you  to  improve 
customer  service,  reduce  operating 
costs,  and  increase  the  efficiency  of 
your  entire  staff.  F 


For  more  information  on  how 
PAPOTRAK™  can  provide  your 
newspaper  with  solutions  for 
improved  efficiercy  and  irxaeased 
profits;  \Mite  or  call  David  Ercole  today. 
(301)  587-3700 


Data  Sciences,  Inc. 

8555  16th  Street  •  Silver  Spring.  MD  2091(1 


NEWSPEOPLE  IN  THE  NEWS 


Peter  D.  Fox  has  been  named  edi¬ 
tor  of  the  Racine  fWis.)  Journal 
Times.  He  previously  was  regional 
and  city  editor  of  the  Billings  (Mont.) 
Gazette. 

Fox  began  his  career  as  a  copy  edi¬ 
tor  with  the  Wisconsin  State  Journal 
in  Madison,  where  he  also  worked  as 
a  reporter  and  assistant  city  editor. 
All  three  newspapers  are  divisions  of 
Lee  Enterprises,  Inc.,  Davenport, 
Iowa. 

The  newly  named  editor  holds  a 
bachelor’s  and  master’s  degree  in 
journalism  from  the  University  of 
Wisconsin-Madison  School  of  Jour¬ 
nalism  and  Mass  Communication. 


Marcia  McQuern  is  the  new  man¬ 
aging  editor/news  for  the  Riverside 
(Calif.)  Press-Enterprise.  She  suc¬ 
ceeds  Gordon  Wilson,  who  retired 
after  a  38-year  career  with  the  news¬ 
paper. 

McQuem  became  deputy  managing 
editor/news  in  December  after  serv¬ 
ing  as  city  editor  of  the  San  Diego 
Union.  A  graduate  of  the  University 
of  California,  Santa  Barbara,  and 
Northwestern  University’s  Medill 
School  of  Journalism,  she  has  been  a 
Pulitzer  Prize  juror. 


Peter  D.  Fox 


Marcia  McQuern 


Gordon  Wilson 


Wilson  joined  the  paper  as  a  city 
government  reporter  in  1947  when  its 
news  staff  numbered  a  dozen.  Today 
there  are  159  editorial  staffers. 

*  *  * 

Suzanne  Kennemer  Dent,  who 
joined  the  Birmingham  Post-Herald 
as  a  copy  editor  in  May  1983  from  the 
post  of  assistant  editor  of  the  United 
Methodist  Christian  Advocate,  has 
been  appointed  features  editor.  Prior 
to  her  new  position.  Dent  had  been 
editor  of  Kudzu,  the  Post-Herald’s 
weekend  magazine. 


Scripps  Howard  has  acquired 
Hillsborcmgh  Community  Publications 
(9  weeklies  and  shoppers  in  the  Tampa 
Bay  area)  and  the  Southeast  Group  of  Hearst 
Community  Newspapers  (13  publications 
in  the  Los  Angeles  area) 
from  Hearst  Corporation. 


David  S.  Ornauer,  assistant 
sports  editor  of  Pacific  Stars  & 
Stripes,  Tokyo,  has  joined  the  Pacific 
Daily  News  and  will  work  on  the 
sports  desk.  The  Guam-based  Gan¬ 
nett  newspaper  also  serves  the 
Mariana  Islands  and  Federated  States 
of  Micronesia. 

He  served  more  than  10  years  in  the 
U.S.  Air  Force,  seven  as  public 
affairs  specialist  in  Alabama,  South 
Korea  and  Japan,  and  upon  leaving 
the  service  in  June  was  awarded  the 
Defense  Meritorious  Service  Medal 
for  his  work  at  Stars  &  Stripes. 

Ornauer,  a  grandson  of  Arthur  T. 
Robb,  late  editor  of  Editor  &  Pub¬ 
lisher,  is  the  son  of  Richard  L. 
Ornauer  and  Jane  Robb  Ornauer, 
both  former  editorial  staffers  with  the 
Newhouse  chain  on  Long  Island. 

*  *  ♦ 

Dan  Bloom  has  been  named  man¬ 
aging  editor  of  Capital  City  Weekly  in 
Juneau,  Alaska.  Before  moving  to 
Alaska  in  1977,  he  worked  as  an  edito¬ 
rial  cartoonist  for  the  Washington 
Star  and  the  Washington  Post.  This 
November,  Bloom’s  first  children's 
book,  “Bubble  and  Zadie  Come  to 
My  House,’’  will  be  published  by 
Donald  Fine  Books,  New  York. 


We  are  pleased  to  have  assisted 
Hearst  Corporation  in  this  transaction. 


Lee  Dirks  &  Associates 

313-259-0080 
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American  Legal  Foundation  takes  on  the  Washington  Post 

Says  the  newspaper  has  run  966  corrections  in  19  months 


The  American  Legal  Foundation,  a 
Washington-based  conservative 
group  “working  to  bring  balance  to 
media  coverage”  recently  did  a  study 
of  all  the  corrections  published  by  the 
Washington  Post  from  January  1, 
1984  to  July  31,  1985. 

The  ALF  study  is  part  of  a  planned 
series  looking  into  corrections  pub¬ 
lished  by  major  newspapers,  said 
general  counsel  Michael  P.  McDo¬ 
nald. 

“We  haven’t  begun  other  studies, 
but  the  idea  has  been  circulating  here 


Discrimination 

(Continued  from  page  40) 


and  editors. 

He  said  that  the  union  itself  “can¬ 
not  escape  some  responsibility”  for 
the  overall  wage  differences  because 
of  its  role  “in  determining  wage  clas¬ 
sifications. 

“The  Guild  has  always  been  more 
concerned  with  reporters  and  photo¬ 
graphers  than  with  clerical  staff, 
which  is  predominantly  women,”  he 
said.  “We  think  women  at  the  Plain 
Dealer  have  been  well  treated.” 

The  newspaper  also  felt  the  Cleve¬ 
land  Guild  is  waging  a  “propaganda 
war”  over  the  grievance  filing.  He 
said  the  union  provided  copies  of  its 
report  to  the  “underground  media”  in 
Cleveland  and  published  its  findings 
in  the  parent  Newspaper  Guild  paper, 
the  Guild  Reporter. 

Asked  to  respond  to  Machaskee’s 
statements,  the  Guild’s  Padia  said: 
“We  would  not  factor  out  those  peo¬ 
ple  in  order  to  get  the  figures.  There 
are  a  number  of  statistics  we  are  dis¬ 
cussing,  most  of  which  they  have  not 
disputed.” 


to  continue  examining  (newspaper 
corrections),”  he  said. 

The  reason  for  the  Post  study  was 
“to  see  how  accurate  a  major  inves¬ 
tigative  newspaper  was  in  reporting 
on  issues  of  public  importance,” 
McDonald  said.  “We  wanted  to  see 
how  many  times  it  has  admitted  itself 
to  being  wrong.” 

He  said  the  study  not  only  looked 
into  the  number  of  corrections  but 
also  sought  to  determine  how  often 
“errors  of  negligence  had  been  com¬ 
mitted”  and  “the  magnitude  of  those 
errors.” 

The  ALF  said  its  study  found  the 
Post  published  966  corrections  during 
that  19  month  period.  In  a  release  to 
publicize  its  findings,  the  foundation 
used  the  headline:  “ALF  Study  Re¬ 
veals  Massive  Evidence  of  Post 
Negligence  in  Informing  the  Public. 
Close  to  1  ,(XX)  Errors  in  News  Report¬ 
ing  Discovered.” 

McDonald  defended  the  use  of  the 
word  “negligence”  for  the  Post’s  cor¬ 
rections.  “In  dealing  with  profession¬ 
als,  ‘negligence’  is  a  proper  term  to 
use.  ‘Inadvertent  error’  is  a  charitable 
way  to  put  it.” 

The  ALF  release  also  charged  that 
“many  of  the  mistakes  made  by  the 
Post  involve  the  publication  of  state¬ 
ments  which  could  cause  serious 
damage  to  the  victims’  reputations, 
and  a  mere  correction  some  days  later 
might  not  suffice  to  undo  the  harm 
caused  by  negligent  reporting.” 

The  ALF  has  establised  the  Libel 
F*rosecution  Resources  Center  to  aid 
individuals  wishing  to  sue  the  media, 
but  McDonald  said  the  study  of  the 
Post  corrections  has  not  resulted  in 
anyone  contacting  ALF  about  a  law¬ 
suit. 

McDonald  seemed  to  contradict 


the  news  release’s  statement  that 
“many”  of  the  Post’s  corrections  in¬ 
volved  matters  potentially  harmful  to 
reputations.  “Most  of  the  statements 
(needing  correction)  were  false  but 
not  defamatory  nor  susceptible  to 
being  actionable  in  a  libel  case,”  he 
said. 

McDonald  said  ALF  sent  the  re¬ 
lease  about  its  study  to  several  Post 
reporters  but  has  not  had  a  response. 

Commenting  for  the  newspaper, 
attorney  Bo  Jones  said;  “The  Post  is 
in  no  way  ashamed  of  its  policy  of 
correcting  mistakes,  whether  they  are 
harmful  to  someone’s  reputation  or 
not. 

“The  correction  policy  is  a  matter 
of  Post  concern  for  its  readers.  It’s  not 
a  concern  about  libel  laws.  Very  few 
corrections  related  to  libel  matters, 
but  they  are  inaccuracies  which  we 
feel  should  be  corrected.” 

Jones  added  that  the  ALF  “is  not 
the  first  organization,  political  or 
otherwise,  which  decided  it  wants  to 
beat  up  on  the  Post  for  its  own 
reasons.” _ 
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SNPA  president 
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a  good  side  to  free  newspapers  — 
something  that  ties  in  with  a  develop¬ 
ing  SNPA  concern. 

“What  the  Review- Advertiser  does 
is  introduce  the  non-reader  to  our  pro¬ 
duct,  and  I  think  that’s  very  impor¬ 
tant,’’  he  said. 

Just  last  month  the  SNPA  board  of 
directors  took  up  the  problem  of  adult 
illiteracy,  a  subject  Hardin  says  will 
be  a  SNPA  priority  this  year. 

“Frankly,  to  be  selfish  about  it,  one 
goal  is  to  get  more  readers  for  our 
industry,  but  at  the  same  time,  it’s 
disheartening  to  know  that  so  many 
people  ...  are  illiterate  and  can  only 
read  the  basic  necessities  of  a  label. 
It’s  got  implications  not  only  for  our 
industry,  but,  let’s  face  it,  the  world 
needs  more  readers.  It’s  a  frightening 
thing,’’  he  said. 

Hardin  also  plans  to  continue  the 
strong  work  SNPA  has  done  on  jour¬ 
nalism  education. 

“We  need  to  develop  more  enthu¬ 
siasm  (among  students)  for  the  news¬ 
paper  and  print  medium,’’  he  said. 

in  a  comment  that  has  become 
characteristic  of  incoming  SNPA 
presidents,  Hardin  rather  modestly 
avers  that  he  plans  only  to  let  the 


organization  run  itself. 

“We’ve  got  such  a  great  tradition 
and  history.  I’ll  just  be  glad  to  hold 
onto  the  reins  as  we  continue  to  go 
down  the  road,’’  he  said. 

But  SNPA  executive  director  Reed 
Sarratt  says  Hardin  is  likely  to  make  a 
bigger  impact  than  he  lets  on. 

“I  told  Tom  that  every  incoming 
president  says  the  same  thing,  and 
they  aren’t  saying  anything,’’  Sarratt 
said  with  a  laugh. 

Hardin’s  greatest  impact,  Sarratt 
says,  will  be  with  what  he  calls  “the 
heart  of  SNPA,”  its  strong  —  and 
continually  growing  —  committee 
system. 


However,  Hardin  says 
he  also  sees  a  good  side 
to  free  newspapers  — 
sonnething  that  ties  in 
with  a  developing  SNPA 
concern. 


“I’m  guessing  that  Tom  is  going  to 
put  a  lot  of  emphasis  on  committees  in 
a  way  that  other  presidents  haven’t, 
maybe  a  greater  emphasis  than  has 
ever  been  put  on  them,”  Sarratt  said. 

“Committees  are  where  the  organ¬ 
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ization  puts  it  all  together,”  Hardin 
said,  noting  that  now  every  commit¬ 
tee  either  sponsors  seminars  or  issues 
reports  at  least  once  a  year. 

Hardin  lives  with  his  wife,  Betsy, 
and  their  two  children,  14-year-old 
Cristin  and  11-year-old  Melissa.  He 
has  three  grown  children  by  a  pre¬ 
vious  marriage. 

While  he  talks  about  the  challenge 
of  guiding  SNPA  as  it  begins  the  in¬ 
creased  concentration  on  meeting 
marketing  problems,  an  interviewer 
can’t  help  thinking  that  the  task  could 
not  possibly  be  more  difficult  than  one 
of  his  duties  as  Dallas  Cowboy  busi¬ 
ness  manager 

“When  the  coaches  released  a  play¬ 
er,  I  was  the  one  he’d  see,  and  I’d  get 
him  put  on  a  bus  home,”  Hardin  re¬ 
called. 

Publishers  tour 
N.D.  wheat  farm 

A  group  of  newspaper  publishers 
from  around  the  country  recently 
toured  a  North  Dakota  wheat  farm  to 
learn  more  about  large-scale  agricul¬ 
ture. 

However,  the  publishers  declined 
an  invitation  to  study  farming  close  up 
by  riding  in  a  tractor. 

The  publishers  visiting  Jack  Dal- 
rymple’s  farm  were  members  of  the 
American  Newspaper  Publishers 
Association’s  executive  committee. 

“I  think  they  were  not  really  famil¬ 
iar  with  grain  farming  as  we  do  it  in 
North  Dakota,  and  I  think  they 
wanted  to  see  the  sights  also,”  said 
William  C.  Marcil,  publisher  of  the 
Fargo  (N.D.)  Forum  and  chairman  of 
the  AN PA  executive  committee. 

Among  those  on  tour  was  Arthur  O. 
Sulzberger,  publisher  of  the  New 
York  Times,  who  said:  “I  think  a  lot  of 
people  find  it  difficult  to  understand 
how  the  government  would  pay  you 
not  to  grow  something  when  people 
are  starving  to  death  in  Ethiopia.” 

Times  Mirror  offers 
notes  due  in  1990 

The  Times  Mirror  Co.  recently 
announced  the  sale  of  10%  notes  to 
mature  August  15,  1990. 

The  notes  were  priced  initially  at 
99.25%  of  par  to  yield  10.195%  to  in¬ 
vestors. 

The  company  said  it  may  redeem 
the  notes  at  par  after  the  fourth  year. 

Times  Mirror  will  use  the  proceeds 
from  the  notes  to  refund  a  portion  of 
its  commercial  paper  borrowings 
which  were  used  to  finance  its  re¬ 
purchase  of  7.5  million  common 
shares. 
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50th  Anniversary 


The  Lasting  Inprint 

of  People  &  Ideas 


Frank  Gannett  did  not  make 
many  mistakes  in  a  rags-to-riches 
career  that  was  the  basis  for  one  of 
the  largest  communications  com¬ 
panies  in  the  U.S.  today. 

So,  too,  when  he  established 
the  Gannett  Foundation,  50  years 
ago.  Mr.  Gannett  created  a  broad 
charter  for  this  independent 
foundation:  To  invest  in  people 
and  ideas. 

A  Larger  Framework 

A  50th  anniversary  is  an  appropri¬ 
ate  time  for  reflection.  But  the 
profile  of  the  Gannett  Founda¬ 
tion  means  much  more  as  part  of 
a  larger  framework:  The  contribu¬ 
tions  that  foundations  have  made 
to  all  facets  of  American  life. 

In  1984,  U.S.  foundations 
made  record  gifts  of  $4.36  billion. 
Still,  they  account  for  only  5.8 
percent  of  all  giving  in  the  U.S. 
today. 

Polio  Vaccine,  Public  TV 

What  sets  foundations  apart  is 
the  fact  that  their  limited  assets 
— carefully  and  cautiously  direct¬ 
ed — can  produce  extraordinary 
results. 

Foundations,  for  example,  sup¬ 
ported  the  people  who  developed 
the  polio  vaccine  and  discerned 
the  secrets  of  DNA.  Foundations 
financed  our  nation’s  free  library 


It  was  near  his  59th  birthday— 
September  15,  1935— when  Frank 
Gannett  set  up  his  independent 
foundation.  The  first  five  grants 
totaled  $2,250.  During  the  next 
50  years,  the  foundation  made 
gifts  totaling  more  than  $125  mil¬ 
lion.  The  foundation  celebrates  its 
50th  anniversary  and  re-affirms 
the  essential  role  for  foundations, 
large  and  small— to  invest  in  people 
and  ideas. 


system.  They  stimulated  the  cre¬ 
ation  of  public  television  and 
“Sesame  Street.” 

According  to  James  Joseph, 
president  of  the  Council  on  Foun¬ 
dations,  “The  telling  thing  about 


foundations’  work  is  that  they  are 
often  more  searching  and  more 
systematic  than  individuals  who 
give.  And,  they  can  be  more  flex¬ 
ible  and  more  venturesome  than 
government  agencies.” 

A  Shared  Vision 

The  Gannett  Foundation  shares 
that  vision.  In  1984,  the  founda¬ 
tion  distributed  $13.2  million. 
Nearly  half  went  to  meet  the 
needs  of  local  people  and  pro¬ 
grams  in  some  120  communities 
served  by  Gannett  Co.,  Inc.  com¬ 
munications  enterprises. 

Other  foundation  grants  sup¬ 
port  national  causes.  To  promote 
volunteerism,  for  example;  and  to 
reduce  adult  illiteracy. 

Media-Related  Programs 

For  a  half-century,  the  Gannett 
Foundation  has  funded  media- 
related  programs.  To  improve 
the  quality  of  journalism  edu¬ 
cation  and  research.  To  protect 
press  freedom.  And  to  advance 
women  and  minorities  in  media 
management. 

The  Gannett  Foundation  cele¬ 
brates  its  50th  anniversary  and 
re-affirms  the  essential  role  for 
foundations,  large  and  small:  To 
discover  and  develop  the  nation’s 
greatest  natural  resources— people 
and  ideas. 


Gannett  Foundation 

Lincoln  Tower  •  Rochester,  NY  14604 


For  more  information:  Council  on  Foundations,  1828  L  Street  NW,  Washington,  DC  20036 


90th  anniversary  of  the  Newsboy  Statue  celebrated  in  Vt. 


Nine  newspapers  sent  representa¬ 
tives  to  Great  Barrington,  Mass.,  to 
attend  the  ceremonies  celebrating  the 
90th  anniversary  of  the  Newsboy 
Statue. 

First  erected  in  1895,  the  statue  of  a 
youth  with  a  stack  of  newspapers 
under  his  right  arm  as  he  extends  a 
copy  of  the  original  New  York  Daily 
News  with  his  left  fell  into  disrepair 
over  the  years  —  a  victim  of  the  rav¬ 
ages  of  weather  and  vandals. 

In  1970,  Barrie  Hughes,  circulation 
director ohhe  Watertown  iN.Y.) Dai¬ 
ly  Times  learned  of  the  Newsboy  Stat¬ 
ue’s  existence.  A  former  newsboy 
himself,  Barrie  launched  a  crusade  to 
raise  the  $1,600  needed  for  the  sta¬ 
tue’s  restoration.  He  cashed  in  one  of 
his  own  insurance  policies  and  sold 
replicas  of  the  statue  to  raise  the 
money. 

Hughes  also  solicited  donations 
from  businesses  throughout  the 
country. 

By  October  1973,  the  restoration 
was  completed  and  the  surrounding 
area  was  renamed  Newsboy  Park. 

At  the  90th  birthday  party,  a  time 
capsule  containing  recent  copies  of 
the  nine  newspapers  attending  was 
placed  in  the  statue’s  base. 

The  nine  papers  are  the  Watertown 
Daily  Times;  Amsterdam  (N.Y.)  Re¬ 
corder,  Hartford  Courant,  Holyoke 
Transcript-Telegram,  New  Haven 
Courier,  New  Haven  Register,  Berk¬ 
shire  Eagle  in  Pittsfield,  Mass., 
Waterbary  (Conn.)  Republican  & 
American,  Woonsocket  Call,  and  the 


Springfield  (Mass.)  Newspapers. 

Ironically,  in  the  same  issue  of  ^he 
Watertown  Daily  Times  reporting  on 
the  Newsbody  Statue  celebration, 
there  was  also  a  front  page  story  by 
Fred  W.  Friendly  relating  that  a  New 
York  Times  vending  machine  in 
Lenox  in  the  Berkshire  Hills  had  been 
tarred  and  feathered  and  another  had 
been  set  on  fire. 

Friendly,  a  former  president  of 
CBS  News  and  professor  emeritus  of 
journalism  at  Columbia  University, 
has  a  weekend  home  in  the  Berkshire 
Hills. 

The  vandalism  of  the  Times  boxes 


arose  from  a  controversy  between  the 
newspaper  and  Berkshire  Hills 
businesses  which  were  angered  that 
the  Times  put  the  boxes  in  place  with- 
out  consulting  anyone.  The 
businesses  are  boycotting  the  Times 
to  protest  its  actions. 

The  Times,  reported  Friendly,  has 
sought  a  truce  by  offering  to  place  its 
rectangular,  blue  and  white  boxes  in  a 
canopy  of  weathered  shingles. 
However,  the  Berkshire  Hills  towns 
claim  local  merchants  provide  suffi¬ 
cient  outlets  for  newspaper  sales  and 
said  the  vending  boxes  are  eyesores. 


Infomart  chief  resigns  unexpectediy 


Robert  McConnell  has  resigned  un¬ 
expectedly  as  president  of  Infomart, 
leaving  the  unprofitable  videotex  sub¬ 
sidiary  of  Southam  Inc.  without  a 
boss  for  the  second  time  in  as  many 
years. 

McConnell,  will  remain  as  vice- 
president  of  product  development  for 
Southam,  the  Canadian  newspaper 
chain,  with  unspecified  duties. 

McConnell’s  resignation  follows 
that  of  his  predecessor,  David  Car¬ 
lisle,  who  quit  suddenly  in  1983  after 
conflicts  with  the  board  of  Southam. 

No  successor  had  been  named  for 
McConnell.  But  Robert  Giroux  was 
appointed  senior  vice  president  and 
general  manager  of  Infomart  soon 
after  McConnell’s  Aug.  1  resignation. 

Canadian  Press  reported  that  an  In- 
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fomart  spokesman  denied  the  resigna- 
,  tion  resulted  from  discord  between 
McConnell  and  the  Southam  board.  It 
i  quoted  McConnell  as  saying  the  deci- 
/  sion  was  “mutual.” 

;  Shop  Talk 

r  (Continued  from  page  84) 

s  what  it  believes  to  be  right  allow  itself 
-  to  be  criticized?  It  would  not  allow 
r  opposition  by  lethal  weapons.  Ideas 
are  much  more  fatal  than  guns.  Why 
r  should  any  man  be  allowed  to  buy  a 
s  printing  press  and  disseminate  perni- 
I  cious  opinion  calculated  to  embarrass 
1  the  goverment?” 

Have  you  seen  a  copy  of  Pravda 
lately?  There  are  no  ads.  No  opposing 
opinions.  Just  government  announce- 
^  ments. 

&  Where  government  controls  the 
i  press,  it  controls  what  you  and  I  can 
J  know.  And  it  controls  the  ability  of 
y  businesses  to  pass  information  to  its 
V  customers  —  making  a  controlled 
§  economy  possible.  There  is  no  free 

1  discussion  of  ideas;  no  free  enter¬ 
prises;  no  freedom. 

Remember  what  happened  in  Po¬ 
land  when  the  government  cracked 
down?  Communications  media  got 
the  first  crack! 

So  newspapers  matter  to  democra- 
£  cy  and  to  open,  enlightened  govern- 
?  ment.  They  matter  to  safety,  justice 
?  and  equality.  They  matter  to  the  pur- 
y  suit  of  happiness. 

§  Americans  have  always  known  — 
K  though  we  sometimes  forget  to  articu- 
i  late  it  —  that  a  strong,  free  press  and  a 
?  strong,  free  country  are  inseparable. 

?  You  can’t  have  one  without  the  other. 
§  No  society  ever  has;  none  will. 

§  Freedom  of  the  press  is  every- 
L  body’s  freedom. 
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NEWS/TECH 


#1  aims  to  stay  on  top 

Mounting  competition  from  foreign-based  equipment  firms  and 
greater  demands  by  newspapers  is  keeping  Goss  on  its  toes 


By  George  Garneau 

Goss,  a  name  almost  synonymous 
with  American  newspaper  printing 
presses,  celebrated  its  lOOth  birthday 
this  year,  but  the  Chicago-based  com¬ 
pany  steeped  in  tradition  looks  to  high 
technology,  global  markets  and  ex¬ 
panded  product  lines  in  its  second 
century. 

Founded  in  1885  on  $100,000  and 
the  technical  innovation  of  brothers 
Samuel  and  Frederick  Goss,  the  com¬ 
pany  is  now  owned  by  the  $9  billion  a 
year  conglomerate  Rockwell  Interna¬ 
tional  Corp. 

And  while  the  Goss  name  conjures 
images  of  pressmen  in  caps  of  folded 
newspaper  toiling  over  antique  press¬ 
es,  the  company  today  is  taking  to 
heart  Rockwell’s  corporate  motto: 
“Where  science  gets  down  to  busi¬ 
ness.” 

“If  there  was  any  question  that 
Goss  was  an  old-line  company  resting 
on  its  laurels  and  its  history,  it  has  got 
to  be  dispelled,  because  we  are  on  the 
move,”  said  James  Cavanaugh,  who 
in  June  was  appointed  president  of 
Rockwell’s  Graphic  Systems  Divi¬ 
sion,  of  which  Goss  Newspaper  Prod¬ 


ucts  is  a  segment  employing  more 
than  3,500  people  . 

In  interviews  recently  with  more 
than  a  dozen  executives  and  project 
managers,  an  image  emerged  of  Goss 
as  a  company  moving  swiftly  to  meet 
the  challenges  of  mounting  competi¬ 
tion  from  overseas  and  the  problems 
of  more  complex  and  diverse  tech¬ 
nologies  employed  in  the  increasingly 
automated  and  computerized  opera¬ 
tions  of  newspapers. 

With  the  financial  and  technical  re¬ 
sources  of  the  Rockwell,  one  of  the 
nation’s  leading  defense  contractors, 
Goss  has  recently  expanded  its  pres¬ 
ence  in  international  press  markets.  It 
is  spending  large  sums  of  money  to 
modernize  its  design  and  manufactur¬ 
ing  facilities,  it  is  expanding  its  role 
into  newspaper  mailrooms  and  com¬ 
puter  rooms  and  developing  new 
technologies  for  printing,  such  as  key¬ 
less  offset  and  flexography  —  in  addi¬ 
tion  to  supplying  parts  for  every  press 
it  has  built  in  the  last  century  in  112 
countries  around  the  world. 

Largest  press  supplier 

Goss  by  an  overwhelming  margin  is 
the  largest  supplier  of  newspaper 


printing  presses  in  the  United  States. 
It  led  the  American  newspaper  indus¬ 
try  to  conversion  from  letterpress  to 
offset  printing  in  the  60s  and  70s  and 
until  a  decade  ago  held  nearly  monop¬ 
olistic  control  of  the  U.S.  market. 

But  in  North  America,  where  half 
the  newspaper  printing  presses  in  the 
world  are  sold,  its  dominance  has  slip¬ 
ped  slightly  as  press  manufacturers 
from  Japan  —  Tokyo  Kikai  Seisa- 
kusho  —  and  West  Germany  — 
M.A.N.-Roland  —  have  made  strides 
here. 

However,  with  the  competition 
came  a  new  competitive  spirit  at 
Goss,  according  to  executives  at  Goss 
and  in  newspaper  production.  The 
company  that  was  once  slow  and  un¬ 
responsive  has  changed.  Lead  times 
shortened,  prices  dropped,  service 
became  faster,  quality  improved  and 
the  needs  of  customers  were  consi¬ 
dered. 

“They  are  sort  of  like  the  granddad- 
dy  of  large  newspaper  press  manufac¬ 
turers,”  Kim  Breese,  vice  president 
of  operational  services  for  Dow 
Jones,  said  of  Goss.  “They  are  a  lot 
better  company  than  they  were  10 
years  ago.” 

Breese  compared  the  competition 
between  press  makers  to  the  battle  of 
the  hamburger  chains  —  one  in  which 
Goss  was  the  McDonald’s,  in  other 
words,  the  leader,  the  one  to  beat. 

Les  Kraft,  vice  president  and 
general  manager  of  Goss,  down¬ 
played  the  role  competition  played  in 
changes  af  Goss  but  said  that  foreign 
press  manufacturers  doing  business 
here  have  been  “good  solid  competi¬ 
tion  and  we  are  a  better  company  for 
having  them.” 

Goss  officials,  citing  corporate 
policy,  declined  to  discuss  specifics 
of  the  company’s  finances  or  market 
share. 

Kraft,  however,  said  Goss’s  share 
of  the  newspaper  press  market  has 
been  “substantially  more  than  half’ 
and  has  remained  steady  from  1952  to 
1977  —  when  competition  entered  the 
scene  —  until  this  year. 

Cavanaugh  said  the  Graphic  Sys¬ 
tems  Division  is  “a  profitable  contrib¬ 
utor  to  Rockwell”  but  declined  to  re- 
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veal  amounts  or  how  profits  have 
been  affected  by  competition. 

“We  plan  to  keep  our  role  in  the 
market  place  if  not  improve  on  it,” 
Cavanaugh  said.  “We’re  trying  damn 
hard  to  protect  the  good  company  we 
have.” 

One  press  consultant  estimated 
that  of  every  10  large  newspaper 
presses  sold  in  the  United  States, 
Goss  sold  eight. 

Cavanaugh  said  the  newspaper  in¬ 
dustry  has  been  demanding  value, 
support  services,  quality,  less  paper 
waste  and  more  color  capability. 


‘They  are  sort  of  like 
the  granddaddy  of  large 
newspaper  press 
manufacturers,”  Kim 
Breese,  vice  president  of 
operational  services  for 
Dow  Jones,  said  of  Goss. 
‘They  are  a  lot  better 
company  than  they  were 
10  years  ago.” 


“We  have  more  capability  to  bring 
those  requirements  into  existence 
than  anybody,”  he  asserted. 

Process(es)  of  the  future 

What  is  the  printing  process  of  the 
future?  The  answer,  much  on  the 
minds  of  newspaper  production  ex¬ 
ecutives,  depends  on  the  needs  of  in¬ 
dividual  newspapers,  according  to 
press  manufacturers,  who  are  gener¬ 
ally  gearing  up  to  supply  both  offset 
and  flexo  presses. 

Goss  has  estimated  that  flexo  sales 
will  amount  to  15%  of  the  large  news¬ 
paper  press  market  by  1988,  but  that 
offset  will  remain  the  dominant  pro¬ 
cess  for  the  forseeable  future. 

At  Goss  programs  are  under  way  to 
develop  advanced  offset  presses,  in¬ 
cluding  keyless  offset,  and  flexo¬ 
graphic  presses  for  newspapers.  An 
equal  amount  of  money  is  being  spent 
on  each,  according  to  Kraft. 

The  principal  advantage  of  keyless 
offset  is  its  potential  to  reduce  paper 
waste  by  producing  salable  newspa¬ 
pers  faster  than  conventional  offset, 
which  requires  ink  adjustments. 

An  advantage  of  flexography,  simi¬ 
larly,  is  its  ability  to  produce  salable 
copies  almost  immediately  as  a  result 
of  anilox  inking,  which  is  not  adjust¬ 
able  at  the  press  level.  Other  balanc¬ 
ing  factors  include  offset’s  better 
process  color  reproduction  and 
flexo’s  water-based  ink,  which  does 
not  soil  readers’  hands. 

“To  our  way  of  thinking,  good 
offset  printing  is  better  than  good. 


J.D.  Cavanaugh 

flexo  printing,”  Kraft  said.  “The  real 
question  is:  ’How  much  better  is  good 
enough  to  warrant  the  increased 
waste?”’ 

Another  advantage  of  offset  is  its 
planographic,  or  flat,  plates,  as 
opposed  to  photopolymer  relief  plates 
used  for  flexo.  Planographic  plates 
are  compatible  with  electronic  plate 
making,  which  is  emerging  as  the 
high-technology  solution  to  newspa¬ 
per  production.  Photopolymer  is  not. 

In  the  short  term,  the  comparative 
properties  of  flexo  and  offset  amount 
to  “a  pretty  close  set  of  circum¬ 
stances,”  but  offset  is  “probably  the 


better  process  in  the  long  run,”  Kraft 
said. 

“Different  newspapers  have  diffe¬ 
rent  needs  and  objectives.  We  are  pre¬ 
pared  to  offer  both  processes,”  Kraft 
said.  “We  believe  that  if  a  publisher 
does  his  homework  ...  we  are  pre¬ 
pared  to  solve  all  his  problems  in 
either  process.” 


Cavanaugh  told  E&P 
that  GSD  plans  to 
introduce  Creusot-ljoire 
products  to  the  U.S. 
market  within  a  year, 
probably  beginning  with 
a  press  designed  for 
small  newspapers. 


Cavanaugh  said  the  strong  dollar  on 
world  markets  in  recent  years  has  hurt 
sales  of  some  Goss  presses  in  Europe 
but  having  manufacturing  overseas 
has  eased  the  effect  somewhat. 

Keyless  anilox 

Thirteen  years  of  research  in  key¬ 
less  offset  have  recently  yielded 
marked  results  and  some  promise  for 
(Continued  on  page  54) 
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it  as  a  practical  printing  process. 

According  to  Goss  exectuives,  de¬ 
velopments  in  the  composition  of  the 
anilox  roll  have  produced  three  mate¬ 
rials  with  the  proper  characteristics: 
the  ability  to  hold  oil-based  ink,  repel 
water  and  last.  Three  patents  have 
been  applied  for. 

“We  believe  we  have  found  the 
right  combination  of  materials,"  Lar¬ 
ry  Bain,  director  of  advanced  systems 
and  development,  said,  calling  the 
breakthrough  “crucial"  to  the  de¬ 
velopment  of  the  process. 

Additionally,  tests  begun  six 
months  ago  at  the  Memphis  (Tenn.) 
Commercial  Appeal  on  one  unit  of 
Goss  Metro  Offset,  converted  to  ani¬ 
lox  inking,  have  resulted  in  one  roll 
lasting  for  40  million  impressions. 

If  further  tests  are  successful,  plans 
call  for  the  installation  in  January  of 
two  units  of  keyless  offset  at  the  New 
York  Times  for  testing  there.  The  un¬ 
its  of  converted  Metroliner  offset 
would  have  ink  train  dampening, 
which  was  soon  to  be  tested  at  Mem¬ 
phis  alongside  arch  style  direct 
dampening. 

The  scientific  capability  of  Rock¬ 
well  has  contributed  to  developments 


by  Goss  in  anilox  offset,  Bain  said. 

Keyless  offset,  uses  an  anilox  roll, 
engraved  with  tiny  cells  to  hold  ink,  to 
apply  ink  to  a  form  roller,  which  inks 
the  plate.  Conventional  offset  inking 
is  controlled  separately  for  each  col¬ 
umn  of  print. 


“If  there  was  any 
question  that  Goss  was 
an  old-line  company 
resting  on  its  iaureis  and 
its  history,  it  has  got  to 
be  dispeiied,  because  we 
are  on  the  move,”  said 
James  Cavanaugh, 
president  of  Rockweii’s 
Graphic  Systems 
Division . . . 


A  problem  still  to  be  overcome  with 
keyless  offset,  according  to  Bain,  is 
the  accumulation  of  fountain  solution, 
in  the  recirculating  ink  system. 

“We  think  we’ve  got  our  hands 
over  the  edge  and  we  are  trying  to  pull 
ourselves  over.  When  a  system 
emerges,  it’ll  be  our  system,”  Bain 
said,  expressing  confidence  in  Goss’s 


keyless  offset.  “My  perspective  is 
(that)  this  is  the  most  important  thing 
we’re  working  on  for  the  future.”  he 
said. 

Overseas  ventures 

“Today’s  business  environment  is 
a  worldwide  environment.  There’s  no 
way  to  deny  that,”  according  the 
Cavanaugh,  the  president  of  the 
Graphic  Systems  Division.  And  in  the 
past  year,  the  GSD  has  embarked  on 
several  overseas  ventures  in  an  effort 
to  increase  its  presence  in  internation¬ 
al  press  markets. 

In  January  it  announced  the  purch¬ 
ase  of  the  Creusot-Loire  press 
maufacturing  division  from  the  finan¬ 
cially-troubled  French  conglomerate 
of  the  same  name.  The  acquisition 
was  designed  to  foster  increased  in¬ 
ternational  growth,  to  expand  GSD’s 
product  line  and  to  secure  a  manufac¬ 
turing  base  on  continental  Europe  in 
addition  to  its  plant  in  Preston,  Eng¬ 
land. 

Cavanaugh  told  E&P  that  GSD 
plans  to  introduce  Creusot-Loire 
products  to  the  U.S.  market  within  a 
year,  probably  beginning  with  a  press 
designed  for  small  newspapers.  The 
company’s  current  line  includes  web 
offset  presses  for  commercial  and 
newspaper  applications,  all  but  one 
model  single  width. 

Cavanaugh  said  he  plans  for 


Chemco  has 
direct  paste-up  to 


26  X  36 "  plate  with 

Chemco  ha.s  led  the  way  with  inno¬ 
vative  .sy.stems  that  produce  litho- 
j^raphic  plates  directly  from  paste-ups. 
Today,  various  filmle.ss 


Creusot-Loire  to  be  be  profitable. 

In  February,  GSD  signed  a  deal  to 
sell  technology  to  the  People’s  Re¬ 
public  of  China.  For  a  license  fee  and 
royalties,  the  Shanghai  Renmin  plant 
in  Shanghai  will  manufacture  several 
Goss  presses  and  press  control  sys¬ 
tems  according  to  drawings  furnished 
by  GSD  and  Ikegai-Goss,  a  Japanese 
joint  venture  of  GSD. 

The  agreement,  which  was  called 
part  of  a  “long  term  strategic  market¬ 
ing  plan,’’  includes  training  in  China, 
Japan  and  the  United  States.  It  fol¬ 
lowed  the  sale  by  Ikegai  Goss  to  the 
Yang  Cheng  Wanbao,  one  of  China’s 
biggest  dailies,  of  a  Goss  Metro  Offset 
press. 

Flexography 

While  it  is  widely  believed  that 
Goss  for  too  long  ignored  potential 
newspaper  applications  of  flexo¬ 
graphy,  a  process  used  to  print  pack¬ 
ages  for  years,  the  company  caught  up 
quickly  last  year  by  starting  up  the 
nation’s  first  full  flexo  press  line  at  a 
major  metropolitan  newspaper,  the 
Washington  Post. 

Goss  executives  still  bristle  at  the 
suggestion  they  started  late  in  the  race 
to  bring  flexo  into  daily  operations. 

“We  are  as  much  at  the  forefront  of 
flexo  development  as  anybody  else,’’ 
said  George  Mishos,  director  of  en¬ 
gineering  newspaper  products.  “We 


produce  more  flexo  papers  than 
anyone.’’ 

Mishos  admitted,  however,  that 
Goss  was  “a  little  cautious’’  when 
flexo  tests  by  the  American  firm 
Kidder  Stacey  and  the  West  German 
partners  Windmoeller  &  Hoelscher 
and  Koenig  &  Bauer  were  underway 
at  the  Providence  (R.I.)  Journal  and 
Bulletin.  “We  wanted  to  be  sure,”  he 
said,  before  getting  involved  in  costly 
development. 


‘‘Different  newspapers 
have  different  needs  and 
objectives.  We  are 
prepared  to  offer  both 
processes,”  Kraft  said. 
“We  beiieve  that  if  a 
pubiisher  does  his 
homework  ...we  are 
prepared  to  soive  aii  his 
probiems  in  either 
process.” 


“Flexo  still  has  to  prove  itself.  It 
is  not  a  mature  process,”  Mishos 
said.  “We  will  have  the  equipment 
there  to  meet  (newspapers’)  needs.” 


But  slow  starters  are  often  strong 
finishers.  And  Goss  appears  to  be 
coming  on  strong. 

The  Post  is  scheduled  to  switch  in 
October  from  printing  only  advance 
sections  on  flexo  to  printing  daily  edi¬ 
tions  on  daily  deadlines  on  its  eight 
units  and  three  half  decks  of  Goss  let¬ 
terpress  converted  to  flexo.  The 
switch  to  daily  production  is  expected 
when  automated  platemaking  equip¬ 
ment  is  installed.  Production  of  up  to 
61,(X)0  papers  an  hour  has  already 
been  realized. 

By  the  end  of  the  year,  the  Post  and 
Goss  expect  to  release  the  most  com¬ 
prehensive  analysis  to  date  on  the 
feasibility  of  flexography  in  newspa¬ 
per  production.  The  report  will  be  the 
result  of  tests  of  print  quality,  cost, 
and  other  factors  between  flexo, 
offset  and  letterpress  equipment  run 
by  the  Post. 

Goss  is  working  on  its  own  new 
flexo  unit,  which  is  based  on  insights 
gained  at  Washington  and  is  expected 
in  1987. 

Goss  is  expected  next  year  to  begin 
efforts  with  the  Post  to  design  a 
bulk  system  for  Ijandling  water-based 
flexo  ink.  So  far  at  Washington  and 
other  flexo  text  sites,  ink  has  been 
mixed  in  and  pumped  from  small 
tanks  of  less  than  10  gallons.  But  that 
(Continued  on  page  58) 
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.systems  of  this  type  using  direct  plate 
imaging  are  .saving  time  and  money 
in  more  than  200  in.stallations  around 
the  world. 

Now  we’ve  taken  another  giant 
step  forward.  Our  Power  Plater  7 
system  produces  plates  up  to 


26  X  .'16''  in  size. 

A  Truly  Direct  System 

Unlike  other  “automatic” 
.sy.stems,  the  Power  Plater  7 
doesn’t  require  any  image 
tran.sfer  to  film  or  blankets. 
\’ou  can  go  from  paste-up 
to  plate  in  less  than  3 
minutes,  without  any 
of  the  time,  labor  or 


supplies  a.s.sociated  with  film  or  . 
other  intermediate  proces.ses. 

Superb  Images 

You  get  e.xcellent  reproduction  of 
100  line  screen  halftones.  What’s 
more,  the  100%  accurate  pin  regis¬ 
tration  .system  reduces  press  paper 
waste  and  makes  high  quality  color 
work  simple  and  easy.  The  plates 
offer  pre.ss  runs  in  e.xcess  of  100,000 
impre.s.sion.s. 

More  Options 

If  you  need  more 
automation  now  or  in 
the  future,  there  are 
options  available  that 
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can  upgrade  your  Power  Plater  7  to 
meet  your  specific  production  needs. 
If  you  don’t  require  the  large  format 
capability  of  the  Power  Plater  7.  our 
News-Plater  sy.stem  is  an  excellent 
alternative. 

The  point  is,  if  you’re  thinking  of 
platemaking  automation,  you  should 
be  talking  to  Chemco. 

'^Technology  To  *  ^ 

Improve  Your  Image'' 


Charles  Street 'Glen  Cove,  NY  115142  *,516  676-401)0 
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Media  leaders 
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judged  to  be  more  strongly  connected 
to  ‘work’  than  to  ‘play,’  they  are 
nevertheless  also  enjoyed  as  ‘friend¬ 
ly,’  ‘reassuring,’  and  ‘simple,’”  de¬ 
clared  United  president  and  chief  ex¬ 
ecutive  officer  Robert  Roy  Metz. 

He  added,  ‘‘Surrounded  by  elec¬ 
tronic  options,  print  media  do  more 
than  adapt:  they  thrive.  It’s  a  finding 
that  should  satisfy  the  traditionalists 
who  never  lost  faith  in  the  green 
eyeshade  skills.” 

Questions  about  print  media  in 
general  and  newspapers  in  particular 
comprised  only  part  of  the  survey  — 
which  had  29  sections  in  all.  Those 
polled,  for  instance,  were  asked  about 
usage  of  network  television  (they 
thought  it  would  decrease  in  five 
years)  and  cable  tv,  videocassette  re¬ 
corders,  personal  computers,  on-line 
data  bases,  and  videotex  services 
(they  thought  it  would  increase  as  of 
1990). 

Conducting  the  survey  for  United 
was  Dr.  John  Crothers  Pollock  of  the 
Iselin,  N.J.-based  New  World  Deci¬ 
sions.  His  opinion  research  firm  sent 
out  286  questionnaires  to  media  ex¬ 
ecutives,  with  1 1 1  (39%)  of  them  fill¬ 
ing  them  out.  The  respondents’  me¬ 
dian  age  is  47,  and  they  have  a  median 
of  22  years  experience  in  media- 
related  occupations. 

Among  the  respondents  —  who  are 
also  expected  to  be  periodically  sur¬ 
veyed  in  the  future  —  were  Otis 
Chandler  of  Times  Mirror,  Maxwell 
McCrohon  of  United  Press  Interna¬ 
tional,  John  Quinn  of  USA  Today, 
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Robert  Roy  Metz 

Herbert  Klein  of  Copley  Newspa¬ 
pers,  Gene  Roberts  of  the  Phi- 


Toronto 

(Continued  from  page  15) 


The  charge  carries  a  maximum  fine 
of  $1,000,  but  Timson  said  his  defense 
‘‘is  a  matter  of  principle.” 

A  second  radio  station,  CFRB,  was 
invited  to  participate  for  $300,  but 
news  director  Don  Johnston  declined, 
he  said. 

‘‘We  decided  that  although  their 
motives  were  the  best,  the  way  to  do  it 
was  to  let  the  media  have  it  in  a  normal 
way  and  let  them  start  a  fund,  which 
I’m  sure  they  would  have  been  happy 
to  promote,”  he  said.  ‘‘Nobody 
talked  about  a  pool.” 

Geoffrey  Stevens,  managing  editor 
of  the  Toronto  Globe  and  Mail,  ob¬ 
jected  to  the  agreement  between  the 
family  and  the  few  media  outlets  be¬ 
cause  the  hospital  is  publicly  funded 
and  therefore  is  owned  by  all  taxpay¬ 
ers,  including  his  newspaper. 

‘‘Hospitals  are  public  institutions 
and  they  belong  to  the  public,” 
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ladelphia  Inquirer,  David  Lawrence 
of  the  Detroit  Free  Press,  Carol  We¬ 
ber  of  the  Miami  Herald,  Craig  Stan- 
den  of  the  Newspaper  Advertising 
Bureau,  editorial  cartoonist  Jeff 
MacNelly  of  the  Chicago  Tribune, 
and  Editor  &  Publisher  president  and 
editor  Robert  U.  Brown. 

Also  replying  were  broadcast  tele¬ 
vision,  cable,  videotex,  radio,  and 
magazine  executives,  among  others. 

United  Media  is  a  Scripps  Howard 
company  involved  in  newspaper  syn¬ 
dication,  licensing,  publishing,  film 
and  video  production,  videotex,  and 
television. 

— David  Astor 


Stevens  said.  ‘‘Eighty  percent  (of 
hospital  costs)  is  paid  for  by  the  pro¬ 
vincial  government  that  taxpayers 
pay  out  of  the  provincial  income  tax .  ” 

Sun  city  editor  John  Paton  said  he 
resented  the  attitude  of  hospital  doc¬ 
tors  and  nurses,  who  refused  to  talk  to 
reporters  not  part  of  the  copyright 
agreement,  since  they  are  paid 
through  provincial  taxes. 

‘‘Speaking  for  myself,  we  shouldn’t 
pay  for  any  information.  It  is  tainted. 
If  we’re  in  the  business  to  disseminate 
information  as  accurately  as  possible, 
we  shouldn’t  buy  it,”  Paton  said. 
‘‘Having  said  that,  I  do  work  for  a 
paper  that  does  try  to  buy  exclusive 
rights  to  some  stories.” 

Sun  publisher  Paul  Godfrey,  for¬ 
mer  metropolitan  chairman  of  Toron¬ 
to,  said  the  paper  has  not  bought  in¬ 
formation  in  the  past  year  since  he’s 
held  his  position. 

In  the  Rangasamy  case,  he  said  he 
would  not  expect  ‘‘a  family  of  limited 
financial  means”  to  decline  needed 
funding;  however,  ‘‘more  dollars 
could  have  been  raised  by  a  public 
campaign.” 

Godfrey,  who  started  a  fund  for  a 
patient  under  similar  means  a  few 
years  ago,  suggested  ‘‘we  be  very 
careful  about  going  out  and  buying  up 
stories  for  ourselves.” 

Meanwhile,  Canada  Wide  Feature 
Syndicate,  which  is  owned  by  the  Sun 
Company,  has  purchased  a  copyright 
interest  from  L’Etoile  Blanche  Co. 
for  coverage  and  photos  of  the  Titanic 
expedition. 

Godfrey  said  the  difference  be¬ 
tween  the  two  cases  is  the  Titanic 
story  was  widely  offered  for  sale, 
while  the  Rangasamy  exclusive  was 
derived  from  CFTO-tv  seeking  out 
the  family. 

Managing  editor  Stevens  of  the 
Globe  and  Mail  said  his  paper  has 
been  threatened  by  the  Sun  for  pub¬ 
lishing  photos  of  the  Titanic  expedi¬ 
tion,  but  he  ‘‘basically  told  them  to  get 
lost.  As  far  as  I’m  concerned,  it’s  all 
up  for  grabs.” 
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“We  switched  to 
the  McCain  660 
to  keep  up 
with  our 
arowth” 


4 


“In  the  past  six  years  we’ve  grown  in  circulation 
from  a  little  under  13,000  to  almost  20,000. 
This  growth,  compounded  by  a  substantial 
increase  in  the  number  and  variety  of  stuffs  we 
were  handling,  gave  us  one  of  our  most  severe 
growth  problems.  The  stuffing  equipment  we 
were  then  using  just  couldn’t  keep  up  and  it 
soon  became  impossible  to  get  the  paper  out 
on  time.  We  knew  we  had  to  upgrade  our 
equipment,  so  we  started  looking  around  at 
what  was  available.  We  wanted  to  make 
sure  that  this  time  the  system  we  purchased 
could  handle  both  our  present  and  future 
growth  needs.  That’s  why  we  settled  on  the 
McCain  660.” 

The  McCain  660  incorporates  any  number 
of  in-line  inserting  stations  so  that  all  stuffs  are 
gathered  in  a  single  pile.  The  gathered  stuffs 
are  then  inserted  into  the  body  of  the  paper  in 
one  smooth,  continuous  operation.  Difference 
in  size  and  thickness  of  stuffs  is,  therefore,  not 
a  problem.  There’s  a  660  system  available  to 
fit  every  stuffing  need.  Write  or  call  for  details. 
McCain  Manufacturing  Corp. 

6200  W.  60th  Street,  Chicago,  IL  60638, 

1  312  586-6200. 


Tom  Dickens 
(Circulation  Director) 

VERO  BEACH  PRESS  JOURNAL 

Vero  Beach,  FL 


C^^(|CCAIN 


NEWSPAPER  STUFFER 


Goss 

(Continued  from  page  55) 


system  makes  it  difficult  to  maintain 
the  uniform  ink  viscosity  that  is  vital 
to  good  flexo  reproduction. 

The  test  in  Washington  uses  an  ani- 
lox  inking  system  designed  by  the 
Paper  Converting  Machine  Co.  of 
Green  Bay,  Wise. 

The  Goss  press  in  Washington  also 
uses  a  magnetic  plate  lockup  system, 
which  uses  pins  for  accurate  registra¬ 
tion.  The  Post  employs  its  own  sys¬ 
tem  for  automatic^ly  verifying  plate 
registration. 

Computers,  etc. 

Goss  is  not  just  for  printing  presses 
anymore.  It  is  getting  more  heavily 
involved  in  computers,  software  and 
management  information  systems  as 
the  press  room  has  begun  to  be  drawn 
into  increasingly  computerized  pre¬ 
press  and  post-press  aspects  of  news¬ 
paper  production. 

Once  strictly  a  mechanical  process, 
newspaper  production  is  becoming 
increasingly  electro-mechanical.  As 
that  trend  grows,  Goss  is  using  more 
computers  to  control  press  activities 
—  and  it  looks  like  the  press  will  tie 
further  into  other  areas  of  newspaper 
computing. 

Goss  computer  and  software  en¬ 
gineers  in  Lombard,  111.,  a  short  ride 
from  company  headquarters  in 
Cicero,  are  zeroing  in  on  technologic¬ 
al  developments  as  part  of  Goss’s 
effort  to  lead  the  industry. 

“Technological  expertise  is  an  im¬ 
portant  part  of  the  future  of  the  print¬ 
ing  industry.  We  are  working  every 


angle  we  can  to  make  the  advanced 
technology  the  industry  is  looking 
for,’’  said  Cavanaugh,  president  of 
GSD. 

Due  to  the  urging  of  customers, 
Goss  is  working  on  links  to  manage¬ 
ment  information  systems  at  news¬ 
papers  and  applications  of  artificial 
intelligence,  according  to  Alan 
Sheng,  director  of  advanced  technol¬ 
ogy  and  software  support.  Sheng  was 
hired  recently  from  AT&T  Bell  Labs 
in  a  move  designed  to  concentrate 
technology  developments  at  GSD. 


Goss  executives  still 
bristle  at  the  suggestion 
they  started  late  in  the 
race  to  bring  flexo  into 
daily  operations. 


New  systems  under  study  would 
control  such  previously  diverse  jobs 
as  inventory,  prepress,  production, 
distribution,  truck  tracking,  reel  load¬ 
ing  and  some  circulation  functions. 

“There  are  a  lot  of  projects  coming 
down  the  line,’’  Sheng  said.  “Cus¬ 
tomers  are  becoming  more  know¬ 
ledgeable  about  what  computers  can 
do.  They  are  demanding  the  latest 
technology  and  we  have  to  give  it  to 
them.” 

To  meet  the  industry’s  demand, 
Goss  has  beefed  up  its  computer  and 
electronics  development  staff.  In 
electronic  controls,  a  staff  of  five  two 
years  ago  has  trebled  to  15,  and  70 
people  work  in  software  and  elec¬ 
tronics. 

Goss’s  latest  development  in  com¬ 


puterized  press  controls  is  the  Modu¬ 
lar  Press  Control  System  (MCPS),  its 
latest  and  most  advanced  microp¬ 
rocessor  controlled  press  console. 
The  first  installation  is  scheduled  for 
the  Fort  Worth  (Tex.)  Star-Telegram. 

The  new  system  has  programmable 
controllers  for  gaining  information  on 
press  operations  such  as  hours  of  op¬ 
eration  and  number  of  impressions.  It 
is  simple  to  operate,  covers  expanded 
press  functions,  is  modular  and  per¬ 
forms  some  diagnostics.  Operators 
use  two  computer  screens,  one  oper¬ 
ated  by  touch,  to  give  commands  and 
adjust  ink,  dampening  and  web  ten¬ 
sion. 

The  system  is  modular  —  meaning 
capabilities  can  be  tailored  to  meet 
customer  needs  and  expanded  if 
necessary. 

In  Goss’s  newly-formed  high  tech¬ 
nology  group,  Rockwell  scientists 
and  facilities  are  involved.  And  future 
developments  at  Goss  are  expected  to 
be  aided  by  Rockwell’s  acquisition 
earlier  this  year  of  the  Allen  Bradley 
Co.,  the  Milwaukee-based  manufac¬ 
turer  of  equipment  for  electronic  con¬ 
trols  and  industrial  automation. 

Sheng  said  an  impositioning  work¬ 
station  was  expected  to  be  released 
next  year.  Linked  to  several  compu¬ 
ters,  the  workstations  would  be  used 
to  plan  plate  positions  on  the  press  by 
evaluating  press  capability  and 
printing  needs. 

“Customers  are  demanding  a  lot 
more  than  just  a  printing  press,” 
Sheng  said.  “We  are  in  a  position  to 
provide  an  end-to-end  product.” 

Les  Kraft,  Goss  vice  president  and 
general  manager,  said  the  company 
could  offer  computer  controlled  auto¬ 
matic  guided  vehicle  (AGV)  systems 
for  delivering  paper  rolls  to  newspap¬ 
er  reel  rooms. 

Additionally,  Goss  has  begun 
building  a  new  line  of  commercial 
presses  it  forsees  as  playing  an  impor¬ 
tant  role  in  its  commercial  markets 
and  possibly  as  a  tool  for  newspapers 
to  produce  their  own  preprinted 
advertising  supplements. 

Press  parts 

As  the  number  of  Goss  presses  in 
operation  around  the  world  increases, 
so  do  the  headaches  of  supplying  ev¬ 
ery  part  for  every  press  built  since 
1885. 

“We  never  say  no,”  says  Bob  Gaal, 
director  of  customer  parts.” 

To  support  his  argument,  he  shows 
a  reporter  a  spring  ring  for  a  1 904  Goss 
press  and  an  original  hand-made 
drawing  of  the  part.  Goss  sells  14  a 
month. 

Customer  parts  employs  175  peo¬ 
ple,  maintains  a  $12  million  inventory 
of 20,000  parts,  is  open  24  hours  a  day. 

(Continued  on  page  67) 


For  over  40  years,  the  Nolan 
name  has  brought  efficiency 
to  newspapers  all 
over  the  world.  In  fact, 
Nolan  developed  many 


Still  a 

moving  force 

of  the  standard  machines  in  the  industry.  Under  our  new 
name,  Nolan  Products  Inc.,  we  will  continue  our  tradition— to 
engineer  and  install  all  types  of  mailroom  conveyors,  wrappers, 
and  other  production  equipment  Let  us  show  you  what  Nolan 
can  do.  Call  us  today.  Or  write. 


NOLAN 

PRODUCTS  INC. 

P.O.  Box  591  Rome,  N.Y.  13440 
(315)  336-3100  TWX  510-243-9530 
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COMING  TO  SAVE  THE  WORLD 
THIS  SUMMER 


Two  hurt  in  flaming  coliision 


Go  from  pagination  minute  changes,  and  imaging  steps  before  plate 
terminal  to  plate  with  send  your  page  directly  production, 
the  latest  news,  fully  pagi-  to  Autologic’s  laser  Let  us  show  you 

nated  with  graphics.  platesetter.  how  the  APPS-1  can  help 

Without  time-consum-  ^ur  plate  is  press-  you  make  the  news  faster, 

ing  steps  like  RC  and  film  ready  in  minutes,  with  Contact  Autologic, 
processing,  pasteup  and  text  and  graphics  in  place.  Product  Marketing 
stripping.  Not  only  do  you  save  (805)  498-%ll. 

Autologic’s  APPS-1  time,  you  also  save  on 
system  makes  up  your  consummables  by  elim- 
paper  fast,  right  on  the  inating  material  costs 

terminal  screen.  Just  such  as  expensive  silver  VyAUTOLOGIC 
click  the  mouse  to  elec-  base  film.  1050  Rancho  Conejo  Blvd 

Ironically  dummy,  call  Quality  is  also  Newbui^  Park,  CA  91320 

up  the  graphics  and  ads,  improved  by  reducing  the  A  Subsidiary  of 
and  flow  text.  Make  last  number  of  intermediate  Volt  Information  Sciences 


NEWS/TECH  — 

Flexo  tests  make  progress  in  Ft.  Lauderdale 


The  Fort  Lauderdale  News  and 
Sun-Sentinel  is  printing  400,000 
copies  of  advance  sections  a  week  on 
one  of  the  nation’s  first  full  flexo¬ 
graphic  newspaper  presses. 

The  press,  built  by  Windmoeller  & 
Hoelscher  of  West  Germany  and  Pub¬ 
lisher’s  Equipment  Corp.  of  Carroll¬ 
ton,  Texas,  started  up  in  mid-June  and 
produced  samples  for  the  ANPA  op¬ 
erations  show  in  New  Orleans.  It  is 
being  evaluated  for  a  possible  second 
installation  at  a  new  production  plant 
planned  for  £>eeiTield  Beach. 

“Most  of  the  problems  we’re  hav¬ 
ing  are  the  ones  we  expected,” 
Richard  Dickey,  production  manager/ 
press,  said  recently.  “We’re  pleased 
with  what  we  see,  realizing  we’re  only 
eight  weeks  into  the  experiment.” 

Dickey  said  color  reproduction  has 
been  good,  but  the  new  press  has  not 
produced  consistently  strong  black 
densities.  His  observations  reflect 
similar  problems  with  black  densities 
at  other  newspapers  using  flexo 
equipment.  Spot  color  on  flexo  is  con¬ 
sidered  brilliant,  superior  to  offset, 
while  process  color  is  considered 


6000  WATT  INSTANT-START 
DOUBLE  VACUUM  SYSTEM 

•  For  exposing  on  one  side  while  loading  on  the  other 

•  Fast,  accurate  exposures  of  plates,  proofs 

•  L.E.D.  digital  integrator  with  touch-activated  keypad, 
programs  exposures  to  tenths  of  a  light  unit 

•  Precision  photo  detector  keeps  them  consistent 

•  24-Month  Vltarranty  on  all  parts  (except  lamp  &  glass) 

•  Blanket  sizes  from  33x41V4"  to  43x52” 


nuArc  company,  inc. 

4100  W.  Grand  Ave.  •  Chicago.  IL  60651-1899 
312/278-3300  'TELEX  25-3084/687-1137 


nearly  as  good.  Newspaper  flexo  us¬ 
ers  are  seeking  the  correct  combina¬ 
tion  of  plates,  inks,  newsprint  and  ani- 
lox  rolls. 

Flexo  uses  quick-drying  water- 
based  inks  instead  of  non-drying  oil- 
based  inks  used  in  offset  and  letter- 
press  processes  currently  used  by 
most  newspapers.  Flexo  ink  does  not 
rub  off  on  readers’  hands  and  is  not 
absorbed  by  the  paper  to  show 
through  the  other  side. 


Dickey  said  co/or 
reproduction  has  been 
good,  but  the  new  press 
has  not  produced 
consistentiy  strong  biack 
densities. 


The  travel  section  and  three  zoned 
tabloid  inserts  are  among  advance 
sections  printed  on  flexo.  They  are 
marked  with  a  “Printed  on  Flexo” 
logo  on  a  front  comer  and  some  in¬ 
clude  ads  urging  readers  to  rub  their' 
hands  across  the  page  to  test  the 
cleanliness. 

Dickey  said  some  readers  have 
appreciated  the  flexo  product  and 
have  called  to  ask  why  the  entire 
newspaper  can’t  be  printed  the  same 
way. 

Ron  Frederick,  account  executive/ 
national,  said  advertisers  in  the  travel 
section  have  commented  positively 
on  the  quality  of  flexo  reproduction. 
“These  are  people  who  see  papers 
from  around  the  country  and  they  say 
the  printing  quality  of  our  travel  sec¬ 
tion  stands  out,”  he  said. 

Dickey  said  the  four-unit  press  in¬ 
cludes  two  black-and-white  units,  one 
for  four  colors  and  one  for  three.  It 
runs  about  four  days  a  week. 

W.R.  Grace  Letterflex  plates  with  a 
steel  substrate  and  shallow  relief  W2 
polymer  face  have  been  used  along 
with  Huber  inks. 

Electronically  engraved  chrome 
plated  anilox  rolls  are  being  used  with 
one  laser  engraved  ceramic  roll.  Dou¬ 
ble  reverse  angle  doctor  blades  scrape 
excess  ink  off  the  anilox  ro  Is,  Dickey 
said. 

Black  densities  have  been  running 
at  .95,  Dickey  said,  but  the  newspa¬ 
per’s  goal  is  1.05. 

One  of  the  unique  features  of  the 
Fort  Lauderdale  flexo  project  is  its 
bulk  ink  handling  system  designed  by 


Huber,  the  ink  makers. 

Summing  up  his  initial  experience 
with  flexo,  Dickey  said:  “At  this  point 
in  time  we  are  fairly  pleased  with  the 
progress  but  we  have  a  lot  of  things  to 
resolve.” 

Fire  damages 
presses  in  Texas 

Four  press  units  were  damaged  at 
the  San  Antonio  (Texas)  Express- 
News  when  a  spark  from  an  electric 
motor  ignited  a  fire  that  caused  be¬ 
tween  $60,0(X)  and  $70,000  in  damage. 

The  fire  began  June  19  at  1  a.m.  in 
the  reel  room  when  dust  and  paper 
burst  into  a  flame  from  a  spark  thrown 
from  a  pre-drive  motor  for  spinning 
paper  reels  up  to  press  speed.  Plates 
that  melted  on  cylinders  had  to  be 
chiseled  off. 

“Luckily  the  press  was  very  clean 
so  it  held  the  fire  to  a  small  area,”  said 
Estil  Jones,  vice  president  of  opera¬ 
tions.  Press  crews  managed  to  con¬ 
tain  the  fire  with  fire  extinguishers  un¬ 
til  fire  department  officials  arrived  on 
the  scene. 

More  flexo  presses 
for  Greater  Buffalo 

Greater  Buffalo  Press,  the  printer 
of  newspaper  comics  and  other  pre¬ 
print  products  in  Buffalo,  N.Y.,  has 
ordered  additional  flexographic  print¬ 
ing  equipment. 

The  order  called  for  four  four-color 
units  units  of  Motterflex  CF-1  equip¬ 
ment  and  three  2: 1  newspaper  folders 
from  the  Motter  Printing  Press  Co. 

The  press  prints  four  colors  on  both 
sides  of  two  webs  67.5  inches  wide 
and  is  rated  at  60,(K)0  papers  per  hour. 

The  order  is  the  third  for  Greater 
Buffalo,  which  under  an  expansion 
plan  is  switching  to  flexographic 
printing.  The  company  has  two  flexo 
units  operating  and  the  latest  order 
brings  to  eight  the  total  of  flexo  units 
expected  to  be  installed  by  1986. 

R.W.  Rogers  joins 
Richmond  papers 

R.W.  Rogers  has  joined  Richmond 
Newspapers  Inc.  as  assistant  produc¬ 
tion  director. 

Rogers  has  20  years  of  experience 
working  at  the  Jackson  (Tenn.)  Sun  in 
the  mailroom,  pressroom  and  in  cir¬ 
culation. 
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Talk  about  Technology! 


Rotary  PorfocUng  Pross,  circa  1872,  with  four  taedara  -  uaad  for  printing 
. .  larga  nawapapara  8  dallvaring  many  thouaanda  an  hour." 

The  boys  above  and  their  publisher  would  have  welcomed  any  new  technology  to  save 
drudgery  and  time. . .  FERAG  is  the  industry  leader  in  newspaper  processing  with  advanced 
technology  in  customized,  automated  processing  systems.  Hundreds  of  the  world’s  leading 
newspaper  publishers  rely  on  FERAG  systems. 

When  you’re  ready  to  talk  technology  in  automated  processing  systems,  we’re  ready  to 
listen. . .  FERAG,  Inc.,  Keystone  Industrial  Park,  Bristol,  PA  19007  . . .  (215)  788-0892 


Exclualva  FERAG  Singia  Copy  Convayor  grips  aach  copy  from  tha  praaa  Mdar 
at  prass  apaads  and  carrias  It  artthout  marking  to  any  praaalactod  polrtt  In  tha 
production  cycla. . .  MIcroproceasor-basad,  tha  FERAG  SIngla  Copy  Convayor 
providaa  damaga-fraa,  accountabla  and  controllabla  procaaalng  throughout  tha 
production  and  distribution  operation. 


F’E’R’AG 


NEWS/TECH 


API  says  tax  plan  may  hurt  paper  Industry 


President  Ronald  Reagan's  tax  plan 
would  make  pulp,  so  to  speak,  of  the 
U.S.  paper  industry,  the  chairman  of 
a  paper  trade  group  told  Congress  re¬ 
cently. 

“In  the  next  five  years  the  paper 
industry’s  overall  cash  flow  and  cap¬ 
ital  expenditures  will  each  be  reduced 
by  $4  billion  if  certain  major  provi¬ 
sions  of  the  president’s  tax  reform 
proposals  are  enacted  by  Congress. 
The  consequences  will  be  less  aggres¬ 
sive  foreign  marketing,  more  imports, 
less  employment  growth  and  lower 


H.  Berthold  AG,  the  West  German 
manufacturer  of  typesetting  equip¬ 
ment,  has  announced  a  reorganiza¬ 
tion  designed  to  eliminate  losses  and 
build  long-term  strength. 

Berthold,  parent  company  to 
Alphatype  Corp.  of  Niles,  Ill.,  has 
hired  a  new  chief  officer,  cut  its  ex¬ 
ecutive  staff  in  half  and  sold  or  reorga¬ 
nized  several  subsidiaries. 

According  to  a  release  from 
Alphaytpe,  a  diversification  plan  of 
previous  managers  has  been  scrapped 
and  the  company  was  returning  to  its 
roots:  typesetting. 

“While  the  company  has  substan¬ 
tial  losses  attributable  to  its  subsidi¬ 
ary  companies,  the  parent  company, 
H.  Berthold  AG,  remains  basically 
healthy,”  the  statement  said. 
“Although  some  problems  in 
peripheral  areas  still  exist,  positive 
action  has  been  taken  on  all  fronts.’’ 

Among  the  changes: 

•Hog  &  Hahne  Hohlux  GmbH  was 
closed  and  production  of  cameras  and 
graphic  arts  equipment  switched  to 
the  parent  company. 


overall  tax  payments,”  Albert  F. 
Duval,  chairman  of  the  American  Pa¬ 
per  Institute  and  chairman  and  chief 
executive  officer  of  the  Hammermill 
Paper  Co.,  told  the  House  Ways  and 
Means  Committee. 

Duval  said  the  Reagan  proposals 
over  five  years  would  cost  the  indus¬ 
try  and  its  suppliers  180,000  fewer 
jobs,  $4  billion  less  in  payrolls,  $17 
billion  in  sales,  $1.3  billion  in  profits 
and  $1.2  billion  in  lost  personal  in¬ 
come  and  corporate  tax  revenues  to 
the  government. 


chief  executive  officer. 

•The  Ormig-Group  was  sold,  elimi¬ 
nating  a  major  source  of  losses. 
•Alphatype  Corp.  was  restructrued, 
with  a  new  vice  president,  re¬ 
evaluated  products  and  a  plan  to  seek 
capital  from  a  third  party. 

•H.  Berthold  has  initiated  an  over¬ 
haul,  stabilizing  staffing  at  1,145  in 
West  Germany,  gearing  research  and 
development  to  phototypesetting  and 
balancing  finances  as  well  as  im¬ 
plementing  a  new  capital  plan. 

Orlando  dally  names 
production  manager 

W.  Scott  Sherman  has  been  named 
production  manager  of  the  Orlando 
Sentinel. 

Sherman,  who  joined  the  Sentinel 
Communications  Co.  in  1980  and  was 
formerly  production  manager/ 
prepress,  will  oversee  all  production 
areas,  including  prepress,  press,  dis¬ 
tribution  and  production  services 


Duval  said  certain  proposals  would 
limit  growth  in  the  highly  competi¬ 
tive,  capital-intensive  paper  industry 
and  place  American  companies  be¬ 
hind  competitors  in  Canada  and 
Sweden.  He  urged  Congress  to  elim¬ 
inate  recapture,  permit  capital  recov¬ 
ery  that  approximates  expensing,  pre¬ 
serve  current  methods  of  computing 
foreign  tax  credit,  retain  deductibility 
for  timber  management,  and  retain 
capital  gains  for  lumber. 

Santa  Rosa  paper 
to  build  new  plant 

The  New  York  Times  Co.  will 
bankroll  a  $25  million  high- 
technology  production  plant  for  The 
Press  Democrat,  its  newly  acquired 
morning  daily  in  Santa  Rosa,  Calif. 

Joe  Tarrer,  director  of  operations  at 
the  newspaper,  said  the  printing  and 
distribution  plant,  begun  recently  and 
scheduled  for  completion  in  12 
months,  will  feature  “the  most  mod¬ 
em  equipment  on  the  market  today.” 
The  plant  will  usher  in  improvements 
in  the  newspaper,  Tarrer  said,  such  as 
increased  use  of  editorial  and  adver¬ 
tising  color. 

The  60,000-square-foot  plant  is 
being  built  on  a  20-acre  site  in  an  in¬ 
dustrial  park  in  suburban  Rohnert 
Park,  seven  miles  from  newspaper 
headquarters  in  downtown  Santa 
Rosa.  The  area,  about  60  miles  north 
of  San  Francisco,  is  in  the  throes  of 
rapid  growth. 

At  the  heart  of  the  plant  will  be 
seven  units  and  four  half-decks  of 
Goss  Headliner  Offset  press  equip¬ 
ment  from  the  Graphic  Systems  Divi¬ 
sion  of  Rockwell  International. 

The  press  will  be  fed  paper  rolls  by 
a  robotic  automatic  guided  vehicle 
(AGV)  by  FMC  Corp.  The  AGV  is 
computer  controlled,  driven  by  elec¬ 
tric  motor  along  wire  guides  in  the 
floor.  It  picks  up  rolls  and  delivers 
them  automatically  when  needed  at 
printing  units. 

The  mailroom  is  based  on  the  latest 
technology  by  Ferag  Inc.  It  features 
Ferag’s  Rotadisc  system  for  palletiz¬ 
ing  preprints  in  big  discs  for  inserting 
later. 

Transmission  of  pages  composed 
downtown  will  be  accomplished 
through  high-speed  fiber  optic  cable. 
Crosfield  Electronics  Inc.  will  supply 
laser  equipment  for  reading  the  pages 
for  transmission  and  writing  them  on 
receipt. 


•Wolfgang  Geerken  was  hired  as  |  duties  of  the  newly-created  position. 


50  YEARS  OF  DESIGN  EXPERIENCE 
Exclusively  for  the  Newspaper  Industry 

consultation,  planning  and  design 
for  buildings  and  process  systems 


WILLIAM  GINSBERG  ASSOCIATES 

ENGINEERS 

Robert  K  Ginsberg  Herman  Hy  BrandeS 

114  EAST  32nd  STREET,  NEW  YORK.  N.Y.  10016  •  212-586-6661 


Berthold  AG  reorganizes  staff 
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Here  comes  the  new  generation 
of  flexographic  newsprint 
from  Kruger.  ^ 


Count  on  Kruger  for  leadership  in  flexographic  technology. 
K-Flex  newsprint  has  been  developed  with  special  surface 
characteristics  to  help  you  get  the  full  potential  from  your 
flexography  investment.  i 


r 


To  get  the  specs  on  K-Flex 

contact  a  Kruger  sales  representative 
or  our  New  York  sales  office: 

Kruger  Pulp  &  Paper  Sales  Inc. 

489  — SthAve.,  18th  Floor 
New  York,  N  Y  1001 7 
(212)  697-9700 


f »  urtpsy  of  M-  ft^’r  PnrUtrM^  Press  Co  Y'fk  f’A 


r  Kruger  Inc. 


LEGAL  BRIEFS— 


Libel  conspiracy 
charge  dismissed 

Two  developers  of  the  Pine  Knob 
entertainment  complex  in  Oakland 
County,  Mich.,  failed  to  prove  that 
the  Evening  News  Association  and  its 
employees  with  the  Detroit  News 
conspired  to  libel  them,  a  judge  has 
ruled. 

Although  Wayne  County  Circuit 
Judge  Michael  Connor  dismissed  the 
libel  conspiracy  charjge,  libel  allega¬ 
tions  by  Joseph  Locricchio  and  Gary 
Francell  remain  before  the  court. 

Locricchio  and  Francell  filed  suit  in 
connection  with  articles  and  columns 
published  in  1977  and  1979  in  the 
News. 

The  pair’s  lawyer,  Jeremiah  J.  Ken¬ 
ney,  said  a  jury  “could  certainly  find 
that  these  articles  impute,  insinuate 
or  otherwise  suggest  that  (his  clients) 
were  members  of  the  Mafia.” 

Dismissal  refused 
Iowa  libel  suit 

The  Iowa  Supreme  Court  refused  to 
dismiss  a  libel  suit  filed  against  the 
Charles  City  Press,  but  lifted  a  gag 
order  banning  the  paper  from  pub¬ 
lishing  information  about  the  suit. 

“Any  prior  restraint  on  expression 
comes  to  an  appellate  court  with  a 
heavy  presumption  against  its  consti- 
tutionad  validity,”  the  court  said. 

Quoting  an  earlier  opinion,  the 
court  said,  “It  is  an  open  question 
whether  a  court  may  ever  enjoin  the 
press,  in  advance  of  publication,  from 
reporting  or  commenting  on  pending 
judicial  proceedings.” 

The  case  stems  from  a  suit  filed 
against  the  Charles  City  Press  by 
Gladys  B.  Kleman.  The  suit  claimed 
the  newspaper  in  1984  had  obtained 
information  from  a  confidential  child 
abuse  registry  maintained  by  the 


state,  and  had  published  an  item  about 
an  investigation  involving  the 
woman. 

At  the  same  time  the  woman  sought 
an  injunction  banning  the  newspaper 
“from  making  public  any  information 
concerning  the  filing  of  this  petition.” 

In  lifting  the  ban  on  publication,  the 
high  court  said  no  evidence  had  been 
introduced  about  why  the  order  was 
needed.  The  court  said  the  gag  order 
had  been  granted  “solely  on  the  basis 
of  the  allegations  contained  in  an  un¬ 
verified  petition”  and  and  a  ban  on 
publication  “raised  particularly 
sensitive  First  Amendment  issues.” 

The  newspaper  had  sought  to  have 
the  libel  suit  dismissed,  but  the  court 
rejected  that  request  and  sent  the  suit 
back  for  trial. 


Calif,  weekly’s  libel 
suit  is  dismissed 

The  California  Supreme  Court  has 
refused  to  revive  a  libel  and  slander 
suit  by  the  owners  the  weekly  San 
Leandro  Observer  against  the  Hay¬ 
ward  Daily  Review. 

The  suit  arose  out  of  the  San  Lean¬ 
dro  city  council’s  decision  to  award 
the  Review  its  1978-79  contract  for 
legal  notices.  The  Observer  had  won 
the  contract  for  the  previous  year. 

Michael  and  Ad  Fried,  owners  of 
the  Observer,  sued  the  Daily  Review 
over  two  stories  about  the  council’s 
decision.  One  story  said  city  officials 
had  learned  they  had  paid  $2,(X)0  to 
much  for  legal  advertising  in  the 
Observer.  The  other  story  reported 
the  vote  to  switch  and  gave  the  coun¬ 
cil  members  reason  for  voting  to  make 
the  change. 

The  1st  District  Court  of  Appeal 
had  upheld  an  Alameda  County  Court 
judge’s  dismissal  of  the  libel  suit  with¬ 
out  a  trial. 

In  refusing  to  reinstate  the  suit,  the 


IS  THE  PEACE  CORPS  STILL  AROUND? 

YES . . .  and  celebrating  26  years  of  Americans  serving  in  the  Third  World  - 
and  do  we  have  stories  to  tell! 

Oct.  1985 -Oct.  1986  is  Peace  Corps'  25th  Anniversary  Year. 

. . .  Chances  are  at  least  one  of  110,000 former  Peace  Corps  Volunteers 
Is  living  and  working  in  your  circulation  area.  _ 

. . . 6,000  Americans  are  currently  sen/ing. 

. . .  ThousarxJs  are  preparing  to  join. 

Share  their  stories  with  your  readers. 


Contact:  Public  Attain  Pooco  Corps 
806  Connocticut  Avo.,  N.¥IL  Washington,  D.C.  20526  202-254-5010 


Supreme  Court  said  that  the  Frieds 
were  public  figures  and  that  there  was 
no  evidence  that  the  Daily  Review 
had  any  doubts  about  the  truth  of  its 
articles. 


Judge  overturns 
K.C.  libel  ruling 

A  judge  recently  overturned  a 
$275, (X)0  libel  judgment  awarded  to  a 
former  outdoor  editor,  saying  the 
writer  had  failed  to  prove  the  Kansas 
City  Star  had  published  articles  about 
his  dismissal  with  reckless  disregard 
for  the  truth. 

Gary  D.  Warner,  the  outdoor  editor 
for  seven  years  before  he  was  dis¬ 
missed  in  Februairy  1980,  had  sued, 
saying  he  had  been  libeled  by  articles 
about  his  dismissal  and  ties  between 
outdoor  writers  and  recreational  pro¬ 
duct  companies. 

Warner  asked  for  $5.5  million 
in  damages  and  $5.1  million  on  the 
ground  that  the  paper  did  not  tell  him 
the  real  reason  he  was  let  go. 

On  May  28,  a  jury  awarded 
$200,000  in  actual  damages  and 
$75,000  in  punitive  damages,  but 
ruled  he  had  been  told  the  real  reason 
for  dismissal. 

Judge  Julian  M.  Levitt  of  the  Jack- 
son  County  Circuit  Court  said  Mr. 
Warner  had  not  proved  reckless  dis¬ 
regard  for  truth  or  falsity. 

Warner  said  he  would  appeal. 

Ex-ad  manager  sues 
defunct  weekly 

The  former  advertising  manager  for 
a  now-defunct  Harrisburg,  Pa.  sub¬ 
urban  weekly  has  filed  suit  in  Dauphin 
County  Court  seeking  $840,000  in 
damages  from  the  Pennsylvania 
Beacon  and  its  owner  John  O.  Vartan. 

Lloyd  “Jack”  Smith,  the  former  ad 
manager,  alleges  breach  of  contract, 
fraud  and  deceit  on  the  part  of  the 
defendants,  claiming  that  he  was 
given  a  10-day  notice  of  dismissal  on 
May  2  despite  a  contract  that  stipu¬ 
lated  a  90-day  notice  for  termination. 

Smith  also  claims  in  the  legal  action 
that  last  December  he  was  offered 
other  employment  and  when  he  dis¬ 
cussed  this  with  Vartan  was  told  that 
the  Pennsylvania  Beacon  “would 
continue  publishing  indefinitely.”  He 
also  claims  he  was-  offered  and 
accepted  a  “lifetime  contract”  at  that 
time. 

The  Pennsylvania  Beacon  put  out 
its  last  edition  on  July  3. 
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Armotek’s  ULTR-A-LOX^ 
precision  engraving  system  deiivers 
perfectly  identical  anilox  cylinders 
for  newsprinting. 


Cylinder  after  cylinder. 


Every  time. 


Armotek’s  exclusive  ULTR-A-LOX  cylinder  engraving 
system  can  meet  your  most  demanding  newspaper 
printing  requirements  for  anilox  cylinders  from  5" 
to  22"  in  diameter  and  up  to  200"  in  length.  Using 
the  most  technologically  advanced  equipment,  we 
draw  on  our  more  than  20  years  of  engraving  experience 
to  carefully  control  every  production  step. 

First,  our  electronically-controlled  Polishmaster 
machine  cuts  and  polishes  each  cylinder  to  exacting 
tolerances  of  diameter  (±.0002"),  surface  roundness 
(±.0005")  and  planetary  surface  (±.0003"),  to  ensure 
the  optimum  cylinder/flexo  plate  interface. 

Next,  the  cylinder  is  electronically  engraved  under 
computer  control  with  incredible  accuracy  and  repeat¬ 
ability.  Cell  volume  is  perfectly  identical,  cell  after 
cell.. .for  absolutely  uniform  ink  delivery  from  two 
cylinders,  or  twen^two. 


Then,  in  the  final  production  step,  the  surface 
of  every  cylinder  is  protected  with  a  high-density 
chrome  plating  to  minimize  abrasion  and  reduce 
doctor  blade  wear.  What’s  more,  ULTR-A-LOX  anilox 
cylinders  give  you  more  press  runs  because  their 
engraved  surfaces  are  made  from  super-hard  copper 
(twice  as  hard,  in  fact,  as  conventional  engraving 
surfaces). 

When  you  want  truly  outstanding  quality,  look  to 
Armotek  for  the  very  best  in  anilox  cylinders.  We  do  it 
right  the  first  time,  every  time. 

the  imofte  makers 

armoUeic 

Armotek  Industries,  Inc. 

Engraving  and  Industrial  Coatings  Divisions 
Roto  Avenue,  R  O.  Box  26 
Palmyra,  NJ  08065 
(609)  829-4585 
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Goss 

(Continued  from  page  58) 


It  uses  a  computer  to  track  the 
comings  and  going  of  parts,  and 
processes  100  orders  a  day,  giving 
breakdown  customers  top  priority. 

Gaal  quotes  an  industry  proverb: 
“There’s  no  such  thing  as  a  day  old 
newspaper.” 

A  program  begun  several  years  ago 
advises  customers  on  how  to  best  set 
up  their  inventories. 

Mailroom  systems 

When  Goss,  in  1977,  bought  a  com¬ 
pany  called  Sta-Hi  in  Nashua,  N.H., 
it  got  into  the  business  of  newspaper 
mailroom  systems.  Goss  has  since  ex¬ 
panded  its  product  line  and  taken  a 
“systems”  approach  to  developing 
its  own  entire  mailroom  system  “for 
control  of  the  product  from  the  press 
to  the  truck,”  according  to  Norman 
Provan,  director  of  sales  for  Goss  Pro¬ 
cessing  Systems,  a  stand-alone  arm  of 
GSD. 

“We  are  definitely  a  significant  part, 
of  this  business,”  ^ovan  said. 

Goss  Processing  Systems  currently 
offers  complete  mailroom  systems, 
but  it  does  not  manufacture  all  the 
components  necessary.  “Down  the 
road  we  must  have  every  component 
a  system  requires.”  Provan  said. 
Plans  include  inserters,  single-gripper 
conveyors  and  tiers. 

Goss  recently  expanded  the 
Nashua,  N.H.,  plant  by  25%  and  is 
devoting  substantial  research  and  de¬ 
velopment  efforts  to  the  mailroom. 

In  January  it  purchased  the  rights  to 
several  mailroom  products  made  by 
Nolan  Systems  of  Denver,  including 
its  horizontal  and  vertical  Tray-Matic 
bundle  distribution  system,  roller 
flight  conveyors,  truck  loaders, 
stream  conveyor  components  and  roll 
handling  equipment. 

Plans  call  for  business  to  increase 
15%  to  20%  a  year  in  the  next  five 
years. 

Interfaces  are  planned  with  news¬ 
paper  circulation  systems  as  the  mail- 
room  faces  the  demands  of  in¬ 
creasingly  complex  zoned  editions 
and  inserting. 

Internal  affairs 

In  its  own  operations,  Goss  recent¬ 
ly  has  been  changing  as  quickly  as  the 
printing  industry  it  serves. 

Cavanaugh,  the  new  president  of 
GSD  who  took  over  in  June  from  the 
retiring  Ronald  White,  took  charge  of 
a  company  that  had  been  reorganized 
in  March  into  five  segments:  Goss 
Eastern  Hemisphere  Products,  Goss 
Asia  Pacific  Products,  Goss  Commer¬ 
cial  Products,  Goss  Newspaper  Pro¬ 
ducts  and  Miehle  Products. 

The  shakeup  created  a  unit,  with  its 


own  vice  president,  Frank  Jurenka, 
who  also  leads  Goss  Processing  Sys¬ 
tems,  to  focus  on  technology  for  all 
segments  of  GSD.  The  reorganization 
made  each  segment  responsible  for 
customer  service  and  support. 

“With  control  of  sales,  engineer¬ 
ing,  manufacturing  and  service,  each 
segment  can  more  effectively  address 
the  unique  requirements  of  its  mar¬ 
ket,”  Cavanaugh  said  at  the  time. 

In  recent  years  Goss  has  invested 
large  sums  of  money  into  modernizing 
its  manufacturing  plants  in  order  to  be 
competitive  on  price  with  other  press 
makers. 

‘The  investment  we  are 
making  in  piants  is  quite 
dramatic  and  increasing/’ 
Cavanaugh  said. 

“The  investment  we  are  making  in, 
plants  is  quite  dramatic  and  increas¬ 
ing,”  Cavanaugh  said. 

He  said  highly  sophisticated 
machines  have  been  installed  in  Goss 
plants,  doubling  expenses  for 
machines  and  equipment  in  the  last 
few  years. 

Goss  has  has  mechanized  its  design 
system  and  is  continuing  to  do  so  with 
computer  aided  design  and  computer 
aided  manufacturing  (CAD/CAM) 
equipment.  According  to  engineers 


the  system  is  many  times  faster  and 
more  accurate  than  conventional 
manual  drafting  practices. 

Designs  can  be  drawn  to  scale  on  a 
computer  screen  and  overlayed  with 
others  to  check  alignment.  Tapes  of 
the  drawings  give  commands  to  some 
of  the  machining  equipment  for  more 
accurate  manufacturing  subject  to 
less  human  error. 

Goss  has  instituted  a  program  for 
quality  control  that  has  already  cut 
warranty  repairs  by  20%,  Kraft  said. 

It  also  has  several  programs  to  sup¬ 
port  customers,  including  users 
groups  and  a  management  awareness 
course  to  help  newspaper  executives 
deal  with  the  change  from  letterpress 
to  offset  printing. 

Combined  with  a  waiting  period  for 
delivery  that  has  shrunk  from  as  long 
as  two  years  to  15  months  recently, 
Goss’s  efforts  have  resulted  in  more 
favorable  relations  with  users. 

Cavanaugh,  a  former  executive  at 
General  Motors  and  at  Rockwell’s 
auto  parts  subsidiary,  told  E&P  he 
worked  in  circulation  at  the  now 
defunct  Buffalo  Courier-Express 
while  a  student.  He  was  asked  about 
his  plans  for  GSD. 

He  responded:  “I  would  like  the 
company  to  continue  to  be  recognized 
as  the  absolute  leader  in  its  markets 
and  to  provide  the  very  best  value  and 
the  best  technology  available.” 


ITM  QUItllTEII 


The  ITM  is  a  heavy-duty,  ht^h-a 
folder  operated  by  one  persoq 
folded  tightly  and  accurat^  1 
efficient  processing  thtough  iij 

The  ITM  eiimi 
on  press  result 
and  increased:;^ 

For  newspaper  in 
fochures,  direct 
atalogs,  shared  m 
nd  total  mar 
era<ge.^ 
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His  mission:  to  advise  about  nutrition 

Tufts  University  president  Dr.  Jean  Mayer  writes  the  *Food  for 
Thought’  coiumn  for  the  Washington  Post  Writers  Group 


By  David  Astor 

When  Dr.  Jean  Mayer  started  his 
“Food  for  Thought”  column  in  1970, 
he  received  some  pretty  strange  let¬ 
ters. 

One  irate  writer  stated  that  God 
would  have  never  put  so  much  salt  in 
the  ocean  if  it  could  be  bad  for  people. 

Another  wanted  to  know  how  Dr. 
Mayer  could  dare  say  eggs  had'a  lot  of 
unhealthy  cholesterol  when  his 
grandfather  had  been  eating  them  for 
90  years  with  no  ill  effects. 

Still  another  person  asked  the  col¬ 
umnist  whether  he  agreed  that  oysters 
were  good  for  restoring  male  potency. 

But  things  have  changed  during  the 
past  15  years.  Most  of  the  people  now 
writing  send  “perfectly  reasonable” 
questions  and  comments,  reported 
Dr.  Mayer,  which  he  said  reflects  the 
fact  that  an  “enormous  majority  of 
Americans  have  much  clearer  views 
of  what  nutrition  is  all  about.” 

In  1985,  Dr.  Mayer  observed,  peo¬ 
ple  are  consuming  more  fruits  and 
vegetables — and  less  eggs,  butter, 
meat,  sugar,  and  salt.  Not  surprising¬ 
ly,  the  number  of  deaths  from  car¬ 
diovascular  disease  has  dropped  sig¬ 
nificantly  since  1970. 

“We’re  not  where  we  ought  to  be, 
but  there  is  progress,”  stated  Dr. 
Mayer,  who  noted  that  there  has  been 
some  “retrogression”  since  1981  due 
to  the  Reagan  administration’s  cuts  in 
food  stamps,  school  lunches,  and  the 
like.  But,  on  the  whole,  he  added,  “I 
am  very  encouraged.” 

Why  have  Americans  improved 
their  eating  habits?  The  columnist 
said  one  major  factor  was  the  1969 
White  House  Conference  on  Food, 
Nutrition,  and  Health — which  Dr. 
Mayer  chaired.  The  conference’s 
widely-publicized  recommendations 
helped  open  the  eyes  of  many,  and  Dr. 
Mayer — who  called  the  U.S.  a  nation 
of  “nutritional  illiterates”  at  the 
time — said,  “I  would  certainly  not 
make  that  statement  today.” 

Another  factor  helping  to  improve 
eating  habits  during  the  past  15  years 
has  been  Dr.  Mayer’s  column,  which 
he  started  soon  after  the  conference 
ended.  “1  was  very  reluctant  to  let  go 


Dr.  Jean  Mayer 


of  the  chance  to  continue  educating 
the  public  about  nutrition,”  he  re¬ 
called. 

“Food  for  Thought” — which  has 
been  described  as  “a  guide  to  eating 
well  and  staying  healthy” — first 
appeared  in  the  Boston  Globe  (at  the 
invitation  of  Thomas  Winship).  Then 
the  column  entered  syndication  with 
what  is  now  Tribune  Media  Services. 
The  Washington  Post  Writers  Group 
picked  it  up  in  1981,  and  currently 
distributes  it  to  the  Globe,  Washing¬ 
ton  Post,  Los  Angeles  Times,  Chica¬ 
go  Tribune,  and  numerous  other 
papers. 

Dr.  Mayer  did  the  column  himself 
until  he  was  named  president  of  Tufts 
University  in  1976.  Then,  with  his 
writing  time  drastically  curtailed,  he 
began  using  a  partner.  His  collabor¬ 
ator  for  the  past  five  years  has  been 
registered  dietitian  and  nutrition  edu¬ 
cator  Jeanne  Goldberg.  She  and  Dr. 
Mayer  do  two  columns  a  week — one 
an  essay  and  the  other  in  question- 
and-answer  form. 

This  summer,  the  ‘‘Food  for 
Thought”  team  has  answered  read¬ 
ers’  queries  about  the  nutritional 
value  of  squid  (the  response:  very 
high),  whether  soda  with  10%  fruit 
juice  is  better  than  soda  alone  (not 
much  better),  whether  avocados  con¬ 


tain  cholesterol  (no,  that  is  only  found 
in  animal  foods),  and  many  other 
things. 

When  it  comes  to  the  essay  col¬ 
umns,  approximately  two-thirds  cov¬ 
er  nutrition  topics  and  the  other  third 
discuss  related  consumer-type  mat¬ 
ters.  An  occasional  piece  touches  on 
political/policy  issues.  Specific  col¬ 
umn  subjects  have  recently  included 
stress  vitamins,  antibiotics  in  chick¬ 
ens,  the  effect  of  sugar  on  children, 
dating  on  food  packages,  laxatives, 
and  the  benefits  of  eating  seafood. 

The  last  column  stated,  “Just  when 
and  how  fish  acquired  its  undeserved 
reputation  as  ‘brain  food’  is  not  clear. 
New  evidence  suggests  it  may  some¬ 
day  be  better  known  as  ‘heart  food.’ 
The  latest  findings  were  reported  re¬ 
cently  in  three  articles  in  the  New 
England  Journal  of  Medicine.  But 
first,  here  is  some  background  on  this 
not-so-fishy  story. 

“Interest  in  the  beneficial  effects  of 
eating  fish  began  with  the  observation 
that  Eskimos  have  a  low  rate  of  heart 
disease  even  though  their  diet  is  high 
in  fat.  Of  course,  their  primary  source 
of  dietary  fat  is  fish,  and  fish  oil  is 
distinctly  different  from  other  types 
of  fat  .  .  .  .” 

Many  “Food  for  Thought”  col¬ 
umns  cite  scientific  sources — 
including  studies  and  experts  on 
nutrition.  Dr.  Mayer  himself  became 
an  expert  in  the  field  long  before  he 
started  his  syndicated  feature. 

Born  in  France,  Dr.  Mayer  re¬ 
ceived  bachelor’s  degrees  in  both 
literature  (summa  cum  laude)  and  sci¬ 
ence  (magna  cum  laude)  from  the  Uni¬ 
versity  of  Paris.  After  serving  in  the 
French  Army  and  the  Free  French 
Forces  during  World  War  II  (receiv¬ 
ing  the  Croix  de  Guerre),  he  went  on 
to  earn  a  Ph.D.  in  physiological  che¬ 
mistry  at  Yale  and  a  Ph.D.  in  physiol¬ 
ogy  (summa  cum  laude)  at  the  Sor- 
bonne. 

Dr.  Mayer  joined  the  Harvard 
faculty  in  1950,  and  served  as  a  pro¬ 
fessor  of  nutrition  there  until  nine 
years  ago  (he  became  a  U.S.  citizen  in 
1956).  After  becoming  the  tenth  presi¬ 
dent  of  the  Massachusetts-based 
Tufts  in  1976,  the  columnist  was  in- 
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stnimental  in  starting  the  School  of 
Nutrition  and  the  Human  Nutrition 
Research  Center  on  Aging  there.  (The 
latter  institution  is  a  joint  enterprise 
between  Tufts  and  the  U.S.  Depart¬ 
ment  of  Agriculture.)  Dr.  Mayer — 
who  has  written  a  number  of  nutri¬ 
tion-related  books  and  articles — is 
also  chairman  of  the  advisory  board 
of  the  Tufts  University  School  of 
Nutrition  Diet  and  Nutrition  Letter, 
which  has  built  a  circulation  of  appro¬ 
ximately  3(X),0(X)  in  some  30  months. 

The  65-year-old  Dr.  Mayer  has 


served  on  many  other  advisory  and 
policy  boards,  councils,  and  commit¬ 
tees  during  his  career,  including  a  re¬ 
cent  one  concerned  with  nutrition  in 
Africa.  And  he  is  currently  on  the  Sci¬ 
ence  Advisory  Committee  to  the  U.S. 
Secretary  of  State.  Also,  Dr.  Mayer 
has  received  numerous  honorary  de¬ 
grees  and  other  awards. 

Goldberg  earned  a  master  of  educa¬ 
tion  degree  in  nutrition  at  Tufts, 
where  she  currently  lectures.  The 
Massachusetts  native  was  assistant 
director  of  dietetics  and  taught  nutri¬ 


tion  to  nursing  and  medical  students 
at  Philadelphia's  Hahnemann  Medi¬ 
cal  College  and  Hospital  from  1959  to 
1%5,  did  research  on  the  relationship 
of  diet  to  heart  disease  at  the  Harvard 
School  of  Public  Health  from  1966  to 
1968,  and  taught  at  the  University  of 
Connecticut  in  1973.  Goldberg  wrote 
a  nutrition  column  for  Weight  Watch¬ 
ers  magazine  from  1977  to  1980. 

One  other  person  involved  with 
“Food  for  Thought”  is  Dr.  Mayer’s 
daughter  Laura  Maloney,  who  helps 
edit  the  column. 


comic  strip  now  has  1 ,000  newspaper  ciients 


“B.C.”now  has  1,000  clients,  mak¬ 
ing  Johnny  Hart  one  of  the  few  car¬ 
toonists  to  have  two  comics  with  that 
number  of  papers. 

Hart — whose  “Wizard  of  Id”  strip 
(drawn  by  Brant  Parker)  gained  its 
1,000th  customer  several  months 
ago — started  “B.C.”  in  1958.  The 
Stone  Age  comic  has  since  spawned 
over  30  books,  a  line  of  drinking  glas¬ 
ses  and  posters,  two  animated  televi- 


Johnny  Hart 

sion  specials  (currently  available  on 


videocassette),  and  its  own  $3(X),0(K) 
PGA  golf  tournament. 

The  Nineveh,  N.Y. -based  Hart 
(see  E&P,  February  9)  was  the  co¬ 
winner  of  the  National  Cartoonists 
Society’s  1968  Reuben  Award  as 
“Outstanding  Cartoonist  of  the 
Year.” 

When  asked  about  any  future  goals, 
the  News  America  Syndicate- 
distributed  Hart  replied,  “1,001.” 


Cowles  Syndicate  appoints  a  new  managing  editor 


Sharon  Malheiro 


Sharon  Malheiro,  28,  has  been 
named  managing  editor  of  Cowles 
Syndicate.  She  has  been  with  the 
syndicate  since  1979,  most  recently  as 
comics  editor. 

Malheiro  will  be  responsible  for  all 
copy  flow  and  will  continue  as  editor 


of  comics.  She  will  also  coordinate 
transmissions  with  AP  and  UPI  and 
serve  as  the  Cowles  liaison  to  Greater 
Buffalo  Press. 

A  native  of  Chicago,  Malheiro 
holds  a  journalism  degree  from  Drake 
University. 


United  names  Barnes  and  two  others  to  new  posts 


John  L.  Barnes  has  been  appointed 
to  the  newly-created  position  of  vice 
president  and  business  manager  at 
United  Media. 

Prior  to  joining  United,  Barnes  was 
director  of  financial  planning  for  the 
video  division  of  ABC.  Before  that, 
he  was  a  senior  financial  analyst  in  the 
treasury  department  of  Pepsico,  and 
was  on  the  treasurer’s  staff  at  General 
Motors. 

Barnes  holds  an  M.B.A.  from  Col¬ 
umbia  University  and  a  B.S.  in  eco¬ 
nomics  from  Mississippi  State. 

Two  other  people  have  been 
appointed  to  newly-created  positions 
at  United  Media,  which  is  the  parent 
of  United  Feature  Syndicate  and  News¬ 
paper  Enterprise  Association. 

Harald  P.  Bauer  has  been  named 
vice  president  and  general  manager  of 
affiliate  services  for  United’s  TV  Up¬ 
date  and  TV  Extra  operations.  TV 


Update  is  the  weekly  television  list-  gram  promotions  into  newspaper  tele- 
ings  magazine  now  appearing  in  the  vision  listings, 
weekend  editions  of  over  100  papers  Bauer  was  formerly  president  and 
nationwide,  while  TV  Extra  is  a  ser-  chief  operating  officer  for  the  Lon- 


vice  that  electronically  inserts  pro- 
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iNeUr  JIark 

Daily:  The  Op-Ed  Page  from  The  New  York  Times,  CorKemed  opinion  from 
experts  and  laymen;  2  to  3  articles  daily,  written  with  style  and  grace 

Sunday:  Centerpiece — 2  to  3  New  York  Times  Magazine  articles.  News- 
breakers,  features,  profiles  by  some  of  the  world’s  best  writers. 

lb  order  call  Chuck  Weiss  or  Dan  Barber  in  New  Vcxk,  800-972-3 5 50  or 
212-972-1070/Bill  Higsinbotham  in  Ft  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Angeles,  213-852-1579. 

200  Park  Avenue,  New  York,  N.Y  10166 
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don-based  television  group  of  United 
International  Pictures.  Prior  to  that, 
he  was  vice  president  for  news  and 
information  services  and  corporate 
development  at  UPI.  Bauer  has  also 
been  a  foreign  correspondent  for  UPI 
and  AP. 

And  Betsy  Anderson  has  rejoined 


United  as  market  development  mana¬ 
ger.  The  former  United  promotion 
manager — who  left  that  position  to 
join  Story  &  Kelly-Smith  as  market¬ 
ing  director — will  work  closely  with 
TV  Update  and  TV  Extra. 

Anderson  began  her  business 
career  at  the  St.  Petersburg  (Fla.) 
Times  and  Evening  Independent. 


John  L.  Barnes 


NAS  seeking  ‘clarification’  on  its  new  pope  feature 


News  America  Syndicate  was  seek¬ 
ing  “clarification”  from  the  Vatican 
at  E&P  press  time  as  to  whether  the 
“Observations  by  Pope  John  Paul  11” 
feature  has  papal  approval. 

“We  have  letters  of  encouragement 
from  a  number  of  high-ranking  church 
officials,”  said  NAS  president  and 
chief  executive  officer  Richard  S. 
Newcombe.  “But  if  the  pope  himself 
were  to  object  to  the  column,  then  we 
would  not  proceed.” 

Controversy  erupted  this  week 
when  the  Vatican  press  office  con¬ 
demned  the  feature  because  it  used 
the  pope's  name  as  a  “journalistic 
byline”  for  “commercial”  purposes. 

“Observafions” — which  started  in 
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ADVENTURE. 
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Former  ADWEfk  editor  Sharon 
Benoit  presents  the  first  interactive 
advertising  column  where  your  read¬ 
ers  get  a  chance  to  rate  the  ads.  Her 
weAly  column  with  photos  prom¬ 
ises  a  unioue  reader  ad-vantage.  And 
ad-ditional  readership. 

Call  toll-free  800-445-4555  for  a 
free  sample.  Alaska,  California, 
Hawaii  and  Canada,  call  collect 
(61 9)  293-1 81 8.  Get  the  package 
that  ties  up  readership  and  revenues. 


over  200  papers  worldwide  the 
weekend  of  September  7-8 — is  taken 
from  the  pope’s  writings  by  Dr.  Alfred 
Bloch,  a  scholar  on  Roman  Catholic 
affairs.  He  is  with  EAV  Associates,  a 
concern  formed  to  negotiate  pub¬ 
lishing  and  other  arrangements  with 
the  Vatican. 

The  firm  offered  the  pope  feature  to 
NAS,  which  was  assured  that 
“Observations”  had  Vatican  approv¬ 
al.  One  thing  that  convinced  the 
syndicate  were  the  aforementioned 
“letters  of  encouragement”  from  car¬ 
dinals  and  others.  One  archbishop 
wrote  to  Dr.  Bloch,  for  instance,  that 
the  feature  “will  be  very  useful,  and  I 
congratulate  you  for  undertaking  it.” 

There  is  apparently  no  formal 
“Observations”  contract.  But  EAV 
head  Arthur  Klebanoff  said  the  Vati¬ 
can  has  given  his  firm  the  rights  to 
publish  various  things,  and  that  more 
high  Roman  Catholic  officials  are  in 


favor  of  “Observations”  than 
opposed. 

But  it  is  unclear  what  the  pope 
thinks  of  the  feature,  although  it  is 
conceivable  that  he  once  approved  of 
it  before  having  second  thoughts. 

This  possibility  was  raised  in  a 
September  1 1  Washington  Post  story 
stating  that  “an  embarrassing  dispute 
between  two  newspapers  in  Madrid 
.  .  .  reportedly  prompted  the  pope  to 
reconsider  the  wisdom  of  letting  his 
words  be  marketed  to  whatever  news¬ 
papers  were  willing  to  pay  the  Mur¬ 
doch  syndicate  for  rights.”  It  seems 
that  last  weekend’s  initial  “Observa¬ 
tions”  installment  purchased  by  the 
ABC  daily  was  stolen  from  the  print¬ 
ing  room  the  night  before  publication, 
although  ABC  ran  a  duplicate.  Ya — a 
paper  considered  the  voice  of  the 
Spanish  Catholic  Church — published 
the  feature  too,  saying  the  pope’s 
words  were  the  property  of  everyone. 


Morin  does  pix  of  people  in  the  news 


Editorial  cartoonist  Jim  Morin  of 
the  Miami  Herald  and  King  Features 
Syndicate  has  drawn  a  set  of  portraits 
of  people  in  the  news  as  a  bonus  for 
his  newspaper  clients. 

His  subjects  include  Ronald 
Reagan,  George  Bush,  George 
Shultz,  Robert  Dole,  Paul  Volcker, 
Yasir  Arafat,  Shimon  Peres,  Yitzhak 
Shamir,  and  others. 


Kilpatrick  comments  on  bias  in  press 


Conservative  columnist  James  J. 
Kilpatrick  commented  on  the  media’s 
so-called  “liberal  bias”  during  the 
question-and-answer  period  follow¬ 
ing  a  recent  talk  at  the  University  of 
Notre  Dame. 

Kilpatrick,  who  was  the  1985  Red 
Smith  Lecturer  in  Journalism,  said 
only  institutions  at  the  “very  highest 
levels”  of  the  media — such  as  the 
three  major  television  networks,  the 


New  York  Times,  Washington  Post, 
and  the  Los  Angeles  Times — have 
“some”  of  this  “liberal  bias.”  But  he 
added,  “I  don’t  believe  this  bias  is  as 
great  as  my  beloved  friend  Jesse 
Helms  thinks  it  is  ...  .” 

The  columnist,  who  noted  that  it  is 
“inevitable”  for  human  beings  to 
have  biases,  said  he  would  pick  20  of 
the  same  22  stories  each  night  as  CBS 
(Continued  on  page  72) 
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HAVE  YOU 
EVER  NOTICED 

how  the  world  is  filled 
with  people  with  good 
ideas  but  very  short  of 
people  who  can  rake 
a  leaf? 

Andy  Rooney  has, 
and  three  times 
weekly  he  zeroes  in  on  them  in  lively, 
hard-hitting  commentary. 

A  six-time  winner  of  the  Writer’s 
Guild  Award  for  best  script  of  the 
year,  Rooney  has  been  writing,  lectur¬ 
ing  and  reflecting  on  life  for  more  than 
30  years.  His  weekly  appearances 


on  “60  Minutes,”  widely  circulated 
column  and  best-selling  books  make 
him  a  household  name  in  America. 

Join  the  ranks  of  newspapers  like  the 
San  Frandsco  Chronicle.  Detroit  News, 

The  Orlando  Sentinel,  Rocky  Mountain 
News,  Chicago  Tribune,  The  PNIadelphia 
Inquirer,  Bangor  Daily  News  and  the 
Dallas  Times-Herald  and  put  one  of  the 
most  popular  commentators  today  to 
work  for  you.  Call  John  Matthews 

at  1-800-322-3068  ^  Tradition  of  Creativity 

for  rates  and  addi- 
tional  information. 


Tribune  Media  Services 
720  North  Orange  Avenue 
Orlando,  Rorida  32801 
(305)  422-8181 
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anchorman  Dan  Rather  if  he  hypothe¬ 
tically  took  his  place.  “It  would  be 
only  on  the  marginal  two  or  three 
items,”  declared  Kirkpatrick,  “that 
our  choice  would  vary  ....  (His) 
editorial  judgments  would  reflect  his 
‘bias,’  and  my  judgments  would  re¬ 
flect  mine.” 

Kirkpatrick’s  “A  Conservative 
View”  column  is  distributed  to  over 
500  papers  by  Universal  Press  Syndi¬ 
cate.  He  told  the  Notre  Dame  audi¬ 
ence  that  his  “tentative  plan”  is  to 
write  the  feature  through  August 
1989 — “because  that  will  mark  a  nice 
round  25  years  since  I  began.”  But  he 
added,  “(T)he  closer  I  get  to  August 
1989,  the  more  tentative  my  decision 
is  likely  to  be.” 

Hagar  star  of  books 

Two  books  related  to  Dik  Browne’s 
King  Features  Syndicate-distributed 
“Hagar  the  Horrible”  comic  are 
being  released  this  fall. 

One  is  Hagar  the  Horrible’s  Very 
Nearly  Complete  Viking  Handbook 
from  Workman  Press.  The  guide — 


IDEA  FOR  YOUR 

TV  PAGE 


We  supply,  free  of  charge,  TV  list¬ 
ings  and  features  for  daily  or 
\Meekly  newspapers,  tailored  to 
your  area.  You  pay  us  a  commis¬ 
sion  on  extra  business  advertis¬ 
ing  sold  by  us  on  an  annual  basis. 

YOU  NET  YOUR  RATE 

Dickinson  Multi-Media  Services,  Inc 

Servicing  newspapers  for  over  40  years. 

oteumon  271  Madison  Avenue 

HHi  New  York,  NY  10016 

(212)-532-0170 


Meeting  about  press  coverage  of  kids 


Children’s  Express  (CE),  the  news 
service  staffed  by  reporters  13  and 
under,  will  hold  a  symposium  on  the 
media  and  children’s  issues  in  New 
York  City  November  25-26. 

“Those  associated  with  Children’s 
Express  have  followed  the  media’s 
coverage  of  children’s  issues  with 
great  interest  and  have  deep  concerns 
about  the  extent  and  quality  of  that 
coverage,”  stated  a  CE  release. 
“News  coverage  is  erratic,  ranging 
from  brilliant,  sustained,  in-depth 


which  features  150  color  drawings — 
contains  tips  on  raiding,  looting,  and 
charging  into  battle  with  a  beat-up 
sword,  as  well  as  a  list  of  the  ten 
“most  sackable”  cities  in  Europe. 

The  other  is  The  Best  of  Hagar  the 
Horrible  from  Comicana  (publisher) 
and  Holt,  Rinehart  &  Winston  (distri¬ 
butor).  The  Sunday  and  daily  strips  in 
the  anthology  were  chosen  by 
Browne. 

In  another  King-related  matter, 
over  30  manufacturers  have  signed  to 
make  products  connected  with  De¬ 
fenders  of  the  Earth.  The  animated 
television  series  (see  E&P,  June  15) 
stars  Flash  Gordon,  the  Phantom, 
Mandrake  the  Magician,  and  other 
characters.  It  has  already  been  sold  to 
stations  representing  55%  of  the  U.S. 
tv  marketplace. 

NNB  Pulitzer  feature 

Controversial  socialite  Roxanne 
Pulitzer  is  doing  a  weekly  column, 
with  the  first  one  covering  the  Miss 
America  Pageant. 

“Pulitzer’s  Prize”  is  syndicated  by 
National  News  Bureau,  2019  Chancel¬ 
lor  St.,  Philadelphia,  Pa.  19103. 


I  pieces  ...  to  the  apparent  neglect  of 
I  issues  such  as  budget  cuts  in  prog- 
:  rams  that  affect  and  involve  chil- 

'  dren.” 

Following  the  symposium  will  be  a 
i  CE  tenth  anniversary  banquet  at  the 
i  New  York  Hilton,  where  a  $2,000 
1  award  will  be  given  for  the  best  news- 
i  paper  reporting  on  children’s  issues  in 
t  the  past  decade. 

The  news  service  (see  E&P,  March 
;  5,  1983)  is  based  at  20  Charles  St., 

i  New  York,  N.Y.  10014. 


‘Suzy’  has  switched 

Columnist  “Suzy,”  who  covers  the 
doings  of  celebrities,  will  be  switching 
from  Tribune  Media  Services  to  News 
America  Syndicate. 

The  move  is  related  to  the  writer’s 
switch  last  week  from  the  Tribune 
Company-owned  New  York  Daily 
News  to  the  Rupert  Murdoch-owned 
New  York  Post. 

Williams  tv  program 

A  30-minute  television 
documentary  called  Good  Intentions 
will  be  released  this  month.  It  is  based 
on  The  State  Against  Blacks  book  by 
conservative  “A  Minority  View”  col¬ 
umnist  Walter  E.  Williams  of  Heritage 
Features  Syndicate. 

Her  list  is  about  200 

Jeane  J.  Kirkpatrick’s  column  (see 
E&P,  August  17)  will  probably  have 
approximately  200  newspaper  sub¬ 
scribers  when  it  debuts  September  15, 
according  to  Los  Angeles  Times  Syndi¬ 
cate  president  Lou  Schwartz. 
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LEGAL  BRIEFS— 

Daily  told  it  can’t 
Withhold  photos 

A  Florida  District  Court  of  Appeals 
ruled  in  July  that  the  Ft.  Lauderdale 
News  and  Sun-Sentinel  could  not 
withhold  unpublished  photographs 
from  state  investigators  gathering  evi¬ 
dence  in  a  case. 

The  newspaper  has  requested  a  re¬ 
hearing,  arguing  that  the  decision  re¬ 
lied  on  a  U.S.  Supreme  Court  deci¬ 
sion  that  has  been  superseded  by  new 
legislation. 

Despite  the  appeals  court’s  deci¬ 
sion,  the  newspaper  has  not  been 
ordered  to  release  the  photos,  accord¬ 
ing  to  Rikki  Tannen,  attorney  for  the 
News  and  Sentinel  Company,  which 
publishes  the  News  and  Sun-Sentinel. 

She  said  the  investigation  that 
prompted  the  ruling  had  been  con¬ 
cluded  by  the  time  the  appellate  court 
heard  the  case. 

Nevertheless,  the  principle  was 
still  at  stake,  Tannen  said.  The  ruling, 
which  overturned  an  earlier  decision 
by  Broward  Circuit  Judge  Mark 
Polen,  centered  around  the  right  of 
newspapers  to  withhold  unpublished 
information  from  law  enforcement 
officials. 

The  Court  of  Appeals  relied  on  the 
1978  Zurcher  vs.  Stanford  Daily  Sup¬ 
reme  Court  decision  as  precedent  in 
the  case,  Tannen  said.  The  ruling 
stated  that  law  enforcement  officials 
may  appropriate  documents  which 
they  consider  instrumental  to  an  in¬ 
vestigation  from  a  newspaper 
whether  or  not  that  newspaper  is  sus¬ 
pected  of  involvement  in  the  crime. 

According  to  Tannen,  that  decision 
has  been  overruled  by  the  Privacy 
Protection  Act  of  1980  passed  by  Con¬ 
gress.  The  act  stipulates  that  investi¬ 
gators  may  order  a  journalist  to  re¬ 
lease  documents  only  when  the  jour¬ 
nalist  is  implicated  in  the  case  or  there 
is  danger  of  bodily  harm  to  someone 
involved  in  the  investigation,  she 
said. 

Tannen  said  the  appellate  court’s 
ruling  also  contradicted  “very  well 
accepted”  standards  developed  by 
courts  across  the  country  concerning 
circumstances  by  which  investigators 
can  require  journalists  to  release 
documents. 

According  to  these  standards,  Tan¬ 
nen  said,  journalists  are  required  to 
release  documents  when  law  enforce¬ 
ment  officials  can  demonstrate  the 
relevance  of  the  information  to  the 
case  and  prove  “they  can’t  get  the 
information  anywhere  else  and  have 
tried.” 


The  dispute  arose  after  a  story  and 
several  photographs  reporting  alleged 
misconduct  by  Tamarac,  Fla.,  city 
officials  appeared  in  the  News  and 
Sun-Sentinel  in  1983,  prompting  a 
criminal  investigation. 

The  News  and  Sun-Sentinal  Com¬ 
pany  filed  an  injunction  to  prevent  in¬ 
vestigators  from  ordering  it  to  release 
unpublished  photographs. 

According  to  Tannen,  Judge  Polen 
ruled  in  favor  of  the  newspaper  after 
he  saw  the  photos  and  judged  them 
not  to  be  of  use  to  the  investigation. 
The  state  attorney  filed  for  appeal. 

According  to  Tannen,  three  men 
accused  in  the  investigation  pleaded 
guilty  and  another  was  convicted  be¬ 
fore  the  attorney’s  case  reached 
appeal.  Several  other  news  organiza¬ 
tions,  such  as  the  Miami  Herald  and 
Scripps  Howard,  have  joined  the 
News  and  Sun-Sentinal  in  requesting 
a  rehearing,  Tannen  said.  If  it  is  re¬ 
fused,  she  said,  the  News  and  Sun- 
Sentinel  will  petition  the  Florida  Su¬ 
preme  Court  to  hear  the  case. 

Vermont  daily  loses 
gag  order  ruling 

A  Rutland  (Vt.)  Herald  request  to 
discard  a  “gag  order”  prohibiting 
attorneys  from  discussing  a  criminal 
case  involving  a  39-year-old  Rutland 
man  charged  with  lewd  and  lascivious 
conduct  with  a  child  was  rejected  by 
Judge  Albert  Coffrin  in  United  States 
District  Court,  Burlington,  Vt. 

The  “gag  order”  had  been  imposed 
by  District  Judge  Paul  Hudson  during 
the  accused’s  arraignment.  Attorney 


Robert  Hemley ,  counsel  for  the  news¬ 
paper,  said  that  he  took  the  case  to  the 
federal  court  in  Burlington  because, 
he  said,  the  state  courts  had  not  de¬ 
cided  the  issue  quickly  enough. 

Judge  Coffrin  said  that  federal 
courts  were  not  the  right  forum  to  de¬ 
termine  the  issue  since  the  Rutland 
Herald  had  challenged  the  “gag 
order”  before  the  Vermont  State  Sup¬ 
reme  Court  in  Montpelier. 

“Abstention  is  particularly 
appropriate  in  this  matter,”  Judge 
Coffrin  commented,  “since  there  are 
currently  pending  before  the  Vermont 
Supreme  Court  several  other  cases, 
also  brought  by  the  plaintiff,  involv¬ 
ing  basically  the  same  issues  as  those 
presented  in  (this)  case.” 

Photographer  sues 
Madonna  and  Penn 

A  freelance  photographer  has  sued 
actor  Sean  Penn  and  his  wife,  pop 
singer  Madonna,  for  $1  million, 
charging  that  Penn  attacked  him  with 
a  rock  and  his  own  camera  in  a  Nash¬ 
ville,  Tenn.,  hotel  parking  lot. 

Plaintiff  Laurence  Cottrell  charged 
in  his  Los  Angeles  Superior  Court  suit 
that  Madonna  was  with  Penn  at  the 
time  and  instigated  the  assault. 

Penn  was  also  arrested  on  assault 
and  battery  charges  in  the  June  30 
incident  involving  Cottrell  and  British 
writer,  Ian  Marl^am  Smith. 

Penn  was  released  on  bail  on  a  mis¬ 
demeanor  charge  and  ordered  to 
appear  in  Nashville  court  for  a  hearing 
on  October  17. 


MktNews  A  supplemental  flnemcieil 


&  economic  news  service. 


Market  News  Syndicate  provides  a  daily  selection  of 
articles  about  economic  events  affecting  world  financial 
markets  —  and  your  readers. 


Ready-to-run  copy  direct  to  your  computer  system. 

MktNews  Syndicate  is  produced  by  Market  News  Service, 
Inc.,  an  international  provider  of  financial  news  to 
thousands  of  businesses,  individuals  and  news  media. 


For  information, 

call  Scott  Robinson  at  800-227-7336 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BOXING  -  Established  weekly  column  of 
boxing  commentary.  Well  written,  pro¬ 
vocative.  Excellent  offbeat  sports  fea¬ 
ture  about  controversial,  high  interest 
subject  often  underestimated  by  editors. 
Will  cultivate  new  readership.  Won't  cost 
much  in  space/money  for  trial.  Samples. 
Jon  Piper,  Sports  News  Service,  44  Luf¬ 
kin  l^mt  Rd.,  Essex,  MA  01929.  (617) 
768-7165. 


_ CARTOONS _ 

AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaper  or  publica¬ 
tion.  Strips,  panels  and  editorials.  Mem¬ 
ber  NCS.  Bruce  Higdon,  Route  11, 
315B,  Murfreesboro,  TN  37130. 


COMPUTERS 


COMMUNICATIONS  &  COMPUTERS 
Weekly  column  providing  lively  news  & 
tutorials  to  general  audience  now  start¬ 
ing  2nd  year,  and  new  series.  First 
month's  columns  (or,  samples  &  rates) 
FREE,  then  from  $5  each.  Pres  Childs, 
PO  Box  308,  Three  Bridges,  NJ  08822 
(212)782-1134. 


ENTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


ENTERTAINMENT  NEWS.  It'sallwedo. 
Two  columns  per  week  with  news  fea¬ 
tures,  etc.  Perfect  for  small  papers. 
Richard  Weinblatt,  CEN  Press  Syndi¬ 
cate,  320  Central  Park  West  4A,  New 
York,  NY  10025. 


"SENIOR  CLINIC".  An  experienced 
practicing  specialist  writes  America's 
only  health  column  specifically  addres¬ 
sing  the  medical  problems  of  past  mid¬ 
dle  life.  The  nation's  26  million  seniors 
now  exceed  the  teen  age  population. 
Senior  Clinic  caters  exclusively  to  this 
ever  increasing  segjment  of  your  read¬ 
ership.  "Warm  witty  authoritative-- 
excellent  reader  response"  (Rochester, 
NY  Democrat  &  Chronicle).  Weekly  60() 
words.  Now  in  5th  year.  Samples,  rates. 
Dr.  Macinnis,  PO  Box  307,  Edmonton, 
Alberta,  Canada,  T5J  2J7,  (403)  973- 
2361. 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


FASTEST-GROWING  COMPLETE 
MOVIE  SERVICE!  Witty,  consevative, 
family-oriented.  Free  trial.  Allen  Has¬ 
son,  Rt.  2,  Box  4457,  Nyssa,  OR 
97913,  (503)  372-5496  collect. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lltn  year.  Cineman  Syndicate,  7 
I  Charles  Court,  Middletown  NY  10940; 
I  (914)  692-4572. 


OUR  FREE  FALLA/VINTER  release  sche¬ 
dule  helps  you  cover  the  movies  for  less. 
Call— write;  REVIEWS  ON  REQUEST, 
PO  Box  20267,  London  Terrace  Station, 
New  York,  NY  1 00 1 1 .  (2 1 2)  989-66 1 2 . 


_ REAL  ESTATE _ 

HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
I  weekly  on  real  estate.  10th  year,  8 
I  national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 


_ GENERAL _ 

AWARD  WINNING  columnist  writing  on 
a  variety  of  topics  has  weekly  column  for 
your  newspaper.  For  information  and 
sample  packet  contact  Steven  F.  Spina, 
1909  Cambridge  Rd.,  Zephyrhillis,  FL 
34248. 


FEATURE  YOUR  FEATURE  IN 
FEATURES  AVAILABLE 
AND  WATCH  YOUR 
SYNDICATE  SALES  SOAR! 

Run  your  ad  for  12,  26,  52  issues  and 
benefit  from  our  low 
contract  rates. 

For  information  and  rates  call: 

EDITOR  &  PUBLISHER 
Classified  Advertising^  (212)  675-4380 


BUSINESS  OPPORTUNITIES 


NEWSPAPER  OPPORTUNITY;  Be  the 
publisher  of  your  own  community  news¬ 
paper  in  Southern  California.  Exciting 
franchise  concept  for  the  best  qualified. 
Telephone  (213)929-8332;  or  write  PO 
Box  1246,  Norwalk,  CA  90650.  j 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates  , 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662  | 


_ SCIENCE _ 

WEEKLY  SCIENCE  COLUMN  800  words 
plus  editorial  cartoon.  Concepts,  profiles 
prKis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples;  Science 
Syndicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Box  249,  B^  Point 
Panama  City,  FI  32407 
(904)  234-3307  ext  3408 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

Brokers*Consultants*Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office;  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRKIGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

Fournier  Media  Service  Inc. 
Appraisal'BrokerageOonsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

_ (205)  566-7198 _ 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales*Consulting>Appraising 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  451-8260 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 

1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Newspaper  Brokers 
ROY  H0LDIN(5  &  ASSOCIATES 
Brokers-Appraisers 
Modest  rates 

P.O.  Box  212,  Galva,  II.  61434 
309-932-2270  217-784-4736 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 

EDWIN  0.  MEYER  ASSOCIATES 

Appraisers,  Brokers,  Consultants 

Box  637,  Goochland,  VA  23063 
_ (804)  784-7000 _ 

NEWSPAPERS  FOR  SALE 

ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 

BOISE  IDAHO  AREA  WEEKLY  -  profit- 
able-  great  opportunity  for  first  own¬ 
ership.  Fournier  Media  Services,  PO  Box 
5789,  Bend,  OR  97708.  (503)  389- 
3277. 

COLORADO  ROCKIES  SKI  RESORT 
.Award  winning  weekly  with  diverse, 
educated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  style  of  life.  Minimum  $100,00(3 
down.  Send  professional  and  financial 
qualifications.  Suite  359,  Box  9002, 

Boulder  CO  80301. _ 

ZONE  6  weekly  suburban  and  shopper. 
Both  well  established  in  growing  metro 
market.  Excellent  retail  prospects.  Send 
inquiries  to  Box  9065,  Editor  &  Pub¬ 
lisher. 

NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 
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NEWSPAPERS  FOR  SALE 

LONG  ESTABLISHED  counW  seat  week¬ 
ly,  east  central  Texas.  $255K,  with 
$7 IK  down.  15  year  owner  financing. 
COUNTY  SEAT  WEEKLY,  reduced  to 
$140K,  well  below  $170K  gross,  in¬ 
cluding  building.  Absentee  owners  must 
sell.  West  central  Texas,  near  metro 
area. 

We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  1801  Exposition  Blvd., 
Austin,  TX  78703,  (512)  476-3950. 

OKLAHOMA  COUNTY  SEAT  exclusive 
weekly,  gross  $197,000,  high  return. 
$190,000,  $50,000  down,  10  years, 
10  Vi%  interest. 

ALASKA  PUBLICATIONS,  exclusive, 
gross  $540,000,  fully  equipped.  Cash  | 
or  terms.  Negotiable.  i 

EASTERN  MISSOURI  weeklies,  shop-  I 
pers  in  group,  gross  over  $1.5  million,  \ 
full  web  plant.  Expanding,  sell  at  gross, 
terms. 

WISCONSIN  WEEKLIES,  and  specialty  I 
resort  papers,  gross  $536,000.  Growing  | 
area,  delightful  lakes.  Full  web  plant.  | 
Terms.  i 

SOUTHEAST  U.S.  PUBLICATIONS, 
gross  $545,000.  Growing.  Terms  avail-  | 
able.  ! 

MAJOR  IOWA  WEEKLIES  in  one  mrket,  j 
VOSS  $2.3  million,  excellent  cash  flow, 
full  web  plant.  $2.5  million  price  in¬ 
cludes  real  estate.  Terms. 

COLORADO  COUNTY  SEAT  unopposed 
weekly,  gross  $228,000.  Price 
$300,(jC)0  includes  $60,000  building. 
Terms. 

MISSOURI  DAILY  and  shoppers,  un¬ 
opposed.  Gross  $1,145,000.  Growth 
city.  Terms. 

SOUTH  CENTRAL  CALIFORNIA  weekly 
and  shopper,  gross  $232,700.  Price 
$260,00(5,  $75,000,  down,  15  years. 
11%. 

For  information  write: 

ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission 
Kansas  66207 


PROFITABLE,  growing  weekly  newspap¬ 
er  and  shopper  located  in  northern  New  ! 
England.  Selling  price  1  ‘/a  times  gross  I 
of  $350,000  includes  real  estate.  Cash  | 
buy  out  preferred.  Please  indicate  your 
financial  ability  with  first  inquiry.  Write 
Box  9227,  Editor  &  Publisher. 


QUICK  SALE  DESIRED.  Profitable  grow¬ 
ing  weekly  on  north  California  coast. 
1985  gross  approximately  $235,000. 
Serious  inquiries  only.  $180,000.  Send 
professional  and  financial  qualifications 
to  Publisher,  PO  Box  8424,  Santa  Cruz, 
CA  95061. 


ZONE  8  WEEKLY.  Well-established  in 
competitive  market.  Located  in  comfort¬ 
able,  progressive  mountain  town  of 
16,000.  Near  national  wilderness,  great 
hunting,  fishing  and  outdoor  opportuni¬ 
ties.  We’ve  built  the  product  up,  and  are 
now  going  to  larger  paper.  Projected 
1985  gross  $60,000.  Box  9236,  Editor  | 
&  Publisher.  i 


NEWSPAPERS  WANTED  j 

EXPANDING  COMMUNITY  NEWSPAP-  I 
ER  GROUP  seeks  to  purchase  exclusive  i 
weeki  ies  with  5000  or  more  pa  id  c  ircula-  ' 
tion.  We  can  act  quickly  and  will  hold  j 
your  replies  confidential.  Write  Box  ■ 
8826,  Editor  &  Publisher.  | 

NEWSPAPER  GROUP  OWNER  is  in-  | 
terested  in  acquiring  another  group  of  ; 
newspapers.  Volume  of  individual  pap-  j 
ers  must  be  above  $600,000  each  with  | 
minimum  total  sales  of  $5,000,000.  i 
Would  also  be  interested  in  large  weekly  | 
or  daily  operations  grossing  over  i 
$1,000,000.  Write  to  Box9189.  Editor 
&  Publisher.  ■ 


ANNOUNCEMENTS 


MAGAZINE  FOR  SALE 


ESTABLISHED  MAGAZINE  in  the  Lower 
Rio  Grande  Valley  Metroplex  area  of 
South  Texas,  including  South  Padre  Is¬ 
land,  one  of  the  fastest  growing  areas  in 
the  nation.  9,000  circulation.  Grossing 
$150K.  Unlimited  potential.  15  years 
old-same  owners  who  will  help  with 
transition.  $150,000.  No  machinei^. 
Will  sell  without  office/home.  Please  in¬ 
dicate  raur  financial  ability  with  first  in¬ 
quiry.  Box  9115,  Editor  &  Publisher. 


PUBLICATIONS  AVAILABLE 


SHOULD  YOU  OWN  a  weekly?  Read 
"  How  to  Purchase  a  Newspaper  and  Suc¬ 
ceed”  by  editor — publisher — broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 


REAL  ESTATE 


GOVERNMENT  HOMES  from  $1  (U  re¬ 
pair).  Also  delinquent  tax  property.  Call 
(805)  687-6000  Ext.  GH-4261  for  in¬ 
formation. 


SHOPPING  GUIDES 


SURVIVAL  KIT  FOR  FREE  PAPERS 
Bright  ideas  to  fight  off  competition  and 
help  keep  your  paper  healthy  through  the 
1980’s.  Ways  to  combat  TMC  and 
broaden  your  display  and  classified 
base.  Plus,  new  ways  to  extract  revenue 
from  readers.  Publishers  call  or  write- 
Estil  Cradick,  Consit.  to  Publishers,  950 
Parkwood  Dr.,  Dunedin,  FL  33528, 
(813)  733-1678. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963.  , 
Circulation  Consultant  for  newspapers.  | 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


ENGINEERING  & 
INSTALLATIONS 

Dan-Bar  Industrial  Contractors 
We  Install,  Move  and  Remove  Printing 
Equipment.  Total  Turn  Key  Job  I 
Rigging-Electrical-Pipping.  (305)  293- 1 
4985.  i 

EQUIPMENT  I 
&  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB,  fixed  low  1 
%  shrink  or  2  to  25%  computer-aided  ! 
variable  for  quick  and  easy  dimension  { 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  (5a  90278.  (213)  372- 
0372 


7%  Squeeze  lense.  Jerry  (703)  863- 
4139. 


EQUIPMENT  &  SUPPLIES 


CIRCULATION  SOFTWARE  \ 

CIRCULATION  $1395.  Address  labels,  j 
subscription  postcard  billing,  PO  statis-  • 
tics;  paid/free/totaf-market/  i 
combinations.  IBM  compatible;  ! 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 


CIRCULATION  SUPPUES 


WE  MANUFACTURE  street  corner  news¬ 
paper  stands  for  vendors  in  Midwest  | 
area.  4ft  x  6  ft  steel  stands  with  service  i 
window  sliding  entry  door  $595.00.  { 
F.O.B  BARKER  METALCRAFT,  1701  i 
W.  Belmont.  Chicago,  IL  60657.  (312) 
248-1115.  I 


COMPUTER  SOFTWARE 


j  NEWSPAPER  ACCOUNTING  SYSTEMS  j 
I  Sophisticated  and  powerful  financial  i 
laccounting  systems  for  small-to-  • 
I  medium  sized  newspapers.  Includes  ; 
I  advertising  accounts  receivable  with  . 
I  billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter-  ! 
faced  to  general  ledger.  Turnkey  system  ; 
includes  newspaper  accounting  soft-  i 
ware,  NCR  Tower  computer,  2  terminals,  i 
printer  and  on-site  operator  training. 

1  DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803-1 

II. 16,500  $28,953 

1 111.27,500  $45,154  I 

I  IV.50.000-t-  $65,758-*-  ; 

I  Please  inquire  for  weeklies  and  shop*-  ; 
pers.  Call  Fred  McDaniel,  Tamarix  Sys-  ; 
terns,  (505)  326-7143  or  write  to  101  | 
I  E.  3()th  St.,  Farmington,  NM  87401. 

PROBLEM  WITH  your  billing?  Our  pub-  j 
lisher  developed  packages  will  fit  easily  i 
into  your  office.  Single  or  multi-zone  ver-  | 
sions  available  for  the  IBM  PC  or  TANDY  I 
microcomputers.  Our  BAS  IC-400  starter  ! 
system  costs  under  $6000.  This  in-  ; 
eludes  the  computer,  printer  and  billing  ■ 
softwareforupto400customers.Callor  j 
write  to  Jim  Sutton  or  Steve  Kuckuk,  , 
Publisher  Control  Systems,  223  W  5th,  | 
Shawano  Wl  54166;  (715)  526-6547.  j 


COMPUTERS 


FOR  SALE  j 

New  twin  star  washout  unit  NAPP  system 
fortwinstarplateprocessor. Neverused.  : 
For  more  details  calls  Best  Publishing 
Co.,(213)  548-4545. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con-  i 
veyors  and  spare  parts.  i 

Rollertop  conveyors,  all  sizes  I 

Bottom  wrappers 

Sta-Hi  251  stackers  | 

Cutler-Hammer,  I.  II,  III  stackers  I 

Baldwin  Count-O-Veyors  106’s  ! 

Truck  Loaders  I 

Sheridan  48P  i 

45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter  ' 

Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227  I 
5  feeder  heads  and  one  main  i 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  Labeling  Machine  -  Zip  Sor¬ 
ter  &  Counter  Stacker,  12  ft.  conveyor, 
extra  vaccuum  pump,  newspaper  set-up,  ; 
heatwheel,  etc.  new  November  1984  -  ; 
Doug  Smith  (215)  547-4210. 


GOOD  RECONDITIONED  Cheshire  and  ; 
Magnacraft  labeling  machines  with  sing-  { 
le  and  multiwide  label  heads  and  quarter  ' 
folders.  Call  Scott  or  Ed  HeIsley;  (800)  1 
527-1668  or  (214)  357-0196.  i 


EQUIPMENT  ft  SUPPLIES 


MAILROOM 


HARRIS  SIGNASTITCH  II,  Model  706/ 
707  P  with  Harris  527  Feeder.  Needs 
reconditioning.  Box9194,  Editor&Pub- 
lisher. 


Muller  227  inserters.  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
IDA8  bottom  wraps 

ONE  Corporation/ Atlanta 
(404)  458-9351  Telex  700563 


Three  C.H.  Mark  III 
Stackers  and  spare  parts. 

Sell  or  trade.  (206)  597-8765 


MULLER  MODEL  231  Counter  Stacker, 
remanufactured  with  one-year  parts  war¬ 
ranty.  Available  immdeiately.  Reply  to: 
GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 

1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


MULLER  227  inserter,  auto  reject  fea¬ 
ture,  3  inserts  into  main  jacket.  Includes 
on-line  231  compensating  counter 

ONE/Atianta  (404)  458-9351 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  48P  INSERTER  WITH  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH  FEA¬ 
TURE. 

NEW  Folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY.  MECHANICAL  IN¬ 
STALLATION  SERVICES  ALSO  PRO¬ 
VIDED. 

WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT  ASSOCIATES 
1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 

•  24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


STEPPER  6  pocket  Newspaper  Collator/ 
Quarterfolder,  new  September  1984  - 
Best  Offer-  Doug  Smith  (215)  547- 
4210. 


SIX  (6)  Dock  Loaders  ~  Rebuilt  oy  MLR 
to  convert  from  cable  to  chain  drive.  8' 
closed. open  tol7’.. 18”  belt  width  125' 
F.P.M.  belt  speed  3-phase  220  V. 
motors,  120^  Volt  Coils.  CONTACT: 
Carl  Poehler 
(215)  820-6154  OR 
Ed  Towsend 
(215)  820-6675 
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EQUIPMENT  I.  SUPPLIES 


MISCELLANEOUS 


GREAT  BUY.  Brand  new  GE  proof 
copiers.  PC1824.  $5,000  each.  Heavy 
du^.  At  less  than  half  price  of  new  units. 
Contact; 

HGO  America  Incorporated 
(717)  843-1519 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 


3305  W  Warner.  Santa  Ana  CA  92704  PMA,  $25,000. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


VIDEOSETTER  UNIVERSAL  With  DCS 
Control  ler,  $9850; 

VIDEOSETTER  PREVIEW,  $2250; 
VIDEOSETTER  2414,  Dataport,  12 
Grids,  $3000. 

Bob  Weber  (216)  831-0480. 


ADVANTAGE  II.  $12,500; 
ADVANTAGE  I.  5  Vt  Floppy  I/O, 
$10,000; 

CG  8600  WITH  DUAL  INTERFACE. 


(714)  556-7130 


PHOTOTYPESETTING 


AM,  CG  TYPESETTERS:  Buy.  Sell,  Rent 
$1M  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC.  strips,  etc.  Both 
negotiable.  (919)  368-2222. 


CASH  FOR 

MARK  I,  IV,  V  PACESEHERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COLOR  SCANNER  FOR  SALE  -  DS  SG 
1000.  Ideal  for  newspaper.  Produces 
hi^  quality  scans  easily  and  economi¬ 
cally.  Easy  set-upand  training.  Excellent 
condition.  $16,500  or  best  offer.  Call 
Jim  or  Jon  at  (412)  652-2237. 


METRO-SETS 

3  in  excellent  operating  condition.  2 
have  new  CRTs.  One  with  logo  scanner. 
The  others  have  extended  disc  for  logos. 

Package  Includes: 

3  Metro-sets  with  logo  attachments 
One  of  every  power  supply  including 
High  Voltage. 

29  Fonts 
1  103  Disc  Drive 
Assorted  spare  boards 
All  equipp^  with  32K  AUX 
TTY  and  Controller 

If  interested  contact  Ernie  Foito  (203) 
333-0161  Ext.  245. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  (iommission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

VIDEOSETTER  UNIVERSAL  many  grids. 
Rev  Lead,  Rev  Video,  PMA.  Ober/ 
Graphics.  (617)  682-1139. 

MCS  10  8400,  2  Term.,  4  Floppies, 
768K.  Preview.  Ruling,  MCO,  Power 
Page,  Enhanced  Hyphen,  70  Fonts, 
$40,000. 

Bob  Weber  (216)  831-0480. 

EDIT  7500  HR.  Rev  A,  $4750; 

EDIT  7400  HR.  Rev  D,  $5500; 

EDIT  7500  HR.  Excellent,  $6750; 
EDIT  7700  HR.  $7750. 

BOB  WEBER  (216)  831-0480 


LINOTRON  202,  Parallel  Interface,  x- 
memory,  150  Fonts.  $18,000; 
LINOTRON  202,  On-Line  Interface, 
PMA.  $16,000. 

BOB  WEBER  (216)  831-0480 


BOB  WEBER  (216)  831-0480. 


CG  UNIFIED  COMPOSER,  8  Rack  Op¬ 
tion,  X-Keyboard,  $1950.; 

UNIFIED  COMPOSER.  $1250.; 
UNISETTER  HR,  Parts  Kit.  $5750. 
Bob  Weber  (216)  831-0480. 


COMP  JR.,  Supported.  $1000; 

COMP  II  JR,  Supported,$1500; 

CG  7200 1C  HEADLINER,  14-72  Pt..  10 
Strips,  $1650. 

BOB  WEBER  (216)  831-0480. 


COMP  IV  B  HR  (Model  48).  4  Strips, 
S-Proc.,  Parts  Kit,  $4500; 

COMP  IV  B  HR,  $4500; 

CG  7200  I  HEADLINER.  14-72  Pt.. 
$1500. 

BOB  WEBER  (216)  831-0480 


Color  King  2  and  4  unit  with  folder 
Goss  HV  4  and  8  unit 
Goss  Suburban  2  unit  with  quarterfold 
Damco  Equipment  (212)  570-6442 

Double  3-2  Goss  Imperial  folder 

Double  out  delivery 

22  V4  cutoff  with  balloon  former 

Disk  folder  has  been  magnafluxed  (no 

cracks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


Daily  King  II,  6  units,  KJ6A  folder,  new 
1977-79.  Very  good  mechanical  condi¬ 
tion.  November  delivery. 

ONE/Atlanta  (404)  458-9351 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity.  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


Goss  Metro,  4  units,  half  deck 
Urbanite  1,000,  9  units 
Urbanite  1,000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22"  cutoff,  7  units 
Urbanite  unit,  3  colors,  folders 
SSC  (immunity,  4  units 
SSC  21  W,  4  High.  Heatset 
SC  Community,  10  units  (2  stacked) 
SC  Community.  9  units  UOP,  1975 
SC  Community,  7  units,  1971 
SC  Community.  6  units,  1973 
SC  CommuniW  units  and  folders 
Suburban  15(J0,  7  units 
HARRIS  1650,  5  units 
845,  12  units  1979 
845,  5  units  1979 
V25,  8  units  JF25,  heatset 
V25,  8  units  JF25,  1973-79 
V15D.  8unitsJF25,  1983 
V15C.  6  units  1978 
VI 5A,  2  units  JF7,  tall  former 
COLOR  KING,  4  units,  KJ6,  1981 
News,  6  units,  KJ6.  1972-79 
ONE  CORPORATION/Atlanta,  GA 
(404)  458-9351  Telex  700563 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Upper  former  for  Goss 
Urbanite  10(X)  Series  folder. 

ONE  CORPORATION/Atlanta,  GA 

(404)  458-9351 

MERGENTHALER  PACER  36"  web 
offset  press,  with  5  units,  Mogul  folder, 
40  hp,  extra  unit  for  parts.  (915)  532- 


2  GOSS  SUBURBAN  units,  series  900. 
Good  running  condition,  priced  to  sell. 
Call  Mrs.  Dobslaw,  Penny  Saver,  South 
Bend  Indiana  (219)  2^-1411. 


ROLL  STANDS 

4  -2  arm  Harris  rollstands 
2  -1  ton  power  hoists 
Power  side-lay. 

Handles  45”  diameter  to 
66”  wide. 

Contact 

Don  Bentley  (405)  353-0620 


EQUIPMENT  A  8UPPUE8 


PRESSES 


4/COLOR 

SEPARATIONS 

FOR 

NEWSPAPERS 


ONE  MAN 
DEPARTMENT 
WITH  A  BARGAIN 
PRICED  COLOR 
SCANNER  FROM 
SCANTRONIX 

$59,500 

PRICE  INCLUDES 
FULL  WARRANTY 


INSTALLATION 


Goss  2  Unit  Signature  -  22-^4"  t.u.  • 
narrow  Gap-half,  quarter,  cross  perf., 
double  parallel  folder  - 10’  Offen  2  web 
dryer  with  2  pass  chill  -  2  Butler  B-700 
splicers  -  Available  January  1986. 

Goss  SSC  4  HI  -  21M"  C.O.  -  Vertical 
oven  and  chills. 

Suburban  900  series  Units  -  floor/ 
stacked. 

Suburban  900  series  quarter  folder  for 
exchange. 

Urbanite  900  series  quarter  folder. 

4  Urbanite  Units  anq  SU  Folder. 

Scott  -  3  units  and  3:2  folder  (1960) 
with  Goss  MKI  Headliner  unit  (1968) 
with  color  hump  -  22-y4"  C.O.  55”  Web 
3  Rollstands  - 1  Goss  reel  and  tension  - 
Cutler  Hammer  conveyor  -  Available 
September  1985. 

ATF  -  4/5  Units  and  Folders  with  heat 
equipment. 

Color  King  -  8  units  2  KJ8  Folders  - 
Available  January  1986. 

VI 5A  Units  -  Three 

CONTACT 

E.  Buck  &  Sons  Company 
(312)  586-9194 

In  joint  venture  with: 

International  Press  Services 
(404)  451-8852 


GOSS  SSC  3  qnits  21-1  /  2"  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


CLASSIFIED 

ADVERTISING 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELUNEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


TRAINING 

SET  UP  FOR 
NEWSPAPERS 

CALL  GARY  AT 
(213)  829-5022 


Harris  2  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

Harris  V-15-A,  B25  add  on  units 
6-position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained,  hoist  for  Harris 
V-15-A  press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
•  MIRACLE  INDUSTRIES  INC. 

(203)  264- 1 602  Telex  140186 

HARRIS  Heatset  N40  (845)  6  units,  22 
%”  cutoff,  2  folders,  tec  oven  with  chill 
rolls,  Martin  Infeeds,  3  former  rollers,  3 
flying  caster  recently  rebuilt. 

IPEC  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


CLASSIFIED  ADVERTISING 
Order  Blank 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY 
Complete  presses  or  individual  compo¬ 
nents 

HARRIS  COTTRELL 
8-V25  press  heatset,  2  pass  tec  hot  air 
dryer  with  chills,  combination  Vi-Vi 
D.P.JFl  folder,  press  new  1978-79  2 
butler  splicers. 

8-V25  1973-79  JFI  2:1  folder,  2  but¬ 
lers,  2  manual  roll  stands. 
ACCESSORIES 

VISA  upper  former,  1977  complete,  ex¬ 
cellent  condition 
2-Martin  splicers  1200  FPM 
Custom-built  rotary  trimmer 
Ribbon  deck-1  Webb-3-ribbon 
WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories. 

(Call  us  before  you  trade!) 

Call  for  installation  prices. 

OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 
1-3C  space  UOP  units  1979 
6-units  1976 

1-SC  Vi-Vii  folder  50  horsepower  1979 

1- SC  combination  '/i-Vi-D/P  40  horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  folder  25 
horsepowerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices. 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 

CAMANO  ISLAND,  WA  98292 

(206)  387-0097 


QUALITY,  RELIABILITY,  VALUE 
Goss  SSC  Community,  198C).  7  units,  1 
UOP,  folder  with  upper  former.  Available 
October. 

Goss  SC  Community,  1976.  10  units 
(includes  2  upper  units),  folder  with  tab¬ 
loid  stitcher.  Available  January. 

Goss  Urbanite,  #U-1248.  5  units,  3- 
color  unit,  half/quarter  folder.  Available 
November.  Upper  former  if  required. 
Harris  V25,  1978.  13  units,  RBI  (8 
web)  folder,  8  Martin  splicers.  Available 
March. 

Harris  VI 5A,  1976.  8  units,  JF  7  folder 
with  upper  former.  Available  February. 
M.A.N.  Uniman  2/2,  1983.  4  units,  1 
color  deck,  half  folder,  3  M.E.G.  DME-2 
splicers.  Available  October. 

ONE  Corporation/Atlanta,  GA 
(404)  458-9351  Telex  700563 


Suburban  9  Units  2  folders  2  roll  stands 
ColorKing_6  Units  Double  Parallel 

Folder — all  on  individual  units 
Harris  VI 5A  3  Units 
Suburban  4  Units  &  Folder 
Call  us  for  Miscellaneous  Eg^uipment.  On 
installation  or  relocating,  (juotes  on  all  j 
used  equipment. 

Wesco  Graphics 
845  Commercial  Street 
San  Jose,  California  95112 
(408)  289-1400  Telex  172  644 


PRESS  EQUIPMENT 

4  Unit  News  King  with  KJ4  or 
KJ6  folder  -  excellent  condition  and 
can  be  installed  on  an 
“as  is"  basis. 

4  Unit  Harris  V-15A,  JF7  folder  Mfg. 
1968 

4  Unit  Community  with  Community 
folder  Mfg.  1974 

4  Unit  Community,  Community  folder, 
Mfg.  1972 

6  Unit  Urbanite:  5  mono;  1  tri-color, 

V4  page  folder;  22.80  cutoff  on  RTP’s, 
sold  as  a  complete  press  or  add¬ 
on  units.  Fully  reconditioned 
or  "as  is"  available  now. 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder, 
can  be  used  for  newspaper  and/or 
commercial  applications. 

1  Goss  Cosmo  add-on  unit. 

Stacked  position.  Available  now, 
1974  vintage.  1  Goss  uniflow  (2:1) 
double  folder;  1  Goss  digital  3-arm 
reel,  tension  and  paster. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


i  EDITOR  &  PUBLISHER 
CLASSIFIED 
ADVERTISING 


ROLL  THE  PRESSES! 
E&P  CLASSIFIEDS 
(212)  675-4380 


HARRIS 

845,  4-8  units,  1973,  1979. 

I  V-22,  4  units,  1970. 
i  V-15A.  4  units,  1972. 
i  GOSS 

URBANITE,  1200  series,  9  units  pas- 
I  ters. 

URBANITE,  1000  series,  8  units,  pas¬ 
ters. 

I  KING 

I  Newsking,  6  units,  KJ8  folder 
I  BELL-CAMP  INCORPORATED 
I  465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


WE  HAVE  IN  STORAGE:  Spare  parts  tor 
Hoe,  Scott,  Goss  and  Wood  presses, 

I  offset  or  letterpress. 

I  6  units  Daily  King  with  KJ6  folder 
I  Complete  7  unit  Goss  Mark  II  press. 

1  7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
I  balloon  formers  C.O.  22 
i  Complete  6  units  Goss  Mark  I  press 
i  Goss  Mark  I  add  on  units 
!  Goss  reels  and  pasters 
!  Goss  Mark  I  halfdecks 
1  1  double  Goss  2:1  folder-22  %  cutoff 
;  Goss  Skip  Slitter 
I  Portable  ink  fountains 
:  Goss  single  width  ballons 
Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
i  Beach  platemaking  systems 
!  Capitol  roll-handling  equipment,  new  & 
;  used 

i  Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printrng  equipment 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


EDITOR  &  PUBLISHER  for  September  14,  1985 


Name _ 

Company _ 

Address _ 

City _ 

State _ Zip. 

Phone _ 

Authorized  Signature _ 

Copy - 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  sppear. 

Mall  to:  Editor  &  Publisher,  11  West  19th  Street,  New  York  NY  10011. 


CLASSIFIED  ADVERTISING  RATES 


line  AOS 

1  week  --$4  95  per  line 

2  weeks— $4  45  per  line,  per  issue 

3  weeks— S3  75  per  line,  per  issue 

4  weeks— S3  00  per  line,  per  issue 
Add  S5.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy 


1  week  —S3  30  per  Ime 

2  weeks— S2  75  per  ime.  per  issue 

3  weeks— S2  40  per  Ime  per  issue 

4  weeks— S2  20  per  Ime  per  issue 
Add  S3  50  per  insertion  for  box  service 
count  as  an  additional  line  m  copy 


Effective  January  1,  1985 

POSITIONS  WANTED 


(^unt  approximately  37  characters  and  or  spaces  per  lirre. 
3  lines  minimum  (no  abbreviations). 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  issue. 


Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publisher 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 


EQUIPMENT  &  SUPPLIES 

HELP  WANTED 

WANTED  TO  BUY 

ADMINISTRATIVE 

HARRIS  JF4  Of  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


2961,  4961,  two-KDT.  (703)  862- 
4139. 

WANTED  TO  BUY  Spartan  II  Camera. 
(703)  863-4139.  Call  Jerry. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


HELP 

WANTED 


COMMUNICATIONS  MANAGER 
NAPLES.  FLORIDA 

Excellent  opportunity  available  with  a 
large  NYSE  financial  services  corpora¬ 
tion  for  a  motivated  communications 
manager.  Duties  include  public,  com¬ 
munity,  customer  and  investor  com- 
I  munications  for  holding  company  and 
subsidiaries.  Degree,  three  years  experi¬ 
ence  with  a  successful  portfolio  neces¬ 
sary.  Send  resume  in  confidence.  NAF- 
CO  Financial  Group.  Inc.,  Attn:  Peter 
Miles,  5801  Pelican  Bay  Blvd.,  Naples, 
FL  33941.  An  Equal  Opportunity  Em¬ 
ployer. 

' _ ADVERTISING 

EXPERIENCE  CLASSIFIED 

ADVERTISING  DIRECTOR 
Medium-sized,  Zone-1  daily  seeks  an  ex¬ 
perienced  pro  to  train,  motivate  and  su¬ 
pervise  our  classified  phone  and  outside 
management  and  sales  staffs.  Competi¬ 
tive,  yet  growing,  market.  Excellent  be¬ 
nefit  package  and  starting  salary  offered. 
Send  resume  including  salary  history  to 
Box  9229,  Editor  &  Publisher. 

ADVERTISING  MANAGER 
I  Mature  professional-still  willing  to  put 
I  in  a  full  days  work-needed  to  head  sales  j 
effort  for  leading  national  trade  journal 
serving  rapidly  growing,  large  dollar 
volume  industry.  Seeking  seasoned 
veteran  with  full  understanding  of  print 
media  to:  make  direct  sales  calls  (out¬ 
side  and  phone);  service  well  estab¬ 
lished  accounts  and  develop  new  ones; 
and  management,  and  an  effective  leader 
who  can  train  and  fire  up  our  team.  We  are 
committed  to  excellence  and  greatly  value 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGERS 
Our  fast-growing  newspaper  group  lo¬ 
cated  in  a  highly  competitive  New  Eng¬ 
land  market,  is  searching  for  two  experi¬ 
enced,  dynamic  advertising  managers 
for  our  daily  and  weekly  sales  staff. 
Successful  candidates  will  have  proven 
records  in  sales  and  three  to  five  years 
sales  management  experience.  We  are 
looking  for  creative,  high  energy  achiev¬ 
ers  with  strong  motivational  skills  to  work 
with  our  Advertising  Director  in  manag¬ 
ing  and  teaching  our  aggressive  sales 
staff.  These  are  key  positions  with  excel¬ 
lent  growth  potential. 

Send  resumes  and  salary  histories  in 
confidence  to  Box  9129,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  SALES  MANAGER 
Worcester  Magazine,  a  10  year  old  urban 
weekly  is  seeking  an  experienced  classi¬ 
fieds  manager  to  build  lineage.  If  you  are 
looking  for  a  challenging  position  with 
unlimited  growth  possibilities  send  re¬ 
sume  and  salary  history  to  Deborah  Nor¬ 
ton,  Worcester  Magazines.  PO  Box 
1000,  Worcester,  MA  01614. 


PROFESSOR  at  full  or  associate  level  to 
assume  leading  role  in  news-editorial 
sequence  of  the  William  Allen  White 
School  of  Journalism  and  Mass  Com¬ 
munications  at  the  University  of  Kansas. 
Responsibilities  will  include  teaching 
editing  and  possibly  other  news  courses 
starting  in  either  spring  or  fall  semester, 
1986,  depending  on  applicant's  availa¬ 
bility.  Applicant  must  have  exemplary 
record  as  a  journalism  professor  with 
strong  teaching,  research  and  service 
credentials,  or  as  a  professional  journal¬ 
ist.  A  master’s  degree  and  signf  icant  pro- 
fessional  experience  as  an  editor/ 
reporter  are  required;  a  doctoral  degree 
is  desirable.  A  national  reputation  as  a 
distinguished  professional  journalist 
may  be  considered  as  a  substitute  for  the 
advanced  degree  requirement.  The  posi¬ 
tion  is  currently  occupied  by  a  professor 
with  a  national  reputation,  and  an  appli¬ 
cant  possessing  exceptional  qualifica¬ 
tions  may  be  appointed  to  a  named  Dis¬ 
tinguished  University  Professorship. 
Salary  range:  $30,000  to  $45,(300  for 
nine  months.  Applications  will  be  re¬ 
viewed  beginning  Oct.  1  and  monthly 
thereafter  until  qualified  applicants 
have  been  identified  and  the  Frederick- 
son,  chairman.  Search  Committee, 
School  of  Journalism,  University  of  Kan¬ 
sas.  Lawrence,  KS,  66045.  AN  EQUAL 
OPPORTUNITY/AFFIRMATIVE  ACTION 
EMPLOYER.  APPLICATIONS  ARE 
SOUGHT  FROM  ALL  QUALIFIED  PER¬ 
SONS  REGARDLESS  OF  RACE.  RELI¬ 
GION,  COLOR,  SEX.  DISABILITY. 
VETERAN  STATUS.  NATIONAL  ORI¬ 
GIN,  AGE.  OR  ANCESTRY. 

ADMINISTRATIVE 

BUSINESS  MANAGER  with  general 
manager  potential.  Advertising  or  edito¬ 
rial  background  preferred  with  good 
knowledge  of  financial  operations  for 
fast  growing  Cape  Cod  weekly.  Send  re¬ 
sume  and  salary  requirements  to  Box 
9245,  Editor  &  Publisher. 


ta  Cruz,  CA  95061. 

CLASSIFIED  PHONE  SALES  MANAGER 
Wanted  to  head  new  position  for  strong 
general  interest  weekly  on  beautiful  Cen¬ 
tral  California  coast,  (^ndidate  must  be 
:  well  read,  highly  skilled  in  phone  sales 
I  and  mangement,  and  an  effective  leader 
1  who  can  train  and  fire  up  our  team.  We 
;  are  committed  to  excellence  and  greatly 
;  value  good  service  to  our  customers  and 
staff.  Send  resume  and  salary  require¬ 
ments  to:  Publisher,  GOOD  TIMES,  Box 
1139,  Santa  Cruz,  CA  95061. 

CLASSIFIED  MANAGER-On  the  Gulf  of 
Mexico  in  Venice,  FL.  We  are  a  three-day 
I  a  week  local  newspaper  with  a  strong 
background  and  tradition  in  classified 
sales.  We  need  that  one  person  with  a 
strong  phone  sales  background  to  lead, 
teach  and  motivate  an  aggressive  staff  in 
an  aggresive  market.  Send  resume  de- 
I  tailing  your  ability  to  promote,  budget 
I  and  create  new  ideas  to:  Long  Capasso, 
200  E.  Miami  Ave.,  Venice,  FL  33595, 

1  or  call  (813)  484-2611.  EOE. 

I  DISPLAY  ADVERTISING  MANAGER 
Applicant  must  be  creative  and  moti- 
!  vated  to  manage  a  professional  staff  of 
I  15,  includingtelemarketing,  salesassis- 
i  tants,  artists  and  sales  people.  Sales  ex- 
j  ceed  770,000  inches  of  ROP  linage  per 
year.  Candidate  should  have  a  solid 
i  newspaper  background  which  includes  | 
I  experience  with  budgeting,  training,  i 
I  promotion  and  bonus  programs.  Mail  re- 
■  sume  with  salary  requirements  to  Lyn 
I  Mqnarchi,  Personnel  Director.  Boulder 
I  Daily  Camera,  1048  Pearl,  Boulder,  CO 
I  80302. 

!  DISPLAY  ADVERTISING  MANAGER  - 
I  growing  Florida  daily  with  64%  circula- 
I  tion  growth  in  past  5  years  seeking -an 
I  aggressive,  enthusiastic  person  to  man- 
!  age  staff  of  13.  Salary  commensurate 
with  experience,  commission,  and  full 
benefit  package.  Send  resume  and  sal¬ 
ary  requirements  to;  Sheila  Tuttle,  Vero^ 
Beach  Press-Journal,  PO  Box  1268. 
Vero  Beach,  FL  32961. 


MAJOR  ACCOUNTS  SALES  MANAGER 
Our  rapidly  expanding  newspaper  group. 
The  Princeton  Packet,  Inc.,  has  a  solid 
career  opening  in  our  Sales  Department. 
This  sales  position  will  require  an  experi¬ 
enced  newspaper  salesperson  with  the 
ability  to  sell,  service  and  develop  the 
major  and  national  accounts.  This  per¬ 
son  must  be  able  to  interface  with  other 
departments.  This  is  an  excellent  oppor¬ 
tunity  to  join  a  fast-moving  newspaper 
group  with  the  potential  of  an  unlimited 
future.  Excellent  compensation  package 
is  being  offered.  Please  send  cover  letter 
and  resume  with  salary  history  to:  John 
O'Rourke,  The  Princeton  Packet  Inc., 
PO  Box  350,  Princeton.  NJ  08542.  An 
Equal  Opportunity  Employer. 

OUR  FAST  GROWING  NEWSPAPER  lo- 
cated  in  the  highly  competitive  south 
Texas  border  region  is  searching  for  a 
highly  qualified  advertising  manager. 
Successful  candidate  will  have  proven 
track  record  in  sales  with  three  to  five 
years  sales  experience.  Bilingual  Span¬ 
ish  helpful  but  not  necessary.  We  are 
looking  for  creativity,  motivation  and 
leadership.  This  is  a  key  position.  Salary 
negotiable.  Send  resume  and  salary  re¬ 
quirements  to  Box  9251,  Editor  &  Pub¬ 
lisher. 

RETAIL  ADVERTISING 
ADMINISTRATIVE  MANAGER 
The  Sacramento  Bee  is  seeking  an  ex¬ 
perienced  Retail  Advertising  Adminis¬ 
trative  Manager  to  assist  the  Retail 
Advertising  Manager  in  administrative 
functions/special  assignments.  Position 
will  require  an  individual  with  strong 
skills  in  the  area  of  developing  and  admi¬ 
nistering  training  programs;  personnel 
functions;  developing  computer  reports/ 
management  informational  systems; 
coordinating  the  development  of  market- 
ing/pronr.otional  materials  and  other 
duties  as  assigned.  The  successful 
candidate  will  have  newspaper  advertis¬ 
ing  sales  and  marketing  experience.  Col¬ 
lege  degree  preferred.  Excellent  salary 
and  benefit  package.  Send  resume  to; 
The  Sacramento  Bee,  Personnel  Depart¬ 
ment,  PO  Box  15779,  Sacramento,  CA 
95852.  EOE. 

RETAIL  ADVERTISING  MANAGER 
38,000  southern  New  England  daily  and 
Sunday  is  seeking  an  experienced  pro¬ 
fessional  with  strong  leadership  and 
motivational  qualities.  Excellent  growth 
potential  for  the  right  person.  Send  re¬ 
sume,  references  and  compensation  his¬ 
tory  to:  R.  Blume,  General  Manager,  Fall 
River  Herald  News,  207  Pocasset  St., 
Fall  River,  MA  02722. 


I  HELP  WANTED 


ADVERTISING 


EXPANDING  AD  DEPARTMENT  in  need 
of  experienced  sales  representative.  Sal¬ 
ary,  commissions  to  $20,000  plus.  (3ar 
allowance  plus  expenses.  Very  desirable 
Southwest  Florida  area  with  excellent  re¬ 
creational  facilities  and  great  Florida 
lifestyle.  Send  resumes  to  J.  Patrick 
Berling,  Advertising  Director,  Naples 
Daily  News,  1075  Central  Ave.,  Naples, 
FL  33940. 

LARRY  BIRD  WON  HERE! 

So  can  you  if  you  have  the  drive  and 
experience  to  lead  our  5  zone  80,000 
circulation  shopper  group.  Sales  staff  of 
j  8  needs  a  sales  and  marketing  profes- 
i  sional  who  thrives  on  competition  and 
i  possesses  the  skills  to  motivate,  train 
I  and  promote  for  our  team.  Terre  Haute, 
I  Indiana  is  a  pleasant  college  commun- 
I  ity,  ideal  for  family  upbringing  and  per- 
j  sonal  growth.  If  you  are  interested  in 
i  leading  our  team :  send  resume  to  PO  Box 
I  1019.  Terre  Haute,  IN  47808  or  call 
I  Publisher  (812)  238-1691. 

j  ADVERTISING  MANAGER 
I  Go-getter  needed  to  develop  advertising 
I  sales  staff  and  programs  for  established 
magazine.  The  hard  part  is  done,  most 
I  materials/data  in  place,  the  field  isopen. 
I  Statewide-regional-national  linkages. 
I  Send  resume'  to  Box  216,  Great  Falls, 
I  Montana  59403. 

I  E&P 

'  CLASSIFIEDS 

j  (212)  675-4380 

SHOPPER  CAREERS 
I  President.  Eastern  US.  lOOK 

I  General  Manager,  Zone  2,  85K 

i 

I  General  Manager,  Zone  6,  80K 
I  Director  of  Sales,  Zones  4-9,  60K 
I  Sales  Managers,  Zones  2-9,  40K 
!  Sales  Reps,  Zones  1-9,  Open 

!  Production  Positions,  Zones  1-9,  Open 


I  Please  call  (818)  881-0271  or  send  re- 
j  sume  to: 

!  MULTI-MEDIA  ENTERPRISES 
!  5699  Kanan  Road 

'  Agoura  Hills,  CA  91301 


MANAGER  SOUTH  CENTRAL  PENNSYLVANIA 
seeking  an  ex-  I  DAILY  seeks  aggressive  and  experienced 
ising  Adminis-  j  individual  to  head  its  classified  ad  de¬ 
sist  the  Retail  I  partment.  Current  manager  promoted  to 
administrative  I  la^gef  area  daily.  Strong  sales  back- 
Tients.  Position  |  ground  required  as  well  as  ability  to  work 
lal  with  strong  I  with  a  variety  of  employees  and 
)ping  and  admi-  '  accounts.  Staff  of  6.  If  interested  in  join- 
ims;  personnel  i  ingaprogressiveteamata  16,000daily, 
mputer  reports/  please  send  detailed  resume  with  salary 
ional  svstems-  historyandexpectationstoTheSentinel, 
mentof  market-  PO  Box  130,  Carlisle,  PA  17013. 

iais  and  other  - 

he  successful  WE  ARE  A  SMALL  YET  GROWING  Zone 
spaper  advertis-  5  media  group  looking  for  two  top-notch 
ixperience.  Col-  ;  s^les  people  with  the  ability  and  desire  to 
Excellent  salary  I  move  into  management.  Your  first  oppor- 
end  resume  to;  !  tunity  will  be  as  a  staff  member  for  a 
rsonnel  Depart-  '  12,000  circulation  morning  daily  and 
iacramento,  CA  i  25,000  circulation  shopping  guide. 

I  Your  next  assignment  will  be  up  to  you. 

_  I  We’re  successful  in  medium-sized  mar- 

G  MANAGER  kets  and  promote  from  within  our  own 
iglanddailyand  :  organization.  Salary,  commission,  re- 
<perienced  pro-  location  allowance,  profit  sharing  is  part 
eadership  and  I  of  fh®  complete  benefit  package  we 
xcellent  growth  '  offer.  If  you’re  strong  in  display,  classi- 
erson.  Send  re-  i  fl®<1’  special  promotions  and  willing  to 
mpenMtion  his-  I  lead  by  example  we  ought  to  visit.  Confi- 
3\  Manager,  Fall  I  dence  respected.  Send  resume,  salary 
7  Pocasset'  St.  '  history  and  career  objectives  to  Box 

I  9248,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  September  14,  1985 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  PERSON 
needed.  Excellent  opportunity.  Allan 
Evans,  Russell  (Kansas)  Daily  News, 
(913)  483-2118. 


ARTIGRAPHICS 


ILLUSTRATOR 

Highly  skilled  multi-media  illustrator 
capable  of  producing  first  class  work  on 
deadline.  Additional  duties  include  in¬ 
formational  graphics  on  both  board  and 
computer.  Keen  interest  in  journalism, 
and  newsroom  operation  essential.  Send' 
samples  and  resume  to  Jere  Warren, 
Chief  Artist,  Editorial  Graphics  Depart¬ 
ment,  News/Sun-Sentinel,  101  North 
New  River  Dr.  East,  Ft.  Lauderdale,  FL 
33301. 


CIRCULATION 


CIRCULATION  MANAGER 
An  immediate  and  challenging  oppor¬ 
tunity  is  now  open  for  circulation  mana¬ 
ger  of  this  growing  six  day  daily  newspap¬ 
er  with  7500  plus  circulation. 
Applicants  with  solid  background  in  cir¬ 
culation  and  distribution  will  be  given 
serious  consideration.  , 

The  successful  candidate  will  be  re¬ 
sponsible  for  managing  the  circulation 
and  distribution  of  a  daily  newspaper, 
agribusiness  weekly,  and  shopper.  Re¬ 
cords,  distribution,  and  billing  are  com¬ 
puterized. 

Compensation  for  the  right  person  other 
than  salary  includes  a  complete  fringe 
benefit  package. 

Interested  persons  should  mail  a  resume 
and  cover  letter  to: 

Personnel  Manager 
News-Telegram 
PO  Box  598 

Sulphur  Springs.  TX  75482 
Phone  (214)885-8663 
Please  include  salary,  history  and  refer¬ 
ences. 


Circulation  Manager 
Medium-sized  suburban  daily  has  im¬ 
mediate  opening  for  an  experienced  cir¬ 
culation  director.  Applicants  must  have 
proven  record  in  home  delivery,  single 
copy,  TMC,  budgetingand  using  compu¬ 
ter  systems.  Needs  strong  sales  motiva¬ 
tion  skills  and  the  ability  to  work  in  en¬ 
vironment  of  frequent  change.  Apply  by 
resume  with  salary  history  to  Box  9242, 
Editor  &  Publisher. 


CIRCULATION  MANAGER 
We  are  looking  for  an  experienced  career 
person  to  lead  our  goal-oriented  team. 
Must  have  strong  communications  skills 
in  leadership,  abilities,  proficient  in 
planning  and  implementing  carrier  sales 
promotions.  Minimum  5  years  experi¬ 
ence.  Send  resume  and  references  to 
Robert  E.  Lee,  Human  Resources  Mana¬ 
ger,  The  Jackson  Newspapers,  40  Sar¬ 
gent  Dr.,  New  Haven,  CT  06511. 


PROMOTION 

Major  metro  Zone  9  daily  has  opening  in 
Circulation  Marketing  Department  for 
energetic,  creative  professional  with 
knowledge  of  circulation  sales  campaign 
design  for  youth  carriers  and  district 
managers.  Must  possess  the  ability  to 
train  and  motivate  others.  Projects  also 
include  training/promotion  audio  visual 
preparation,  telemarketing  and  crew 
sales.  Fun  work  with  fun  people.  Send 
resume  to  Box  9188,  Editor  &  Publisher. 


HELP  WANTED 


DATA  PROCESSING 


INFORMATION  SYSTEMS 
PROJECT  LEADER 

News  media  corporation  with  outstand¬ 
ing  growth  record  is  looking  for  a  person 
with  strong  managerial  instincts,  skills, 
and  record  to  run  its  advertising  informa¬ 
tion  systems  project.  A  degree  in  compu¬ 
ter  science  or  marketing  and  at  least  rive 
years  programming  experience  (prefer¬ 
ably  on  IBM  equipment)  and  excellent 
communications  abilities  are  preferred. 
Knowledge  of  accounting  is  important. 
The  selected  person  will  be  responsible 
for  advertising  system  software  and  prog¬ 
ramming  staff.  We  offer  a  strong  com¬ 
pensation  package  (both  direct  and  in¬ 
direct),  fine  working  conditions,  and  a 
really  professional  team.  But  the  out¬ 
standing  characteristic  of  this  job  is  that 
it  offers  the  opportunity  to  apply  experi¬ 
ence  and  creativity  at  a  high  technical 
level  in  a  positive  atmosphere.  To  apply 
please  send  resume  of  your  background 
and  experience  to:  Box  9217,  Editor  & 
Publisher.  Equal  Opportunity  Employer 
M/F. 


_ EDITORIAL 

ASSOCIATE  EDITOR 
For  an  award-winning  magazine  pub¬ 
lished  by  the  New  York  Academy  of  Sci¬ 
ences.  We  need  an  accomplished  writer 
who  can  gracefully  rewrite  and  edit 
popular  but  sometimes  technical  arti¬ 
cles  on  subjects  ranging  from  astrophy¬ 
sics  to  anthropology;  someone  who 
would  enjoy  shaping  stories  written  by 
scientists  into  interestingand  accessible 
narrative  accounts.  Scientific  back¬ 
ground  not  required,  but  a  strong  in¬ 
terest  in  ideas  is.  Competitive  salary;  ex¬ 
cellent  benefits.  Resume  and  clips  to: 
THESCIENCES,  Two  East 63rd  St.,  New 
York,  NY  10021. 


ASSISTANT  METRO  EDITOR 
The  Dayton  Daily  News  and  The  Journal 
Herald  are  seeking  an  aggressive  editor 
to  assist  in  managing  a  combined  local 
reporting  staff  of  30  reporters.  The  2 
newspapers  have  a  combined  circulation 
of  about  220,000  daily  and  230,000 
Sunday  and  are  committed  to  strong  pro¬ 
jects  reporting  and  aggressive  coverage 
of  breaking  news.  We  are  looking  for  an 
assistant  metro  editor  who  can  work  well 
with  reporters  and  other  editors,  is  good 
at  generating  story  ideas  and  thrives  on 
responsibility.  Applicants  should  have 
some  editing  experience  and  a  strong 
background  in  reporting.  Send  resume 
and  clips  to  Jim  Ripley,  Executive  Metro 
Editor,  Dayton  Newspapers,  4th  &  Lud¬ 
low  Sts  Dayton  OH  45401. 


ASSISTANT  CITY  EDITOR 
Needed  for  25,000  Sunbelt  daily.  Ideal 
candidate  will  be  aggressive  and  hard¬ 
hitting  with  a  clear,  concise  writing  style. 
Ability  to  cover  a  variety  of  subjects,  and 
ability  to  provide  leadership  for  young, 
talented  staff.  Several  years  of  experi¬ 
ence  on  a  daily  newspaper  is  required, 
preferable  with  some  experience  in  a  su¬ 
pervisory  position.  We  offer  a  profession¬ 
al  work  environment  with  growth  poten¬ 
tial  and  a  competitive  salary.  Contact 
Robert  Naylor,  City  Editor,  The  Meridian 
Star,  PO  Box  1591,  Meridian,  MS 
39301  or  call  (601)  693-1551. 

BUSINESS  EDITOR- The  Advocate  and 
Greenwich  Time  is  looking  for  an  experi¬ 
enced  editor  to  manage  a  7-day-a-week 
business  section.  We’re  located  30 
miles  from  Manhatten  amid  a  high  con¬ 
centration  of  corporate  world  headquar¬ 
ters.  The  successful  candidate  will  be 
enterprising  and  understand  the  import¬ 
ance  of  a  local  focus.  Send  a  letter  out¬ 
lining  your  qualifications  and  a  resume 
with  salary  history  to  Ken  Brief,  Execu¬ 
tive  Editor,  Southern  Connecticut  News¬ 
papers,  Inc.,  75  Tresser  Blvd.,  PO  Box 
9307,  Stamford,  CT  06904-9307.  No 
phone  inquiries. 


HELP  WANTED 


EDITORIAL 


ASSOCIATE  EDITOR :  Los  Angeles  based 
national  Catholic  weekly  seeks  associate 
editor  with  strong  writing  skills.  Must 
have  minimum  of  2  years  professional 
experience  in  journalism.  Will  be  impor¬ 
tant  member  of  small,  young,  lively 
editorial  staff.  Duties  include  writing, 
copy  editing,  design.  Salary  negotiable. 
Send  cover  letter,  resume,  writing  sam¬ 
ples  to:  Lori  Seyer,  Catholic  Twin  Circle, 
6404  Wilshire  Blvd.,  Suite  900,  Los 
Angeles,  CA  90048. 


BUSINESS  REPORTER 


The  Seattle  Times  is  looking  for  a  busi¬ 
ness  reporter  to  join  a  staff  that  covers  a 
growing  dynamic  regional  center  of  busi¬ 
ness  in  the  Pacific  Northwest. 

Candidate  must  be  a  solid,  aggressive 
reporter  with  at  least  5  years  daily  news¬ 
paper  experience.  Should  have  demons¬ 
trated  ability  to  cover  large,  complicated 
issues  and  write  them  in  a  way  under¬ 
standable  to  a  wide  audience  of  readers. 

Competitive  salary  and  good  benefits. 
Send  resume  with  salary  history,  sam- 


HELP  WANTED 


EDITORIAL 


1  ASS(X)IATE  EDITOR  sought  to  fill  im- 
j  mediate  opening  at  Enhanced  Recovery 
I  Week,  a  newsletter  on  enhanced  oil  re- 
:  covery.  Postion  demands  strong  writing, 
i  reporting  skills  and  ability  to  handle  very 
I  technical  subject.  Oil  and  gas  news 
I  background  preferred.  Salary  in  the  mid- 
I  twenties,  excellent  benefits,  travel. 

:  Send  resume,  clips  to  Bowman  Cox,  edi- 
I  tor.  Enhanced  Recovery  Week,  1401 
Wilson  Blvd.  Suite  910,  Arlington,  VA 
I  22209. 

I  AREA  EDITOR.  Experienced  editor 
needed  to  be  part  of  local  editing  team 
I  for  aggressive  mid-sized  daily  in  Zone  5. 
i  Management  and  reporting  skills  essen- 
;  tial.  Send  resume  and  salary  require- 
:  ments  to  Box  9243,  Editor  &  Publisher. 

i  ASSISTANT  CITY  EDITOR  good  oppor- 
j  tunityon  12,000  AM  for  bright  beginner 
I  interested  in  desk  work.  Editing,  layout, 

I  some  writing.  Send  resume,  clips,  salary 
i  requirements  to  George  Arnold,  Manag- 
I  ing  Editor,  News-Times,  PO  Box  912,  El 
I  Dorado,  Ark.  71730. 


DATA  PROCESSING 


CIRCULATION  CONSULTANT 
Tampa  based  software  development  firm 
needs  individual  with  minimum  three 
years  circulation  experience.  Data  pro¬ 
cessing  knowledge  helpful.  Send  re¬ 
sume  to  M.  Rubino,  Collier-Jackson, 

Inc.,  3707  W.  Cherry  St.,  Tampa,  FL 
33607. 
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pies  of  your  work,  and  reasons  why  you 
think  business  news  is  important  along 
with  5  story  ideas  to;  R.C.  Follett,  Per¬ 
sonnel  Department,  The  Seattle  Times, 
PO  Box  70,  Seattle,  WA  981 1 1 ,  by  Octo¬ 
ber  4,  1985. 

No  phone  calls  please.  All  inquiries  will 
receive  a  response.  M/F/H,  An  Equal 
Opportunity  Employer. 


BUSINESS  WRITER 
Growing  20,000  Michigan  daily  in  com¬ 
petitive  market  seeks  journalist  to  cover 
our  dynamic  business  beat.  Local  eco¬ 
nomy  based  on  diverse  light  industry, 
tourism,  retail,  agriculture  and  construc¬ 
tion.  Qualified  applicants  will  have  a 
years  daily  reporting  experience  and  pos¬ 
ses  good  human-relation  skills.  Layout 
and  page  design  skills  a  plus.  Send  com¬ 
plete  resume,  including  earning  ex¬ 
pectations,  to  Box  9219,  E&P.  EEO. 


BUSINESS  EDITOR 

I  World's  largest  industrial  food  magazine 
I  seeks  experienced  business  news  editor, 
i  Successful  candidates  will  research, 
i  write  and  edit  weekly  newsletter  and 
:  news,  finance  and  Washington  section  of 
I  monthly  magazine.  Candidates  should 
have  1  to  2  years  of  news  writing  experi- 
j  ence.  Knowledge  of  food  business,  elec¬ 
tronic  editing  and  photography  would  be 
pluses.  If  you'd  enjoy  working  with 
bright,  energetic  peers  in  a  fast-paced 
modern  office.  Send  resume  along  with  a 
cover  letter  to: 

Linda  Gable 

GORMAN  PUBLISHING  CO. 

5725  E.  River  Road 
Chicago,  IL  60631 


BUREAU  EDITOR  experienced  newsper¬ 
son  with  proven  editing,  layout  and  su- 
oervisory  skills  to  direct  self  contained 
.lews  and  photo  staff.  Position  is  on  a 
level  with  that  of  city  editor  and  involves 
responsibilities  for  approximately  1/3  of 
the  hard  newshole  in  7-day  southern 
New  England  AM. Reply  with  written  re¬ 
sume  only.  Record-Journal,  Box  915, 
Meriden,  CT  06450. 


BUSINESS  EDITOR 
Southeast  Texas  Daily  (72,000  daily, 
80,000  Sunday)  seeks  applicants  with 
track  record  in  supen/ision  and  planning 
to  take  charge  of  expanding  business 
section.  People-orientated  manager  to 
lead  sharp  four-member  staff  and  pro¬ 
duce  cause-effect  stories  that  anticipate 
trends,  informative  graphics  and  accom- 
paning  photos  in  sparkling  layouts  to  tell 
readers  what  business  developments 
mean  to  them.  Successful  candidate 
will  join  award-winning  newsroom's  top 
managment  team.  If  no  track  record, 
please  don’t  respond.  Send  resume  and 
salary  history  to  William  Mock,  manag¬ 
ing  editor.  Beaumont  Enterprise.  PO  Box 
3071  Beaumont  Texas  77704.  Call  and 
let  me  know  resume  is  in  mail; 
(409)838-2803. 


!  COPY  EDITORS 

;  Award-winning  morning  daily  in  CT 
I  seeks  copy  editors  who  can  layout  pages. 

:  Send  samples  and  resume  to  Box  9167, 

!  Editor  &  Publisher. 

I 

I  COPY  EDITOR 

Our  universal  desk  has  an  opening  for 
I  all-around  copy  editor  with  a  special  flair 
I  for  page  design.  We're  a  34,o0o  AM  that 
I  stresses  creativity,  versatility  and  quali- 
j  ty.  Zone  3.  Send  resume  and  work  sam- 
I  pies  to  Box  9210,  Editor  &  Publisher. 

i  COMMUNITY  NEWS  EDITOR  sought  for 
I  small  Northern  Virginia  daily  newspaper, 
i  Send  resume  to  Managing  Editor,  PO 
i  Box  149,  Arlington,  VA  22210. 


COPY  EDITORS  AND  REPORTERS  with 
command  of  English  to  join  an  enthu- 
!  siastic  staff  in  producing  a  daily  news- 
i  paper  just  under  50,000  in  North 
i  Jersey.  Emphasis  is  local  news.  Oppor- 
j  tunity  unlimited.  Policy  of  creative  staf¬ 
fing  can  mean  flexible  hours,  combining 
I  editing  and  writing  duties.  College, 
I  newspaper  experience  preferred.  Box 
!  9204,  Editor  &  Publisher. 

j  CITY  EDITOR 

'  Needed  to  work  closely  with  Managing 
i  Editor  to  help  motivate  good  staff.  (Topy 
I  and  story  ideas  for  60,C)00  daily  in  New 
I  England.  Box  9207,  Editor  &  Publisher. 


Young  experienced  editor  wanted  for  business  pub¬ 
lication  in  Caracas,  Venezuela.  Conversational 
Spanish  required.  Interviews  in  NY-Miami  in  Octo¬ 
ber.  Send  resume  and  telephone  number  to:  Prunhu- 
ber  &  Asociados  M-190,  c/o  Jet  Cargo  Inti.,  PO  Box 
020010,  Miami,  FL  33102-0010. 
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HELP  WANTED 


Can  ^  write?  Can  you  edit?  Can  ypu 
leadf  Quality  Pacific  Northwest  Daily 
(6,000  circulation)  has  immediate 
opening  for  editor.  Contact  Mike 
O’Brien.  The  Daily  Tidings,  PO  Box  7, 
Ashland.  OR.  97520.  (503)  482-3456. 

COPY  EDITOR 

We  are  the  dominant  paper  in  a  fast 
growing  and  dynamic  metropolitan  area 
seeking  a  knowledgeable  copy  editor, 
preferably  with  major  daily  experience. 
Must  be  solid  speller  and  grammarian 
and  have  excellent  headline  and  layout 
skills.  Proficiency  with  VDTs  an  absolute 
must.  ATEX  preferred.  If  you're  good, 
fast,  skilled  and  willing  to  accept  an  ex¬ 
cellent  salary  and  ben^it  package,  send 
a  confidential  resume  to:  Pamela  S. 
Krivda,  The  Columbus  Dispatch,  Depart¬ 
ment  of  Employee  and  Labor  Relations, 
34  South  3rd  St.,  Columbus,  OH 
43216.  EOE. 

COPY 

EDITORS 

PART-TIME 

Major  New  Jersey  daily  newspaper  has 
openings  for  copy  editors  in  the  sports 
department  with  2  or  more  years  of  daily 
newspaper  editing  experience.  Days  and 
hours:  1  day  a  week  from  8PM  to  3AM, 
Saturdays  from  4PM  to  11PM.  Excellent 
salary.  CaW  H.  Moore,  (201)  646-4227 
between  2:30PM  to  4PM.  Convenient 
appointments  arranged.  An  Equal 
Opportunity  Employer. 


REPORTER/EDITOR 

A  quality-obsessed  Zone  1  pub¬ 
lication  is  seeking  an  experi¬ 
enced  journalist  with  strong  writ¬ 
ing  skills  to  cover  business  news. 
You  must  also  be  able  to  assist  in 
editing  other  staffers’  copy  for 
both  style  and  content.  Most  of 
your  assignments  would  be  fea¬ 
ture  stories  similiar  to  those  pub¬ 
lished  on  the  front  page  of  the 
The  Wall  Street  Journal.  Experi¬ 
ence  is  essential.  $25K.  You 
must  be  able  to  capture  and  keep 
the  reader’s  attention  with  im¬ 
aginative  leads,  strong  organiza¬ 
tion,  and  clear  sentence  struc¬ 
ture.  This  is  not  an  entry-level 
position.  Send  resume  to  Box 
9252,  Editor  &  Publisher. 


HELt'  WANTED 


COPY  EDITOR  needed  by  32,000  PM 
daily  in  Zone  1.  Craftsman  with  both 
words  and  design  to  use  our  state-of-the- 
art  pagination  equipment.Top  pay.  De¬ 
sirable  location.  Zone  1  candidates  pre¬ 
ferred.  Send  resume  and  work  samples 
to  Box  9218,  Editor  &  Publisher. 

COPY  EDITOR 

Our  30,(X)0  circulation  New  Jersey  AM 
paper  needs  workaholic  news  pro  to  join 
agwessive  and  talented  desk.  Must  have 
bold,  crisp  layout  skills  and  deep  respect 
for  the  written  word.  Flexible  hours  man¬ 
datory.  Will  work  on  weekend,  holiday 
and  daily  editions.  Must  be  able  to  slot 
newspaper  when  news  editor  is  out. 
Great  oppurtunity  on  vibrant,  growing 
daily  in  highly  competitive  market.  The 
pace  is  extremely  fast.  If  you  wilt  under 
deadline  pressure  don't  apply.  Send  re¬ 
sume  and  three  non  returnable  layout 
samples  to  Cliff  Schechtman,  News  Edi¬ 
tor,  The  Register,  1  Register  Plaza, 
Shrewsbury,  NJ  07701. 

CAN  YOU  WRITE? 

I  Koma  Communications  needs  2  top 
I  business  publication  editors  in  chief. 

I  Heavy  ()uty  Distribution  and  Renews 
(BPA-ABP)  needs  winners  who  may  not 
currently  be  editors.  If  you  are  now  an 
editor,  or  are  a  sales/marketing  pro  in 
truck  parts  or  rebuilding  who  likes  to 
write,  you  may  be  our  man/woman.  Ex¬ 
tensive  travel,  demanding  deadlines,  as 
well  as  fun  and  well  above  average  com- 
i  pensation  await  the  chosen  candidate. 
rCall  Jim  Moss,  President,  at  (312)  498- 
13197. 


EDITOR  &  PUBLISHER 
CLASSIFIEDS 

As  effective  in  the  newspaper 
community  as  your  newspap¬ 
er’s  ciassifieds  are  in  your  com¬ 
munity. 


EXPERIENCED  REPORTER 
A  monthly  business  magazine  in  south¬ 
ern  New  Hampshire  seeks  a  writer  with 
strong  journalism  credentials  who  can 
cover  complex  issues  and  write  an  occa¬ 
sional  feature  with  flair.  Applicants  must 
have  a  minimum  of  two  years  experi¬ 
ence.  Please  submit  samples  of  written 
work  that  emphasize  your  versatility.  Do 
not  call.  Send  correspondence  to  Editor, 
Business  NH,  177  East  Industrial  Drive, 
Manchester,  NH  03103. 


ASSISTANT  EDITOR 

We  currently  have  an  opportunity  for  an  assistant 
editor  to  write  for  our  national  trade  publication, 
Golf  Shop  Operations.  The  ideal  candidate  will  have 
a  degree  in  journalism  with  1  year  of  experience 
writing  sports  feature  stories.  Knowledge  of  golf  is  a 
necessity.  Excellent  company  paid  benefits.  Salary 
commensurate  with  experience.  Please  send  resume 
to: 

Personnel  Department 
GOLF  DIGEST/TENNIS,  INC. 

495  Westport  Avenue 
PO  Box  5350 
Norwalk,  CT  06856 
EOE 


HELP  WANTED 


COPY  EDITORS  wanted  for  the  sports 
department  of  The  Boston  Herald.  We’re 
growing  and  have  openings  for  two  sharp 
copy  readers  who  write  headlines  with  a 
flair.  No  swingmen,  please.  Send  re¬ 
sumes  to  Peter  J.  Drumsta,  Sports  Edi¬ 
tor,  The  Boston  Herald,  1  Herald 
Square,  Boston,  MA  02106.  No  phone 
calls  please. 

7  DAY  suburban  daily  in  a  booming  mar¬ 
ket  (Zone  4),  is  seeking  an  experienced 
MANAGING  EDITOR  to  supervise  news 
operation.  Hands-on  editor  must  be  able 
to  motivate  and  bring  out  the  best  in 
young  staff.  Goal  is  to  make  our  news 
coverage  the  best  around.  Send  resume, 
salary  historyto  Box  9222,  Editor&Pub- 
lisher. 

EDITORIAL  PAGE  we  just  promoted  our 
assistant  editor.  Her  replacement  should 
have  about  2  years  newspaper  experi¬ 
ence.  He  or  she  will  layout  five  pages  a 
week  and  learn  the  craft  of  editorial  writ¬ 
ing.  Pay  is  adequate,  benefits  excellent, 
chance  to  grow  is  exceptional.  We’re  an 
afternoon  paper  blessed  with  indepen¬ 
dent  owners  and  a  hard  working  staff. 
Shreveport  Journal,  222  Lake  Street,  PO 
Box  31110,  Shreveport,  LA  71130. 


EDITOR  needed  to  direct  d^side  news 
operation  of  18,000  daily  25,000  Sun¬ 
day  paper.  Proven  editing,  layout  and 
managerial  skills  a  must.  Send  resume 
to  Randy  Bergmann,  PO  Box  10,  New¬ 
ton,  NJ  07860. 

EDITOR  assitant  to  local  news  editor  at 
17,000  and  growing  daily  paper  in  Zone 
1  will  help  direct  reporting  staff,  handle 
layout  and  manage  state  wire  report. 
Desk  experience  welcome.  Will  also  con¬ 
sider  good  reporter  looking  for  a  new 
challenge.  Letter,  resume,  five  samples 
of  your  work  to  Box  9233,  Editor  &  Pub¬ 
lisher. 

EDITORIAL  WRITER 
A  growing  metro  daily,  AM/Sunday  in  the 
West  with  330,000  circulation  seeks 
editorial  writer  with  well  developed 
thinking  and  writing  talents.  Experience 
and  drive  essential.  Send  resume,  sam¬ 
ples  and  references  to  Box  9244,  Editor 
&  Publisher. 

EDITOR 

The  Massachusetts  Teachers  Associa¬ 
tion  is  seeking  an  experienced  editor  for 
our  award-winning  tabloid  newspaper, 
MTA  Today.  We  require  excellent  writ¬ 
ing,  editing,  photographic,  layout,  and 
interpersonal  skills,  and  knowledge  of 
offset  printing  is  mandatory.  The  editor 
will  join  a  team  of  communications  pro¬ 
fessionals  in  other  projects,  including  a 
[monthly  leadership  newsletter, 
brochures,  pamphlets,  and  other  pub¬ 
lications.  Starting  salary  of  $40K  in¬ 
cludes  an  excellent  benefits  package. 
Deadline  for  applications:  October  1. 
Women  and  minorities  are  encouraged  to 
apply.  Send  resumes  and  samples  of 
your  work  to  Donna  Hoffman,  MTA  Per¬ 
sonnel,  20  Ashburton  Place,  Boston,  MA 
02108. 

FEATURES  EDITOR 
We  need  an  experienced  editor  for  our 
daily  feature  sections.  Must  be  creative, 
energetic  demanding  and  able  to  get  the 
best  out  of  a  staff  of  six  and  freelance 
writers.  This  is  a  six-day,  58,000- 
circulation  Gannett  newspaper  located 
one  hour  from  New  York  City.  Send  re¬ 
sume,  tearsheets  and  your  ideas  about  a 
good  feature  section  to:  Charles  W.  Nutt, 
Executive  Editor,  The  Courier-News,  PO 
Box  6600,  Bridgewater,  NJ  08807. 
Equal  Opportunity  Employer. 

GOVERNMENT  JOBS  $16,040  - 
$59, 230/year.  Now  Hiring.  Call  (805) 
687-6000  Ext.  R-4261  for  current 
federal  list. 


HELP  WANTED 


EDITORIAL 


•  GRAPHICS  EDITOR  with  proven  news 
judgment,  managment  and  design  skills 
I  needed  to  direct  two  newsroom  artists 
I  and  put  our  new  graphics  computer  on- 
I  line,  replacing  DESIGN  board  member 
just  promoted  to  news  editor.  We’re  a 
growing,  award-winning,  independent 
afternoon  paper  in  a  superb  living  en¬ 
vironment.  Send  a  resume,  salary  history 
and  samples  that  show  your  ability  to 
I  Brian  Metz,  Assistant  ME,  Ogden  Stan- 
1  dard-Examiner,  Box  951,  Ogden,  UT 
84401.  Phone  (801)  625-4212. 

GENERAL  ASSIGNMENT  SPORTS  RE- 
I  PORTER 

Entry  level  postion  at  quality  weekly  in 
comsompoiltain  seaside  Long  Island  re- 
j  sort  community.  Send  resume  to  Hous- 
!  ton  Chronicle-News,  POBox  1071,  West 
1  Hampton  Beach,  NY.  11978  and  call 
(516)288-1100. 

!  "HOW  TO  GET  HIRED  IN  JOURNAL- 
:  ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
■  WA  98503. 


EDITOR  AND  PUBLISHER 
Writer/Editor:  large  public  relations  firm 
in  Miami  is  seeking  a  veteran  writer/ 

\  editor  for  news  releases,  feature  stories, 

I  speeches,  publications  and  editing.  Fast 
I  paced,  varied  work.  Resume  and  clips  to 
I  Hank  Meyer  Association  Inc.  PO  Box 
!218,  Miami,  FL  33137. 

i _ 

j  INTERNATIONAL  HOT  ROD  ASSOCIA- 
i  TION  (IHRA),  one  of  the  nation’s  leading 
I  sanctioning  bodies  for  drag  racing  since 
I  1971,  seeks  a  top-notch  racing  writer 
I  who  also  possesses  make-up  skills.  Posi¬ 
tion  involves  writing,  editing,  make-up, 

!  knowledge  of  sports  photography,  and 
I  public  r^ations.  Travel  involved  at  least 
I  12  weekends  per  years.  Successful  ap¬ 
plicant  would  work  under  Press  Director, 

!  who  handles  the  publication  of  the  IHRA 
I  Drag  Review  newspaper,  national  meet 
;  programs,  brochures,  and  press  re¬ 
leases.  Write  Dave  Sparks,  Press  Direc- 
I  tor.  International  Hot  Rod  Association, 
i  PO  Box  3029,  Bristol,  TN  37625.  Send 
i  clips,  resume,  references,  and  salary  ex- 
I  pected. 

i  IMMEDIATE  OPENING  for  experienced 
!  general  assignment  reporter  at  quality 
;  small  daily  committed  to  local  news 
'  coverage.  Excellent  opportunity  for 
advancement  for  individual  willing  to 
work  hard  for  fair  wages.  Submit  resume, 
references,  salaiy  expectations  to  Jim 
Small,  Editor,  Daily  Mail,  OIney,  IL 
62450,  (618)  393-2931. 

INFO  GRAPHIC  ARTIST 
I  MAGAZINE  ART  DIRECTOR 
;  TOP  BUSINESS  WRITER 
!  JOB  BANK  has  immediate  openings  for 
1  the  above  positions.  For  more  informa- 
I  tion  on  these  jobs  and  other  opportuni¬ 
ties  in  journalism  write  JOB  BANK, 
]  1909  Cinnaminson  Ave.,  Cinnaminson, 
i  NJ  08077  or  call  Director,  Debra  Bissin- 
I  gerat  (609)  786-1910. 

I  LAYOUT/Copy  editor  with  the  skills  and 
I  dedication  to  help  this  paper  become  a 
I  good  suburban  daily.  Practice  your  craft 
i  in  a  new  plant  and  enjoy  Southern  Mary- 
I  land  living  just  20  miles  from  Washing- 
'  ton.  Write  Bill  Rogers,  Maryland  Inde- 
'  pendent,  7  Industrial  Park  Circle,  Wal- 
[  dorf,  MD  20601. 

I  LAYOUT  EDITOR  sought  for  28,000  PM 
{  daily  in  Indiana.  Will  lay  out  Lifestyle 
i  section  and  covers,  edit  copy  and  write 
I  heads.  Ideal  candidate  is  doing  attrac- 
I  tive  pages  at  a  smaller  daily  or  weekly,  or 
j  is  stuck  on  the  rim  at  a  small  metro. 

I  Knowledge  of  color  helpful.  Send  re- 
i  sume  and  layout  clips  to  Allan  Murphy, 
i  The  Herald-Telephone,  PO  Box  909, 

^  Bloomington,  IN  47402. 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR 
We  want  a  young-thinking,  creative  Man¬ 
aging  Editor  who  wants  to  produce  an 
exciting,  award-winning  daily  newspaper 
in  our  sun-belt  city,  we  want  a  person 
who  can  manage  people  and  bring  out 
their  best  work.  If  you  are  ready  for  this 
opcwrtunlty  In  one  of  the  fastest  growing 
MSA's  in  the  country,  send  us  a  com¬ 
plete  resume,  salary  expectations  and 
the  reasons  why  you  should  be  selected. 
Mail  to:  Box  91/0,  Editor  &  Publisher. 

Managing  Editor  for  five  day  3500  cir¬ 
culation  paper  with  added  resposibility 
for  editing  and  layout  of  tri-weekly  sister 
publication.  Duties  eventually  will  in¬ 
clude  editing  and  layout  of  additional 
tri-weekly  and  weekly.  Home  base  is 
Watseka  Illinois.  Send  resume,  salaiy  re- 
quirmentstoJack  Howey  Editorial  Direc¬ 
tor,  Nixon  Newspaers  Inc.  PO  Box  87 
Peru  Indiana  46970.  No  phone  calls. 
MANAGING  EDITOR  for  5  day  daily  in 
Havre,  Montana.  Resumes  to  The  Havre 
Daily  News,  119  Second  Street,  PO  Box 
431,  Havre,  MT  59501. 

MANAGING  EDITOR-8,000  AM  and 
Sunday  in  resort  region,  northern  Zone 
5.  Newsroom  leader  who  is  sharp  on 
graphics,  budget,  and  community  di¬ 
plomacy.  Modern  plant,  new  front  end 
system  and  color  conscious.  Salary;  20’s 
based  on  experience.  Resume,  salary 
history,  and  letter  explaining  what  you 
can  do  for  a  paper  ready  to  make  some 
big  moves  to  Publisher,  Box  9246,  Edi¬ 
tor  &  Publisher. 

MANAGING  EDITOR 
We're  a  rapidly  growing  weekly  in  Central 
NJ,  and  we  need  an  enthusiastic,  com¬ 
petent,  and  tireless  pro  to  run  our  news 
operation.  The  person  we  want  can  write 
well;  edit  for  style,  content,  and  story 
flow;  write  appealing  heads;  and  handle 
layout.  We  want  an  editor  who  enjoys 
beating  the  dailies  and  will  go  the  extra 
mile  to  do  it,  who  can  help  develop  young 
reporters,  and  who  can  generate  story 
ideas.  You  get  a  good  salary,  an  oppor¬ 
tunity  to  participate  in  editorial  deci¬ 
sions,  and  substantial  growth  potential. 
Send  resume,  including  salary  history,  to 
PO  Box  81,  Keyport,  NJ  07735. 

NIGHT  COPY  EDITOR-20,000  circula- 
tion  afternoon  daily  newspaper  is  seek¬ 
ing  a  night  copy  editor  with  some  super¬ 
visory  skills.  Two  years.  Full  time  copy 
editing  experience  preferred.  Send  full 
resume  and  cover  letter  outlining  experi¬ 
ence  and  salary  requirements  to  Editor, 
The  Reporter,Box  390,  Lansdale,  PA 
19446.  No  phone  inquires  please. 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  informaion  on 
available  journalistic  careers  write  or  call 
Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 


HELP  WANTED 


REPORTER 

Eastern  New  Mexico  daily  with  10,500 
circulation  seeks  able  journalist  for  city 
government  beats.  Weekly  or  daily  news¬ 
paper  experience  preferred,  but  not  re¬ 
quired  for  this  entry-level  position.  Each 
applicant  will  receive  a  prompt  reply. 
Photo  lab  and  camera  experience  a  plus. 
Send  resume,  clips  and  salary  needs  to 
Alan  Blanchard,  Managing  Editor,  Clovis 
News- Journal,  PO  Box  1689,  Clovis,  NM 
88101,  or  call  (505)  763-3431  after  1 
pm. 

REPORTER:  Bright  journalist  with  initia¬ 
tive  wanted  to  cover  education  beat  for 
top  small  daily.  Job  also  includes  copy 
desk  work  one  day  a  week.  Send  resume, 
clips  to  Jeff  Funk,  Parsons  Sun,  Parsons, 
KS  67357. 

REPORTERS 

If  you’re  a  writer  who  can  report,  identify 
with  Midwest  values  and  empathize  with 
an  ag-based  copulation,  you  belong  with 
us.  Our  17,000  AM  soon  will  need  two 
reporters,  one  to  focus  on  events  on  sur¬ 
rounding  communities,  the  other  to  cov¬ 
er  the  area  ag  industry.  Salary  based  on 
experience  and  ability.  Resume,  clips, 
references  to  Ken  Campbell,  Managing 
Editor,  Star-Herald,  Box  451,  Scott- 
sbluff,  NB  69361. 

SPORTS  WRITER 

Fulltime  sportswriter  needed  to  cover 
high  school,  junior,  college,  and  local 
sports.  Must  be  able  to  do  desk  work. 
Entry  level  of  recent  J-school  graduates 
will  be  considered.  Job  now  open. 

Send  resume  and  work  samples  to  Odie 
Arambula,  Editor.  Laredo  Morning 
Times,  PO  Box  2129,  Laredo,  TX 
78041. 

PROGRESSIVE  GROUP  of  award  win- 
ning  semi-weeklies  and  weekly  needs 
sports  writer  to  cover  6  high  schools. 
Layout,  photography  experience  re¬ 
quired.  Mountainous  East  Central  AZ 
location  offers  snow-skiing,  hiking, 
fishing,  and  hunting.  Send  resume,  clips 
to  Jack  Tanner,  Editor,  White  Mountain 
Publishing,  PO  Box  1570,  Showlow,  AZ 
85901. 

REPORTERS 

Part-time,  to  cover  assignments  for 
statewide  and  metropolitan  area  news 
services  in:  St.  Louis,  Chicago,  Little 
Rock,  Indianapolis,  Kansas  City,  Jeffer¬ 
son  City  (MO),  Austin  (TX).  Must  be  ex¬ 
perienced.  Send  clips  and  resume  with 
letter  to  Interstate  News  Service,  Inc., 
500  Airport  Road,  Suite  250,  St.  Louis, 
MO  63135. 

READY  TO  MOVE  UP!  Hard-nosed,  en- 
terprise-oriented  reporters  with  at  least  3 
years  of  experience  sought  for  aggressive 
40,000  circulation  morning  daily  on 
Florida's  Gulf  Coast.  Salary  $250-275 
per  week,  plus  fringes,  to  start.  Raises 
based  on  performance,  not  seniority.  Do 
not  apply  unless  you  can  produce  clean, 
accurate  copy  on  deadline.  Box  9203, 
Editor  &  Publisher. 

REPORTER-Literacy,  conscience,  en¬ 
thusiasm  important  for  varied  assign¬ 
ments  on  smallish  afternoon  daily  with  a 
Pulitzer.  Beginner  considered.  Pine 
Bluff  Commercial,  300  Beech,  Pine 
Bluff,  AR  71601. 

REPORTER  for  rapidly  growing  weekly  in 
central  NJ,  near  shore.  Long  hours,  more 
worx  than  one  person  can  handle.  You 
get  a  modest  starting  salary  ($13,000), 
an  editor  who's  tough  to  please,  and  the 
freedom  to  cover  a  community  the  way  it 
should  be  covered.  You  also  get  a  voice  in 
editorial  policy  (as  do  our  other  repor¬ 
ters).  Knowledge  of  VDT  helpful.  Know¬ 
ledge  of  municipal  government  essen¬ 
tial.  Send  resume  and  copies  of  clips  to 
Box  81,  Keyport,  NJ  07/35. 


HELP  WANTED 


BUSINESS  WRITER-EDITOR  for  Central 
Illinois  Business,  a  regional  monthly 
business  newspaper.  Position  entails 
writing,  photography,  assigning  free¬ 
lance  budgets,  and  page  dummying. 
Business  writing  background  preferred, 
public  relations  writing  experience  also 
acceptable.  Send  resume,  salary  history 
to  Mike  Tompkins,  New  Media  (^p.,  Pu 
Box  615,  Clinton,  IL  61727. 


STAFF  WRITERS  for  central  Florida  i 
weekly  newspaper  group.  Must  be  able  to 
handle  hard  news,  features,  a  VDT  and 
camera.  Send  resume,  clips,  references 
to  Managing  Editor,  INI/Florida.  3109  I 
Old  State  Road  8,  Lake  Placid,  FL.  j 
33852. 

SMART,  STYLISH  WRITER  with  flair  for  I 
fashion  and  features  to  work  for  lifestyle 
section  of  large  daily  in  Zone  2.  Job  re¬ 
quires  organized  individual  with  know-  | 
ledgeof  retailingandfashion  industries, 
plus  ability  to  spot  and  report  on  general  i 
lifestyle  trends.  Send  resume  and  clips 
to  Box  9235,  Editor  &  Publisher.  I 

STATE  CAPITOL  BUREAU  for  a  group  of  I 
eight  newspapers  seeks  a  reporter  with  ' 
experience  covering  environmental  and  I 
consen/ation  issues.  Strong  writing  skills  j 
and  an  ability  to  aggressively  tackle  i 
wide-ranging  topics  required.  (Coverage  I 
will  span  the  Great  Lakes  region.  Send  I 
resume  and  clips  to  Ed  Petykiewicz,  j 
Bureau  Chief,  Booth  Newspapers,  1501  ' 
Bank  of  Lansing,  Lansing,  Michigan  i 
48933.  I 

SELF  STARTER  needed  by  October  to  j 
join  staff  of  4  on  a  twice  weekly  in  East¬ 
ern  Montana.  Send  resume  and  clips  to 
Bruce  Whiting,  The  Sydney  Herald,  PO 
Box  1033,  Sydney,  MT  59270. 

THE  INDUSTRY’S 
MEETING  PLACE.. 

E&P  Classified 
Advertising 
11  W.  19th  St. 
New  York,  NY 
10011. 


For  information 
call 

(212)  675-4380. 


HELP  WANTED 


SPORTS  WRITER 

Growing  PA  40,000  AM  needs  talented, 
aggressive  spohs  reporter.  We  empha¬ 
size  high  schools,  but  also  cover  colleges 
and  pros.  If  you  can  make  one  of  Penn¬ 
sylvania’s  b^  sports  section  even  bet¬ 
ter,  send  letter,  resume  and  work  sam¬ 
ples  to  Box  9250,  Editor  &  Publisher. 

THE  NEWS  AND  OBSERVER  of  New 
Smyrna  Beach,  Fla.,  is  seeking  three 
talented  journalists:  general  assignment 
{  reporter,  sports  editor,  and  sports  writer. 

I  We  have  taken  first  place  honors  for 
general  excellence  last  two  years  in  Flor- 
I  Ida  Press  Association  Better  Newspaper 
I  Contest.  Now  we  plan  to  go  daily.  Letter, 

I  resume,  clips,  references  to  Jim  Jones, 
News  and  Observer,  P.O.  Drawer,  New 
!  Smyrna  Beach,  FL  32070. 

!  The  Washington  bureau  of  Army  Navy 
I  andAirForceTimesisseekinganaggres- 
sive,  enterprising  reporter  with  at  least  5 
years  newspaper  experience  and  excel- 
I  lent  writing  skills  to  cover  military  “qual- 
I  ity  of  life"  issues  in  the  Pentagon  and  on 
I  (Japitol  Hill.  Hard  news  and  feature  writ- 
I  ing.  Military  experience  is  desirable. 
I  Some  travel.  Competitive  salaiy,  superb 
I  benefits.  Send  resume  and  clips  to: 

I  The  Times  Journal  Company 

Human  Resources  Department 
,  Attn:  News  Service  Reporter 

Springfield,  VA  22159 
I  EOE 

I  NEWSPAPER  JOBS 
i  FOR 

I  NEWSPAPER  PEOPLE 

EDITOR 

Highly  respected  agricultural 
trade  publication  seeks  chief  edi¬ 
tor.  This  position  requires  a 
candidate  with  a  solid  newspap¬ 
er  background,  a  minimum  of 
one  to  three  years  as  a  general 
assigment  reporter  with 
advancement  to  a  business  or 
state  desk,  experience  in  photo¬ 
graphy  and  darkroom  work, 
proofreading  and  graphics.  In¬ 
terested  self-starters  with  lead¬ 
ership  ability  should  contact  the 
Editorial  Director,  Specialized 
Agricultural  Publications,  Inc., 
PO  Box  95075,  Raleigh,  North 
Carolina  27625.  A  resume,  tear- 
sheets  and  two  35mm  slides 
should  accompany  application. 
Salary;  $20,000-$22,000. 


MANAGING  EDITOR 

Trade  Publications  headquartered  in  metropolitan 
New  York  has  an  opening  for  an  experienced  editor  to 
proof  and  rewrite  manuscripts,  plan  and  assigfn  story 
ideas,  edit  all  copy,  approve  layouts,  and  assume 
budgetary  responsibility.  The  ideal  candidate  will 
have  experience  in  the  afore  mentioned,  and  have  a 
wiiTiimum  of  five  years  experience.  We  offer  an  attrac¬ 
tive  salary  and  beneHts  package.  Please  send  resume 
and  salary  requirements  in  confidence  to  Box  9224, 
Editor  &  Publisher. 
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1  HELP  WANTED 

EDITORIAL 

PRODUCTION 

PRODUCTION  j 

PRODUCTION 

WE  OFFER  a  unique  newsroom  postition 
coordinating  the  effort  of  40  staffers 
from  three  (laily  newspapers  who  contri¬ 
bute  to  a  combined  Sunday  addition  of 
32,000  circulation.  This  person  also  will 
oversee  a  computerized  daily  news  ex¬ 
change  amoung  the  three  papers.  Strong 
editing  and  graphics  background  re¬ 
quired.  It’s  no  job  for  beginners  and  it 
pays  very  well.  Write  or  call  Bob  Paulos, 
Haeadone  Communications,  PO  Box 
1178,  Coeur  d'Alene  ID  83814, 
(208)667-3431. 

1 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel  refer¬ 
ral  service  to  assist  our  newspapers. 
Send  us  your  resume  and  we  will  use  it  to 
fulfill  inquiries  from  newspapers  in  the 
market.  Anyone  may  participate  but  dis¬ 
tance  is  often  a  factor  in  placement.  New 
England  Newspaper  Association,  Per¬ 
sonnel  Referral  Service,  70  Washington  | 
Street.  Salem,  MA  01970. 

PRODUCTION  DIRECTOR 
for  80,000  plus  daily.  Experience  in  all 
aspects  of  production  from  composing 
through  mailroom.  Ability  to  work  with 
other  department  heads  as  part  of  a  first 
rate  newspaper  team  essential.  Must 
also  have  skills  to  work  through  sub¬ 
ordinate  managers  in  production  depart¬ 
ments.  Send  resume  to  Ken  Duffield, 
The  Ledger,  PO  Box  408,  Lakeland,  FL 
33802. 

PRODUCTION  MANAGER 

1  We  are  looking  for  an  individual  to 
assume  the  responsibilities  of  produc- 
1  tion  manager  which  includes  the  com¬ 
posing,  camera,  and  press  departments. 

Seek  a  motivating  person  with  the  knack 
to  get  things  done  correctly  and  on  time. 

Send  resume  to  Fernando  Diaz,  Control¬ 
ler,  Laredo  Morning  Times,  PO  Box 

2129,  Laredo,  TX  78041 

WE'RE  LOOKING  FOR  a  bright  journalist 

■  1 

FREELANCE 

editorial  writing  skills.  Weekdays,  PM 
and  Sunday  morning.  The  Jackson  Sun, 
PO  Box  1059,  Jackson,  TN  38302. 
(901)  427-3333. 


1 

Imme 
ing  e 
would 
Must 
ing.  p 
vide  . 
"lead 
sume 
9249 

WIRE  EDITOR 

PRODUCTION  SUPERVISOR  I 

diate  opening.  Zone  4  daily  seek-  1 
xperienced  wire  editor  who  also  ; 

1  supervise  evening  pasteup  crew,  j 
be  strong  on  layout,  headline  writ- 
iroof  reading.  We’re  willing  to  pro-  ' 
a  good  salary  and  benefits  to  a  ! 
er’^who  is  fast,  accurate.  Send  re-  ! 
and  salary  requirements  to  Box  ! 

,  Editor  &  Publisher.  | 
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EL(X)KING  FOR  a  fewgood  people  | 
1  a  young  staff  brimming  with  abil-  : 
he  Sandusky  (Ohio)  Register  is  a 

JO  PM  (30,0(}0  Sunda^  daily  on 
Erie’s  south  shore.  Entry-level  posi- 
in  vital  bureau  offices.  Let’s  talk: 
(ex  Rhoades  or  Eilene  Gui,  (419) 
5500. 

PRODUCTION 

CAMERA  ROOM  SUPERVISORS  - 
Newspaper  printer  has  immediate  need 
for  individual  to  direct  3  shift  camera 
department.  Must  have  experience  in 
stripping  and  plating  for  web  printing,  as 
well  as  management  experience.  Call  or 
write:  Bob  Coveil,  Comprint,  Inc.,  9030 
Comprint  Court,  Gaithersburg,  MD 
20877.  (301)  948-1520. 


OFFSET 
1  OPERATORS  I 


•loin  us  in  Chicago  for  a  career  of  a 
lifetiine...in  a  city  that  knows  no 
limits!  Professional  sports... tre¬ 
mendous  schools.  .  . great  neigh¬ 
borhoods. ..leading  hospitals— we 
have  it  aN  here  in  this  extraordinary 
city  on  beautiful  Lake  Michigan. 
Technology?  Our  Freedom  Center 
is  equipped  with  the  worlds  most 
advarx^ed  prmting  systems  and 
peripherals  in  the  industry  to 
date  . allowing  us  to  maintain  our 
quality  product  (without  disrup¬ 
tion)  during  unfortunate  strike  con¬ 
ditions.  We  are  seeking.  FOR  IM¬ 
MEDIATE  EMPLOYMENT,  men 
and  women  with  cold  web  or  heat- 
set  experience  who  wish  to  make 
a  serious  commitment  to  their  per¬ 
sonal  and  professional  lives.  Star¬ 
ting  salaries  begin  at  $535.00  per 
week  with  additional  income  avail¬ 
able  to  those  individuals  who  can 
demonstrate  take-charge,  hands- 
on  ability.  Berietits  are  liberally 
structured 

Rush  your  confidential  resume  or 
cal  us  COLLECT  tor  additiorial  in¬ 
formation:  Kevin  Dansart,  (312) 
222-4574 


(Thicap  (Tribune 


435  N.  Michigan  Ave. 
Chicago,  IL  60611 

equal  opportunity  employer  m/f 


KN0WL£D(^^  ACQIJISITION 


Composition  Systems,  Inc.,  a  leading  supplier  of  turnkey  news¬ 
paper  systems  for  over  1 8  years,  has  an  immediate  opening  in 
our  Research  and  Development  Group  for  an  experienced 
Production/Distribution  professional. 

This  position  requires  approximately  40%  travel.  You  will  per¬ 
form  detail  on-site  survey  research,  interviews  and  knowledge 
acquisitions.  After  training,  you  will  use  advanced  analysis  and 
operations  research  methods. 

CSI  is  currently  embarked  on  a  sophisticated  and  unique 
approach  to  total  automation,  using  state-of-the-art  hardware 
and  software  techniques. 

We  seek  a  bright  and  mature  individual  with  some  computer 
exposure.  Interpersonal  skills  are  key.  Send  resume  in  confi¬ 
dence  to: 

RICHARD  FAST 

,  COMPOSITION  SYSTEMS,  INC. 

570  TAXTER  ROAD 
ELMSFORD,  NY  10523 

An  Equal  Opportunity  Employer 


PREPRESS  PRODUCTION  MANAGER 

Promotion  has  created  a  vacancy  for  the  position  of  Production 
Manager-Prepress.  The  Production  Manager-Prepress  is 
responsible  for  over  150  employees  in  composition,  camera  and 
technical  services  who  are  working  hard  to  help  make  The 
Orlando  Sentinel  the  Best  Newspaper  in  Florida. 

Preferred  Qualifications  for  this  position  are: 

•  Five  years  of  newspaper  prcxJuction  management  with  at  least 
two  years  of  prepress  or  front-end  systems  management. 

•  Master's  degree  in  business  administration,  or  equivalent 
work-related  administrative  and  analytical  experience 

•  Ability  to  maximize  efficiency  and  quality  through  the  efficient 
use  of  people,  control  systems  and  technology  and  maintain 
positive  and  mutually  beneficial  working  relationships  with 
other  departments. 

Interested  individuals  should  send  a  letter  of  introduction,  a 
resume  and  salary  history  in  confidence  to: 

Sentinel  Communications  Company 
Employment  Center 
P.O.  Box  2833 
Orlando,  FL  32802 

Sentinel  Communications 


Sentinel  Communications  Company  is  an  Equal  Opportunity  Employer  M/F  ,  tionand  references  to  Arlene  Harrington 
„  «  .  -  Personnel  Coordinator,  Cape  (iod  Times, 

HyannisMA02601. 

EDITOR  &  PUBLISHER  for  September  14,  1985 


:  FOR  EXPOSE  OF  PUBLISHING  indus- 
try,  I  need  war  stories,  anecdotes,  etc. 

I  from  authors,  agents,  publishing  em- 
I  ployees.  Box  9231,  Editor  &  Publisher. 


I  LUMBER  MARKET  REPORTS 
I  Lumber  trade  paper  needs  freelancers 
I  for  short  market  reports,  both  hardwoods 
and  softwoods  in  the  following  city/ 
'  areas:  Boston  MA,  Buffalo  and  New  York 
NY,  Philadelphia,  PA,  Baltimore  MD, 
Norfolk  VA,  Asheville  and  Charlotte  NC, 

I  Charleston  SC,  Savannah  and  Albany 
I  GA,  Tampa/St.  Petersburg  FL,  Birming¬ 
ham  and  Montaomery  AL,  New  Orleans 
!  LA,  Houston  TX,  Indianapolis  IN.  Cin- 
I  cinnati  OH,  Charleston  WV.  Reply  Box 
I  9213,  Editor  &  Publisher. 

!  MISL,  AHL,  CBA  -  Baltimore-based 
I  stringer  gives  your  road  copy  more  than 
the  score.  Beat  experience  backed  up  by 
'  solid  clips.  TRS-80  Model  100  equip- 
j  ped.  Pete  Kerzel,  (301)  744-5303. 


MAILROOM _ 

THE  CASPER  STAR-TRIBUNE  Wyom¬ 
ing's  largest  daily  newspaper  has  an 
opening  for  an  experienced  hands-on 
mailroom  foreman.  Successful  candi¬ 
date  must  have  a  good  work  history  and 
must  have  experience  in  the  use  of  most 
types  of  mailroom  equipment.  Electrical 
and  mechanical  knowledge  of  equip¬ 
ment  is  preferred.  Our  7  day  a  week  op¬ 
eration  requires  an  aggressive  produc¬ 
tion  oriented  individual  willing  to  work 
days  or  nights  including  weekends.  An 
ideal  opportunity  for  an  assistant  fore¬ 
man  ready  to  move  up. 

We  are  located  in  the  heart  of  some  of  the 
finest  hunting  and  fishing  areas  of  the 
state. 

Good  starting  salary  and  benefit  pack¬ 
age-  Send  resume  of  experience  and  sal¬ 
ary  requirements  to  Circulation  Director, 
Casper  Star-Tribune,  PO  Box  80.  Cas¬ 
per,  WY  82602. 


!  PHOTOJOURNAUSM 

\  PHOTOJOURNALIST  live  in  beautiful 
!  Mat-Su  Valley  of  Alaska,  40  miles  north 
of  Anchorage.  Shoot  for  photo-conscious 
!  weekly  tab  and  twice-weekly  broadsheet. 

;  Must  be  able  to  write.  Salary  18,000. 

:  Join  aggressive,  young  staff.  Send 
I  slides,  clips  and  resume  to  T.C.  Mitch- 
j  ell.  Editor,  Frontiersman,  Pouch  M, 
Wasilla,  AK  99687.  Include  return  en¬ 
velope  and  postage  if  desired.  All  ap- 
I  plications  must  be  received  by  October 

_ 

j _ PRESSROOM _ 

i  PRESS  PERSON 

i  The  Cape  Cod  Times,  a  quality  conscious 
i  7  day  morning  newspaper,  has  an  im- 
I  mediate  opening  for  a  journeyman,  pre- 
!  ferably  with  experience  on  a  Goss  Metro. 

I  We  offer  excellent  pay  and  benefits. 

'  Please  send  your  background  informa- 
I  tion  and  references  to  Arlene  Harrington 
Personnel  Coordinator,  Cape  Cod  Times, 

I  Hyannis  MA  02601. 


HELP  WANTED 

POSITIONS  WANTED  | 

POSITIONS  WANTED  j 

POSITIONS  WANTED 

PRODUCTION 

EDITORIAL  j 

EDITORIAL  \ 

EDITORIAL 

PRODUCTION  COORDINATOR  needed 
for  small  western  daily  with  growing  job 
work  operation.  Press,  composition,  dar¬ 
kroom  and  electronic  experience  essen¬ 
tial.  Send  resume,  references  and  salary 
requirements  to  Box  9234,  Editor  & 
Publisher. 

PUBUC  RELATIONS 

PUBLIC  INFORMATION  POSITION 
Individual  with  ability  to  direct  press  re¬ 
lation,  compose  various  communica¬ 
tions  and  handle  outside  inquiries  for 
government  entity.  Proficiency  in  oral 
and  written  communications  essential. 
Reply  with  resume  and  appropriate  brief 
writing  sample.  PO  Box  2311,  Concord, 
NH  03301. _ 

PHOTOGRAPHER 

PHOTO  DIRECTOR- 100,000  plus  daily 
in  Western  US  is  accepting  applications 
for  persons  with  extensive  daily  experi¬ 
ence  to  administer  photo  department. 
Applicants  must  possess  ability  to  deal 
with  all  departments  of  the  newsroom, 
provide  strong  leadership  in  directing 
and  evaluating  photo  department  and  be 
willing  to  fill  in  the  gaps.  Extensive 
knowledge  of  newspaper  color  a  must. 
Send  resume  and  salary  requirements  to 
Box  9199,  Editor  &  Publisher. 


AWARD  WINNING,  versatile  writer  with 
four  years  newsgathering  experience. 
Strong  copy  editing,  headline  writing, 
page  design  and  photography  skills. 
Seeks  position  with  highly  competitive 
daily  in  Zone  2, 1  or  5.  Box  9223,  Editor 
&  Publisher. 

BUSINESS  WRITER,  recent  universi^ 
graduate,  seeks  position  with  Zone  5  dai¬ 
ly  or  large  weekly.  Young  but  experi¬ 
enced.  Box  9247,  Editor  &  Publisher. 

DO  YOU  NEED  A  SPORTS  EDITOR  who 
can  write,  beat  deadlines  and  get  the 
most  out  of  a  staff,  large  or  small?  I’m 
your  man.  Eager  to  relocate.  Box  9211, 
Editor  &  Publisher. 

!  ENTERPRISING  REPORTER;  3years on 
I  metro  dailies.  Prefer  quality  paper/ 
I  magazine  in  NY-NJ  area.  Willing  to  learn 
I  general  business  writing.  Reporter;  165 
I  Heights  Ave.,  Fairlawn,  NJ  07410. 

I  EDITORIAL  WRITER  and  part-time  op- 
!  ed  page  editor  for  respected  East  Coast 
I  metro  daily  seeks  editorial  page  and/or 
I  op-ed  page  editorship  on  m^ium-slzed 
I  or  smaller  daily.  Moderate  to  liberal 
I  views.  East  Coast  and  Rocky  Mountain 
!  experience.  Box  9237,  Editor  &  Pub- 
i  lisher. 


ADMINISTRATIVE 


PHOTOGRAPHER-The  La  Crosse  Tri-  Imaginative,  first-rate  Royko/Buchwald- 
bune,  a  36,000  circulation  daily  and  style  columnist  seeks  column  with  met- 
Sunday  newspaper,  seeks  a  photo-  ropolitan  daily,  contract  with  syndicator, 
grapherexperienced inallfacetsof black  Currently  working  for  a  Los  Angeles 
&  white  and  color  photography  to  join  its  weekly  (readership;  300,000),  and  suc- 
award-winning  staff.  Please  enclose  a  cessfully  freelancing.  Will  submit  must- 
resume  and  samples  of  your  best  work  see,  published  portfolio  upon  request, 
with  a  tetter  discussing  your  goals  in  Columnis,  1433  11th  St,  4,  Santa 
photojournalism  to  David  B.  Offer,  Man-  Monica  CA  90401,  213-394-5373. 

aging  Editor,  La  Crosse  Tribune,  401  N.  _ 

3rd  St.,  La  Crosse,  Wl  54601.  Applica-  INTELLIGENT,  HARDWORKING  copy 
tion  deadline  Sept.  23.  No  phone  calls,  editor  and  slot  man  with  3  years  experi- 


3rd  St.,  Lacrosse,  Wl  54601.  Applica-  ]  INTELLIGENT,  HARDWORKING  copy  | 
tion  deadline  Sept.  23.  No  phone  calls.  I  editor  and  slot  man  with  3  years  experi- 
ence  wants  to  move  up  on  West  Coast 

_  1  daily.  Good  at  all  aspects  of  editing,  ex- 

POSITIuMS  I  cellent  at  layout  and  heads.  Let's  grow 

■  I  together.  Box  9212,  Editor  &  Publisher. 

WANTED  I  I  CAN  SCORE  all  points  in  a  basketball  I 

'  game,  total  all  yardage  in  a  football  game 

- '  but  to  hit  .400  in  a  baseball  game 

ADMINISTRATIVE  \  wouldn't  be  enough.  I’m  going  for  1000 

'  '  I  in  my  sports  writing  with  clear,  accurate 
EXPERIENCED  COUPLE  wants  to  run  I  and  interesting  copy.  Energetic,  enthu- 
your  weekly  paper.  Buyouts  also  consi- 1  siastic,  enduring  Washington  Post  strin- 
dered.  Please  send  information  to  Box  ger  desires  full  time  job  with  top  mid- 
9241,  Editor  &  Publisher.  i  sized  daily.  Box  9215,  Editor  &  Pub- 

- 1  lisher. 

ADVERTISING  I _ 

- :l  MANAGING  EDITOR 

AD  DIRECTOR  OR  '  Features  editor  on  large  daily  seeks  job 

RETAIL  ADVERTISING  MANAGER  ;  as  managing  editor  or  assistant.  Now 
Newspaper  sales  professional  lookingforj  manages  20  people.  20  years  as  editor 
a  new  and  better  opportunity.  I  am  and  writer.  Great  credentials  and  refer- 
young,  talented,  hard  working,  have  de-  ences.  Prefers  California  but  will  consid- 
monstrated  the  ability  to  train,  lead,  and  er  anywhere.  Box  9174,  Editor  &  Pub- 
motivate  a  sales  force,  have  multi-media  lisher. 

and  management  experience,  plus  im-  _ 

peccable  references.  These  are  my  bad  |  3m  ready  to  take  on  the  challenge  of 
qualities.  To  find  out  all  about  my  good  advancement.  If  you  are  looking  for  a 
qualities  you'll  haw  to  see  me  at  a  per-!  young  man  with  7  years  circulation, 
sonal  interview  Box  9240,  Editor  &|  salesexperience, willingtorelocate,who 
Publisher.  |  13  looking  toward  a  career  position  as  an 

f'lof'iii  ATinu  assistant  or  circulation  manager,  please 

_ - 1  contact:  Gordon  Dombrowski  (815) 


NEWSMAN,  20  yearsall-around  reporter 
and  copyreader  one  year,  all  on  the  same 
mighty  middleweight  in  state  capital 
city.  Want  a  crack  at  the  big  time.  Lucid, 
fast,  accurate.  Academics  solid.  Favo¬ 
rite  writer  Raymond  Chandler.  Box 
9226,  Editor  &  Publisher. 

QUALITY-ORIENTED,  award-winning 
editor  seeks  top  spot  on  Zone  2  daily. 

!  Interested  in  start-ups,  turnarounds, 
delights.  Solid  news  judgment,  layout 
skills,  staff  motivation  are  my  special- 
I  ties.  Box  9195,  Editor  &  Publisher. 

I - 

RECENT  CASUALTY  (editor)  of  small 
daily  indifference,  seeks  fresh  stat  with 
progressive  daily  outside  Zone  4.  Solid 
background  with  both  medium  and  met¬ 
ro  dailies.  Copy  desk  rim,  slot,  news  edi¬ 
tor.  Versatile,  dedicated  and  a  motivator 
I  who  can  get  the  job  done  right.  Box 
I  9205,  Editor  &  Publisher. 

!  REPORTER.  Accurate,  productive,  self- 
!  starter.  I  have  6  years  experience  as  a 
{  beat  reporter  (city  hall,  religion,  educa- 
!  tion)  and  feature  writer.  I  can  write  (Ivy 
I  League  education).  Relocation  no  prob¬ 
lem.  For  resume  and  samples;  Alice 
I  Sturgis  Feinstein,  2723  SE  52nd,  1, 

I  Portland,  OR  97206.  (503)  234-4519. 

!  SPORTS  COPY  CHIEF  at  major,  quality 
i  metro  seeks  sports  editor  job.  Two-time 
APSE  Best  Selection  winner  while  sports 
editor  at  40,000  AM.  Box  9232,  Editor 
&  Publisher. 

THE  BIG  APPLE  has  a  sour  taste  after 
eight  years  in  the  trenches  and  the  temp¬ 
tation  to  spl  it  for  green  pastures  is  now  so 
overpowering  I've  finally  taken  this  ad. 
REPORTER/COLUMNIST  with  prizes, 
etc.  State  of  Maine  particularly  wel¬ 
come,  but  will  listen  to  anything.  Act 
now!  Big  City  burnouts  are  often  fatal! 
Box  9197,  Editor  &  Publisher. 

THERE’S  MORE  TO  ENGLAND  than  soc- 
cer  hooligans.  English  reporter,  over  5 
years  experience  on  100,000  daily, 
offers  his  talent  to  North  America.  Box 
9230,  Editor  &  Publisher. 

WASHINGTON  CORRESPONDENT.  Ex- 
perienced  journalist  based  in  nation’s 
capital  seeks  freelance  and  contract 
work.  Capable  of  producing  daily  hard 
news  stories  and  in-depth  news/feature 
pieces  on  issues  and  personalities  of  in- 
I  terest  to  your  readers.  Previous  articles 
I  have  appeared  in  major  newspapers  and 
news  magazines.  Extremely  reasonable 
rates.  Box  9221,  Editor  &  Publisher. 

I  WRITER-COPY  EDITOR  seeks  news 
challenge.  Zone  5  or  7  daily;  writing 
I  awards,  11  years  daily/experience  cover- 
]  ing  government,  police-court,  farm, 
I  business  and  feature  stories;  6  years 
I  copy  desk.  Box  9228. 


VETERAN  EDITOR,  33.  offers  know¬ 
ledge,  leadership,  imagination,  enthu- 
I  siasm.  Seeks  news  management  posi- 
I  tions.  Box  9192,  Editor  &  Publisher. 

I  VERSATILE  COPY  EDITOR,  veteran  of  a 
I  major  Midwest  newspaper  war.  Service 
:  with  6(X),000-plus  daily  included  stint 
ascopycheif.  Nowwith  financial  daily  in 
I  New  York  City.  Experienced  with  busi- 
I  ness,  sports,  general  news.  Seeking 
:  escape  from  urban  blight  wth  situation  in 
I  rural  or  semi-rural  area  of  Zone  1,2  or  3. 

Extremely  quality-conscoius;  would  like 
I  newspaper  with  similar  approach.  Two- 
I  income  family  involved,  which  allows  job 
satisfaction  to  outwei^  salary  consid- 
1  erations.  Position  with  some  reporting/ 
:  writing  and/or  managerial  responsibi- 
!  lites  preferred.  Box  9225,  Editor  &  Pub- 
'  lisher. 

I  _ 

I  Weekly  Newspaper  Reporter/Editor  posi- 
I  tion  where  owner  plans  to  retire  and  sell 
I  in  few  years.  Zone  1  and  NY.  Call:  Peter, 
I  (802)457-3815. 


_ PRODUCTION _ 

PRODUCTION  MANAGER  - 13  years  ex¬ 
perience.  All  aspects  of  production  from 
computers  to  distribution,  newspaper  or 
commercial,  small  to  double-width 
presses.  Box  9214,  Editor  &  Publisher. 

PHOTOGRAPHER 

DEDICATED  PHOTOGRAPHER  seeks 
photo  position.  Experienced  in  spot,  fea¬ 
ture,  sports,  darkroom,  and  studio.  Any 
zone,  (intact  David  K.  Barton,  Box  505, 
Oxford,  KS  67119  (316)  455-2525. 

HELP!  The  newspaper  I’m  with  has 
taken  a  turn  for  the  worse.  Photographer 
with  three  years  experience  seeks  staff 
position  on  a  daily.  Ambitious  to  work  for 
a  quality  publication.  Zones  2,  3,  4. 
Robert  Thomason,  231  IH:45N,  2712, 
Conroe,  TX  77304.  (409)  760-3276. 

PHOTOJOURNALIST,  Solid  25  year  Pro. 
Self  starter.  Award  winner,  all  phases. 
Returning  fm  private  venture.  Scenic 
area  needed.  (214)  495-8545. 

PHOTOJOURNALIST;  just  out  of  college 
looking  for  position  with  daily  or  maga¬ 
zine.  Over  four  years  experience  with  dai¬ 
ly  while  in  collie,  two  internships,  good 
references.  Quality  work,  color/bw.  Dedi¬ 
cated  to  profession,  hard  worker,  port¬ 
folio  available.  Box  9239,  Editor  &  Pub¬ 
lisher. 

PHOTO  EDITOR/DESIGNER/ 
PHOTOGRAPHER.  Raw  talent,  good 
taste,  needs  seasoning  and  heat,  ^rve 
alone  or  in  a  graphics  stew.  Box  1884, 
Denton,  TX  76202. 


E&P  Employment  Zone  Chart 


CIRCULATION 


AGGRESSIVE,  sales  minded,  circulator,!  945-3741,  Chenoa,  IL  61726.  Avail- 
27, 6yearsincirculation,willingtorelo-| 

cate  for  right  small  publication.  Refer-|— - 

ences.  Matt  Dierlam  (815)653-6476.  ^  MAJOR  LEAGUE  FREE  AGENT 
CIRCULATION  MARKETING  DIRECTOR'  fop  journalist  has  been  selling  major 
Creative  professional  with  12  years  ex-,  league  stories  for  a  decade,  buthasnev- 
perience.  Strong  management  back-|  had  a  team  to  call  his  own.  Utility 
ground,  with  a  prqven  track  record  in  all  I  piaygn  has  done  it  all,  from  op-ed  to 
phasesof circulation,  sub^riptions,  and  travel,  straight  reporting  to  features, 
sales  promotion.  Expertise  in  second;  RegularcontributortoLATimes,(3hica- 
class  mail  and  conversion.  Currently  em- 1  go  Tribune,  Philadelphia  Daily  News, 
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National  Newspaper  Week 


September  15-21 
The  meaning  of  press  freedom 


By  Richard  J.V.  Johnson 


National  Newspaper  Week  serves 
as  a  reminder  to  all  of  us  of  the  pre¬ 
cious  freedoms  we  are  privileged  to 
enjoy  in  America  —  and  it  provides  a 
special  opportunity  to  carry  to  the 
people  reminders  about  the  evolution 
and  importance  of  a  free  press. 

The  history  of  our  country  teaches 
us  that  a  really  free  press  was  in¬ 
vented  in  America,  and  that  its  pre¬ 
servation  is  important  not  only  for 
those  of  us  in  the  newspaper  business, 
but  also  for  the  preservation  of  all  of 
the  individual  freedoms  which  we 
cherish. 

More  than  200  years  ago  we  inher- 

(Johnson  is  chairman  and  president  of 
American  Newspaper  Publishers  Asso¬ 
ciation.  He  is  also  president  of  the 
Houston  Chronicle.) 


ited  much  of  our  law  and  our  customs 
from  the  British.  But  they  had  no  free 
press.  The  free  press  concept  was 
born  when  America  was  born.  It 
wasn’t  handed  down  or  inherited.  It 
was  deliberately  structured  in  the 
spirit  of  independence  as  absolutely 
crucial  to  the  creation  and  mainte¬ 
nance  of  a  free  society. 

As  citizens  we  must  continually  re¬ 
mind  ourselves  that  freedom  of  the 
press  is  a  unique  right  of  the  American 
people  and  that  it  is  indeed  the  Amer¬ 
ican  people’s  freedom  —  not  ours  as 
newspaper  people  —  but  theirs. 

Above  all,  we  must  never  forget 
that  a  free  press  is  crucial  to  the  pre¬ 
servation  of  all  of  the  freedoms  embo¬ 
died  in  our  Constitution.  Once  we  lose 
it  the  other  precious  freedoms  we  en¬ 
joy  will  crumble. 

U.S.  Supreme  Court  Justice  Felix 


Frankfurter  emphasized  this  when  he 
said,  “Without  a  free  press  there  can 
be  no  free  society.  That  is  axiomatic. 
However,  freedom  of  the  press  is  not 
an  end  in  itself  but  a  means  to  the  end 
of  a  free  society.  The  scope  and  na¬ 
ture  of  the  constitutional  guarantee  of 
the  freedom  of  the  press  are  to  be 
viewed  and  applied  in  that  light.’’ 

Today,  the  vast  majority  of  coun¬ 
tries  throughout  the  world  don’t  even 
approach  what  we  regard  as  a  truly 
free  press. 

Compare,  for  example,  our  phi¬ 
losophy  of  government  to  that  of  the 
Soviet  Union  which  enjoys  no  press 
freedom.  Their  philosophy  is  enunci¬ 
ated  in  these  words  of  Nikolai  Lenin: 
“Why  should  freedom  of  speech  and 
freedom  of  the  press  be  allowed?  Why 
should  a  government  which  is  doing 
(Continued  on  page  50) 


THE  WHITE  HOUSE 


NATIONAL  NEWSPAPER  WEEK 
September  15  -  21,  1985 


Freedom  of  the  Press  was  a  basic  American  value 
even  prior  to  our  country's  struggle  for  independence. 
From  the  acquittal  in  1735  of  John  Peter  Zenger,  the 
German-born  New  York  printer  accused  of  seditious 
libel  by  the  Royal  Governor,  this  principle  has  been 
among  the  most  precious  and  protected  of  our  liberties. 

This  year's  National  Newspaper  Week  theme,  "Freedom 
of  the  Press  is  Everybody's  Freedom,"  drives  home  the 
fact  that  we  are  all  beneflciaries  of  this  fundamental 
concept.  Freedom  of  the  Press  is  not  some  exclusive 
privilege  restricted  to  a  few  persons  within  the  Fourth 
Estate.  It  is  a  force  that  has  contributed  considerably 
to  the  growth  and  greatness  of  our  Republic,  its 
institutions  and  citizenry.  As  long  as  this  force 
continues  to  be  unchallenged  and  strong,  we  will 
remain  the  hopeful  example  for  all  mankind. 

During  National  Newspaper  Week  all  Americans  should 
reflect  on  the  importance  of  the  First  Amendment 
guarantee  of  Freedom  of  the  Press.  I  commend  the 
National  Newspaper  Association  Managers  on  their 
sponsorship  of  an  event  that  encourages  public 
appreciation  for  one  of  the  greatest  safeguards  of 
human  rights. 


THE  WHITE  HOUSE 


International  Newspaper  Carrier  Day 
September  21,  1985 


On  this  International  Newspaper  Carrier  Day, 

I  am  pleased  to  have  the  opportunity  to  commend 
and  congratulate  those  who  deliver  America's 
newspapers. 

Millions  rely  on  you  for  the  news  and  vital 
information  they  need  daily  in  order  to  be 
responsible,  productive  citizens  of  our  Republic. 
You  can  take  considerable  pride  in  your  key  role 
in  keeping  our  nation  informed.  This  is  the  very 
basis  of  democracy. 

The  United  States  continues  to  be  free  in  part 
because  of  those  who  report,  publish  and  relay 
the  news.  You  are  an  essential  component  of 
this  process.  On  behalf  of  all  Americans,  thank 
you  for  your  very  important  contribution.  Again, 
congratulations  on  a  job  well  done. 
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NEWS 

Makes  the  difference 

•  Editor  &  Publisher  is  NOT  a  monthly 

journalism  review. 

•  Editor  &  Publisher  is  NOT  a  monthly 

association  house  organ. 

•  Editor  Publisher  is  NOT  sponsored 

by  a  university,  society  or 
foundation. 


•  Editor  &  Publisher  IS  the  only  indepen 
dent  weekly  NEWS  magazine 
covering  the  newspaper 
business. 


NEWS  makes  the  difference. 


II  Wc'sl  l‘)lli  SiKH'l  •  New  \()rk,  1001  I  •iJI.!)  (>7"v4  500 


YOU  MAY  NOT  KNOW  WHOT  THEY 
LOOK  LIKE  BUT  YOULL  RECOGNIZE 
WHAT  THEY  STAND  FOR. 


Seven  first  place  winners  have  been  named  in  this 
year’s  competition  for  employees  of  Scripps  Howard 
daily  newspapers  Even  though  they  may  be  better 
known  by  their  bylines  than  their  faces,  their  contri¬ 
butions  to  journalism  deserve  public  recognition. 

Each  year  Scripps  Howard  honors  its  best  in  news 
writing,  reporting,  writing,  headline  writing,  news 
photography,  design,  and  graphic  art.  This  year’s 
winners  were  Peter  Copeland,  Roberta  Heiman, 
Rheta  Grimsley  Johnson,  John  McLaughlin,  Dale 
Dunaway,  Greg  Fisher  and  Barbara  Binik.  Each 
received  $1,000  and  a  plaque. 

Their  work  was  judged  by  a  distinguished  panel: 
Dr.  Elizabeth  Yamashita  dean  of  the  School  of  Jour¬ 


nalism  at  the  University  of  Oklahoma;  Herb  Klein, 
editor-in-chief  of  Copley  Newspapers;  and  Gordon 
Hanna  retired  general  editor!^  manager  of  Scripps 
Howard  Newspapers 

The  winning  work  had  one  thing  in  common: 
outstanding  editorial  quality  lb  us  that  means  telling 
the  human  side  of  facts  and  figures  in  a  style  that 
captures  reader  s' attention  and  earns  their  loyalty 
We  applaud  this  year’s  winners.  The  pride  we  take 
in  our  work  is  equalled  only  by  the  pride  we  take  in 
our  people. 

SCRIPPS  HOWARD 
ill  NEWSPAPERS 
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